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POUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Newspapers  Only  Medium 
Movies’  $500,000  Drive 

More  Than  Half  of  $975,000  Fund  Promoting  Films 
As  “Best  Entertainment"  to  Be  Used  in 
Dailies  . . .  Bid  for  Press  Support  Denied 
By  ARTHUR  ROBB 

MOTION  PICTURE  producers  and  is  a  straight  effort  to  build  business, 
exhibitors  have  raised  a  fund  of  and  for  any  of  several  reasons  that 
iproximately  $975,000,  of  which  should  be  obvious  to  a  newspapter- 
PO.OOO  will  be  used  for  advertising  man,  it  has  nothing  whatever  to  do 
face  in  practically  every  English  with  the  government’s  suit  or  with  the 
homage  daily  newspaper  of  the  complex  questions  that  lie  behind  that 
Vnited  States.  TTie  campaign,  which  suit. 

will  amount  to  about  ^  lines  in  ..Movies  reflect  current  business 
•di  newspaper,  will  b^n  &pt.  1,  conditions,  but  to  a  lesser  extent  than 
IS  elated  to  consist  of  four  or  ^ost  other  businesses.  If  general 
be^ibly  more,  adverti^mente  t^ade  is  down  30%,  we  can  assume 
Tte  theme  of  the  campaign  wiU  be  that  motion  picture  theater  business 
Entertain-  off  15  to  20%.  We  are  going 

•mt  and  the  copy  will  review  the  after  those  customers,  we  are  going 

^  4  to  get  them  back  into  our  seats 

Oct.  6, 1899,  when  Edison  exhibited  his  - 


campaign  with  its  right-down-to- 
business  copy  will  have  a  good  influ¬ 
ence  on  other  advertising  plans.  If 
business  in  general  sees  the  motion 
picture  industry  going  after  business 
aggressively,  through  newspapier  ad¬ 
vertising,  we  can  hope  that  other 
businesses  will  do  likewise  and  forget 
politics,  war  scares  and  other  time- 
wasters  that  have  made  most  of  busi¬ 
ness  conversation  for  the  past  year. 
The  pictures  will  get  the  benefit  of 
that  revival,  newspapiers  will  get  it, 
and  the  country  as  a  whole  will  be 
better  off.” 

25%  Gain  Over  '38 
Auto  Linage 
Is  Predicted 

Workers  Recalled  .  .  .  Manu¬ 
facturers  Confident  .  .  . 
Real  Drive  in  November 
By  HIL  F.  BEST 

Detroit,  Aug.  17 — ^That  the  fall  re¬ 
covery  is  very  much  on  its  way  in  the 


STfi  mil  I  vi-  ^  II-  to  get  them  back  into  our  seats  ^  ^  „ 

Ort  6  18M,  when  ^ison  exhibited  his  ^  .^^e^ks  earlier  than  they  might  Detroit,  Aug.  17-That  the  fall  re- 

Irst  kmetoscope  to  the  program  of  ft^ve  been  brought  back  by  the  or-  covery  is  very  much  on  its  way  in  Ae 
pieties  projected  for  binary  advertising  of  the  exhibitors,  automobile  capital  is  no  longer  the 
•iiibition  dicing  the  f^l  season.  In-  100  subject  ofheated  reception  room  argu- 

Jdmtal  to  tl^  ap^al  and  desired  pictures  that  will  be  mentioned  in  n^«"ts  This  week  Detroit  newsp^rs 
ito  to  get  the  public  mto  the  thea-  campaign,  there  will  be  a  range  carried  across  the  top  of  their  front 
tea  few  weeks  earUer  than  normal  entertainment  ample  to  appeal  to  pages -“FORD  RECALLS  24,000 
lor  the  autumn  mdoor  season  is  an-  whole  potential  audience  WORKERS.”  The  story,  released  with 

l^ement  of  a  con^t  in  which  ^aiiy  newspapers  be-  the  usual  official  Ford  dignity,  says 

^  cause,  outside  of  our  own  screens,  we  that  they  were  resuming’  their  pro- 
have  no  better  medium  for  reaching  duction  on  1938  models  after  having 
Owners  to  Sign  Ads  with  one  effort  the  75,000,000  or  so  shut  down  the  River  Rouge  Plant  on 

The  advertisements  will  be  signed  pieople  who  ordinarily  attend  our  Aug.  1,  for  the  usual  two  weeks  in- 


5,404  prizes  totalling  $250,000  will  be 
nrarded. 

Owners  to  Sign  Ads 


by  the  “Theater  Owners  of  . ”  theaters. 

*nd  the  prize  contest  will  be  tied  di-  Mow  Become  Annual  Event  eany  previews  oeing  neiu  iiiis  weeK, 

Bctly  to  theater  attendance.  The  ad-  in  ‘KHKino’  workers  and  the  others 

wrtisement  will  refer  readers  to  the  \  interesting  in  bribing  ^  called,  will  soon  be  look- 

Inter  for  informaUon.  At  the  box  “8  models. 

*1.  1  fs.  •  about  movies.  We  want  publicity,  of  ,  .  ,  .  .  ,  ,i 

the  seeker  after  prize  money  campaign  and  the  con-  ^^y  the  tune  this  is  read,  more  than 

SSinfir  ^  32-page  booklet  con-  ^ut  we  are  not  going  to  put  any  37,000  will  l^at  work  at  the  Ford 

80  questions,  which,  m  ^eo^  newspapers  to  get  it.  PJ^nt  and  80,0M  will  be  at  work  when 

«)^ay,  can  only  be  a^wered  by  ^  find  some  nice  things  the  1939  Fords  start  coming  off  the 

^king  the  pictures  which  they  con-  assembly  line. 

Answers  to  30  of  the  80  ques- 

newspaper  version  of  Hollywood  Trend  on  Way  Up 

mntobr*  ^  or  en  ranee  in  e  criticisms  as  have  One  large  company  invited  the 


ventory  period.  With  the  unusually 
early  previews  being  held  this  week, 
these  24,000  workers  and  the  others 


Trend  on  Way  Up 

One  large  company  invited 


So  much  for  the  news.  The  cam-  journalism. 


been  made  of  Hollywood's  pictures  of  newspapermen  into  a  quiet  little 


meeting  on  Thursday  of  this  week. 


making  for  sev-  ‘.The  legal  questions  involved  in  the  They  were  to  meet  for  the  purpose  of 
mnro  1-^  \  consequence^  o  a  government’s  action  cannot  be  solved  discussing  the  1939  model  year  and 

^re  than  normal  drop  m  receipts  of  «  This  was  to  be  the  first 

^"5"^  alvSislnTwTr^^^  tend^o  waste  .„y  part  of  our  adver-  of  the  many  1939  previews.  But  a 
JSendedtotheindultiybyWillH.  tblng  either  in  attempting  to  Influ-  dt.p  by  *e  name  of  Corrigan  flew  in- 
Hivs  movip  “o7ar  ”  at  a  Hinnpr  bon  public  or  subtly  to  mvite  to  the  picture  backwards  and  it  was 

«iig  The  award  of  the  iXly’s  .rgumenX.  TTiat  called  off. 

prizes  for  advertising  and  exploita-  coi^ts  long  after  information  of  any  kind  will 

tton.  His  suggestion  struck  root  and  thjs  advertising  campaign  is  history,  public  until  later  in  the 

»  committee  was  formed,  with  How-  campaign  iriay  become  an  an- 

ttd  Dietz  of  M-G-M  as  chairman,  event,  if  we  get  the  suc^ss  we  However,  the  trend  is  on  the  way 

to  devise  plans  and  raise  funds.  The  ^°P®  P^'^^ent  effort.  We  automobile  capital  right 

producers  contributed  $500,000,  all  but  weekly  newspaj^rs  buzzing  with  activity.  While 

*  few  companies  being  represented  on  magazmes,  and  no  radio,  y^  changes  in 

the  list.  TTie  remainder  was  raised  believe  we  can  cover  tl^  vast  gf  tyg  g^^s,  there  will  be  a 

by  assessing  all  theatres  at  the  rate  majority,  probably  more  than  90%,  of 

of  10  cents  a  seat.  potential  audience  by  the  da  y  Preview  of  a  large  corporation’s 

lid  for  Prott  Support  Doniod  ^f^spaper  advertising.  If  were  wrong  ^939  ^  y^jy  Aug.  19,  and 

uio  TOr  rrott  Pupport  uonioa  ^yjg  y^ig  ^g-y  J^g^g  g^bgr  pigug  for  ,  number  of  the  emintrt’’s  news- 

The  close  coincidence  of  Chairman  the  future.  If  we  have  other  objec-  yg-g^gu  be  in  Detroit  to  be 

^ys  s  suggestion,  the  opening  of  anti-  lives  in  future  years  ,we  may  have  to  .  bmebenn  anH  tbe  sbnu/ 

hoist  proceedings  against  the  industry  employ  other  advertising  channels  to  ^®sts  at  a  lu  c  eo  a  d  the  show¬ 
ed  the  announcement  of  a  blanket  rea?h  them.  That’s  all  speculative.  VTb  ^P^^ted  to  be 

newspaper  campaign  naturally  sug-  “Right  now,  our  aim  is  to  build  assembly  lines  until 

gested  the  question— was  the  cam-  business  for  our  theaters.  We  believe  '-'ctoOer. 

Paign  a  bid  for  newspaper  support  in  that  our  advertising  will  be  of  bene-  Last  year  the  earliest  previews  were 

the  industry’s  legal  troubles?  fit  to  all  business.  It  is  a  common-  held  early  in  September  and  the  hold- 

.  It  is  a  question  that  has  evidently  place  among  merchants  that  a  good  log  of  this  year  s  previews  is  not  ex- 
oeen  put  to  Mr.  Dietz  often  in  the  picture  improves  trade  in  the  entire  pected  to  change  any  of  the  announce- 
Past  few  days,  for  he  had  his  answer,  neighborhood — even  in  midtown  New  ment  dates.  Hie  New  York  Show,  as 

^dy  and  emphatic.  York.  before,  will  ring  up  the  curtain  on 

“Absolutely  not,”  he  replied.  “This  “I  think  also  that  the  size  of  this  the  new  models;  so  early  in  November 


BACK  FROM  EUROPE 

George  B.  Longen,  president,  Kansas  City 
Star,  and  Mrs.  Longen  photographed 
aboard  the  liner  Niaw  Amsterdam  Aug. 
12  as  they  returned  to  New  York  from  a 
vacation  in  Europe. 

one  can  expect  plenty  of  newspaper 
space. 

Confidant  of  Roody  Market 

Most  all  manufacturers  and  dealers 
are  confident  the  new  1939  models  will 
find  a  ready  market  and  they  point 
out  that  inventories  of  used  cars  have 
been  steadily  reduced  during  July  and 
August.  Used  cars  in  the  hands  of 
dealers  throughout  the  coimtry  total 
less  than  200,000  imits  and  by  the  end 
of  August,  at  least  80,000  old  cars  are 
expected  to  be  sold.  ’This  would  re¬ 
sult  in  the  lowest  inventory  position 
since  1934  and  will  make  the  coming 
season  a  new  model  market. 

The  real  big  drive  in  newspapers  is 
expected  in  automotive  linage  around 
New  York  show  time,  since  many 
manufacturers  have  allowed  factory 
credits  to  accumulate  instead  of  using 
them  in  recent  months  to  fight  a  poor 
season. 

Most  dealers  have  already  built 
up  splendid  credits.  Newspaper  lin¬ 
age  may  run  as  high  as  25%  over 
the  1938  total,  since  this  gain  is  ex- 
piected  to  approximate  the  increase  in 
sales  of  1939  models. 

H 

FDR  Quotes  EditoriaL 
Gives  Copies  to  Press 

Washington,  D.  C.,  Aug.  16 — Presi¬ 
dent  Roosevelt  today  adopted  the 
arguments  advanced  editorially  by 
the  New  York  Post  to  support  his 
claim  of  right  to  intervene  in  state 
primaries  for  the  selection  of  Demo¬ 
cratic  candidates  for  the  Congres¬ 
sional  elections. 

The  President  established  a  prece¬ 
dent  by  distributing  to  the  100  re¬ 
porters  assembled  at  his  first  press 
conference  since  his  recent  ocean 
trip,  mimeographed  copies  of  the 
editorial,  entitled  “Why  the  Presi¬ 
dent  ‘Interferes.’” 

Broadening  his  housecleaning  of 
conservative  elements  in  his  party,  he 
named  Senator  Millard  Tydings  of 
Maryland,  and  Representative  John 
O’Connor  of  New  York  City’s  Tam¬ 
many  Hall  district  as  new  targets  for 
New  Deal  warfare,  and  permitted  di¬ 
rect  quotation  of  his  biting  words  of 
condemnation. 


EDITOR 


PUBLISHER 


Poll  of  U.  S.  Press  Shows 
38%  Supporting  FDR  Now 


303  of  827  Papers  in  New  York  Mirror  Survey 
Backing  President  "Generally"  .  .  .  Opposition 
Grew  6%  horn  '36,  13%  from  '32 


THE  POLICIES  of  the  Roosevelt  Ad-  Wyoming;  and  industrial  New  York, 


ministration  were  “generally  sup-  New  Jersey,  Ohio,  Indiana,  and  West 


ported”  in  1936  by  44%  of  the  news-  Virginia.  The  same  lineup  existed  in 


papers  whose  editorial  policies  were  1936 — with  the  exception  that  New 
tabulated  in  a  nation-wide  poll  con-  Jersey  was  listed  with  the  opposition 


ducted  by  The  Headlines  page  of  the  then. 


Neir  York  Daily  Mirror,  Aug.  15.  The  picture  today  is  a  sharp  re- 


J.  R.  McCrary  is  editor  of  the  page,  versal  from  1932,  when  the  vmtried 
The  poll  was  conducted  to  test  the  New  Deal  of  Franklin  D.  Roosevelt 


EDITOR  <S  PUBLISHER 
CALENDAR 

Sepi.  10-17  —  International 
Typographical  Union,  annual 
convention,  Birmingham,  Ala. 

Sept.  12-13 — Insurance  Ad¬ 
vertising  Conference,  Oyster 
Harbor  Club.  Osterville,  Mass. 

Sept.  12-13  — N.  Y.  State 
Publishers’  Assn,  fall  conven¬ 
tion,  Sagamore  Hotel,  Bolton 
Landing  on  Lake  George,  N.  Y. 

Sept.  16 — Audit  Bureau  of 
Circulations,  board  of  directors 
meeting.  New  York. 

Sept.  16-17 — Annual  News¬ 
paper  Institute,  editors’  short 
course,  Cornell  University, 
Ithaca,  N.  Y. 

Sept.  1 9-20 — Eastern  Division, 
SNPA  Mechanical  Conference, 
Atlanta  Biltmore  Hotel,  Atlanta. 


Sees  Publishers 
Waking  Up  to 
Promotion  Need 


Intense  Co-operation  With 
Advertisers  Can  Boost 
Linage,  Paul  West  Says 


accuracy  of  the  repeated  contention  was  supported  by  the  press  in  31  - - - 

of  President  Roosevelt  and  members  states  (based  on  circulation),  opposed  Democratic  party  and  Franklin  D 
of  his  administration  that  the  New  by  the  press  in  only  16  states.  Roosevelt  when  he  adheres  to  the 

Deal  was  re-elected  in  spite  of  the  Three  states  reported  no  pro-  party  but  not  for  all  Roosevelt  ideas.’ 


opposition  of  from  80  to  90%  of  the  Roosevelt  newspapers;  litUe  Rhode 
nation’s  newspapers.  Island  and  the  Republican  paradises. 


Roosevelt  when  he  adheres  to  the 
pro-  party  but  not  for  all  Roosevelt  ideas.” 
node  Tha  Ashland  (O.)  Times-Gazette, 


Replies  from  827  Newspapers 


Island  and  the  Republican  paradises,  instead  of  saying  “yes”  to  the  question 
Maine  and  Vermont.  Three  states  of  supporting  Roosevelt  in  1932,  1936 


Newspaper  linage  can  be  promoted 
to  heights  never  before  attained 
through  adoption  of  a  program  of  in¬ 
tense  co-operation  with  advertisers, 
Paul  West,  president,  West-Holliday 
Co.,  publishers’  representatives,  told 
the  August  session  of  the  Northern 
California  Newspaper  Advertising 
Managers  Association. 

Promotion  to  publicize  the  proven 
effectiveness  of  newspaper  copy  was 
advocated  as  an  adjunct  of  the  co¬ 
operative  campaign  by  Mr.  West  in 
his  address  at  San  Francisco.  Meth¬ 
ods  of  other  media  were  surveyed  in 
the  address,  with  the  successful  pro¬ 
motion  methods  of  radio  cited. 


unanimously  pro  -  Roosevelt: 


The  poll  reached  1,898  daily  news-  Wyoming,  Nevada  and  Mississippi. 


papers.  Replies  were  tabtdated  from  The  only  three  sections  of  the  coun-  The  Philadelphia  Inquirer— staunch- 

827  newspapers,  representing  a  total  try  where  Roosevelt  hasn’t  had  the  ly  Republican _ would  not  say  that  it 

circulation  of  approximately  25  mil-  press  of  any  State  behind  him  since  jg  not  generally  supporting  Roosevelt 
lion.  No  replies  were  received  from  1932  are:  New  England,  the  biggest  now.  It  preferred  to  word  its  answer: 
1,071  newspai^rs  representing  a  total  beneficiary  of  the  Wage-Hour  law  “When  we  think  he’s  right:  yes.  When 
daily  circulation  of  approximately  14  which  discourages  the  flight  of  its  in-  think  he’s  wrong:  no.” 
million.  dustries  to  the  low-wage  South;  the 


and  now,  recorded  itself  as  “fair”  to 
him  each  time. 

The  Philadelphia  Inquirer — staunch- 


The  circulations  of  the  papers  an-  farm  belt  of  the  Great  Plains,  which 
swering  the  ix>ll  represent  two-thirds  has  been  affected  most  by  F.  D.  R.’s 


of  the  nation’s  total  daily  circulation.  AAA’s;  and  the  Pacific  Coast,  scene 
At  present,  with  Congressional  of  the  great  maritime  strikes. 


pSdST  RSelt  ^  “genlS?;  B.ggeit  Defection  ,n  T.xa.  pussyfooted  on  politics.” 

supported”  by  303  newspapers,  38%  Biggest  defection  from  F.  D.  R.  since  since  then  he  has  joined  the  anti- 

of  the  papers  whose  p^lides  were  ^  consei^ative  Roosevelt  brigade.  He  lost  his  job 

tabulated  ffis  policies  a^  “generally  Vice-President  (J^ner,  where  11  pa-  as  postmaster. 

by  62%  of  the  pa^rs.  The  P®*'®  switched  from  support  to  Indicative  of  the  wide  misconcep- 

present  stand  is  6%  more  critical  oPl^siti^.  tion  as  to  the  relation  between  the 

Sian  the  stand  of  the  press  in  1936.  New  York  City  is  still  pro-Roose-  press  and  the  President  is  the  reply 
The  present  stand  is  13%  more  in  the  circulation  of  its  news-  of  the  “loyally”  pro-F.  D.  R.  Colum- 

critical  Sian  the  policy  of  the  Ameri-  (Neb.)  Daily  Telegram,  which 

can  press  toward  untested  candidate  World-Telegram  and  Times  backmg  says  that  “95%  of  Nebraska  newspa- 
Franklin  D.  Roosevelt  in  1932.  Gov-  President  and  the  Daily  Mirror,  pers  opposed  Roosevelt  in ’32  and ’36.” 
emor  Roosevelt  was  backed  by  410  Journal,  Sun  and  Herald  Tribune  list-  Qf  the  11  out  of  21  newspapers  in  the 


we  think  he’s  wrong:  no.” 

“Puisyfooted  on  Politics*' 

Frank  E.  Howe,  editor  of  the  Ben¬ 
nington  (Vt.)  Banner,  in  1932  neither 
supported  nor  opposed  Roosevelt.  His 
explanation:  “Was  postmaster  at  the 
time  and  pussyfooted  on  politics.” 


tion  as  to  the  relation  between  the 


New  York  City  is  still  pro-Roose-  press  and  the  President  is  the  reply 
velt  in  the  circulation  of  its  news-  of  the  “loyally”  pro-F.  D.  R.  Colum- 


says  mat  aovo  01  iNeoraska  newspa¬ 
pers  opposed  Roosevelt  in  ’32  and  ’36.” 
Of  the  11  out  of  21  newspapers  in  the 


"  11  j  1QQ0  ^  ill  th®  opposition.  The  lineup  is  state  that  answered  the  Mirror 

of  the  poUed  papers  in  1932,  repre-  Tin,,.,  .nd 


°  r  iu  ♦  ♦  1  rxf  same  as  in  1936.  The  Times  and  nnerv  it  was  stated  seven  sav  thev 

senting  51%  of  the  otal  n^W  of  Scrinns  -  Howard’s  World  -  Teleeram  ^ 


dailies,  and'^67%  of  the  total  circula-  Scripps  -  Howard’s  World  -  Telegram  supported  Roosevelt  in  ’32,  only  four 
;  TT  o  have  recently  been  critical  of  an  in-  onnosed  him  “A«i, miner  that  all  in 


t  TT  c  d  Hoc  have  recently  been  critical  of  an  in- 

'  Broken 'dovim  the  Mirror  poll  fig-  creasing  ni^ber  of  New  Deal  poli- 
ures  show  that  the  press  of  28  states  f 

are  “generally  opposed”  to  the  Roose-  ^““^now  "  36,  is  half - 


velt  policies. 

The  press  in  17  states  “generally 
supports”  the  New  Deal.  In  two 


ive  recently  been  critical  ot  an  in-  opposed  him.  “Assuming  that  all  10 
easing  number  of  New  Deal  poll-  that  didn’t  answer  were  anti-F.  D.  R. 
es.  The  Brooklyn  Eagle  supported  (which  we  doubt),”  said  the  Mirror, 
e  President  in  ’32  and  ’36,  is  half-  “that  makes  33%  pro-Roosevelt  in 
id-half  now.  1932,  not  5%.  Since  then,  five  of  the 

The  Winchester  (Va.)  Evening  Star,  seven  papers  that  originally  support- 


In  two  published  by  Democratic  Senator  ed  Roosevelt  have  joined  the  opposi- 
ere  was  Harry  Flood  Byrd,  who  has  severely  tion.” 


states,  the  score  is  even.  There  was  ,  v  .  ,  . 

no  reply  from  either  of  Delaware’s  criticued  the  New  Deal,  Lfts  iteelf  as  A  tabulation  of  the  Mirror’s  sur 


no  reply  from  < 
two  daily  papers. 


pro-Roosevelt  in  1932  and  1936,  but  vey  follows; 


Since  W^e  President  has  gained  eloquently  refrains  from  committing 


the  balance  of  power  in  only  one 
state’s  press — ^New  Jersey — based  on 


itself  as  to  its  present  stand. 
Numerous  Southern  papers,  asked 


circulation  figures.  Arizona  has  shift-  if  they  are  “generaUy  supporting” 
ed  to  the  anti-Roosevelt  camp.  Major  Roosevelt  now,  answered  yes  but  un- 


Support  Roosevelt  Oppose  Roosevelt 
No.  of  No.  of  No.  of 

Replies  Papers  %  Papers  % 

. .  808  303  38  505  1)2 

814  358  44  458  .56 

811  410  51  401  49 

Daily 

Circulation  Circulation  56  v  circulation  I  56 


surprise  comes  in  Georgia  where  the  derlined  the  word  generally.”  The 
press  now  opposes  Roosevelt  in  “his  Rocky  Mimrit  (N.  C.)  Telegram  de-  - S.m  g’li!’^  ll  Kto2  6? 
second  state.”  It  is  in  Georgia  that  dared  it  is  generally  supportmg  the  1932. . . .  24!935!368  16!683’.930  67j|f,  8!25i!438  33 


the  New  Deal  forces  are  waging  po¬ 
litical  war  against  conservative  Sena¬ 
tor  George. 

Based  on  circulation  figures,  the 
press  of  only  one  other  Solid  South 
state  is  opposed  to  the  President — 
that  is  in  Oklahoma. 


NEWS  AND  FEATURE  fflGHUGHTS 
IN  THIS  ISSUE 


Defection  Down  South 

Since  1936,  34  Southern  newspapers 
have  bolted  the  President  on  his  poli¬ 
cies.  Of  the  total  of  55  papers  in 


America  that  have  turned  against  the 
President  since  1936,  three-fifths  of 
them  are  published  in  the  Solid 
South. 

Based  on  circulation,  the  press  in 
only  nine  states  outside  the  South 
“generally  supports”  Roosevelt  to¬ 
day.  He  is  opposed  by  the  press  of 
25  states. 

Those  supporting  him  are  moun¬ 
tainous  Idaho,  Nevada,  Arizona,  and 
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Publishers  Waking  Up 

“Radio  has  been  smart.”  he  said. 
“It  has  been  much  smarter  than 
newspapers  in  the  past  few  years. 
But  publishers  are  waking  up.” 

Mr.  West  read  two  editorials  from 
Editor  &  Publisher  to  show  the  needs 
in  the  present  situation.  The  editori¬ 
als,  which  he  said  needed  no  amplifi¬ 
cation,  were  “Question  and  An  An¬ 
swer,”  July  9  issue,  and  “An  Agent 
Comments,’  July  23  issue. 

A  series  of  points  were  presented 
as  offering  the  real  answer  to  claims 
of  other  media  that  mass  coverage 
and  showmanship  are  sutficient  to  sell 
goods.  These  included  the  newspa¬ 
per’s  average  circulation  coverage  of 
70%  compared  with  a  radio  peak 
which  he  said  surveys  showed  to  be 
but  35%  and  average  coverage  but 
19%;  intelligent,  personalized  co-op¬ 
eration  with  merchants,  and  the 
newspapers’  ability  to  sell  and  to 
maintain  sales. 

Newspapers  have  to  do  a  sound 
job  of  selling  merchandise,  Mr.  West 
said.  Co-operation  should  include 
“tie-in  advertising  that  no  one  else 
can  give,”  development  of  local  con¬ 
tacts  that  would  prove  a  definite  part 
of  a  sound  national  story,  solicitation 
of  floor  and  window  display  spaces 
and  notification  of  the  trade  on  na¬ 
tional  campaigns. 

Citus  Newspaper  Ad  Successes 

Surveys  that  have  proven  the  lead¬ 
ership  of  Hills  Bros.  Coffee,  exclusive 
newspaper  -  advertised  product;  pro¬ 
motion  of  Standard  Oil  of  Calffor- 
nia’s  RPM  motor  oil  and  a  Union  Oil 
newspaper  campaign  that  jumped 
sales  1,100%  were  cited  among  ex¬ 
amples  of  newspaper  excellence  as  a 
medium. 


Creation  of  awareness  of  newspa¬ 
per  advertising  through  newspaper 
mailing  lists  providing  tear  sheets  on 
campaigns  to  all  types  of  merchants 
was  proposed.  Similar  activities  are 
used  to  advance  radio  and  billboard 
advertising,  Mr.  West  stated. 

“Fifty  per  cent  of  all  advertising  in 
the  long  run  depends  on  the  $18  a 
week  clerk,”  he  reminded,  in  making 
his  appeal  for  co-operation.  Such  ac¬ 
tivities  as  mailing  tear  sheets  to  ser¬ 
vice  stations  of  all  campaigns  dealing 
with  gasoline  and  oil  will  pay  big 
dividends,  Mr.  West  predicted. 

Real  life  examples  of  the  needs  of 
co-operation  and  of  the  difficulties  in 
obtaining  it  were  offered  by  Mr.  West 
Two  months  work  was  required  by 
representatives’  offices  to  get  pledges 
for  the  placing  of  coimter  cards  for 
one  test  campaign,  he  said.  The  test 
if  successful,  will  restore  to  news¬ 
papers  a  major  account  using  space 
on  a  nation-wide  basis. 
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“Cuffing  of  Newspapers”  Denied 
By  President  of  Collier’s 


T.  H.  Beck,  Answering  Pennekamp  Article,  Says 
Views  Were  J.  E.  Hoover's,  Not  Collier's 
. . .  Release  Cited  Press  Co-operation 


The  jolioiving  letter  from  Thomas 
H.  Beck,  president  of  the  Crowell 
Publishing  Company,  publisher  of 
Collier’s,  answers  an  article  by  John 
D.  Pennekamp,  managing  editor  of 
the  Miami  Herald,  entitled  “Press  Co¬ 
operation  with  G-Men  Refutes  ‘Death 
m  Headlines’”  which  appeared  in  the 
Aug.  13  issue  of  Editor  &  Publisher. 

IN  YOUR  Aug.  13  issue  John  D. 

Pennekamp,  managing  editor  of  the 
.Miami  Herald,  writes:  “Collier’s  read 
a  nasty  indictment  against  newspapers 
and  newspapermen  into  the  records 
in  its  Aug.  13  issue.” 

The  reference  is  to  an  article  in 
which  J.  Edgar  Hoover  cited  exam¬ 
ples  of  “premature  publicity”  that 
hampered  the  operations  of  the  Fed¬ 
eral  Bureau  of  Investigation.  Mr. 
Pennekamp  further  states:  “Collier’s, 
in  line  with  what  seems  fixed  maga¬ 
zine  policy,  gleefully  accepted  the  op¬ 
portunity  again  (the  italics  are  mine) 
to  cuff  the  newspapers.  .  .  .  The  car¬ 
dinal  principle  of  accurate  reporting 
was  violated  in  that  no  effort  was 
made,  apparently,  to  get  the  whole 
story.” 

Denies  "Cuffing"  Newspapers 

In  the  name  of  that  first  principle 
of  reporting  to  which  Mr.  Pennekamp 
refers,  namely  accuracy,  I  respect¬ 
fully  ask  why  he  uses  the  word 
"again.”  When  has  Collier’s  ever 
"cuffed”  the  newspapers?  And  what 
about  his  reference  to  a  “fixed  maga¬ 
zine  policy”  to  do  the  said  “cuffing”? 
Mr.  Pennekamp  accuses  Mr.  Reynolds 
of  “naming  no  names.”  Well,  I’d  like 
a  few  names  too.  What  are  the  maga¬ 
zines  that  have  this  “fixed  policy”? 
And  what  does  this  policy  consist  of? 

I  know  of  no  such  “policy”  any¬ 
where  in  the  magazine  world.  On 
the  other  hand,  I  can  think  of  articles 
we  have  published  presenting  out¬ 
standing  newspaper  personalities  in  a 
most  favorable  light,  and  I  can  think 
of  similar  articles  in  other  magazines. 
Whatever  criticism  I  can  think  of  be¬ 
longs  in  a  minority  report. 

But  let  us  get  to  the  J.  Edgar 
Hoover  article.  To  be  sure  that  we 
were  presenting  Mr.  Hoover’s  views 
correctly  we  submitted  our  reporter’s 
manuscript  to  him  for  his  okay.  He 
made  some  changes  and  what  ap¬ 
peared  in  Collier’s  was  the  okayed 
story  Mr.  Hoover  returned  to  us. 
Views  Hoover's  Not  Reynolds' 

In  fairness  to  all  concerned.  Editor 
^  Publisher  must  not  lose  sight  of 
these  facts: 

1.  That  the  views  expressed  in  the 
mticle  are  the  views  of  J.  Edgar  Hoo- 
''er,  not  those  of  Reporter  Reynolds. 

2.  That  this  was  clearly  indicated 
hy  the  line  that  preceded  the  text, 
to  wit:  “An  interview  with  J.  Edgar 
Hoover  in  which  the  Director  of  the 
FBI  gives  his  views  to  Quentin 
Reynolds.” 

3.  That  our  news  release,  an  ac¬ 
etate  digest  of  Reporter  Reynolds’ 
okayed  account  of  J.  Edgar  Hoover’s 
views,  is  entirely  friendly  to  the  press 
and  not  at  all  in  accord  with  the  pic¬ 
ture  given  by  Mr.  Pennekamp. 

4.  That  Collier’s  IS  an  open  forum 
that  gladly  gives  a  hearing  on  timely 


vital  subjects  to  those  like  J.  Edgar 
Hoover  who  are  qualified  to .  discuss 
the  problems  on  which  they  seek  a 
hearing. 

5.  That,  since  it  is  an  open  forum. 
Collier’s  would  as  freely  grant  an  op¬ 
portunity  to  anyone  qualified  to  pre¬ 
sent  interestingly  the  press’s  view  of 
how  it  handles  kidnapping  stories 
even  if  those  views  conflicted  with 
Mr.  Hoover’s.  (In  other  words,  we 
claim  to  be  no  more  responsible  for 
Mr.  Hoover’s  views  than  we  would  be 
for  the  views  of  someone  who  dis¬ 
agreed  with  him — just  as  newspapers 
presenting  the  views  of  Mussolini, 
Hitler,  Stalin,  Chamberlain,  Benes, 
F.  D.  R.  or  any  other  comparable 
world  figure  cannot  be  held  re¬ 
sponsible  for  the  views  these  men 
express.) 

Winchell  "Support"  Cited 

If  Anthony  Eden  chose  to  write  an 
article  showing  why  Great  Britain 
will  lose  her  next  war  we  should  be 
glad  to  publish  the  article — just  as 
we’d  publish  an  article  by  Prime 
Minister  Chamberlain  revealing  mili¬ 
tary  information  disclosing  why  Great 
Britain  cannot  lose  a  war.  Both  men 
are  qualified  to  discuss  Great  Britain 
as  a  military  jxiwer  and  each  is  en¬ 
titled  to  his  view  of  her  strength. 

That  there  is  plenty  of  support  for 
Mr.  Hoover’s  view  is  best  evidenced 
by  an  item  in  a  recent  Walter  Win¬ 
chell  column.  Although  there  is  no 
love  lost  between  Messrs.  Hoover  and 
Pegler  as  a  result  of  Pegler’s  charge 
that  Hoover  is  a  publicity-seeker, 
Winchell  quotes  Pegler  as  saying:  ‘  It 
is  impossible  to  deny  that,  as  Edgar 
Hoover  says,  newspaper  reporters 
sometimes  do  embarrass  the  so-called 
G-men  and  other  police  by  premature 
publication  of  news  which  tips  off 
criminals  that  the  cops  are  close.” 
Adds  Mr.  Winchell: 

“In  the  Collier’s  story  Mr.  Hoover 
thinks  that  the  Levine  boy  might 
have  been  returned  alive  if  a  reporter 
hadn’t  hoaxed  Mr.  Levine  into  spilling 
the  story.  . .  .  The  ransom  note  stated: 
‘If  you  report  the  kidnaping  either  to 
the  police  or  to  the  newspapers  we 
will  kill  the  child.’ 

"The  reporter,  whose  name  is  spared 
in  Mr.  Hoover’s  expose,  admitted  his 
identity  to  Mr.  Levine  after  his  paper 
published  the  beat.  ...  He  got  the 
exclusive  news,  according  to  the  G- 
men,  by  posing  as  the  kidnapper  over 
the  phone  to  the  distracted  father. 

.  .  .  Mr.  Hoover’s  article  sets  forth 
that  what  probably  happened  was 
this:  The  story  broke — the  kidnapper 
believed  he  had  been  double-crosserl, 
so  he  murdered  the  child.” 

Nows  Rclcoto  Quoted 

As  the  charges  made  by  Mr.  Penne¬ 
kamp  amount  to  a  strong  indictment 
of  Collier’s,  I  think  it  is  only  fair  that 
we  be  permitted  to  submit  our  news 
release,  which  accurately  synopsizes 
the  article  under  discussion,  as  proof 
of  our  faireness.  This  release,  which 
shows  J.  Edgar  Hoover  attacking  only 
the  kind  of  journalism  that  reputable 
editors  and  publishers  themselves  dis¬ 
own,  reads  as  follows: 

“A  plea  for  further  newspapier  co¬ 


operation  in  kidnapping  cases  was 
made  today  by  J.  Edgar  Hoover,  di¬ 
rector  of  the  Federal  Bureau  of  In¬ 
vestigation,  in  an  article  in  Collier’s 
which  cites  several  instances  in  which 
premature  publicity  hindered  the  de¬ 
partment’s  operations  and  may  have 
contributed  to  the  death  of  persons 
held  by  kidnappers. 

“Usually  the  newspapers  are  im¬ 
mensely  helpful  to  the  FBI  in  kid¬ 
napping  cases,”  the  article  quotes 
Hoover  as  stating.  “Often  during 
the  investigation  of  a  case  reporters 
are  told  things  ‘off  the  record’  with 
the  request  that  these  matters  be  con¬ 
sidered  confidential  as  the  printing  of 
such  facts  would  hinder  progress  of 
the  investigation  and  in  some  cases 
cause  death  to  a  kidnapped  p>erson. 
Seldom  has  a  newspaperman  violated 
these  ‘off  the  record’  confidences.” 

Newspaper  publishers  might  argue 
that  the  duty  of  a  paper  is  to  print 
the  news  no  matter  what  the  conse¬ 
quences.  the  article  states,  and  then 
adds: 

Coosf  Editor's  Views  Given 

“In  most  cases  this  is  true,  but 
where  the  life  of  a  person  is  at  stake 
newspapers  should  temper  their 
eagerness  to  get  news  with  common 
sense  and  expediency.  There  seems 
to  be  but  one  question  to  be  asked  and 
that  is  whether  it  is  more  important 
to  have  a  headline  than  it  is  to  save 
the  life  of  an  innocent  child.” 

Instances  cited  in  which  the  lives 
of  kidnap  victims  had  been  endan¬ 
gered  included  the  Levine  case  in 
New  York,  in  which  a  reporter  im¬ 
personated  the  kidnaper  over  the 
telephone  in  order  to  gain  informa¬ 
tion;  the  Weyerhauser  case,  the  Ross 
case,  the  Mattson  case  and  a  number 
of  others.  In  connection  with  the 
Mattson  case,  the  editor  of  the  West 
Seattle  Herald  is  quoted  as  writing: 

“Vicious  yellow  journalism  that 
trampled  ruthlessly  over  the  body  of 
an  innocent  boy  and  flouted  the 
frantic  efforts  of  a  father  to  save  his 
son  was,  in  the  opinion  of  this  humble 
editor,  one  of  the  chief  contributing 
causes  to  a  degenerate  murder  which 
shocked  the  nation.” 

"Solution  Rett*  with  Prott" 

After  emphasizing  again  that  in 
many  ways  newspapers  have  been  of 
great  assistance  to  the  FBI,  the  article 
concludes: 

“If  there  is  a  solution  to  this  prob¬ 
lem  it  rests  with  the  newspaiiers,  not 
with  the  FBI  or  other  law  enforcing 
bodies.  Successful  law  enforcement 
is  dependent  on  the  co-operation  of 
the  press  and  other  molders  of  public 
opinion.  In  the  main  the  press  does 
a  magnificent  job.  By  holding  up  kid¬ 
nappers  as  the  reptilian  crew  they 
are  the  press  has  aroused  the  public 
against  these  miserable  criminals.  By 
publicizing  the  activities  of  our  law- 
enforcement  agencies  the  press  has 
struck  fear  into  the  hearts  of 
criminals. 

“But  there  should  be  some  way  of 
enlisting  even  further  co-operation 
from  the  newsfiaper  when  a  life  is  at 
stake.  Censorship  is  obviously  abhor¬ 
rent.  However,  if  newspapers  would 


enforce  a  voluntary  restraint  upon 
themselves,  a  restraint  dictated  by 
prudence  and  humanity,  it  would 
facilitate  the  work  of  the  FBI  and  all 
other  law  enforcement  agencies  in 
apprehending  kidnappers  and  saving 
the  lives  of  their  victims.” 

It  is  important  that  this  release  be 
published  by  you  as  it  gives  us  a 
chance — one  we  deserve  after  being 
severely  attacked  in  your  columns — 
to  point  out  to  Mr.  Pennekamp  and 
to  others  who,  as  a  result  of  his  one¬ 
sided  article,  may  share  his  view, 
that  if  he  dismisses  our  aiticle  he  is 
dismissing  J.  Edgar  Hoover’s  state¬ 
ment  that  “usually  the  newspapers 
are  immensely  helpful  to  the  FBI  in 
kidnapping  cases,’’  that  “seldom  has  a 
newspaperman  violated  an  ‘off  the 
record’  confidence"’  and  that  “in  the 
main  the  press  does  a  magnificent 
job.” 

"Not  Our  Practice  to  Color  Newt" 

From  what  I  have  observed  of  the 
press  of  this  country,  it  can  “dish  it 
out”  and  it  can  also  “take  it”  and  1 
doubt  if  many  publishers,  after  they 
have  had  a  chance  to  consider  both 
sides  of  the  case,  will  feel  that  the 
criticism  of  premature  publicity  in 
abduction  cases  does  any  more  than 
quicken  people  to  thought  on  the 
need  for  abandoning  the  misguided 
“enterprise”  and,  in  a  few  cases,  the 
ruthlessness  responsible  for  the  too- 
early  publication  of  information  that 
imp^es  the  search  for  the  meanest 
of  all  criminals,  kidnappers. 

Regardless  of  whether  Mr.  Penne¬ 
kamp  continues  to  disagree  with  the 
views  expressed  by  Mr.  Hoover 
through  the  medium  of  our  reporter, 
we  want  him  to  know  that  it  is  not 
our  practice  to  color  the  views  of 
those  to  whom  we  open  our  pages. 
For  better  or  for  worse,  the  views 
attributed  to  Mr.  Hoover  are  his  own. 
Mr.  Reynolds  functioned  merely  as  a 
writer  whose  job  it  was  to  put  Mr. 
Hoover’s  views  on  paper  in  a  manner 
satisfactory  to  the  head  of  the  FBI. 
Most  of  our  editors  and  writers,  in¬ 
cluding  Mr.  Reyonlds,  are  former 
newspapermen.  One  of  their  greatest 
assets  is  the  respect  for  the  facts  that 
adequate  newspaper  training  gave 
them. 

In  conclusion  let  me  say  that  the 
attitude  of  Collier’s  toward  the  press 
is  best  exemplified  by  some  remarks 
made  by  Mr.  Edward  Anthony  of  the 
executive  staff  of  this  company  in  an 
address  before  the  annual  meeting  ox 
the  Inland  Daily  Press  Association 
on  Feb.  1C,  1938.  In  this  address  Mr, 
Anthony  said,  in  discussing  the 
Crowell  Publishing  Company’s  Con¬ 
sumer  Division  which  has  been  re¬ 
leasing  material  to  newspapers  on  the 
benefits  of  advertising  to  the  con¬ 
sumer: 

Collior't  Attitude  to  Prott 

“We  think  this  particular  job  is  big¬ 
ger  than  the  Crowell  Publishing  Co., 
bigger  than  any  one  particular  group, 
and  in  sending  out  the  stuff  telling 
what  the  producers  (whose  mass  pro¬ 
duction  is  made  possible  by  advertis¬ 
ing)  are  doing  for  the  consumers,  we 
do  not  mention  the  Crowell  Publish¬ 
ing  Company.  .  .  .  We  don’t  put  this 
forward  as  a  Crowell  operation.  It 
is  the  Crowell  Publishing  Company 
in  cooperation  with  the  press  and  we 
have  had  some  fine  suggestions  from 
the  press,  and  we  really  want  to  play 
ourselves  down  in  this  thing  as  much 
as  p>ossible.” 

That  our  attitude  toward  the  press 
is  not  always  misunderstood  is  evi¬ 
denced  by  Retiring  President  Robert 
R.  O’Brien’s  statement  at  the  conclu¬ 
sion  of  Mr.  Anthony's  talk:  “I  com¬ 
mend  the  Crowell  Publishing  Co.  for 
this  sort  of  counter  education.  I  think 
it  is  necessary.” 
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Co-operative  Ad 
Plan  Draws  324 
Space  Increase 


Retcdlers  of  Palm  Beach 
Suits  Enthusiastically 
Support  Project 


A  324'1-  increase  in  the  number  of 
ne\^'spaper  advertisements  run  by  re¬ 
tailers  on  Palm  Beach  suits  in  papers 
throughout  the  country  from  July  16 
to  July  31  was  announced  Aug.  16 
by  Elmer  Ward,  president  of  the 
Goodall  Company,  Cincinnati,  cloth¬ 
ing  manufacturers,  as  one  of  the  re¬ 
sults  of  the  new  Goodall  co-operative 
newspaper  advertising  plan  (E.  &  P., 
July  30). 

Ihe  plan,  which  was  introduced  to 
Goodall’s  3,500  accoimts  throughout 
the  U.  S.  early  in  July,  and  which 
calls  for  Goodall  to  bear  75%  of  the 
cost  of  the  retail  advertising  in  news¬ 
papers,  and  the  retail  merchant  the 
remaining  25%,  also  is  credited  by 
Mr,  Ward  for  reports  from  retailers 
from  every  section  of  the  nation  that 
sales  of  Palm  Beach  suits  have  been 
accelerated;  that  there  is  a  shortage 
of  Palm  Beach  stocks,  and  that  a  na¬ 
tional  movement  is  under  way  for  “a 
general  firming  up  of  the  sale  of  sum¬ 
mer  merchandise  at  summer  prices.” 

"Tremendous  Increases"  in  Ads 

A  previous  Goodall  plan,  in  oper¬ 
ation  since  1931,  had  Goodall  and  the 
retailers  split  the  latter’s  advertising 
cost  on  a  50-50  basis,  providing  the 
retailer  displayed  in  his  ad  the  Palm 
Beach  label. 

“We  expected  that  retailers  would 
take  advantage  of  the  plan,”  Mr. 
Ward  told  Editor  &  Publisher.  “But 
we  are  truly  astonished  at  the  tre¬ 
mendous  increases  in  Palm  Beach  re¬ 
tail  advertising  which  has  already 
been  published  in  the  first  two  weeks 
in  July,” 

Mr.  Ward  also  pointed  out  that 
average  size  of  insertions,  since  in¬ 
troduction  of  the  plan,  was  78% 
larger  than  a  year  ago.  He  said  re¬ 
order  business  is  shooting  ahead  and 
reserve  stocks  in  Cincinnati,  the 
store’s  main  offices,  are  melting  fast. 
He  pointed  out,  however,  that  exact 
linage  figures  under  the  new  plan 
would  not  be  issued  “for  a  couple  of 
more  weeks.” 

“The  tangible  results  of  this  bar¬ 
rage  of  advertising  on  retail  sales  has 
more  than  justified  our  contention 
that  hot  weather  merchandise  sells  in 
hot  weather — and  that  men  will  pay 
regular  prices  for  merchandise  of 
good  style  and  quality  right  through 
summer  if  it  is  aggressively  adver¬ 
tised — if  it  is  adequately  stocked — 
and  if  it  is  thoroughly  imderstood  by 
the  consumer  that  there  is  no  advan¬ 
tage  in  waiting  for  a  lower  price,” 
Mr.  Ward  said. 

Lists  3  Factors  as  Aiding 

“It  is  the  newspaper  and  window 
tie-up  plus  the  weight  of  our  late 
national  advertising  that  is  putting 
our  plan  over.” 

One  of  the  most  gratifying  aspects 
of  the  campaign,  according  to  Mr. 
Ward,  is  the  prominence  retailers  are 
giving  the  Goodall  Palm  Beach  seal. 
Thousands  of  clippings  reveal  that 
without  exception  the  seal  is  promi¬ 
nently  featured  and  the  slogan  over¬ 
night  has  become  a  catch-phrase  of 
the  industry,”  he  said. 

“The  judgment  of  retailers  and  the 
trade  press  who  are  so  quick  to  ap- 


Saturday  Rate  Cut 
Proposed  as 
Business  Builder 
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Agency  Executive  Says 
Dailies  Are  to  Blame 
For  Dearth  of  Copy 


C.  R.  LINDNERS  ON  VACATION  IN  HAWAR 

Mr.  and  Mrs.  Clarence  R.  Lindner  of  San  Francisco  photographed  as  they  arrived  on 
the  Matson  Navigation  Company's  flagship,  Lurline,  to  spend  a  vacation  in  Hawaii. 
Mr.  Lindner  is  general  manager  of  the  San  Francisco  Examiner. 


wear  industry  when  it  stands  by 
its  guns.” 

Mr.  Ward  said  another  check  cov¬ 
ering  the  results  of  the  Palm  Beach 
campaign  for  the  first  two  weeks  of 
August  would  be  announced  shortly. 
A  preliminary  check  suggests  “that 
increases  for  August  will  be  as  sur¬ 
prising  as  they  were  for  July,”  he 
added. 


Minton  Attacks 
U.  S.  Press  As 
"Big  Business" 


Senator  Admits  However, 
He  Has  No  Plan 
To  Solve  the  Problem 


prove  of  our  price  maintenance  stand 
and  our  July  -  August  promotional 
policy  has  been  more  Uian  vindi¬ 
cated,”  Mr.  Ward  continued.  “The 
splendid  manner  in  which  stores  have 
co-operated  is  an  example  of  what 
can  be  accomplished  by  the  summer 


In  another  of  his  bitter  attacks 
against  the  American  press — his  most 
outspoken  since  he  introduced  a  bill 
in  Congress  which  would  have  made 
it  a  felony  for  newspapers  or  maga¬ 
zines  to  publish  a  known  untruth — 
Senator  Sherman  Minton,  Democrat, 
of  Indiana,  New  Deal  adherent,  termed 
the  country’s  newspapers  “big  busi¬ 
ness”  backed  by  the  money  of  “men, 
who,  in  my  opinion,  would  not  scruple 
to  throw  this  country  into  Fascism 
rather  than  surrender  their  privi¬ 
leges.” 

The  Senator  spoke  before  a  luncheon 
meeting  of  the  American  Press  So¬ 
ciety,  New  York  section,  Aug.  13  at 
the  Hotel  Astor.  His  address  was 
carried  over  an  NBC  hookup. 

"Up  to  Working  Press" 

During  the  forum  period  that  fol¬ 
lowed  the  Senator’s  address,  he  pro¬ 
fessed  that  he  had  no  plan  to  offer 
to  solve  the  problem.  “It  is  up  to 
you  working  press  men  and  women  to 
clean  house,”  he  said.  Later  he 
amended  this  statement,  adding;  “I 
believe  the  great  majority  of  news¬ 
papermen  report  the  facts  and  a  great 
majority  of  the  newsjiaiiers  are  on 
the  up  and  up.” 

Referring  to  his  bill,  in  which 
offending  publishers  could  have  been 
fined  from  $1,000  to  $10,000  and  their 
publications  barred  from  the  mail  for 
six  months,  and  which  was  denounced 
by  some  newspapers  as  an  attempt  to 
limit  freedom  of  the  press,  Senator 
Minton  said: 

“When  I  called  the  attention  of  the 
coimtry  to  the  impudent  and  hypo¬ 
critical  proposal  of  the  American 
Newspaper  Publishers  Association  to 
censor  free  press  by  curbing  the  radio, 
I  was  represented  to  the  country  as 
one  who  wanted  to  censor,  curb  and 
muzzle  the  press. 

“That  was  all  untrue,  but  that  was 


the  story  that  was  carried  to  the 
country  by  the  newspapers.  I  did  not 
attack  the  freedom  of  the  press.  I 
defended  free  speech  that  was  being 
attacked  by  the  Newspaper  Publish¬ 
ers  Association,  that  had  advocated 
censorship  of  the  radio.  .  .  I  didn’t 
want  to  muzzle  the  press,  I  just  wanted 
to  muzzle  the  liars  who  know  they 
were  lying.” 

Cites  N.  Y.  Newt  Editorial 

The  Senator,  a  lawyer,  who  said  he 
had  had  “very  little  to  do  with  news¬ 
papers  in  his  practice,”  quoted  from 
the  Guild  Reporter,  official  organ  of 
the  American  Newspaper  Guild  and 
John  Swinton,  former  editor  of  the 
New  York  Tribune.  He  also  cited  such 
books  as  Seldes’  “Freedom  of  the 
Press,”  Rosten’s  “Washington  Corres¬ 
pondents,”  Limdberg’s  “Imperial 
Hearst,”  and  his  “Sixty  Families,” 
Upton  Sinclair’s  “Brass  Check,”  not  to 
mention  scores  of  magazine  articles,” 
and  asked:  “Are  they  not  a  challenge 
to  those  who  are  interested  in  free¬ 
dom  of  the  press?” 

Speaking  of  the  recent  proposal  of 
the  New  York  Daily  News  for  an 
investigation  of  the  country’s  news¬ 
papers.  Senator  Minton  said:  “I  be¬ 
lieve  the  investigation  would  disclose 
that  there  is  no  longer  a  free  press, 
that  it  is  controlled  by  those  forces 
which  we  have  found  so  active  in 
other  respects  in  controlling  govern¬ 
ment;  that  facts  are  no  longer  given 
to  the  people  in  full,  and  cannot  be, 
under  the  monster  we  have  created  to 
control  the  press.” 

Paul  Scott  Mowrer,  president  of  the 
society  and  editor  of  the  Chicago 
Daily  News,  presided. 


Canadian  Weeklies 
Get  New  Rote  Proposal 


Why  shouldn’t  newspapers  offer  a 
Saturday  rate  reduction  and  build 
business  for  that  day?  was  the  ques¬ 
tion  asked  an  Editor  &  Publisher 
correspondent  recently.  The  query 
came  from  an  advertising  agency  ex¬ 
ecutive  who  has  repeatedly  shown 
sympathetic  interest  in  newspaper 
problems. 

Newspapers  have  themselves  to 
blame  for  the  Saturday  linage  prob¬ 
lem  because  they  have,  throughout 
recent  years,  argued  against  placing 
copy  on  the  seventh  day  of  the  week 
in  an  effort  to  build  Friday  news¬ 
papers,  this  questioner  continued. 

Ads  Just  as  Effective,  Is  Claim 
The  newspaper  advertising  men 
have,  from  their  own  arguments, 
promoted  the  theory  that  Saturday 
copy  is  not  as  effective  as  that  placed 
on  other  days,  it  was  stated.  Yet 
“brain  conscious  advertising  is  just 
as  good  then  as  at  other  times,”  ac¬ 
cording  to  this  student  of  advertising. 

“Cigarette,  automobile  copy,  and 
other  types  of  reminder  advertising  is 
good  on  Saturdays,”  he  said.  “News¬ 
papers  have  argued  that  the  stores 
are  not  open  when  the  message  is 
received,  but  the  JeUo  radio  hour  is 
on  Sundays  when  stores  are  closed. 
Advertising  is  not  necessarily  placed 
so  as  to  get  people  to  rush  immedi¬ 
ately  to  the  corner  grocer  and  pur¬ 
chase  a  product. 

“It  seems  to  me  that  the  present 
five-day  newspaper  trend  can  be 
battled  successfully  by  the  develop¬ 
ment  of  Saturday  copy  at  a  slightly 
lower  rate.  It  will  prove  effective  if 
it  is  restricted  say,  to  national  non¬ 
food  accounts  and  does  not  develop 
so  much  volume  that  much  of  the 
copy  is  lost  because  of  heavy  volume. 

Tends  to  Cut  Ratos 
“Newspapers  admit  a  differential  in 
asking  more  for  Sunday  advertising. 
WTiy  not  continue  that  plan  by  offer¬ 
ing  a  lower  differential  to  promote 
Saturday  linage?  I  would  like  very 
much  to  see  a  discussion  of  that  sub¬ 
ject  in  Editor  &  Pubusher.” 

First  reply  in  informal  questioning 
of  newspaper  advertising  sources  was: 

“Such  a  move  tends  to  cut  rates 
Production  costs  are  the  same  Satur 
days  as  any  other  day.  Sunday  cir¬ 
culation  is  higher,  creating  a  greater 
value  for  Sunday  advertising,  k 
some  sections  the  shopping  news  pub 
lication  on  Saturdays  is  a  factor  k 
the  situation.” 

Another  source  said  he  knew  of « 
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L.  J.  Bennett  of  the  Car^n  (Man.)  location  where  Saturday  linage  baa 
Leader  told  delegates  to  the  Canadian  built  up  to  become  the  best  of 

Weekly  Newspaper  Association  con-  week  by  a  restricted  reductior. 

vention  at  Vancouver,  B.  C.,  last  inauguration  of  such  a  pha 

week  that  advertising  rates  vary  too  involved  possibility  of  a  move  for  a 
much  and  urged  a  standardization,  jo^er  rate  unless  carefully  handled 
He  suggested  adoption  of  the  follow - 
schedule  of  standardization: 


mg 


Chic 


pud 


1 

tor, 


ioa 

lorn 


|o« 


pic 

N 


lie 


fea 

lOff 

io.'-i! 


1 

Ran 


|as; 

ud 


fea 

fcer, 


Rnd 


Papers  1,000  circulation  and  under, 
28  cents  an  inch;  1,000  to  2,500  circu¬ 
lation,  35  cents  an  inch;  and  2,500  to 
4,000  circulation,  42  cents  an  inch. 

The  Penticeton  (B.  C.)  Herald  won 
the  association’s  Mason  Trophy  for 
the  “best  all-round  paper”  in  the 
2,000  and  over  circulation  class.  F.  J. 
Burns,  publisher,  Kentville  (N.  S.) 
Advertiser,  was  elected  president. 


WCLO  8  YEARS  OLD 


The  Janesville  (Wis.)  Daily  Gazette 
radio  station,  WCLO,  observed  its 
eighth  armiversary  on  the  air  Aug.  1. 


DENIES  RADIO  REPORT 

A  report  that  the  Chevrolet  divisioJ|^^ 
of  General  Motors  Corporation,  larg¬ 
est  user  of  spot  transcription  broad¬ 
casting  in  the  country,  would  dis¬ 
continue  this  medium  Aug.  31, 
denied  Aug.  17  by  C.  P.  Fisken,  ad 
vertising  manager,  in  Detroit.  ® 
pointed  out  to  Editor  &  Publisher  ^ 
Chevrolet’s  13-week  contract  expire 
at  the  end  of  this  month,  and  it 
merely  the  end  of  that  period.  Wid 
the  announcement  soon  of  Chevrolebfc 
1939  models,  he  believes  the  spot  radkf 
will  be  resumed,  Mr.  Fisken  added. 


9 


E  R 

::ut 


ffer  a 
build 
ques- 
LISHER 
query 
:y  ex- 
shown 
spaper 

es  to 
prob- 
ighout 
)lacing 
^  week 
news 
ed. 
:iaim 
;  men 
iments, 
iturday 
placed 
1.  Yet 
is  just 
s,”  ac- 
Ttising. 
y,  and 
;ising  is 
“NewS' 
stores 
sage  is 
hour  is 
closed 
placed 
mmedi 
id  pUT' 


POR  AUGUST  20,  1938 

Duluth  Papers  Upheld 
By  Arbitration  Board 

Decision  Supports  Contention  Guild  Broke 
Its  Contract  and  That  General  Wage  Rise 
Is  Unwarranted  .  .  .  Some  Increases  Granted 


present 
can 
levelop- 
slightly 
ictive 
al  non 
develop 
of  the 
volume. 

ential 
■ertising. 
ly  offer' 
promote 
ke  very 
bat  sub' 


;stioning 
ces  was: 
at  rates 
e  SatuT' 
day  cir- 
I  greater 
;ing. 

;ws  pub- 
factor  k 

lew  of 
lage 
;  best 

reductior. 

;h  a  plar- 
ive  for 


■JPPORTING  the  major  contentions 
of  the  publisher  that  the  Lake  Su- 
ior  Newspaper  Guild  had  broken 
.contract  with  the  Duluth  (Minn.) 
[jiffold  and  News-Tribune  by  calling 
st^e  April  2  against  the  papers  be- 
e  expiration  of  its  1937  agreement 
June  1,  and  that  business  condi- 
bns  did  not  warrant  a  general  in¬ 
case  of  wages  to  employes  of  the 
f  pers,  the  Board  of  Arbitration  Aug. 
handed  up  its  decision  on  a  sched- 
;le  of  minimum  wages. 

The  decision,  written  by  Prof.  A. 

Millis,  economist,  University  of 
thicago,  who  acted  as  chairman  of 
Pie  board,  grants  increases  to  some 
ommercial  department  employes  and 
office  boys,  the  librarian  and  some 
If  the  older  employes  in  the  editorial 
Apartment.  It  provides,  however, 
frat  normal  increases  which  would 
jiave  come  to  guild  members  due  to 
Increased  length  of  employment  under 
Lhe  1937  contract  will  be  continued 
imder  the  new  contract.  Signed  May 
p,  after  an  eight-week  strike,  the 
|938  contract  does  not  provide  a  guild 
hap  in  the  editorial  department  and 
rants  a  partial  guild  shop  in  the  com- 
[nercial  departments. 

Rylinq  on  Wage  Disputo 
Ruling  on  the  wage  dispute.  Prof. 

Slillis,  who  for  years  has  been  a  mem- 
er  of  the  International  Arbitration 
anel  and  has  been  prominent  in  con¬ 
noting  arbitrations  for  the  Interna- 
onal  Typographical  Union  and  also 
br  the  International  Garment  Work- 
>.  said; 

The  Chairman  has  given  careful 
o.Tsideration  to  the  small  changes 
LHat  have  occurred  in  the  cost  of  liv¬ 
ing  in  Duluth,  to  the  business  situa- 
|on  and  the  changes  in  it,  to  wages 
T>rmerly  paid  and  wages  now  paid, 
P  wages  paid  in  various  employments 
p  Duluth  and  wages  paid  in  non- 
pechanical  departments  of  compara- 
0  newspapers,  to  wage  provisions  of 

[nion  agreements  currently  made, 
'id  to  the  various  other  things  brought 
>  his  attention.  It  is  his  opinion  that. 


publisher  were  made  earlier  than  this 
and  had  to  do  only  with  the  guild  shop 
question;”  that,  "moreover,  before  the 
strike  settlement,  the  publisher,  an¬ 
swering  the  specific  wage  demands 
which  were  then  before  him,  stated 
that  wages  could  not  and  would  not 
be  increased;”  that,  “there  had,  neces¬ 
sarily,  been  wage  reductions  some 
years  ago,  but  these  have  been  largely 
restored,”  pointing  out  the  average  of 
wages  is  now  higher  than  in  1929. 

Old  Ratios  Restored 
Weighing  the  question  of  differen¬ 
tials  between  and  within  departments, 
a  point  the  guild  stressed  even  more 
than  a  general  wage  increase,  con¬ 
tending  that  there  is  not  a  proper  re¬ 
lation  between  the  wages  of  depart¬ 
mental  and  occupational  groups. 
Prof.  Millis,  after  taking  cognizance  of 
wage  increases  granted  editorial  de¬ 
partment  employes  through  the  1937 
guild  contract,  ruled: 

“With  few  exceptions,  the  workers 
in  the  other  departments  did  not  re¬ 
ceive  equal  increases  at  the  hands  of 
the  management.  The  employes  in 
the  newly  organized  departments 
should  now  have  the  wages  they  would 
have  obtained  had  they  been  organized 
when  the  editorial  department  was. 
The  old  ratios  should  be  restored.” 

Sets  Minimum  Wages 
Prof.  Millis  then  set  up  a  schedule 
of  minimum  wages  for  all  employes  of 
the  papers,  except  those  few  he  has 
exempted,  and  concludes; 

“The  above  scales  are  minima.  In 
no  case  is  the  wage  currently  paid  to 
any  employe  within  the  embrace  of 
this  arbitration  to  be  reduced  during 
the  life  of  the  contract  except  by 
mutual  agreement  between  the  guild 
and  the  publisher.” 

Other  members  of  the  board,  which 
met  in  Duluth,  July  27,  28  and  29, 
were:  Herman  Ridder  and  Willis  A. 
Putnam,  representing  the  publisher; 
Carl  E.  Johnson  and  Henry  Pauli, 
representing  the  guild. 

In  a  bulletin  board  notice  to  em¬ 
ployes,  following  Prof.  Millis’  decision. 


they  do  not  support  the  Herald  &  News-Tribune  manage¬ 
ment,  said  it  will  “make  every  effort 
to  put  the  decision  into  effect  by  Fri¬ 
day,  Aug.  19,  and  on  that  date  each 
employe  will  receive  a  slip  showing 
the  decision  of  the  arbitrator  in  his 


pe  Guild’s  proposal  of  a  general  in  - 
pease  through  wage  minima  to  be  in- 
l“T)orated  in  and  made  a  part  of  the 
F'^kact. 

The  guild  had  demanded  a  sub- 
l*^tia!  increase  in  wages  in  each 


Store  Poll  Shows  98% 
Expect  Fall  Upturn 

Coincident  with  announcement  of 
the  “national  retail  demonstration” 
which  will  be  staged  during  the  week 
of  Sept.  19,  the  National  Retail  Dry 
Goods  Association  Aug.  18  released 
results  of  a  p>oll  taken  by  the 
NRDGA  in  which  American  mer¬ 
chants,  almost  without  exception,  ex¬ 
pect  a  general  pickup  in  business 
during  the  fall  months. 

The  poll,  taken  among  a  represen¬ 
tative  cross-section  of  the  I^DGA 
membership,  revealed  approximately 
98%  of  the  retailers  answering  in  the 
survey  reported  they  looked  for  an 
improvement  in  business  on  a  na¬ 
tional  basis  during  September,  Oc¬ 
tober  and  November.  A  majority  said 
sales  during  the  Christmas  season 
might  exceed  those  of  last  year. 
Many  merchants  reported  signs  of 
quickening  activity  in  their  home¬ 
town  industries  and  stores. 

James  H.  Scull,  NRDGA  publicity 
director,  told  Editor  &  Publisher 
that  NRDGA’s  sales-promotion  de¬ 
partment  is  now  conducting  another 
poll  in  which  an  attempt  is  being 
made  to  find  whether  retail  mer¬ 
chants  are  increasing  their  advertis¬ 
ing  budgets  in  keeping  with  their 
display  of  optimism.  Mr.  Scull  said 
that  results  of  this  poll  will  be  made 
known  in  September. 

Although  not  inclined  to  predict 
that  there  would  be  a  national  broad¬ 
ening  of  advertising  budgets  by 
NRDGA  members,  Mr.  Scull  said  he 
feels  “it  might  have  the  reaction,” 
and  added  that  “imdoubtedly,  during 
the  ‘national  retail  demonstration,’ 
there  will  be  an  increase  nationally 
in  newspaper  advertising  linage.” 

■ 

Boston  Transcript 
Changes  Typography 

The  Boston  Evening  Transcript  ap¬ 
peared  Aug.  15  in  a  new  typographi¬ 
cal  dress  that  broke  with  tradition  of 
a  century.  The  changes,  directed  by 
Lincoln  O’Brien,  the  Transcript’s  new 
publisher,  includes:  Functional  heads 
flush  with  left  column  rule,  and  banks 
indented  three  ems;  Washington,  New 
England,  Boston  and  other  news  clas¬ 
sified  inside  the  paper  with  label 
heads  of  36  point  Bernard  Gothic,  a 
new  type  face  in  this  paper.  More 
women’s  features  and  comic  strips 
have  been  added.  A  full  page  of 
comics  is  now  used.  O’Brien  said  he 
aimed  to  “give  the  Transcript  new 
vivacity,  both  in  news  and  advertis¬ 
ing”  and  that  copy  will  henceforth  be 
edited  with  that  in  mind.  Typography 
revisions  are  intended  to  emphasize 
simplicity  by  elimination  of  imneces- 
sary  type  rules,  dashes  and  sup>erflu- 
ous  ornaments.  More  spot  news  pho¬ 
tos  will  be  used,  the  photo  staff  having 


..  :  "-o"  —  -- —  or  her  particular  case,  the  offer  of  the  ^Qg  used,  me  photo  stall  navmg 

to  settle  the  strike  been  enlarged,  and  a  supplemental 
editorial  m  which  the  em-  previo^  to  the  arbitration  and  the  replate  page  of  news  devoted  to  New- 
'jyes  nacl  received  considerable  in-  nnal  demand  of  the  guild  previous 
feases  under  the  1937  guild  agree-  to  the  arbitration.” 


pent,”  Prof.  Millis’  report  commented. 

Cost  of  Living  Cited 

.  _  _  On  this,  the  most  bitter  issue,  the 
handled  among  other  things  had  con- 


Med  that  the  cost  of  living  in  Du-  rnan,  Nicoll  and  Ruthman  of  Detroit  has  droppied  all  radio  comment  and 
™  is  higher  than  in  any  other  of  represent  it  nationally,  effective  publicity  from  the  radio  i>age  and  is 
.  Sept.  1. 


"SPECIAL"  APPOINTED 

The  Sioux  Falls  (S.  D.)  Argus 
Leader  has  engaged  the  firm  of  Gil- 


ton,  Boston  suburb  of  65,000  popula¬ 
tion,  has  been  introduced. 

■ 

DROPS  RADIO  COMMENT 

The  Council  Bluffs  (la.)  Nonpareil 


ort 

,  cities  for  which  comparable 

?  S  available;  that  “for  some 

°  hroad-  living  had  been  in- 

dis-  ;  that  business  was  on  the 

*  oi  «3!  and  that  the  departments 

1,  ’  ad-  ^  organized — those  other  than  the 

sken,  ad  litorial-were 
roit.  W  msideration. 

'f^ixDire  these  guild  contentions 

j  it  i  controverted  by  Joseph  H.  Jor- 
^  Wik  ’  whose  main  conten- 

hevrolet*  UotT"® 

spot  rada  4^  ^^at 
added. 


now  using  only  daily  program  listings. 


entitled  to  special 


'Os,  among  others,  were: 

^not  become  an  issue  until  May”; 

‘statements  made  by  the 


U.  S.  LEASE  REQUIRES  $200,000  SHIP  LINE  ADS 

WASHINGTON,  Aug.  18 — The  U.  S.  Maritime  Commission’s  luxury  line  be¬ 
tween  New  York  and  South  America  has  been  leased  by  the  government 
to  the  American  Scantic  Line,  Inc.,  under  an  agreement  which  empowers 
the  Commission  to  require  the  lessee  to  spend  up  to  $200,000  annually  to 
advertise  the  service.  TTie  lease  becomes  effective  Jan.  1.  Service  begins 
Oct.  8,  and  the  Commission  will  spend  $175,000  for  promotion  during  the  re¬ 
mainder  of  this  year.  Fifty  thousand  dollars  has  been  tentatively  allocated 
for  newspaper  space,  an  equal  amount  for  magazines,  and  the  balance  for 
folders,  schedules,  rate  sheets,  etc.  Arthur  Kudner,  Inc.,  New  York,  has 
the  account. 


Chicago  Hearst 
Daily  Will 
Go  to  Tabloid 

Herald  and  Examiner  Will 
Retain  Standard  Size  for 
Sunday  Issue 

Chicago,  Aug.  18 — Beginning  Sept. 
1,  the  Chicago  and  Herald  and  Ex¬ 
aminer  will  become  a  six-day  morn¬ 
ing  tabloid  newspaper,  with  the 
Sunday  edition  remaining  standard 
size,  it  was  announced  here  today 
by  Harry  A.  Koehler,  newly  ap¬ 
pointed  publisher.  New  advertising 
rate  structures,  both  local  and  na¬ 
tional,  will  be  announced  next  week, 
Mr.  Koehler  stated.  Announcement 
was  also  made  that  a  tabloid  news¬ 
paper  advertising  service,  headed  by 
Walter  Rompel,  general  manager, 
will  represent  the  Herald  and  Exam¬ 
iner  in  the  national  advertising  field. 

Combination  Plan  Discontinued 

Under  the  new  arrangement,  an¬ 
nounced  last  week  in  Editor  &  Pub¬ 
lisher,  the  Herald  and  Examiner  and 
Chicago  Evening  American  will  dis¬ 
continue  their  combination  plan,  ef¬ 
fective  Sept.  1.  The  two  papers  will 
again  operate  as  completely  separate 
units.  Howard  C.  Boone,  formerly 
manager  of  the  retail  store  division, 
Hearst  International  Advertising  Ser¬ 
vice,  Chicago,  has  been  named  ad¬ 
vertising  director  of  the  Herald  and 
Examiner.  J.  L.  Tunstead,  associated 
with  the  local  Hearst  organization  for 
the  past  ten  years  and  previously 
manager  of  specialty  shop  advertis¬ 
ing,  has  been  appointed  advertising 
manager  of  the  Sunday  Herald  and 
Examiner. 

Mr.  Boone  is  beginning  his  13th 
year  with  the  Hearst  organization, 
having  formerly  been  with  the  De¬ 
troit  Times  and  Baltimore  News-Post, 
prior  to  joining  the  Rodney  Boone 
organization  two  years  ago. 

Fred  H.  Hudson  has  been  reap¬ 
pointed  mechanical  superintendent  of 
both  local  Hearst  newspapers,  includ¬ 
ing  supervision  of  the  Hearst  color 
plant  in  Chicago. 

Appointment  of  Earl  F.  Glenn,  for¬ 
merly  assistant  manager  of  the  west¬ 
ern  office  of  Hearst  International 
Advertising  Service,  to  succeed  Harry 
A.  Koehler  as  western  manager  of  the 
Boone  organization,  was  announced 
this  week. 

Following  an  emergency  meeting 
this  week  of  Newspaper  Commercial 
Associates,  newly-formed  AFL  affili¬ 
ate  comprising  Chicago  Hearst  news¬ 
paper  commercial  department  em¬ 
ployes,  a  committee  was  appointed  to 
meet  with  the  management  on  the 
question  of  a  90-day  “freeze.” 

Askt  90-Day  *'Fre«xe" 

The  committee  met  with  Merrill  C. 
Meigs,  Chicago  American  publisher; 
Harry  A.  Koehler,  Chicago  Herald  & 
Examiner  publisher;  and  E.  G.  Woods, 
Hearst  attorney,  Aug.  17,  asking  the 
management’s  assurance  that  for  a 
jieriod  of  not  less  than  90  days  there 
will  be  “no  removals,  discharges,  or 
layoffs,  or  reduction  in  pay,  due  to 
any  reorganization  or  change  of  man¬ 
agement  of  either  or  both  Hearst 
newspai)ers  in  Chicago.”  The  com¬ 
mittee,  representing  only  the  com¬ 
mercial  departments,  was  told  an 
answer  would  be  given  by  the  man¬ 
agement  within  24  hours. 

JEWELL  APPOINTED 

President  E.  R.  Chapman,  Flint 
(Mich.)  Journal,  has  appointed  C.  F. 
Jewell,  publisher,  Taylorville  (Ill.) 
Breeze-Courier,  as  chairman  of  the 
Inland  Daily  Press  Association’s  local 
advertising  division.  » 


EDITOR 


PUBLISHER 


New  Selling  Plan  on  Coast  Sale  of  the  British  subsidiary  of  R. 

^  Hoe  &  Co.  to  W.  R.  Crabtree  &  Sons, 

»»  f  T_T  .  ni  J  T  •  Ltd.  (E.  &  P.  July  23)  was  approved 

fH  I  by  fbe  shareholders  of  the  Hoe  com- 

XXV/llltS  XIVXVXC,  ^  in  New 

York  Aug.  17.  The  price,  on  which 

Daily  Encourages  Merchants  to  Increase  Ad  £%??,"- 

Budget  to  Seek  Potential  Business  Lost  to  Std  ^rvot^  wirrecLdii1n‘'llor 

Nearby  Cities  .  .  .  Has  Unlimited  Possibilities  McCartyf  presiS^^t?  r.^hJ^"^?  Co'. 

He  announced  that  consummation  of 

LOS  ANGELES,  Aug.  15 — Unlimited  dual  merchants  and  explaining  the  fbe  sale  under  the  contract  would 
possibilities  for  increasing  local  dis-  situation.  Shoe  stores  for  example  proceed  immediately, 
play  linage  are  indicated  in  a  new  were  told  that  76%  of  all  San  Pedro  ■ 

selling  plan  devel<^)ed  by  E.  B.  Brown,  shoe  pvu-chases  were  made  in  San  Or*Vl l^rTTl  A  Q 

advertising  manager  of  the  San  Pedro  Pedro,  but  that  $195,907  of  shoe  sales  Virwv«7J.XXO 

(Cal.)  Neu's-Pilot.  Brown’s  plan  is  went  to  Los  Angeles  and  Long  Beach.  x^,  »T»  ^  | 

aimed  at  the  proportion  of  the  com-  They  were  asked  if  their  share  of  this  OpOx  IS  1  X  0Cll]Tl0nX 
munity’s  retail  purchases  which  go  to  lost  business  wasn’t  worth  going  after,  ^  U  I 

seme  other  city,  rather  than  to  the  and  they  usually  agreed  that  it  was.  fiv  /\tt0IlClCIIlC0 
local  merchant.  It  is  designed  to  help  As  a  result  of  the  logical  presentation  * 

the  home  town  store  do  closer  to  of  the  facts,  three  stores  so  far  Mow  Qnr>rtc  <;iiT-iorv;enr 
100%  of  his  potential  business,  and  have  been  signed  on  a  regularly  ™  ” 

in  so  doing  it  encourages  the  mer-  budgeted  plan  of  advertising  on  the  of  Hears!  Papers  Ploys 
chant  to  budget  his  advertising  ex-  3%'  basis.  News  Exactly  for  Value 

penditures  at  the  3%  of  gross  revenues  In  presenting  the  plan  the  news- 

mark  which  is  accepted  as  the  econo-  paper  tells  the  merchant  the  reasons  News  treatment  in  sports  sections 
mical  standard,  but  which  few  deal-  why  some  of  the  city’s  residents  go  should  be  governed  by  reader  interest, 
ers  observe.  elsewhere  to  make  their  purchases,  declared  Edward  W.  Cochrane,  Chi- 


wcic  lUiu  iriiai  lu  /c  dll  odii  fcvixu 

a?ro,T^'’S  Js  Cochrane  Governs 

went  to  Los  Angeles  and  Long  Beach.  j-. ^ X 

They  were  asked  if  their  share  of  this  OpOx  IS  1  X  0ClTni0nX 
lost  business  wasn’t  worth  going  after,  ^  —  « 

and  they  usually  agreed  that  it  was.  fiV  xxtt0IlClC(IlC0 
As  a  result  of  the  logical  presentation  * 

of  the  facts,  tlmee  stores  so  f^  g  Supervisor 

have  been  signed  on  a  regularly 

budgeted  plan  of  advertising  on  the  of  Hears!  Papers  Ploys 

3%  basis.  News  Exac!ly  for  Value 

In  presenting  the  plan  the  news¬ 
paper  tells  the  merchant  the  reasons  News  treatment  in  sports  sections 
why  some  of  the  city’s  residents  go  should  be  governed  by  reader  interest, 
elsewhere  to  make  their  purchases,  declared  Edward  W.  Cochrane,  Chi- 


Ad  Managers  Get  Plan 


These  include;  prices  too  high;  can’t 
find  quality  goods  at  home;  not  enough 


Two  sets  of  figures  are  nectary  variety;  impolite  or  indifferent  ser¬ 
in  presenting  the  plan  to  merchants,  vi^e;  and  not  enough  advertising  on 
Brown  declared  Friday  in  outlmmg  .y^here  to  buy.  Only  187  of  the  more 
his  method  to  the  southern  division  3  qqq  ballots  gave  as  the  reason 

of  the  California  Newspaper  Adver-  outside  purchases  the  liking  to 
tising  Managers  Association.  One  is  ^  large  city, 

the  per  capite  s^es  figures  for  the  point  out  to  the  merchant” 

classification  involved,  from  which  the  Brown  said,  “that  only  the  objections 
community  s  total  expemtures  in  tMt  bad  service  and  the  desire  to  visit 
classification  can  be  derived.  The  ^  larger  town  can  not  be  answered  by 
other  shows  how  much  of  those  pur—  advertising. 

chases  are  made  in  the  home  com-  .  .  j  xi. 

j  i,  „  u  With  this  story  and  these  argu- 

munity,  and  how  much  go  to  other  ^  .,1.  >  ^  i  i 

-.L-  V>  *  *  f  ments  there  s  no  reason  why  local 

ciUes.  Department  of  Commerce  re-  ,  ,  _ 


in  our  own  home  town.' 


ciUjes.  Dpartment  Commerce  re-  Unage  can’t  be  doubled.  We  all  need 
ports  will  give  the  basis  for  each^  ^ 

Once  the  figures  are  set  up  they  realize  that  our  market  is  rii 
will  make  any  advertising  manager  Q^^n  home  town.” 

thoroughly  ashamed  of  himself,  no  ^ 

matter  how  fine  a  job  he  thought  _  _ 

was  doing  previously.  Brown  declared.  Ilrnly  BorS  XlGpOrtGrS 

As  an  example  he  cited  the  case  of  Dflir^a 

department  stores  in  San  Pedro.  Per  *  OGGKing  Va^IIlCG 

capita  sales  in  this  classification  last  Paul  M.  Conoway,  for  the  past 
year  were  $74.18,  or  a  total  depart-  years  a  member  of  the  Macon  (G 
ment  store  expenditure  of  $3,189,740.  Telegraph  and  News  reportorial  si 


capo  Evening 
American  sports 
editor  and  new¬ 
ly  -  appointed 
sports  super¬ 
visor  of  all 
Hearst  newspa¬ 
pers,  in  an  inter¬ 
view  with  Editor 
&  Publisher  this 
week.  Mr. 
(Tochrane,  in  ad¬ 
dition  to  his 
duties  as  sports 

Edward  Cochrane  t^^'^or  of  the 

American,  will 
“ride  the  circuit”  and  counsel  with  all 


realize  that  our  market  is  right  Hearst  sports  editors  in  the  interest 


of  making  their  sections  more  attrac¬ 
tive  as  a  part  of  the  expansion  pro¬ 
gram  launched  by  Joseph  V.  Connol¬ 
ly,  new  general  manager  of  the  Hearst 
newspapers. 

25  Years  a  Sports  Editor 

A  sports  editor  of  more  than  25 


capita  sales  in  this  classification  last  Paul  M.  Conoway,  for  the  past  11  25  Years  a  Sports  Editor 

year  were  $74.18,  or  a  total  depart-  years  a  member  of  the  Macon  (Ga.)  A  sports  editor  of  more  than  25 
ment  store  expenditure  of  $3,189,740.  Telegraph  and  News  reportorial  staff,  years’  experience,  Mr.  Cochrane  is  a 
But  San  Pedro  department  stores  did  Aug.  13  announced  he  had  withdrawn  firm  believer  in  playing  sports  news 
only  $1,977,638  worth  of  business,  from  the  race  for  the  state  house  of  exactly  for  its  value.  Attendance 
indicating  that  $1,212,102  in  depart-  representatives  from  Bibb  coimty  “be-  should  be  the  yardstick  in  judging  the 
ment  store  sales  went  to  Los  Angeles  cause  the  race  conflicted  with  my  work  amount  of  space  to  be  devoted  to  a 


and  Long  Beach.  as  a  newspaperman."  professional  sport,  he  said. 

$16,000  vs.  Potential  $99,287  Under  a  policy  established  by  “Sports  editors  should  plan  their 

If  the’ San  Pedro  department  stores  executive  editor  promotions  with  a  view  to  boos^g 

had  advertised  as  they  should  for  this  of  the  Macon  ^pers  m  the  interest  of  amateur  athletics,”  he  said.  The 

potential  business  they  would  have  iinDiased  and  imparUal  news  re-  value  of  any  sports  promotion  should 

spent  $99,287,  Brov^  declared.  Instead  reporters  cannot  run  for  be  judged  on  the  basis  of  the  benefit 


professional  sport,  he  said. 

“Sports  editors  should  plan  their 


thpv  snent  a  little  over  $16  000  public  office  and  continue  in  the  em-  it  gives  to  readers,  especially  youths, 

they  spent  iittie  over  newspapers.  Every  dime  derived  from  such  events 

There  s  where  your  new  Image  is  ^  f 

commg  from.  Brown  declared,  gett-  « 

i„g  the  merchants  to  spend  wh.t  they  NASH  APPOINTS  BLEES  "Z  Cochin”  iue“es  radio  has  not 

should  for  their  potential  busm^.  Appointment  of  William  A.  Blees  as  hurt  the  sports  sections  of  newspa- 
To  strengthen  the  newspapCT  s  story  general  sales  manager  in  charge  of  pers.  Admitting  that  radio  broad- 
to  the  merchant,  the  News-Pilot  de-  gjjd  service  of  the  Nash  Motors  casts  of  sports  events,  especially  base- 


to  the  merchant,  the  News-Pilot  de¬ 


veloped  a  s^ret  tellot  for  readere  to  division  of  the  Nash-Kelvinator  Cor-  ball,  has  probably  reduced  street  sales 
fill  out,  asking  where  they  made  th^  poration,  succeeding  Courtney  John-  of  sports  extras,  he  asserted  that  fans 

c  announced  in  New  York  cannot  get  details  over  the  radio  and 

10,000  ballots  dist^uted,  3,187  replies  15  accepting  the  ap-  turn  to  the  sports  pages  for  detailed 

were  received.  They  indicated  ^t  pointment,  resigned  as  vice-president  information  and  color. 

62%  of  department  store  purcha^s  ^j^d  general  manager  of  Geyer,  Cor- 

were  made  in  San  Pedro,  and  38%  ^  Newell,  New  York  advertising  High  School  Nows  Underplayed 

elsewhere.  Sixty-four  per  cent  of  agency,  where  he  supervised  the  Baseball  still  should  be  given  one 
furniture  sales,  74%  of  women  s  wear  motor  company’s  advertising.  He  of  the  top  places  on  the  sports  page, 
sales;  and  87%  of  food  sales  were  .^j|j  make  his  headquarters  in  De-  he  stated,  because  of  the  widespread 
with  local  merchants.  troit.  public  interest,  both  men  and  women. 


High  School  News  Underplayed 

Baseball  still  should  be  given  one 


with  local  merchants. 

With  the  potential  advertising  ex¬ 
penditure  placed  at  3%  of  the  total 

sales,  the  News-Pilot  found  it  was  TURPENTINE  FARMERS  PLAN  $250,000  AD  DRIVE 

getting  only  5%  of  its  potential  from 

furniture  dealers,  and  19%  from  VALDOSTA,  Ga.,  Aug.  15 — The  American  Turpentine  Farmers  Association 
the  women’s  wear  shops.  Only  in  the  has  revised  its  by-laws  to  make  possible  assessments  against  members 

food  classification  was  it  getting  a  re-  for  a  $250,000  advertising  fund.  The  money  is  to  be  spent  in  a  national  news- 
spectable  share,  87%.  paper  advertising  campaign  aimed  at  substitutes  for  spirits  of  turpentine. 

In  putting  the  plan  to  work  the  Decision  to  assess  members  50c  per  unit  was  reached  during  a  meeting  of 
News-Pilot  is  taking  up  one  classifi-  the  organization  held  here  Aug.  11.  The  campaign,  it  was  indicated,  will 
cation  at  a  time,  calling  on  the  indivi-  cover  a  period  of  years  in  an  effort  to  restore  the  industry  to  normal  activity. 


public  interest,  both  men  and  women. 


in  the  game.  “I  don’t  think  colleg 
sports  are  overplayed,”  he  addei 
pointing  to  the  tremendous  publi 
interest  in  college  football.  “If  any 
thing  is  underplayed,  it  is  high  scha 
sports.” 

Mr.  Cochrane  declared  sports  wit 
ing  has  changed  for  the  better,  wit 
elimination  of  street  slang.  “Read 
ers  today  demand  English,”  he  sai( 
“with  a  minimum  of  slang  scientificai 
ly  handled.”  He  asserted  a  highe 
type  of  sports  writer  is  reporting  to 
day — most  of  whom  are  college  grad 
uates. 

“The  tremendous  interest  of  wom« 
in  sports  has  naturally  elevated  spor 
writing,”  he  added.  He  mentioned 
check  up  made  by  his  staff  on  calls  1 
the  American  to  ask  questions  aboi 
sports,  excluding  baseball  scores.  0i 
of  853  questions  asked  in  one  wee 
37%  were  inquiries  from  women, ! 
said,  indicating  keen  interest  ev 
denced  by  the  “weaker  sex”  in  spor 
“This  should  be  a  hint  to  advertise 
that  the  sports  page  might  be 
profitable  spot  fer  advertising  appea 
ing  to  women,”  he  stated. 

Born  in  the  “Irish  Hills,”  ne 
Rome,  Mich.,  Mr.  Cochrane  began  1: 
sports  writing  career  as  sports  edit 
of  the  old  Kansas  City  Journal  at  t 
age  of  18.  He  continued  in  that  c 
pacity,  becoming  sports  editor  of  t 
Kansas  City  Journal-Post,  for 
years.  He  was  named  sports  edit 
of  the  American  a  year  and  a  h; 
ago.  He  has  served  as  referee  of  mo 
than  800  university  and  college  foe 
ball  games.  During  the  coming  se< 
son  he  will  officiate  at  41  college  a; 
professional  football  contests  in  v. 
rious  sections  of  the  coimtry.  Ga 
and  hunting  are  his  chief  hobbies.  I 
has  covered  every  world’s  hear 
weight  championship  fight  and  work 
series  during  the  past  26  years. 

■ 

Ptgss  CGnsorship  Lem 
ImpossiblG,  Clark  S 

Attempts  in  the  last  session  of  a 
Senate  “to  set  up  indirect  censors), 
of  the  press”  had  met  with  “su: 
universal  opposition  that  their  pas 
sage  seems  impossible,”  Senator  Be: 
net  Champ  Clark,  Democrat  i 
Missouri,  declared  Aug.  16  beftf 
the  Knights  of  Columbus  conventil 
in  Cincinnati. 

“No  mistakes  or  derelictions  in 
expression  of  editorial  opinion  coui 
ever  approach  in  danger  to  the  Er 
public  the  suppression  of  the  rijl 
to  print  the  facts  and  to  commati 
them  as  the  press  may  see  fit”  ® 
Senator  said.  “Thank  God  we  ha 
no  censor  for  the  press  in  d 
country. 

“I  do  not  believe  that  the 
of  our  country  will  ever  tolerate 
fringement  of  the  freedom  of  * 
press,”  he  added. 

■ 

COLLINS  50  YRS.  ONJOJ 

Guy  V.  Collins,  chief  clerk  of  a 
Washington  Star,  celebrated  his  M 
year  of  unbroken  service  with  0 
newspaper  recently,  and  was  exteni 
felicitations  by  the  management  n 
working  associates.  Fleming  Na 
bold,  business  manager,  extolled  hi 
'  and  congratulations  were  extended  1 
Newbold  Noyes,  associate  editor.  1 
'  behalf  of  the  editorial  stciff.  At 
luncheon,  Mr.  Collins  was  preserf 
with  a  gold  watch  on  behalf  of  h 
business  office.  Several  years 
Collins  joined  the  clerical  staff  ^ 
Star  he  went  into  the  bookkeej 
department,  where  he  remained 
years.  At  the  time  the  Sunday  S 
was  established,  in  1905,  he  was  m 
chief  clerk.  He  is  the  son  of 
Star’s  first  city  editor,  William  I 
Collins. 
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ffievised  Retail 
buide  to  Be 
Published  Soon 

Better  Business  Bureau 
Guide  Will  Include 
Rules,  Recommendations 

Within  a  few  weeks  57  Better  Busi¬ 
ness  Bureaus  throughout  the  U.  S. 
Jiid  Canada  will  begin  distribution  of 
revised  “Guide  for  Retail  Adver- 
and  Selling,’’  members  of  die 
National  Association  of  Better  Busi¬ 
ness  Bureaus  were  told  by  Edward 
L  Greene,  chairman  of  the  associa¬ 
tion’s  guide  revision  committee,  at 
the  24th  annual  conference  of  the 
|;oup  at  Mackinac  Island,  Mich., 
.tug.  8  to  11. 

The  new  guide,  a  revision  of  one 
lablished  several  years  ago  by  the 
Association  and  widely  used  in  the 
idepartment  store  advertising  offices 
of  the  country,  will  contain  Better 

1  Business  Bureau  rules;  recommenda¬ 
tions  and  concepts  for  ethical  adver¬ 
tising;  digests  of  important  Federal 
Trade  Commission  cease  and  desist 
o.-ders;  stipulations  and  trade  prac¬ 
tice  rules,  summaries  of  important 
National  Bureau  of  Standards  com- 
tnercial  standards;  references  to  im- 
Iportant  regulations  of  other  govem- 
■•nient  agencies,  and  laws  and  legal 
decisions  affecting  advertising  and 
definitions  of  many  terms  commonly 
used  in  advertising  and  selling.  The 
".tire  volume  will  be  indexed,  serv¬ 
ing  practically  as  a  dictionary  refer- 
eace  to  trade  names,  phrases,  terms. 

Will  Aid  Advertiser,  Consumer 

The  new  guide  will  help  retailers 
to  make  advertising  more  effective,  to 
sin  and  hold  the  confidence  of  the 
consumer  and  to  avoid  the  many  day- 
to-day  difficulties  arising  out  of  the 
use  of  deceptive  and  unfair  advertis¬ 
ing  and  selling  practices,”  Mr.  Greene 


lid. 


The  book  will  be  distributed  to  re¬ 
tailers  through  their  local  Better 
Busines-s  Bureaus  and  the  national 
Better  Business  Bureau.  Containing 
more  than  60,000  words,  it  will  be 
priced  at  $1.  The  former  guide,  of 
i^hich  thousands  were  distributed, 
nas  been  outmoded  by  recent  trade 
regulations  and  decisions,  and  the  de- 
ijvelopment  of  new  trade  terms  and 
products  not  covered  in  the  old  book. 
At  the  final  session  John  Garver, 
jJBuffalo  BBB  president,  was  elected 
Jldiairman  of  the  board  of  governors; 
jffcnneth  Backman,  Boston  bureau 
manager,  president;  Kenneth  Bar- 
jj^^d,  general  manager,  Chicago  BBB, 
J^-president;  Muriel  Tsvetkoff,  San 
jffrancisco  bureau  manager,  treasurer; 
|Marshall  Mott,  Hartford,  Conn.,  bu¬ 
reau  manager,  secretary. 

I«ni«a  Outlinat  S-Peint  Plan 
Declaring  millions  of  American 
eomen  are  being  exposed  to  propa- 
prtda  attacking  advertising  because 
'»e  are  living  in  a  period  of  anti- 
^unness,”  and  because  the  decep- 
^  practiced  by  a  minority  oi  those 
•ho  use  advertising,  John  Benson, 
•^ident,  American  Association  of 
Wvertising  Agencies,  outlined  the 
following  five-point  plan  to  improve 
protect  advertising: 

1-  Formulation  of  additional  ethi- 
lijml  standards  of  copy  practice. 

More  complete  media  censor- 
hip  of  copy. 

3.  Activity  upon  Better  Business 
bureaus  to  investigate  and  correct 
buses. 

4.  More  federal  and  state  legisla- 
ffion  against  false  advertising. 

5.  Development  of  a  consumer-ad - 
-Rising  coimcil  to  improve  relations 

the  two  groups. 


WEEKLY  GROUP  FORMED 

Organization  of  2,113  selected  rural 
weekly  newspapers  into  a  co-operative 
group  to  develop  general  advertising 
for  these  types  of  papers  was  an¬ 
nounced  W^nesday  by  Woodyard 
Associates,  Inc.  The  company  has 
just  issued  a  1939  rate  and  data  book 
on  these  weeklies,  which  have  a  cir¬ 
culation  of  3,423,080,  covering  a  mar¬ 
ket  with  $10,000,000,000  buying  power 
and  a  population  of  62,000,000.  This 
is  said  to  be  the  first  time  that  a  na¬ 
tion-wide  combination  of  weeklies 
with  certified  circulation  has  ever 
been  attempted. 

■ 

Soap  Box  Derby 
Decided  by 
Photo-Finish 

110,000  See  Omaha  World- 
Herald  Entry  Defeat 
Brother  of  1937  Winner 

Akron,  O.,  Aug.  15 — For  four  min¬ 
utes  it  looked  as  though  the  White 
Plains  (N.  Y.)  Reporter  had  spon¬ 
sored  the  second  national  soap  box 
racing  champion  in  two  successive 
years  in  Dickie  Ballard,  brother  of 
Robert  Ballard,  1937  champion,  last 
Saturday. 

Young  Ballard  had  swooped  down 
the  hill  at  Derby  Downs  in  a  hair¬ 
breadth  finish,  with  Robert  Berger, 
carrying  the  colors  of  the  Omaha 
World-Herald  and  Stanford  H.  Hart- 
shorne,  Jr.,  representing  the  Gardner 
(Mass.)  News. 

Radio  Gives  Wrong  Result 

Young  Ballard  had  been  picked  up 
in  a  truck  and  rushed  back  to  the 
finish  line  where  there  was  such  a 
scramble  by  reporters,  photographers 
and  radio  men  to  get  at  him,  that 
several  were  bounced  around  and 
hurt  slightly.  The  radio  chains  had 
announced  Ballard  to  be  the  winner. 
Then — 

A  scrutiny  of  the  photo-finish  pic¬ 
ture  changed  it  all.  The  real  winner 
was  found  to  be  Berger. 

It  was  one  of  the  most  unusual 
derby  endings  in  history,  and  the  110,- 
000  persons  who  came  at  noon  and 
stayed  until  nearly  six  o’clock  under 
a  broiling  sun  saw  a  show  packed 
with  pathos  and  drama. 

Although  Berger  was  sponsored  by 
the  Omaha  World-Herald,  his  home 
is  in  Nebraska  City.  He  is  14  years 
old,  his  father  is  a  rural  mail  carrier, 
and  the  scholarship  he  won  will  be 
iised  either  at  the  University  of  Neb¬ 
raska  or  University  of  California. 

Other  prize  winners  were:  Third, 
Stanford  H.  Hartshome,  Jr.,  Gardner 
(Mass.)  News;  fourth,  Robert  Finlay, 
New  York  Post;  fifth,  Lamar  Mc¬ 
Daniel,  Atlanta  Constitution. 

The  foreign  champion,  who  finished 
second  to  Berger  in  the  final  inter¬ 
national  round,  was  Buddy  Stroop  of 
the  Canal  Zone. 

Rawer  Papers  Participated 

The  prize  list  for  this  year  fea¬ 
tured  a  four-year  college  scholarship 
to  the  first  place  winner;  a  master 
Deluxe  Chevrolet  coach  to  the  sec¬ 
ond  placer;  a  master  Chevrolet  for 
third;  a  silver  trojJiy  for  fourth  and 
a  silver  trophy  for  fifth.  There  were 
numerous  other  prizes  however,  and 
each  of  the  first  five  went  home  with 
their  arms  loaded. 

From  a  news  standpoint  the  derby 
this  year  was  not  as  big  as  last. 
There  were  fewer  newspapers  par¬ 
ticipating  becau.se  of  consolidations  in 
local  finals  in  the  metropolitan  areas. 
It  was  estimated  that  approximately 
300,000  words  were  filed.  There  were 
at  least  twice  as  many  photographers 
on  the  job  this  year  as  last. 


Boston  Newsmen 
Vote  103  to  28 
For  AFL  Union 

Hearst  Papers'  Business 
Offices  Select  Guild 
As  Agents,  112  to  22 

At  an  election  held  Aug.  12,  the 
editorial  employes  of  the  Boston  Eve¬ 
ning  American,  Daily  Record,  and 
Sunday  Advertiser,  W.  R.  Hearst 
newspapers,  by  a  vote  of  103  to  28 
signified  their  preference  of  member¬ 
ship  under  the  American  Federation 
of  Newspaper  Writers,  Reporters,  and 
Editorial  Workers,  an  AFT,  affiliate, 
to  the  CIO’s  Newsp>ap)er  Guild  of 
Boston. 

The  election  was  held  under  the 
direction  of  the  National  Labor  Re¬ 
lations  Board  on  non-Hearst  prop¬ 
erty.  Of  185  eligible  votes,  132  were 
actually  cast,  one  vote  showing  pref¬ 
erence  for  neither  as  a  bargaining 
unit.  The  53  remaining  eligible  vot¬ 
ers  were  either  on  vacation  or  as¬ 
signments. 

Business  Employes  Select  Guild 

On  the  same  day  an  election  was 
held  for  non-editorial  employes.  Of 
241  eligibles,  112  cast  votes  for  the 
guild  and  22  for  the  Stenographers, 
Typists,  Bookkeepers,  &  Assistants 
Union  (AFL  affiliate),  and  17  were 
cast  for  neither. 

As  the  mechanical  departments  are 
AFL  this  means  that  a  minority  group 
has  cast  its  lot  with  the  guild.  ’This 
election,  which  was  at  the  request 
of  the  guild,  is  one  of  the  severest 
set-backs  the  guild  has  suffered  to 
date. 

Negotiations  for  an  editorial  con¬ 
tract  will  commence  about  Sept.  1 
when  Publisher  John  T.  Cushing  re¬ 
turns  from  his  vacation. 

Spokesmen  Comment 

Commenting  on  the  results  of  the 
election.  President  George  E.  Sprague 
of  the  Boston  unit  of  American  Fed¬ 
eration  of  Newspaper  Writers,  Re¬ 
porters,  and  Editorial  Workers  told 
Editor  &  Publisher  that  “The  NLRB 
election  simply  demonstrated,  here  in 
Boston  at  least,  that  intelligent  news¬ 
papermen  can  think  for  themselves, 
and  recognize  that  their  problems  are 
theirs  alone.  Eight  months  ago,  our 
entire  guild  unit  went  back  to  the 
AFL  because  we  were  determined 
that  ours  should  be  an  editorial 
union.  The  outcome  of  the  election 
was  a  foregone  conclusion  because 
despite  a  barrage  of  ill-advised  prop¬ 
aganda  the  sentiment  remained  un¬ 
changed.” 

Fred  Myers,  Boston  Newspaper 
Guild  representative,  stated  that  “the 
guild  defeat  was  the  result  of  a  mis¬ 
understanding  by  editorial  employes 
as  to  the  CIO.  It  had  developed  into 
a  peculiar  local  version  of  the  red 
scare,  and  some  of  the  people  had 
the  idea  that  the  guild  is  impetuous 
while  the  AFL  represents  all  that  is 
conservative  and  steady.” 

Guild  Wins  at  Wide  World 

THE  Newspaper  Guild  of  New  York 

Aug.  12  won  in  a  National  Labor 
Relations  Board  election  among  the 
employes  of  Wide  World  Photos,  Inc., 
by  a  vote  of  72  to  27.  The  voting  was 
by  mail,  the  ballots  having  been  sent 
to  all  the  106  eligible  employes  in 
the  U.  S.  The  ballot  was  confined  to 
the  question  of  whether  the  employes 
desired  to  be  represented  in  collec¬ 
tive  bargaining  by  the  Newspaper 
Guild. 

Okla.  Contract  Stands 

SUSPENSION  of  the  Oklahoma  City 

Oklahoma  News  unit  of  the  Ameri¬ 


can  Newspaper  Guild  has  not  af¬ 
fected  the  contract  made  between  the 
News  and  its  employes.  Provisions 
of  the  contract,  signed  early  in  July, 
are  being  put  into  effect. 

The  charter  of  the  unit  was  sus¬ 
pended  automatically  by  the  ANG 
after  the  signing  of  the  contract.  The 
local  is  the  first  guild  in  history  to 
be  suspended  for  reasons  other  than 
cessation  of  activity. 

National  officers  have  been  requested 
to  send  a  representative  to  Oklahoma 
City  to  study  the  situation  before 
making  the  suspension  permanent, 
Lorren  L.  Williams,  president  of  the 
News  unit  and  a  News  reporter,  said 
this  week.  “We  believe  the  national 
office  is  misinformed  about  condi¬ 
tions  here,”  Williams  said.  “We  have 
a  contract  that  is  satisfactory  to  us, 
and  we  believe  it  is  in  accordance 
with  guild  principles.” 

File  More  Contempt  Charges 

FOUR  additional  affidavits  charging 

Los  Angeles  Newspaper  Guild 
members  with  contempt  of  court  in 
connection  with  the  recent  Hollywood 
Citizen-News  strike  were  filed  in  Los 
Angeles  Superior  Court  Aug.  16. 

They  were  drawn  up  on  instructions 
from  Superior  Judge  Emmet  Wilson. 
They  listed  a  number  of  asserted  vio¬ 
lations  of  an  injimction  which  had 
been  granted  by  Judge  Wilson  during 
the  strike,  and  which  the  court  re¬ 
fused  to  ignore  although  attorneys  for 
both  the  guild  and  the  Citizen-News 
had  stipulated  they  were  willing  to 
press  the  matter  no  further. 

Meanwhile  the  Citizen-News  strik¬ 
ers  returned  to  work  Aug.  15,  at  the 
end  of  the  two-week  vacation  granted 
them  when  the  newspaper  and  the 
guild  reached  an  agreement  on  the 
walkout. 

■ 

Hines  Trial  Draws 
Big  Press  Coverage 

Approximately  75  reporters,  col¬ 
umnists  and  feature  writers  and  about 
50  photographers,  representing  every 
newspaper  in  the  metropolitan  New 
York  area,  and  other  sections  of  the 
U.  S.  and  foreign  countries,  are  cov¬ 
ering  the  trial  of  James  J.  Hines,  Tam¬ 
many  political  leader,  underway  this 
week  in  the  State  Supreme  Court, 
New  York. 

With  seats  at  a  premium  the  major 
wire  services.  United  Press,  Asso¬ 
ciated  Press  and  International  News 
Service,  each  have  three  men  as¬ 
signed  to  the  trial.  Radio  stations 
WOR,  WMCA  and  WNEW,  as  well  as 
the  TVansradio  Press  Bureau  are  cov¬ 
ering  for  the  air  lanes. 

New  York  City  News  Association 
has  installed  two  extra  machines  in 
all  newspaper  offices  taking  their  ser¬ 
vice,  the  wires  being  used  solely  to 
carry  the  transcript  of  the  testimony. 
An  interesting  angle  of  the  trial  cov¬ 
erage  is  an  order  issued  by  Justice 
Ferdinand  Pecora,  presiding,  to  the 
press,  which  forbids  photographers 
to  snap  pictures  in  any  part  of  the 
building  while  the  trial  is  in  progress. 


PACIFIC  COAST  MEET 

First  convention  of  the  new  Pacific 
Council  of  the  American  Association 
of  Advertising  Agencies  will  be  held 
at  Hotel  Del  Monte,  Del  Monte,  Calif., 
Oct.  20-21.  David  M.  Botsford,  of  San 
Francisco,  is  chairman  of  the  council. 

B 

THIRD  TERM  POLL 

Capitalizing  on  the  interest  in  the 
possibility  of  a  third  term  race  by 
President  Roosevelt,  the  Raleigh 
(N.  C.)  Times  is  now  running  a  third 
term  poll. 
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Results  Found  In  Papers 
After  Radio  Failed 


Dwin  Manufacturer  Used  Dailies  3  Years 
Successfully  .  .  .  He  Switched  to  Radio  Last 
Yean  But  Is  Now  Back  in  1,650  Papers 
By  MARLEN  E.  PEW.  JR. 


A  PLACE  among  the  more  enthusi¬ 
astic  proponents  of  newspaper  ad¬ 
vertising  as  a  fundamental  function 
in  building  a  successful  business 
should  be  reserved  for  H.  W.  Bald- 


said  he  was  convinced  that  those  who 
actually  handle  copy  do  so  in  such 
a  way  that  the  advertiser  will  get 
the  most  from  it.  He  also  said  adver¬ 
tising  representatives  have  proved  to 
be  generous  in  their  advice  and  ser¬ 
vice  even  when  there  was  no  actual 
business  for  them  involved. 

When  he  was  considering  placing 
his  product  in  Tennessee,  Mr.  Bald¬ 
win  explained,  he  went  to  the  Bran¬ 
ham  Ck>mpany,  Chicago,  for  advice. 
The  market  was  analyzed  for  him  and 
he  was  told  what  he  could  expect. 
That  representative,  he  said,  then  ob¬ 
tained  distributors  for  him  in  Ten¬ 
nessee  and  arranged  for  them  to 


cover  the  field  with  Dwin  salesmen. 
Advertising  was  then  prepared  for 
the  leading  cities  of  the  state.  The 
result  of  this  systematic  approach 
was  that  Tennessee  proved  to  be  one 
of  the  leading  markets  for  Dwin,  he 
pointed  out. 

“I  feel  that  advertising  representa¬ 
tives  have  the  knowledge  of  terri¬ 
tories  and  advertising  problems  there. 

I  would  like  to  urge  all  business  men 
to  avail  themselves  of  such  a  service 
if  they  want  more  business,”  he 
stated. 

“They  have  an  organization  which 
no  other  medium  possesses.” 

The  current  Dwin  campaign  will 
be  staggered  so  as  to  run  continu¬ 
ously  through  September.  Mr.  Bald¬ 
win  declined  to  comment  on  the 
amount  of  money  he  will  spend  in 
advertising  but  he  declared  that  he 
wished  that  he  could  spend  10  times 
more. 

As  a  parting  shot  Mr.  Baldwin 
stated  that  his  “advice  to  anybody  in 
business  is  to  stay  close  to  newspa¬ 
pers  for  advertising  results  because 
the  printed  word  is  lasting  and  more 
impressive.  Furthermore,  a  newspa¬ 
per  is  available  to  everyone  in  the 
family.” 


Campaigns  and  Accounts! 


Among  Advertising  Folk 


KILLS  INSECTS  IN  HOUSE  AND  GARDEN 


Sample  of  Dwin  copy 


win,  president  and  general  manager 
of  Baldwin  Laboratories,  Inc.,  Sae- 
gertown.  Pa.,  manufacturers  of  Dwin, 
an  insecticide. 

For  Mr.  Baldwin  has  not  only  found 
a  direct  selling  stimulant  in  the  news¬ 
paper  medium  but  has  also  discov¬ 
ered  that  the  “keen”  organization 
which  handles  newspaper  copy  is 
eager  to  help  an  advertiser  at  all 
times. 

Campaign  in  1,650  Papers 

As  proof  of  his  belief,  Mr.  Bald¬ 
win  announced  this  week  that  his 
corporation  has  launched  an  adver¬ 
tising  drive  in  more  than  1,650  papers, 
the  majority  of  which  are  dailies.  He 
is  confident  that  dealers’  shelves  will 
be  cleared  of  the  product  and  orders 
to  increase  manufacture  of  Dwin 
will  flood  in. 

Since  1933,  when  Dwin  first  ap¬ 
peared  on  the  market,  Mr.  Baldwin 
has,  with  one  exception,  relied  upon 
newspaper  advertising.  However,  he 
assured  us  this  week  that  there  will 
be  no  exceptions  in  the  future.  He 
stated  that  he  began  sales  prcxnotion 
in  newspapers  and  continued  with 
this  medium  for  three  years.  Busi¬ 
ness  was  good,  despite  the  fact  that 
his  was  a  “depression  baby,”  and 
sales  expanded  imtil  the  product  had 
national  retail  value.  Last  year  Mr. 
Baldwin  made  an  exception  to  his 
usual  advertising  practice  and  bought 
radio  time  instead  of  newspaper 
space.  He  did  not  want  to  be  quoted 
on  the  results  of  his  radio  effort  but 
pointed  to  the  fact  that  this  year  he 
will  use  but  four  stations  as  against 
100  last  year  and  1,650  newspapers  as 
against  practically  none  last  season. 

Mr.  Baldwin  added  to  his  praise  of 
newspaper  advertising  a  kind  word 
for  newspaper  advertising  men.  He 


J.  LEONARD  MICHELSON,  former¬ 
ly  of  Marks  &  Michelson,  Boston 
agency,  has  become  an  account  exec¬ 
utive  with  the  Goulston  Company, 
Boston  agency. 

Richard  T.  Salmon,  magazine  de¬ 
signer,  formerly  with  Vogue  and 
House  and  Garden,  has  joined  the 
Sterling  Advertising  Agency,  Inc.,  as 
associate  production  manager. 

Frederick  G.  Stutz,  formerly  pro¬ 
duction  manager  and  art  director  of 
the  Rose-Martin  Agency,  New  York, 
has  joined  the  Davidson  Printing  Cor¬ 
poration,  where  he  will  be  in  charge  of 
a  new  department  organized  to  create 
and  produce  sales-promotion  litera¬ 
ture  for  steamship  lines  and  travel 
agencies. 

H.  Roy  Penzel  has  resigned  as  vice- 
president  and  sales  manager  of  A.  W. 
Wildey  Corporation  to  become  man¬ 
ager  of  the  sales  promotion  department 
of  Ad-Pro  Displays,  Inc. 

H.  E.  Christiensen,  for  the  last  four 
years  with  The  American  Weekly,  has 
joined  Henri,  Hurst  &  McDonald,  Inc., 
Chicago,  as  merchandiser  and  account 
executive. 

WiLMER  H.  CoRDES,  sales  promotion - 
advertising  manager  of  U.  S.  Steels’ 
subsidiary  American  Steel  and  Wire 
Company,  Cleveland,  celebrated  his 
25th  year  with  the  organization  Aug. 
11. 

Robert  Corenthal  has  left  Reiss  Ad¬ 
vertising,  Inc.,  to  become  advertising 
manager  of  the  Terminal  Radio  Cor¬ 
poration. 

Donald  R.  Brann,  formerly  with 
Meredith  Publishing  Company,  has 
joined  the  New  York  staff  of  Sim¬ 
plicity’s  Prevue  Magazine. 

George  C.  Congdon,  manager  of  ad¬ 
vertising  for  the  Jones  and  Laughlin 
Steel  Corporation,  Pittsburgh,  will 
resign  to  become  affiliated  with 
Townsend  &  Townsend,  Inc.,  New 
York,  advertising  consultants,  effec¬ 
tive  ^pt.  1. 

Stanley  Resor,  president,  J.  Walter 
Thompson  Co.,  visited  San  Francisco 
and  Los  Angeles  c^ces  of  that  organ¬ 
ization  last  week.  He  was  accom¬ 
panied  by  Henry  M.  Stevens,  who 
handles  the  Shell  Oil  account  for  the 


agency,  and -Fred  H.  Fidler,  of  the 
motion  picture  department. 

James  M  Nelson,  senior  account 
executive  in  the  New  York  i^ce  of 
Ralph  H.  Jones  Company  for  the  last 
two  years,  has  been  appointed  man¬ 
ager,  succeeding  F.  F.  Jordan,  who 
has  left  the  concern  because  of  ill 
health. 

Marsh  K.  Powers  has  joined  the 
Glenn  L.  Martin  Company  of  Balti¬ 
more  as  assistant  to  the  president  in 
charge  of  advertising.  Ken  Barber, 
formerly  associated  with  the  Buchen 
Company  as  account  executive,  has 
joined  the  Lyle  T.  Johnson  Company 
as  head  of  the  agency’s  farm  and  in¬ 
dustrial  divisions. 

Calven  Mannen,  of  the  staff  of  the 
McCormick  Company,  Amerillo,  Tex., 
agency,  has  resigned  to  join  the  ad¬ 
vertising  department  of  the  Daily 
Oklahoman  and  Times,  Oklahoma 
City. 

J.  J.  Ford  has  been  promoted  to  ad¬ 
vertising  manager  of  the  Dennison 
Manufacturing  Co.,  Framingham, 
Mass.,  succeeding  W.  H.  Leahy  who 
is  now  in  charge  of  the  concern’s  legal 
work. 

Robert  E.  Beggs,  formerly  advertis¬ 
ing  and  sales  promotion  manager  of 
the  Toncan  division  of  the  Republic 
Steel  Corp.,  has  joined  the  Wm.  B. 
Remington  Co.,  advertising  agency, 
Springfield,  Mass. 

Fred  Smith  annoimced  he  has  re¬ 
signed  as  director  of  publicity  and 
public  relations  for  J.  Stirling  Getch- 
ell,  Inc.,  to  return  to  his  own  pub 


MONTREAL  office  of  J.  Waite 
Thompson  Company  has  been  ap 
pointed  to  handle  the  advertising  o: 
Dominion  Stores,  Ltd.,  grocery  chair 
with  headquarters  in  Toronto. 

Stevens  Hotel,  Chicago,  has  selectee 
N.  W.  Ayer  &  Son,  Inc.,  as  its  advertis¬ 
ing  agency. 

Nine  Detroit  brokerage  house 
members  of  the  Detroit  Stock  Ex 
change,  are  co-operatively  sponsorin; 
a  series  of  weekly  newspaper  adver 
tisements,  stressing  the  opportunitiel 
awakening  in  the  U.  S.  and  the  ger- 
eral  progress  being  made  today  in  £ 
lines.  Copy  is  being  placed  direct  1; 
the  houses. 

Blackett,  Sample  &  Hummert,  Inc 
have  been  named  to  conduct  a  radiil 
test  in  the  midwest  for  the  J.  C.  Pc- 
ney  Company. 

Campbell-Ewald  Company  is  d 
recting  Mary  Bickford’s  venture  j 
the  cosmetic  business  and  will  ope 
newspaper  tests  in  Baltimore,  Phila¬ 
delphia  and  Washington,  and  full  pags 
in  six  national  magazines  and  on 
women’s  group  around  Oct.  1, 

The  Glad  Rag,  a  chemical  processt: 
cloth  for  cleaning  and  polishing  sL 
verware  and  other  metals,  will  be  m- 
tionally  advertised  in  newspaper  sup¬ 
plements,  magazines,  class  and  trad 
journals  in  the  fall  by  the  Glad  Rij 
Products  Corporation,  with  Donahu 
&  Coe  directing  the  account. 

Charles  M.  Storm  Company,  In 
has  been  appointed  to  handle  the  ac- 
vertising  of  Cashay,  a  women’s  sa." 
tary  puff,  by  Park  &  Tilford,  whi; 
has  just  been  named  sole  distribut; 
of  the  product  in  the  U.  S.  and  Car 
ada. 

Chambers  Distributing  Comtan' 
Inc.,  distributors  of  Chambers  rang: 
in  metropolitan  New  York,  New  Je: 
sey  and  Connecticut,  has  placed  its  at 
vertising  account  with  A.  W.  Lew^ 
Company,  Inc.,  Newark,  N.  J-, 

A.  L.  Delin  as  account  executive. 

Brook-Fox,  Inc.,  Newark,  N.  J-, 
tailers  of  women’s  coats  and  furs, 
appointed  Fashion  Advertising,  b: 
to  direct  its  advertising. 

Campbell  Cereal  Company,  Mirir 
apolis,  has  appointed  H.  W.  KastorlJ 
Sons  Advertising  Company,  Chica; 
as  agency.  W.  R.  Watson  is  acco-t 
executive. 

Mackay-Spaulding  Company 
been  appointed  to  direct  the  adver. 
ing  of  the  U.  S.  Air  Conditioning  C»| 
PORATiON  of  New  York  and  Mir" 
apolis. 

Gans  Advertising  Agency,  Newi 


the 


lar 


N.  J.,  is  directing  advertising  for  Sr<i  ss 


Hall  College,  South  Orange,  N.  J- 
Albert  Frank-Guenther  Law 


licity  and  promotion  business.  Smith  been  selected  to  handle  a  campaign  1  A 


was  formerly  publicity  and  public 
relations  director  of  Batten,  Barton, 
Durstine  and  Osborn,  Inc.  Associated 
with  Smith  in  the  new  business  will 
be  John  A.  Clements,  Manhattan 
newspaperman.  The  firm  name  will 
be  Clements,  Smith  &  Company,  New 
York. 


Pauline  Quigg,  formerly  of  the  re¬ 
search  department  of  Arthur  Kud- 
ner,  Inc.,  has  joined  the  research  staff 
of  George  Bijur,  Inc. 


Donald  B.  Hause,  formerly  with  L. 
W.  Ramsey  Company,  Chicago  agency, 
has  organized  Donald  B.  Hause  &  As¬ 
sociates,  232  E.  Erie  Street,  Chicago, 
as  an  advertising  and  merchandising 
coimsellor  service. 


farm  papers  for  Semi-Solid  Prodcu| 
a  new  poultry  and  cattle  feed  deve| 
oped  by  National  Distillers  Prod: 
Corp.  I 

Williams  Advertising  has  bee 
named  to  handle  the  advertising ' 
Atlantic  Sportswear,  John  F.  Mob  j. 
Furs,  Inc.,  Harryson  Hats,  Inc.;  p, 
LiAN  Sloane,  Inc.;  Reineman  Ft* 
Inc.;  Samuel  J.  Aronsohn,  Inc.,  ^ 
Barbro-Loungewear,  Inc. 

Modern  Takling  Pictures  s, 

Inc.,  New  York,  has  appointed 
ball,  Hubbard  &  Powel,  Inc.  K 

Freedman  Bros.,  manufacturers '  o: 
juvenile  clothing,  and  Fred  thk  tl 
Stylist,  both  of  New  York,  have  < 
pointed  Gussow,  Kahn  &  Co.,  Idc. 
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Philco  Ad  Drive 
In  Dailies 
To  Open  Sept.  1 


Every  Section  of  U.  S. 
Will  Be  Covered 
In  Newspaper  Campaign 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 

WHILE  MOPPING  our  brow  in  the  Out  of  the  assorted  copy  loomed 
90  degree  heat  Tuesday  morning  the  word  "incomepoop”  and  it  was 
and  reading  the  Neve  York  Herald  promptly  put  to  work  in  paid  space. 
Tribune,  we  were  surprised  to  see  For  the  past  three  weeks  a  portion 
this  little  one-inch  ad  sitting  jaun-  of  Wanamaker’s  daily  newspaper 


Brewery  Quits 
Other  Media  for 
Newspaper  Ads 

N.  Y.  State  Firm  to  Use 
All  Dailies  in  Area  .  .  . 


Radio,  Outdoor  Dropped 


Finishing  touches  on  Philco’s  na¬ 
tion  -  wide  newspaper  advertising 
campaign,  blanketing  every  section  of 
the  country,  are  being  made  this  week 
by  Ernest  B.  Loveman,  advertising 
manager  of  the  Philco  Radio  &  Tele¬ 
vision  Corporation,  in  meetings  with 
regional  Philco  managers  represent¬ 
ing  every  state  in  the  Union. 

Meetings  in  the  South  have  already 
been  held,  with  Mr.  Loveman  sched¬ 
uled  to  meet  with  Central  and  East¬ 
ern  executives  in  Boston  and  Chicago 
this  week  to  detail  Philco’s  complete 
new^per  campaign,  which  is  ex¬ 
pected  to  start  about  Sept.  1.  Far 
Western  executives  will  hear  the 
complete  advertising  plans  in  Port¬ 
land,  San  Francisco  and  Los  Angeles. 
Why  Newspapers  Will  le  Used 
Philco  is  making  its  largest  adver¬ 
tising  concentration  in  newspapers  for 
a  three-fold  reason,  Loveman  said. 
“Philco  is  featuring  Mystery  Control, 
the  new  invention  which  makes  pos¬ 
sible  remote  control  of  radio.  It  re¬ 
gards  this  invention  as  real  news  and 
believes  it  can  tell  the  public  about 
it  best  in  the  newspaper  medium. 

“Secondly,  in  view  of  the  constant¬ 
ly  changing  economic  trends,  which 
involve  numerous  and  sudden  fluctu¬ 
ations,  the  flexible  character  of  the 
newspaper  coupled  with  its  timeliness 
allows  for  the  most  effective  adver¬ 
tising —  fitting  closest  both  circum¬ 
stances  and  regional  conditions. 

“Lastly,  use  of  the  newspapers  in 
the  U.  S.  gives  the  advertiser  the  wid¬ 
est  possible  coverage  with  a  minimum 
I  of  complication.  Everybody  reads  the 
newspapers.  In  fact,  figures  made 
available  to  Philco  prove  that  more 
people  read  the  newspapers  now  than 
ever  did  before — and  with  more  thor¬ 
oughness  and  interest.” 

Loveman  announced  that  the  Philco 
campaign  would  be  started  with  large, 
1,640-line  advertisements  by  the  com¬ 
pany  in  key  cities  throughout  the 
U.  S.  with  the  rest  of  the  campaign 
supported  by  distributor  and  dealer 
advertising  in  every  section. 

OAKITE  CREDITS  ADS 

The  newspaper  advertising  budget 
of  Oakite  Products,  Inc.,  this  year  is 
67%  larger  than  for  1937,  with  75 
newspapers  on  the  schedule,  accord¬ 
ing  to  Advertising  Facts,  No.  6,  re¬ 
leased  Aug.  16  by  the  Bureau  of 
Advertising,  ANPA.  The  company’s 
sales  increase  this  year  was  largely 
attributed  to  the  persistent  use  of 
small  space  in  newspapers  by  Frank 
A.  Connolly,  Oakite  merchandising 
manager.  In  many  territories,  he  said, 
the  first  six  months’  sales  have  come 
close  to  the  entire  volume  of  last 
year.  In  citing  Oakite’s  selling  suc- 
Jjess,  the  bureau  pointed  out  that 
small  newspaper  ads,  planned  intel¬ 
ligently,  used  persistently,  can  boost 
sales  for  any  advertiser.  It  all  de¬ 
pends  on  how  the  job  is  done.” 

WORLD'S  FAm  AD  CHIEF 

Arthur  Freeman,  formerly  with  Ein- 
son-Freeman  Company,  Inc.,  Long 
Island  City,  and  R.  H.  Macy  &  Co., 
New  York,  has  been  named  director 
of  advertising  and  merchandising  for 
the  New  York  World’s  Fair. 


tily  atop  the  advertising  pyramid  on 
page  four: 

Smoky  Fireplaces 

MADE  TO  DRAW 
Technical  Service  for  the  correction 
of  detective  chimney  conditions 
FREDERIC  N.  WHITLEY,  INC. 
173  Pacific  Street  Brooklyn,  N.  Y. 

A  brightly  crackling  fireplace  was 
the  last  thing  we  wanted  to  be  re¬ 
minded  of  at  the  moment;  an  “Igloo 
For  Rent”  would  have  been  nearer 
our  mood. 

It  seemed  reasonable  to  assume 
that  the  firm  placing  the  ad  was  a 
strong  believer  in  regular  copy,  and 
that  is  precisely  the  case. 

Making  smoky  fireplaces  draw  is 
merely  the  advertised  specialty  of 
the  heating  and  ventilating  firm  of 
Frederic  N.  Whitley,  Inc.  The  one- 
inch  copy  has  been  running  once  a 
week  in  the  Herald  Tribune  and  the 
old  Tribune  for  50  years,  and  the 
copy  has  never  been  changed. 

liie  same  copy  is  also  placed  in 
each  issue  of  Spur  and  Country  Life. 

The  grandfather  of  the  present 
Frederic  N.  Whitley  started  the  busi¬ 
ness  and  passed  it  on  to  his  son.  The 
present  head  of  the  firm  joined  his 
father  in  1901,  and  today  a  son,  the 
fourth  of  the  Whitley  line,  helps  his 
father  in  the  business.  The  son  is  a 
graduate  engineer. 

Mr.  Whitley  said  he  is  very  well 
satisfied  with  the  business  brought 
in  by  the  small  ads,  and  although 
most  of  the  fireplace  work  is  done  in 
the  fall,  he  has  never  put  his  copy 
on  a  seasonal  basis. 

“We  get  inquiries  the  year  around,” 
he  said. 

The  firm  spends  about  $3,000  a 
year  on  its  advertising;  hires  from 
12  to  20  men,  depending  on  the 
season. 

Mr.  Whitley  is  a  firm  believer  in 
newspaper  advertising  even  though 
the  space  is  small  and  insertions  are 
a  week  apart.  He  feels  that  many  a 
business  which  doesn’t  advertise  now 
because  funds  for  large  space  are  not 
available,  would  be  benefited  by 
using  small  ads. 

"Incomepoop" 

MOST  COINED  words  are  usually 
monstrosities  which  annoy  the 
reader  for  a  brief  time  and  then 
quietly  decay.  Even  such  a  well- 
publicized  word  as  “scofflaw”  has 
been  dead  these  many  years. 

Recently,  however,  a  woman  ad¬ 
vertising  copy  writer  for  Wanamak¬ 
er’s  New  York  store  coined  a  real 
stopper  which  has  created  a  lot  of 
admiring  comment  among  advertising 
people  and  others. 

The  word  is  “incomepoop,”  a  new 
designation  for  those  who  handle 
their  incomes  unwisely. 

Because  of  a  Wanamaker  policy 
which  plays  up  the  institution,  plays 
down  individuals,  we  are  unable  to 
name  the  creator  of  the  word,  but  it 
was  coined  after  Miss  Bernice  Fitz- 
Gibbon,  publicity  director,  urged  the 
staff  to  turn  in  copy  promoting  the 
budget  service. 


space  has  been  devoted  to  the  budget 
service. 

Copy  used  Tuesday  of  this  week 
said: 

"Are  YOU  an  Incomepoop? 

“Do  you  trek  home  with  empty 
pockets  on  the  11th  day  of  your  vaca¬ 
tion?  Do  you  treat  your  fiancee  so 
royally  that  you  can’t  afford  to  marry 
her?  Do  you  go  in  for  fine  Spode 
china,  and  dine  on  corned  beef  hash? 

If  so,  you’re  an  incomepoop,  and  you 
ought  to  see  our  Budget  Director. 
She’ll  hitch  your  means  to  your  ends, 
she’ll  show  you  how  to  squeeze  a 
dollar's  worth  of  frolic  out  of  every 
fifty  cents!  Start  a  home,  Wanamak- 
er's  fourth  floor  bridge.” 

Wanamaker’s  reports  very  good  re¬ 
sults  since  it  began  to  make  the  popu¬ 
lace  incomepKJop- conscious.  The  bud¬ 
get  copy  will  continue  to  be  buUt 
around  the  word  through  the  fall  sea¬ 
son. 

There  is  only  one  disturbing  mer¬ 
chandising  point  about  the  whole 
thing. 

Those  who  are  incomepoops  to 
Wanamaker’s  are  the  bread  and  but¬ 
ter  of  Leon  and  Eddie's,  the  theaters, 
the  florists,  jewelers,  etc.,  etc. 

■ 

Car  Credit  Plan 

A  CONVENTION  which  may  result 
in  more  local  advertising  copy  for 
newspapers  will  be  held  at  the  Robert 
Treat  Hotel,  Newark,  Monday,  Aug. 
22,  when  the  district  sales  managers 
of  personal  finance  companies  in  28 
states  will  discuss  ways  and  means  of 
tieing  in  the  Personal  Finance  five- 
point  used  car  sales  promotion  plan 
with  the  National  Salesmen’s  Crusade. 

The  companies  will  seek  further  to 
develop  their  official  Car-Credit  plan 
which,  they  declare,  in  80  cities  ha.s 
greatly  stimulated  the  business  of 
used  car  dealers  and  garage  repair 
men.  Nearly  100  full-page  and  half¬ 
page  newspaper  advertisements  have 
been  used  in  these  cities  to  promote 
the  plan,  it  was  stated. 

The  plan  provides  a  small  down  pay¬ 
ment  and  longer  time  schedules  to 
prospective  used  car  purchasers  who 
do  not  meet  the  acceptance  finance 
companies’  requirements  of  one-third 
down  and  12  months  to  pay.  The  Car- 
Credit  plan  also  provides  loans  to 
cover  the  cost  of  purchasing  parts, 
painting,  providing  repairs  and  paying 
delinquent  accounts  to  automobile 
parts  companies  and  garages.  This 
has  been  done  before,  but  in  a  hit-or- 
miss  fashion.  Now  an  integrated  plan 
will  be  presented  by  all  the  finance 
companies  represented  at  next  Mon¬ 
day’s  meeting. 

Among  the  speakers  will  be  Charles 
H.  Watts,  president  of  the  Beneficial 
Industrial  Lx)an  Corporation,  and  Fred 
C.  Eibell,  sales  manager  of  Beneficial 
Management  Corporation,  15  Washing¬ 
ton  Street,  Newark. 

A  list  of  the  loan  companies  back¬ 
ing  the  Car-Credit  plan  was  not  avail¬ 
able  this  week,  but  newspaper  adver¬ 
tising  managers  might  check  their 
local  personal  finance  firms  to  discover 
if  they  are  participating,  and  if  linage 
can  be  obtained. 


Taking  a  lesson  from  big  news¬ 
paper  advertisers  which  have  turned 
to  other  media,  lost  their  leadership 
and  then  regained  it  through  the  use 
of  newspaper  advertising,  the  William 
Simon  Brewery  of  Buffalo  is  expand¬ 
ing  its  use  of  newspaper  advertising 
bj'  50%  at  the  cost  of  its  radio  broad¬ 
casts  and  spectacular  signboards. 

Return  to  Newspaper*  “Logical" 

The  Simon  brewery  will  increase 
by  that  much  the  advertising  it  is 
carrying  in  54  leading  daily  and 
weekly  newspapers  in  Western  New 
York,  Central  New  York  and  North¬ 
ern  Pennsylvania,  ranging  from  Buf¬ 
falo  to  Oneida,  east  and  west,  and 
from  Plattsburgh  to  Erie,  Pa.,  north 
and  south.  This,  according  to  Tom 
Longbotham  of  the  National  Adver¬ 
tising  Syndicate,  which  has  the  ac¬ 
count,  will  give  it  a  greater  coverage 
than  any  other  brewery  in  New  York 
state,  outside  New  York  City. 

“After  trying  billboard  and  radio 
as  extensively  as  any  brewery  in 
Western  New  York,”  Irving  I.  Becker, 
chairman  of  the  Simon  board  of  di¬ 
rectors,  told  Editor  &  Publisher,  “we 
feel  that  a  return  to  newspapters  is 
logical.  We  feel  that  we  have  out¬ 
grown  the  use  of  spectaculars.  So, 
as  our  billboard  contracts  expire,  we 
shall  divert  the  money  into  newspa¬ 
pers.  We  feel  that  the  arguments  for 
newspaper  advertising  are  sound,  and 
that  we  can  benefit  by  a  greater  use 
of  it. 

“We  have  used  radio  advertising  in 
connection  with  baseball,  sponsoring 
an  International  League  baseball 
game  at  Buffalo  each  week,  or  about 
25  a  season;  next  year’s  decision  on 
this  is  problematical  as  yet.  But  we 
have  cancelled  both  our  daily  news 
flashes  and  our  Mutual  Network 
program. 

Quarter  Page  Ads 

“We  are  going  into  all  daily  news¬ 
papers  in  this  large  territory  which 
accept  beer  advertising.  Our  ads  will 
appear  approximately  every  other 
week,  mostly  in  quarter-page  size. 
We  have  been  guided  somewhat  by 
the  advice  of  our  distributors,  who 
feel  that  there  will  be  a  greater  re¬ 
turn  to  them  in  the  extended  use  of 
newspaper  advertising.  We  feel  that 
this  already  has  been  evidenced.” 


ISSUES  CATALOG 

Richmond  Advertising  Service,  New 
York  publishers  representatives,  this 
week  announced  publication  of  its 
new  1938-1939  Rate  and  Data  Catalog 
for  the  High  School  MeU-ket.  This 
year’s  edition  contains  complete  in¬ 
formation  regarding  615  high  school 
publications  in  32  states.  Circulation 
figures,  rates  and  statistical  data  are 
included. 


JOINS  AGENCY 

H.  E.  Christianson,  for  the  past  four 
years  a  member  of  the  merchandising 
department  of  the  American  Weekly, 
has  joined  Henri,  Hurst  &  McDonald] 
Inc.,  Chicago  agency,  as  merchandiser 
and  account  executive. 


EDITOR  &  PUBLISHER^ 


Country  Editor  Must  Have 
The  Spirit  of  a  Pioneer 


perature  20  degrees  below  zero,  he  pack  up  and  move  over  the  week- 
set  out  for  the  nearest  large  city  to  end  to  another  building, 
get  the  necessary  new  parte.  He  got  Weeklies  must  depend  on  local  news 
stuck  not  once,  but  12  times.  He  Result:  A  reporter  at  $25  weekly. 


shovelled  snow  until  the  sweat  ran  Weeklies  must  also  depend  on  job 
down  his  back.  He  got  the  ^rts,  and  printing:  Result:  A  long  study  of 
started  for  home  at  dawn.  More  snow 


City  Reporter  Formerly  in  Rural  Field  Scoffs  at 
“Utopia"  Presented  by  Editor  Ralph  Young  .  .  . 
Fears  Influx  of  Novices  to  Weeklies 


startea  lor  nomeai  oawn.  jviore  snow  p^p^j.  ^nd  prices,  weights,  col- 

shovelhng.  But  he  made  it,  and  his  finishes,  etc.,  together  with  hours 


hoS^J  \tte^  of  ’reading  ’books  on  estimating  job 


Are  you  listening,  Mr.  Young? 

Streak  of  Pioneer  In  Them 


printing. 

Advertising  builds  business.  Down 
the  main  street,  talking  by  the  hour 


By  HARVEY  W.  SCHWANDNER 

MILWAUKEE  JOURNAL  REWRITE  MAN 


My  friend’s  experience  has  been  with  businessmen,  justifying  the  new 
duplicated  by  many  an  editor  in  the  rate  (the  old  rates  sounded  like  F.  W. 
small  towns.  Of  course,  those  hardy  Woolworth  having  a  one  cent  sale), 
editors  are  not  complaining;  they  like  using  spare  minutes  for  drumming  up 
a  little  rough  stuff  now  and  then,  job  printing,  back  to  the  office  with 


I  HAVE  READ  in  the  Aug.  6  issue  are  carefully  watched.  He  toes  the  because  they’ve  got  a  streak  of  pioneer  layouts  that  stopped  the  compositor 
of  Editor  &  Publisher  a  verbal  line  pretty  well — or  he  doesn’t  last,  in  them.  If  they  hadn’t  they’d  be  sitt-  cold,  his  only  comment:  “We  ain’t 


swoon  of  delight  by  Ralph  P.  Young, 
editor  of  the  Rice  Lake  (Wis.)  Chrono- 


Has  Plenty  of  Grief 


ing  at  a  comfortable  desk  in  a  city  never  had  that  kind  of  an  ad  before." 


eaiioroimen.cei..^  v»-.^---  Your  average  country  editor  has 
type,  concerning  life  and  work  on  a  taxes. 

^  o  Tiff,, 


daily,  complaining  about  high  income 


country  newspaper 


Paper  to  Bed.  Staff  Toe 

The  paper  to  bed  (and  the  staff 


vertisers  to  get  their  copy  into  the  eyebrows  almost  shot  up  to  the  j-eady  for  bed,  too) ,  the  weekly 


Tvtxr  veriisers  lo  mci  uitrii  cuuy  iiiiu  me  e  •  n  ..  a  ieeiuy  lui  ueu,  mu/,  uie  weeikiy  owner 

My  fhSe  office  time.  Many  subscribers  have  the  Journals  city  rooin  at  Then  the  nightmare  PAY- 

lipsandexpelhng  air  vigojous^^^^^  to  be  nagged  to  pay  up.  Mr.  Young^s  bald  statement  that  Down  the  main  street  aeain 

through 


Down  the  main  street  again. 


T  ^  Mr  lO  oe  naggea  lo  pay  up.  -  - "  , ,  i>own  me  mair 

I  am  not  saying  that  Mr.  rp.  koiirtr  newspaper  folks  cant  win  i)ersonal 

of  falco  ..swearins.  but  Then  there  is  the  matter  of  balky  _ ^  f  ^  begging  for  something 


1*  f  ow.rxxoriritf  Knf  inon  mere  is  me  mauer  oi  oaiKy  - u  r.  o  a  pegging  lor  someming  on  account 

Young  machinery.  Your  average  editor  has  field.  So?  Any 

I  do  say  that  he  has  appued  me  syrup  ....  „.,..oii„  deck  hand  on  a  daily  can  win  himself  j„ii _ » .iT.i.  u 


o  say  “Y  a  slight  literary  bent,  and  usually  he  nano  on  a  aauy  can  win  n.mseu  j  ^  ^  ^  - 

little  too  thickly  when  listing  the  b  Hpocp  when  recognition-even  fame  and  money-  ^ 


imosr  heaven!  delighteorworking  is  not^a  good  fTI  p  ^ 

oo  o  ffie .  typesetting  machine  refuses  to  ^  J  bjg  edy  newsman  happens  to  be  a 


on  a  weekly. 

Denies  Young's  Intimation 


L..C  .y.  Of  eour<;e  that  takes  work  and  Bettine  irewsuian  nappeiis  lo  oe  a 

work  he  cusses  and  threatens  to  slug  ^  tn®t  takes  wo  a  d  g  t  g  j  bookkeeper, 
u  up  off  the  buttocks — but  at  least  the  ^ 

opportunity  is  there.  ..  Being  the  boss  also  means  you’re 


I  have  at  least  a  handshaking  ex-  he  sulkily  telephones  for  a  expert,  opportunity  is  there, 
perience  with  both  the  country  and  who  costs  plenty.  Mr.  Young’s  horrer 

city  newspaper  fields,  so  I  feel  that  I  Comes  press  time,  and  the  fly  stick  his  struggles  on  a  city 


ho  costs"  plenty.  *  Mr.  Young’s  horrendous  account  of  ‘‘it’’ ?^hen  it  com^  to  complaints.  Ad- 

Comes  press  time  and  the  fly  stick  Jjj  TffiV'Sisldent”  of  the^  I^diS'“Aid 

arts  riDDins  ud  the  oaoer.  or  the  his  statement  that  he  had  to  make  _ .1 


am  not  talking  out  of  turn  when  I  starts  ripping  up  the  paper,  or  the  his  stetement  ^at  he  had  to  make  complains  her  name  was  left  out  of  the 
deny  categorically  Mr.  Young’s  in-  folder  goes  berserk  and  starts  folding  google  eyes  at  the  managing  editor  s  _ , _  _ _ ^ _ , 


deny  categorically  ivir.  loungs  m-  loiuei  goes  oeiseix  auu  sums  loiumg  V.J-.0  - renorter  Onp  of 

timation  that  life  on  a  country  paper  the  literary  masterpieces  into  toy  air-  secretary  so  she  wouldn  t  have  him  ^  y 


is  a  dizzy  round  of  golf,  poker,  fish¬ 
ing,  football  games,  etc.,  with  a  mini¬ 
mum  of  ivork  and  worry. 

Before  committing  assault  and  bat- 


planes.  ^  ^  ^  fired,  paled  me  no  end.  I  had  never  customers  finds  a  ty^graph- 

It  is  not  unusual  for  a  country  editor  heard  of  such  sacrifices  in  the  city  »cal  error  in  10,000  letterheads.  You 
to  work  until  midnight  to  repair  field  before.  cant  replate  on  a  letterhead. 


machinery  so  that  job  printing  work  There  is  no  doubt  in  my  mind.  Agencies  want  to  know  why  they 


tery  on  Mr.  Young’s  piece,  I  suppose  and  the  paper  will  get  out  on  schedule,  however,  that  if  I  ever  flashed  “google  their  last 


I  .should  first  qualify  as  a  witness.  A  year  ago  a  friend  bought  a  weekly  eyes”  at  the  boss’s  secretary,  he  Their  names  are  on  the  mail  gal- 

Well.  in  my  early  teens  I  went  to  in  western  Wisconsin.  Last  winter  the  would  get  wrought  up  and  the  sheriff  ^cys.  but  agencies  can’t  sort  5,000 


Well,  in  my  early  teens  I  went  to  in  western  Wisconsin.  Last  winter  the  would  get  wrought  up  and  the  sheriff  ^cys.  out  agencies  can  t  sort  5,000 
work  on  the  Brillion  (Wis.)  News  as  typesetting  machine  broke  down.  In  would  drop  into  the  office  within  the  weeklies  every  week  and  not  go  crazy 
a  printer's  devil.  I  did  everything  a  raging  snow  storm,  with  the  tern-  hour  to  pick  me  up.  National  advertising  falls  off.  The 


a  printer's  devil.  I  did  everything 
from  sweeping  the  floor  Saturdays  to 
writing  briefs.  Some  years  later  a 
college  education  happened  to  me. 
Then  for  somewhat  less  than  a  year 
I  was  editor  of  the  New  Holstein 
(Wis.)  Reporter.  For  the  last  eight 
years  I  have  been  on  the  Milwaukee 
Journal — as  police  reporter,  Waukesha 
(Wis.)  bureau  man.  court  reporter 
and  rewriteman. 

Let  me  say  at  the  outset  I  have  no 
quarrel  with  the  country  newspaper 
business.  But  I  do  want  to  set  down 
a  few  facts  and  make  a  couple  of 
observations,  so  that  the  horde  of 


Sq'vs  Daily  Boys  Having 
Pink  Tea  and  Don’t  Know  It 


novices  entering  journalism  will  not  OWN  a  country  weekly?  Why  of 


be  swarming  into  the  small  towns  of 
the  nation  seeking  Mr.  Young’s  Utopia. 


course.  Nothing  to  do  except  whip  field  sowed  the  seed  that  blossomed 
a  paper  into  shape  once  a  week  and  forth  into  a  desire  for  ownership. 


>ur  to  pick  me  up.  National  advertising  falls  off.  "nie 

“rep”  says  he  can’t  do  anything  about 
_  _  ,  it,  only  “key”  markets  are  being  used. 

ixCl  VlDCT  Legal  advertising  takes  a  nose  dive 

^  jf  w  XX Tjjg  politicians  give  you  a  run  around. 

^  I  __  _  Finally,  you  find  out  that  the  boys 

T4  have  an  interest  in  the  paper  that 
^V^XX  L  X»xXV^  Vw  AL  carries  most  of  the  legal  linage.  You 

resign  yourself  to  the  situation. 
_  ,  .  1  ,  cheered  only  by  the  fact  that  no  poli- 

Owner  ol  Weekly  Relates  Vicissitudes  of  His  ticians  have  control  over  you. 

Job  .  .  .  Nothing  to  Do? — Baloney,  He  Retorts  weekly  in^PoduniT than  b^'flie'^S 

of  the  New  York  Times”  someone 
to  Big  City  Aspirants  commented  in  Editor  &  Publishhi 

_  ,  ,  ,  .  ,  ,  ®  damn  sight  easier  putting  out 

The  publisher  s  success  m  the  daily  the  Times. 


'Works  Hard  for  His  Monoy" 


then  take  it  easy  until  the  next  week.  Without  hesitation  the  writer  resigned 


NEW  PAPER  FIRM  HEAD 


It  is  mv  honest  conviction  that  the  No  more  desk  pounding  to  meet  a  and  bought  into  the  weekly  field,  pay-  Election  of  J.  D.  Zellerbach  as  pres- 
countrv  ^itor  works  damn  hard  for  ^aUy  deadlme.  No  more  wire  ser-  ing  a  fair  price  for  a  weekly  with  a  ident  of  Crown  Zellerbach  Corp.,  pa- 
his  money  In  fact,  I  have  heard  many  to  handle  No  more^mplainte  ’ 


a  weekly  editor  ’say  just  that.  The  the  circulation  department.  No 

editor  works  harder  for  his  bread  and  '"ore  bu^ess  office  musts.  No 


butter  than  other  small  town  business  •  •  •  That  s  baloney. 


job  plant.  per  manufacturers,  to  succeed  I.  Zel- 1 

Owner's  Trenblns  Start  lerbach,  who  has  become  executivt| 

One  month’s  experience  in  the  committee  chairman,  was  announcK 
weekly  field  found  the  new  owner  in  F^ncisco.  R.  A.  Mf- 


men.  Mr.  Young  excepted,  of  course.  This  writer,  who  prefere  to  remain  ^  “Nothing  to  do  on  a  week-  and  H.  L.  ZeUerbach,  formerh 


The  country  editor  writes  news  and  anonymous  for  reasons  which  owners  ,y ^ad  been  heard  so  often  among  V‘ce-Presidente,  have  been 


editorials,  solicits  advertising  and  sub-  of  countiy  weekliw  will  im^rstand,  da’ily  newsmen.  Looking  back,  this  ®*®cntive  vice-presidents,  and  F.  K 
scriptions  and  job  printing,  collects  read  with  mterest  Editor  L  Publish-  believes  the  daUy  boys  are  hav-  Toucan  has  been  elected  a  vice- 


bills  long  due,  Ukes  a  hand  in  job  ras  r^nt  survey  or^he  ainbitions  of  ing  a  pink  tea  and  don’t  know  it. 


printing,  sometimes  runs  the  type-  big  city  newsiiMn.  The  article,  time-  The  old  Country  Campbell  started  to 


president.  I.  Zellerbach  has  bee: 
president  of  the  company  since  te 


setting  machine  makes  up  the  paper  ly  in  view  of  the  writer’s  recent  ex-  ^  ^^d  then  stopped^  first  day  of  ^ 


and  slaps  in  the  boiler  plate  when  perience,  prompted  this  one. 


news  is  scarce,  and  k^ps  the  help  Farmer  City  EdHer  on  Daily?  motor  belt  had  parted,  and  patdierof 
(one  or  two  men,  usually )  busy.  Without  claim  to  the  status  of  big  many  years  left  little  room  for  another. 

His  time  is  not  his  own;  he  telongs  city  newsman  the  writer  would  like  It  was  repaired,  the  press  rolled  again,  NEYLAN  APPOINTED  I 
to  the  community,  and  all  this  talk  to  jot  down  a  few  of  his  experiences  as  but  Sears,  Roebuck  and  Co.  had  to  w  n  <-■  a  t 

of  a  vast  and  lovely  freedom  is  just  publisher  and  owner  of  a  weekly,  send  another  by  first  class  mail  for  v  O.  C.,  Aug.  16-JotL. 

wishful  thinking.  Sure,  he  has  free-  They  may  be  old  stuff  to  those  who  the  following  week.  rancis  ey  an,  general  counsel  ^ 


aiiu  uwn  swppea  uie  nrsi  aay  oi  i _ i  u  . 

publication  under  new  ownership.  Tlie  executive  vice-presi- 

motor  belt  had  parted,  and  patches  of 


dom;  he  can  write  what  he  pleases,  have  been  in  the  game  longer,  but  to 


e  following  week. 

The  casting  box  was  too  small  for 


Hearst  newspapers,  is  one  of  a  coo- 


ads  and  muttering  darkly  about  the 


ew  as  a  wire  service  flash.  metal  supply  had  to  be  replenished  guaranteed  hv  7»,e  ,tko 

When  a  weekly  owner  died  and  the  at  once.  The  paper  had  to  be  folded  amomr  them  freedom  S 


-  - - o - a  uwjiei  uiCQ  anu  me  ai  once.  me  paper  naa  lO  De  toiaeo  amonir  them  freedom  nnS 

^^r^and  .hen  whe,.  our  hungry  on 


writer  decided  the  time  was  ripe  to  and  a  second  hand  folder  was  pur- 


Small  town  folks  make  it  their  take  the  plunge  into  ownership.  As  a  chased. 


business  to  supervise  everyone— and  city  editor  he  earned  a  salary  con-  The  years  had  done  many  things  to 


Clark  of  New  York  explained, 
probe  among  other  things  the  activi¬ 
ties  of  the  Senate  l<^by  investig*'" 


the  biding  housing  tt,o  plant.  No  tag  conunittoe.  and  tho  .Jov.nionTl. 


of  public  concern  how  much  booze  worked  for  a  publisher  who  had  built  room  for  new  equipment,  and  fire  and 


the  editor  takes  aboard.  His  morals  a  fine  daily. 


labor  laws  were  as  nothing.  Result: 


a  governmental  radio  broadcastiiK 
station. 


for  august  20,  1938 
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Selling  the  Manufacturer's  Product 
to  America's  l\o.l  Home  Market 


Throughout  America,  Philadelphia  is 
famed  as  the  City  of  Homes. 

Widely  known  is  the  saying,  “In  Phila¬ 
delphia  nearly  everybody  reads  The 
Bulletin." 

From  a  small  beginning,  nearly  half  a 
century  ago.  The  Philadelphia  Evening 
Bulletin  has  grown  steadily  in  the 
friendly  interest  and  confidence  of  the 
people. 

Men  and  women  and  children  wel¬ 
come  The  Bulletin  into  the  family  circle. 

It  is  published  with  understandinc)  of 
Philadelphia  home  life  .  .  .  and  with 
reading  interest  for  every  income  class. 

It  is  edited  with  care  for  exactness  in 
headlines  and  news  .  .  .  for  quality  in  all 
features  and  departments. 

Made  up  with  studied  attention  value, 
page  after  page,  it  is  a  thoroughly  read 
newspaper. 

And  for  thirty-three  years,  it  has  led 
all  Philadelphia  daily  newspapers  in 
number  of  readers. 

With  by  far  the  largest  daily  circula¬ 
tion  in  Philadelphia,  The  P2vening 
Bulletin  is  one  of  America's  largest  daily 
newspapers.  No  newspaper  of  similar 


size  in  the  nation  approaches  it  in  years 
of  leadership. 

Its  position  in  Philadelphia  and  in  the 
nation  was  gained  without  use  of  prizes, 
premiums  or  subscriber  contests.  Show¬ 
ing  the  response  of  the  people  to  a  care¬ 
fully  prepared  newspaper! 

The  Bulletin's  circulation  —  almost 
entirely  within  the  retail  trading  area, 
reaches  nearly  every  Philadelphia  home. 

It  gives  one  -  neivspaper  coverage  at 
low  advertising  cost,  of  America's  largest 
market  of  individual  homes! 

The  manufacturer's  best  prospects  are 
people  who  live  in  individual,  single- 
family  homes. 

There  are  more  of  them  in  Philadel¬ 
phia  than  in  any  other  city  of  America. 

They  are  reached  by  the  newspaper 
that  has  grown  into  Philadelphia’s  home 
life  --  lending  to  the  manufacturer's 
message  something  of  its  own  reader 
interest  and  confidence. 

Your  advertising  agency  knows  the 
opportunity  of  the  Philadelphia  market 
.  .  .  the  economy  and  success  of  advertis¬ 
ing  to  this  home-loving  people,  by  the 
use  alone  of  The  Evening  Bulletin. 


nearly  ei'tfYAreAf  reeuA 
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EDITOR  &  PUBLISHER 


Pegler  s  Buffoonery 
Buffets  Bufano 


Columnist  Criticizes  Sculptor  and  Sets  About 
Making  Statue  on  $100  Bet  .  .  . 

Good  Hot  Weather  Feature 


THE  SOUND  of  clicking  typewriterbe  no  trick  at  all  to  make  a  better 


keys  has  given  way  to  the  scrape 
and  clank  of  chisel  and  sledge  in  that 
New  Canaan,  Conn.,  retreat  where 
Columnist  Westbrook  Pegler  hangs 


Bufano's  impression  of  Pegler's  art. 


his  beret.  For  that  irascible  dissector 
of  the  human  error  is  bent  on  proving 
that  he  can  produce  a  better  statue 
than  the  one  Benjcimin  Bufano  de¬ 
signed  to  adorn  or  deface,  according 
to  your  conception  of  art,  the  natural 
beauty  of  Christmas  Tree  Point  in 
San  Francisco. 


In  his  column  Aug.  12  Pegler  took 
Artist  Bufano  on  a  verbal  ride  for 
what  he  considered  to  be  stretching 
artistic  license  to  the  point  where  it 
resembled  an  escape  from  difficult  de¬ 
tail.  And  then,  when  the  Californian 
challenged  him,  Pegler  put  $100  on 
the  line  as  a  wager  that  he  could  do 
a  better  job  of  sculpturing  himself. 
That  is  why  Pegler  has  augmented 
his  pecking  with  some  pegging. 

Pcqler's  Challenge 
In  his  challenge  Pegler  wrote  that 
“Preliminary  studies  in  the  art  of 
sculpture  have  encouraged  your  cor¬ 
respondent  in  his  belief  that  it  will 


•  The  Chicago  Tribune  has 
more  circulation,  daily  and 
Sunday,  than  any  other  Chi¬ 
cago  newspaper. 

•  Advertisers  place  more  lin¬ 
age  in  the  Tribune  than  in  any 
other  Chicago  newspaper. 


(C^tcaija  Q^ributtc 


statue  than  the  Bufano  smokestack. 
.  .  .  It  turns  out  that  professional 
sculptors  have  some  rather  clever 
methods  of  avoiding  difficult  problems, 
and  it  would  seem  from  the  sketch  of 
Mr.  Bufano’s  statue  of  St.  Francis  of 
Assisi  that  he  is  highly  professional 
in  one  sense  at  least.  His  figure  is 
barrel-shaped  up  to  a  point  just  north 
of  the  hips  and  rises  from  there  with 
the  arms  upraised  in  a  plain,  tubular 
Y,  similar  to  the  brass  Siamese  hose- 
couplings  which  are  placed  on  the 
fronts  of  modern  office  buildings  for 
the  convenience  of  the  fire  depart¬ 
ments.  Now,  feet,  legs  and  the  folds 
of  garments  present  artistic  difficul¬ 
ties,  and  Mr.  Bufano  has  avoided  all 
of  them  with  his  tubular  effect.” 


From  there  Pegler  enlarged  upon 
his  allegation  by  stating  that  he  had 
some  experience  with  art.  having  at 
one  time  been  an  apprentice  comic 
artist,  and  that  as  the  result  of  that 
training  he  has  grounds  to  suspect 
something  other  than  “a  mere  striv¬ 
ing  for  simplicity.”  He  explained  that 
some  artists  who  draw  for  newspapers 
are  inclined  to  use  a  few  tricks  to 
avoid  artistic  detail,  such  as  putting 
a  fence  in  front  of  their  characters 
so  that  all  they  have  to  draw  are  the 
heads.  He  pointed  to  Rube  Goldberg 
as  the  more  honest  type  of  artist  be¬ 
cause  he  even  went  to  the  trouble 
of  putting  on  fingernails. 

"Sculptaral  Evasion" 

Mr.  Pegler  then  wrote  in  his  usual 
acid  style:  “Now,  St.  Francis  in  a 
barrel  and  without  even  a  suggestion 
of  toes  or  fingers  is  of  a  piece  with 
those  figures  behind  the  fences,  but 
it  is  only  a  variation,  after  all,  of  an 
old  sculptural  evasion  in  which  the 
figure  is  immersed  in  rock  up  to  the 
knees  or  thereabouts  and  is  said  to  be 
rising  from  the  sea.  It  takes  some 
work  and  a  glimmer  of  art,  a  few 
wavy  grooves,  to  imply  that  the  un¬ 
worked  rock  is  the  sea,  whereas  Mr. 
Bufano  has  had  the  gall  to  model  a 
pipe,  barrel  or  chum,  according  to 
one’s  interpretation  of  a  phase  which 
will  rise  at  least  100  feet  above  Christ¬ 
mas  Tree  Point,  and  to  offer  it  as 
sculpture.” 

To  wind  up  the  piece,  Pegler 
charged  that  Bufano’s  St.  Francis  is 
a  shameless  steal  from  the  old  baker's 


design  of  the  wife  of  the  gingerbread 
man. 

However,  as  things  turned  out, 
“Peg”  was  not  to  get  away  entirely 
with  his  barrage,  for  Mr.  Bufano 
proved  to  be  one  who  can  also  hang 
a  few  daggers  on  a  verb.  When  he 
read  “Fair  Enough,”  his  temperature 
leaped  a  few  degrees  and  he  set  him¬ 
self  to  answering  the  columnist,  much 
to  the  delight  of  city  editors  who 
were  thirsting  for  some  light  copy  to 
please  heat-stricken  readers.  Not  only 
did  Bufano  write  a  pointed  little  an¬ 
swer  but  he  accompanied  it  with  a 
sketch  of  what  he  thought  Pegler’s 
statue  would  resemble.  The  drawing 
was  certainly  detailed,  so  much  so  in 
fact  that  it  would  put  one  of  Rube 
Goldberg’s,  Milt  Gross’  or  Bill  Hol¬ 
man's  fantasies  to  shame.  It  is  re¬ 
produced  here.  Furthermore  he  even 
reversed  the  situation  by  attacking 
Pegler  as  a  newspaperman. 

"Great  Newspaperman — Haw!" 

“A  great  newspaperman  that  fel¬ 
low  is.  Haw!  I  thought  newspaper¬ 
men  were  supposed  to  keep  their  stuff 
terse,  not  weigh  it  down.  And  what 
about  the  who,  what,  where,  when, 
why  and  how  of  the  thing?  He’s 
completely  forgotten  about  those.  I’ve 
got  to  laugh!”  It  is  rei>orted  from  a 
reliable  source,  that  at  this  point  Mr. 
Benjamin  Bufano,  the  artist,  laughed. 

Mr.  Bufano  continued  his  harangue 
and  so  did  Pegler.  Papers  used  it  in 
features  as  the  coast-to-coast  battle 
for  the  sake  of  art.  They  even  rang 
in  Bufano’s  brother,  a  New  York 
tailor,  who  said  he  felt  like  going  up 
and  “handling”  Pegler.  However, 
when  a  New  York  World-Telegram 
reporter  informed  him  Pegler  is  no 
sissy,  he  calmed  down  and  culminated 
the  interview  saying  “I  better  stop 
before  I  break  a  blood  vessel.” 


man 

MAN 


Max  Cook,  director  of  editorial 
promotion  for  Scripps-Howard  news¬ 
papers,  told  Editor  &  Publisher  that 
material  on  the  story  was  transferred 
between  the  San  Francisco  News  and 
New  York  World-Telegram  and  also 
sent  out  to  other  papers  in  the  chain. 
However,  he  said,  these  two  papers 
played  it  up  more  than  the  others. 
The  feature  included  pictures  of 
Pegler  at  work  sculping  with  imple¬ 
ments  which  resembled  stage  proper¬ 
ties  for  H.  G.  Wells’  “Shape  Of  ’Things 
To  Come.” 


ahout 


^-WOMEN  / 


I^EW  fall  styles  in  women’s 
suits,  coats,  daytime  dresses, 
evening  costumes,  hats  and  ac¬ 
cessories  are  completely  covered 
in  the  latest  Marian  Young 
series  now  appearing  on  the 
NEA  Home  Page. 

Double-barrelled  in  appeal, 
each  story  reveals  the  newest  in 
fashions,  and  also  tells  the  ladies 
how  to  select  most  becoming 
clothes  for  their  own  individual 
type. 


On  Wednesday  of  this  week  Pegler 
in  his  column  called  quits  on  the  con¬ 
test  stating  his  statue  was  completed 
and  had  been  shipped  to  San  Fran¬ 
cisco  Press  Club  which  held  the  stakes. 


H.  V.  WELLS  PRESIDENT 

H.  V.  Wells,  editor,  Clinton  Cou¬ 
rier,  was  elected  president  of  the  East 
Tennessee  Press  Association  at  the 
annual  convention  Aug.  12  at  Knox¬ 
ville. 


These  top-notch 
fashion  articles  and  ^ 
illustrations  are 
springboards  that 
send  the  women  into 
,  the  ads  .  .  .  and  send  | 
I  the  merchants  into 
■  the  advertising  col-  ^ 
I  umns  of  NEA  client 
i  newspapers.  | 

i  'f: 


•TAL  RECEIPT 


The  famous  by-  | 
lines,  the  sparkling  | 
art,  the  authentic  ^ 
character  of  all  NEA  | 
Home  Page  stories  j 
are  worth  your  inspec-  ;; 
tion.  Write  for  proofs  | 
today.  I 


#  The  Oklahoma  City  marfcat  hat  pattad  tha 
ttaga  of  hopaful  signs  ...  its  positiva  ability 
to  buy  NOW  it  indicatad  by  postal  racaipt 
racords,  4%  up  from  tha  pravious  yaar  for 
tha  fiscal  yaar  anding  )una  30,  1938. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 


NEA  Service,  Inc. 


OKLAHOMA  CITY 


U6l  — 8lh  Ave 

NEW  YORK 


1700  W.3rd  Sk. 

CLEVELAND 


814  Mifiion  Sk. 


SAN  FRANCISCO 


PITTSBURGH  PRESS  Installs 
NEW  G-E  Press-drive  System 


Xn  the  plant  of  one  of  the  largest  Scripps-Howard  newspapers 
is  the  most  recent  application  of  General  Electric  high-speed 
press  drives.  This  new  drive  was  selected  as  part  of  an  extensive 
program  to  obtain  faster  and  more  efficient  newspaper  production. 
These  drives  operate  new  super-high-speed  presses. 


COMPACTNESS — The  drives  were  engineered  to  conserve  room. 
Note  the  compactness  of  the  main  drive  illustrated.  Of  ample 
power,  this  double-motor  drive,  including  efficient  two-speed 
gears  and  a  Thrustor  brake,  occupies  but  a  few  feet  of  space.  The 
drive  is  mounted  at  accessible  height,  but  well  above  the  floor. 
Simple  construction  makes  disassembly  easy,  should  it  be  neces¬ 
sary  for  inspection. 


CONVERSION  APPARATUS  UNNECESSARY— This  drive  and  con 
trol  system  operates  directly  from  the  incoming  a-c  power  supply 
Thus  the  expense  of  power-conversion  apparatus  is  eliminated. 


MASTER-CONTROL  ROOM  —  All  the  control,  except  the  press 
push-button  stations,  is  centered  at  a  master-control  panel.  In 
addition,  the  proper  sequence  of  operation  —  the  desired  com¬ 
bination  of  press  units  for  any  edition  —  can  be  prearranged  by 
the  G-E  system  of  full -automatic  press  control. 


1  Compact  main-drive  unit,  including  efficient  two-speed  gear 
and  G-E  Thrustor  brakes.  Main  drives  are  well  off  the  floor  ond 
are  accessible 


SAFETY  PROVISIONS  AND  AUXILIARIES —  An  important  safe 
guard  for  safety  of  pressmen  and  presses  is  the  G-E  patented  time- 
interval  starting  system.  This  system  provides  for  a  time  interval 
and  a  warning  signal  before  the  press  can  start.  This  interval 
occurs  even  though  all  Run  buttons  have  been  set. 

Modern  electrical  auxiliaries,  including  web  breakers,  paper-break 
detectors,  and  cylinder  brakes,  guard  against  strain  on  the  press 
cylinders  and  reduce  the  length  of  shutdowns  for  rethreading. 


X  Port  of  master  control  panel  which  provides  for  pre-setting  of 
the  proper  sequence  for  desired  combination  for  any  editian. 
This  panel  is  remate  fram  pressroam 

3  Paper-break  detectors,  or  "electric  hands,"  which  instantly 
form  the  contacts  ta  set  press  brakes  if  web  breaks.  They  mini¬ 
mize  risk  of  injury  to  plates  and  blankets 

For  iujormation  on  drii'es  and  control  jor  any  type  of  press¬ 
room  machinery,  get  in  touch  with  the  printing-equipment 
specialist  in  the  nearest  G-E  office,  or  write  General  Elec¬ 
tric,  Schenectady,  Sew  York. 


GENERAL 


ELECTRIC 
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EDITOR  &  PUBLIS  H  ErLo 


America's  No.  I  Market 


Torbett  and  Jones 
Promoted  in  Utica 

Utica,  N.  Y.,  Aug.  15 — Joe  H.  Tor¬ 
bett,  managing  editor  of  the  Utica 
Daily  Press  since  early  last  year,  has 
been  named  executive  editor  of  both 


CLASSIFIED  AD  appearing  in  a  re¬ 
cent  issue  of  Bridgeport  (Conn.) 
Post: 


PUBLIC  AUCTION 


INTERESTING  movie  prophecy  in 
Kansas  City  Star  headline: 

IN  A  FILM  STUDY  HERE 


the  Press  staff  since  his  graduation 
in  1928  from  Hamilton  College  and 
a  graduate  course  in  Harvard. 

Torbett  goes  to  the  newly-created 
post  of  executive  editor  at  the  age 
of  38.  He  joined  the  Gannett  News¬ 
papers  in  1935,  serving  as  news  editor 
of  the  Rochester  Times-Union,  after 
nine  '  '  ~  ' 


Sixty-five  Executives  Take  Up  Cur¬ 
rent  Problems  —  Prospects  for 
Petter  Pictures  Called 
"Never  Brighter" 


with  Scripps  -  Howard 
newspapers  and  five  years  with  the 
Kansas  City  Star.  He  served  as  fea¬ 
ture  editor  of  the  New  York  Tele¬ 
gram  and  later  the  World-Telegram 
from  1928  to  1933  and  as  inanagine 
editor  of  the  Cincinnati  Post. 

TIME  MARCHES  IN 

Effective  Aug.  8  all  editorial,  busi¬ 
ness  and  mechanical  department  em- 


"HERE'S  what  my  friends  on  the  copy 
desk  did  to  me,”  writes  Caroline  Kir- 
wan  of  Baltimore  News-Post,  sending 
a  clipping  of  her  by-lined  story  of 
Corrigan's  visit  to  the  city  where  he 
visited  a  brother  and  slept  on  a  dav¬ 
enport. 

The  headline  said: 

CORRIGAN  SPENDS 

NIGHT  ON  SOFA 
By  Caroline  Kirwan 


DIGNITY  prevailed  to  the  bitter  end 
in  the  Deerpath  Inn,  swanky  society 
hotel  in  Lake  Forest,  when  it  virtually 
was  destroyed  by  fire  recently. 

While  the  blaze  still  raged  a  re¬ 
porter  for  Chicago  Herald  and  Exam¬ 
iner  managed  to  establish  a  telephone 
connection  with  the  hotel.  An  assis¬ 
tant  manager  hurriedly  answered  a 
few  questions.  Then  he  said: 

,  ,  ,  ,  ,  “Excuse  me  please.  I  have  to  go. 

HERE  IS  the  exact  wording  of  the  ad  jj^e  wall  is  falling  down.” 

written  by  the  enraptured  press 
agent  of  the  Newman,  Ill.,  five-day  ■ 

SAD  EVENT  reported  in  New  Britain 
(Conn.)  Herald  recently: 

Ordered  Out? 

Mrs.  Slepski  said  Jakubowski 
was  behind  in  his  board,  owing 
her  $45  and  she  ordered  him  out 
She  said  he  hit  her  on  the  head, 
knocked  her  on  a  bed  and  as  he 
was  going  out  of  the  door,  dis¬ 
carded  a  handkerchief,  which  she 
had  tied  aroimd  her  leg  and  which 
"OR  PERHAPS  it  was  a  low  peak,”  contained  $62.  She  thought  he 
writes  a  contributor  in  sending  the  was  fooling  until  her  money  went, 
following  eight-column  streamer  head  she  said, 
which  appeared  in  Marlboro  (Mass.) 

Enterprise:  * 

UNEMPLOYMENT  AT  HIGH  EBB  Editor  &  Pcblishe*  will  I«v  p  for  each 

TM  TTTMTT  *  Short  Take  accepted  and  published.  Those 

IIN  JUIMri  not  used  will  not  be  returnetl. 


Joe  H.  Torbeft  Vincent  S.  Jones 


the  Press  and  the  Observer-Dispatch, 
covering  the  morning,  evening  and 
Sunday  fields.  Vincent  S.  Jones,  city 
editor,  succeeds  Torbett  as  managing 

editor.  - .  - 

Jones  occupies  a  post  once  held  by  editor,  tpfd  EIditor  &  Publisher  this 


"The  most  Beautiful  Setting  in 
Eastern  Illinois — Among  lOO’s  of 
Shade  Trees — Where  Robinhood 
Sharpened  His  Arrows — Policed 
Parking  Free — Tested  City  Drink¬ 
ing  Water — Picnic  Accommoda¬ 
tions — Rest  Rooms — Seating  Ca¬ 
pacity  for  10,000  People — All  Roads 
Lead  To  Newman. 


There  Is  Stability 
in  a 

Home -Owned  Community 


DEMONSTRATING  A  GREAT 
CLOTHES  MAKER'S  FAITH 


in  AKRON 


One  of  Ohio’s  most  mod¬ 
ern  rloihing  stores  and 
one  of  the  finest  in  their 
entire  rhain  was  opened 
by  Rirhman  Brothers  on 
July  29  at  Akron,  Ohio. 


Washington’s  population  reside  in 
houses  of  which  they  are  the  owners.  We  can’t 
vote  here,  but  home  ownership  is  a  tie  that  bespeaks  permanent 
community  interest — and  gives  the  term  “home”  its  fullest  signif¬ 
icance. 

But  whether  owner  or  tenant,  Washington  living  is  upon  a  high 
standard  commensurate  with  the  tastes  and  inclination  of  its 
627,000  prosperous  people. 

And  you  will  contact  them  through  their  favorite  newspaper— 
THE  STAR — a  regular  visitor  into  the  homes.  Evening  and  Sunday. 


The  new  four-story  struc¬ 
ture  is  hailed  as  a  dem¬ 
onstration  of  this  great 
clothes  maker’s  faith  in 
-4kron’s  future. 


Our  congratulations  to 
Richman  Brothers,  to  Mr. 
W.  F.  Junglas  company 
vice-president  who  per- 
-onally  planned  the  coii- 
>truction  work  and  to  Mr. 
Jack  Baer  local  manager, 
who  opened  Richman 
Brothers  first  store  in 
.\kron  26  years  ago. 


W’lffe  Sunday  Morning  Edition 

WASHINGTON,  D.  C 


New  York  Office 
DAN  A.  CARKOLI. 
110  E.  42nd  St. 


Chicago  Office 
S.  E.  LUTZ 
Tribune  Tower 


hor  complete,  economical  coverage  of  the  alert,  free-spending  Akron 
Market  concentrate  your  advertising  in  the  .... 


Represented  By:  Story,  Brooks  &  Finley 


AUGUST 


19  3  8 


«  m  Y  n  FALSE  ADS  U.  S.  TARGET 

Ureas  of  Newspaper  Influence 

tion  under  the  revised  food-drug- 

___  _  ,  fniT"  i^T  VI  cosmetic  law  will  be  false  advertising 

A  New  Study,  with  Maps,  oi  Major  New  York  of  medical  and  surgical  devices  which 

in  the  i>ast  have  escaped  regulation 

State  Markets  os  Indicated  by  Distribution  because  they  are  not  drugs.  “Eiec- 

*  trie  belts,  nose  straighteners,  me- 

Of  DaUy  Newspapers'  Circulation  5“  ."rdoSntTSLf  SS 

knick-knacks,  and  Aim  flams  will 

An  Analysis  Prepared  for  Editor  &  Publisher  have  to  be  truthfully  advertised  when 

by  Walter  P.  Burn  &  Associates,  Inc.  the  new  act  goes  into  effect  next 

June  25,”  the  Food  and  Drug  Ad- 

on  regarding  newspaper  mar-  is  logical  to  assume  that  one  does  not  ministration  warns.  “Telling  the 
inch  infornifttion  that,  it  seems  ^  newspa^r  to  throw  it  away  truth  is  going  to  come  hard  for  pro- 


State  Markets  os  Indicated  by  Distribution 
Of  Daily  Newspapers'  Circulation 

An  Analysis  Prepared  for  Editor  &  Publisher 
by  Walter  P.  Burn  &  Associates,  Inc. 


THERE  is  no  lack  of  information  regarding  newspaper  mar¬ 
kets.  Rather,  there  is  so  much  information  that  it  seems 
quite  in  order  to  sort  out  certain  basic  facts  and  visualize  them 
in  order  to  provide  a  clearer  understanding  of  the  daily  news¬ 
paper  medium.  It  is  with  that  purpose  that  the  present  series 
of  state  studies  has  been  undertaken. 


before  reading  it.  prietors  of  some  of  these  old  frauds,” 

A  large  part  of  the  circulation  of  ^he  F.D.A.  predicts, 
daily  newspapers  represents  a  daily 

purchase — an  individual  purchase  at  ■ 

a  newsstand.  For  home-delivered  cir-  TVT  T 

culation,  the  usual  practice  is  for  the  TESTING  N.  J.  AO  I 


All  of  the  data  from  which  the  maps  pianos,  many  miles.  But  the  area  to  carrier  boy  to  collect  weekly  and  most  Litigation  testing  the  recently  en- 
were  prepared  are  readily  available  which  a  newspaper  extends  its  influ-  mail  subscriptions  are  on  a  montWy  New  Jersey  “Fair  Sales  Act,” 

■0  advertisers  and  agencies  and  the  ence  shows,  better  than  any  other  basis.  There  is  no  “dead”  circulation  advertisement  sale  or  offer- 

Present  study  does  not  in  any  sense  single  factor  where  people  live  who  repi^ented  by  very  long  subscription  °  merckndise  below 

replace  them,  but  rather  provides  a  are  interested  m  that  newspaper  and  periods  m  the  daily  newspaper  field.  ®  ...  g  .  before 

working  base  which  can  be  supple-  its  market.  Since  the  advertising  It  is  alive— day  to  day  or  week  to  p-  ^  ^  ^  j  ^  Benhold  Vor- 

oiented  by  the  use  of  the  Editor  &  problem  involves  coverage  and  im-  w^k-or  it  stops.  D‘st^t  Court  J^dge  e 

Pobusher  Intel-national  Year  Book;  portant  merchandising  assistance,  the  Yet  despite  this  continuous  test  of  ^  T  '  ^ 

4e  Market  Guide;  Ae  Audit  Reports  “new^aper  influence  area”  is  the  reader  interest,  newspaper  circulation  piaim  M  tne  wew  jersey  nemii  uro- 
rf  the  Audit  Bureau  of  Circulations;  practical  matter  to  be  considered.  is  today  at  an  all  time  peak  of  nearly  cers  Association  against  Fack^d- 
the  Census  of  Business  and  others.  Uses  for  Influence  Maps  forty-two  million  copies  daily.  This  Bamberger  &  Co.,  Inc.,  local  food 

Space-buying  or  list  making  can  never  g  ,  j  transparent  sheet  over  testimony  that  the  American  market.  The  defendant  is  clwged 

be  made  so  simple  that  it  becomes  a  Ss  and  cK^irin  tl^ zones  ^^bit  of  newspaper  reading  still  offers  with  violatmg  the  act  by  advertismg 

task  for  the  amateur.  But  if  the  pres-  covered  bv  anv  selected  fist  the  actual  the  advertiser  the  widest  opportunity  food  items  below  cost.  ViolaUon  of 
ent  studies  can  save  a  few  hours  a  LveLd  b?Thrc^a?S  S 


T5  1  ;  stfong  testimoHy  that  the  American  market.  The  defendant  is  charged 

L  habit  of  newspaper  reading  still  offers  with  violating  the  act  by  advertising 


ent  studies  can  save  a  few  hours  a  territory  Lteref  by  the  wmpaSn  is  reaching  everyone  every  day.  the  act  by  the  fo<^  market  was  wilful, 

week  for  space  buyers,  or  enable  them  g^gjiy  visualized  TTie  transparency  There  are  many  indications  that  new  as  admitted  in  its  newspaper  adver- 
»  present  their  findings  with  greater  the  population  map  campaigns,  by  both  old  and  new  adver-  tising  which  branded  the  act  as  “the 

fuality  they  will  have  been  well  worth  coverage  of  any  important  risers  will  seek  the  tested  aid  of  daily  most  pernicious  law  ever  passed  m 

wWe.  gity  cj.  area  ijg  instantly  apparent,  newspaper  circulations  and  the  effici-  New  Jersey.” 

H  IS  interesting  to  note  how  popu-  method  of  quickly  visualizing  a  e^t  merchandising  methods  that  news-  ■ 


h^n  is  grouped  around  newspai^r  campaign  is  so  simple  that  any  one  P^Pers  have  created  for  the  national 
aties.  The  actual  density  of  the  city  be  easilv  taueht  to  do  the  work-  advertiser.  It  is  hoped  that  the  cur- 
zone  cannot  be  visi^lized  but  sepa-  although  of  LursI  the  finer  points  of  i-^nt  series  of  studies  which  is  planned 
rate  date  IS  given  for  that.  In  New  ggiggtion  for  competitive  markets  or  to  wver  each  state  m  turn,  will  prove 
collective  city  zones  ^  newspapers  must  remain  ^  be  of  n^terial  assistance  both  to 

(of  the  daily  newspaper  citi^)  con-  ^  ^ 

experienced  advertisers  and  to  those 


STEELE  APPOINTED 


to  cover  each  state  in  turn,  will  prove  H.  Wirt  Steele,  president  of  Steele 
to  be  of  material  assistance  both  to  Advertising  Agency,  Inc.,  Houston, 
experienced  advertisers  and  to  those  Tex.,  has  been  appointed  deputy  dis- 


oTm  /  toil-  a  task  for  the  experienced  space  buyer,  experiencea  aavertisers  and  to  those  lex.,  nas  oeen  appoiniea  aepuiy  ms- 

81%  of  the  entire  population  of  Careful  studv  of  anv  list  after  beina  niaking  their  initial  use  of  the  power  trict  governor  of  district  25  of  Lions 
the statp  <;n  tnat  tnp  nnti?  snnwintf  nut-  .  ,  r  ^  ®  _ _ i 


inity  Ple^,puTatteS?xtette^^^^  vteyalte;^onthe:ni;pswm^^^^^^^^^^  of  the  daily  newspaper. 

'™ic  «  ^ao/  sible  weak  points  which  can  be 

of  the  number  of  people  in  the  state,  strengthened  by  changes  or  additions. 

Of  course,  this  situation  will  not  be  Area*  of  Paid  Circulation 

duplicated  in  many  other  states.  The  distinctive  character  of  news-  ngxfr;  • 

Care  has  been  taken  not  to  depict  paper  coverage  cannot  be  emphasized  20%  IS 

a  so-called  trading  area.”  A  trading  too  strongly  or  too  frequently.  News- 

area  for  grocery  items  may  be  a  few  papers  are  bought  and  paid  for  be-  C*  A  1\/| 

blocks  in  extent;  for  fur  coats  or  cause  of  a  desire  to  read  them,  and  it  ^  ^ 


International. 


NEW  YORK  STATE  DAILY  NEWSPAPERS 

Furnixhing 

sworn  statements  of  circulation  ( not 

A.B.C. 

Audits  ) 

City 

Families 

Newspaper 

Class  Circulation 

Auburn 

9,053 

Citizen- Advertiser 

E 

8,132 

Ballston  Spa 

1,255 

Journal 

E 

1,318 

Canandaigua 

2,034 

Messenger 

E 

4,593 

Catskill 

1,506 

Mail 

E 

3,2.50 

Cohoes 

5,822 

American 

E 

7,365 

Cortland 

4,179 

Standard 

E 

5,880 

Dansville 

1,339 

Breeze 

E 

1,650 

Herkimer 

2,604 

Tribune 

E 

4,983 

Kingston 

7,488 

Leader 

M 

4,436 

Little  Falls 

2,819 

Times 

E 

5,410 

Medina 

1,695 

Journal 

E 

2,121 

Elmhurst  [ 

These  are  ] 

Register 

E 

6,792 

Jamaica  -j 

included  in  [ 

Queens  Evening  N 

ews  E 

15,649 

1  Ridgewood  [New  York  CityJ 

L.  I.  Advocate 

E 

11,087 

•Norwich 

2,390 

Sun 

E 

2,9.55 

'tgdensburg 

3,539 

Advance-News 

M 

2,700 

^tneida 

2,962 

Dispatch 

E 

3,012 

Oneonta 

3,568 

Star 

M 

9,029 

1  Oswego 

5,541 

Palladium-Times 

E 

12,537 

Peekskill 

3,868 

Press-Union 

E 

4,163 

^ttsburg 

3,102 

Republican 

M 

6,103 

Poughkeepsie 

13,800 

Eagle-New-s 

M 

4,672 

Rome 

6,734 

Sentinel 

E 

9,710 

Salamanca 

2,482 

Republican-  Press 

E 

2,320 

^anac  Lake 

1,892 

Adirondack  Enterprise  E 

2,594 

^ugerlies 

1,137 

Post 

E 

903 

VeUsville 

1,547 

Reporter 

E 

3,042 

Yonkers 

32,514 

Times 

M 

4,221 

32,514 

Record 

E 

8,175 

20%  is  accepted  as  satisfactory 

FAMILY  COVERAGE 

in  a  newspaper*  s  given  territory! 


The  Post-Standard 

•  SYRACUSE,  N.  Y.  * 

guarantees  advertisers  nearly 

30  PERCENT 

coverage  of  ALL  FAMILIES  in  these  TEN,  rich 
Central  and  Northern  New  York  counties  that  make 
Syracuse  their  focal  point! 


Counties 

Families 

P-S 

Daily 

Coverace 

P-S 

Sunday 

Coverage 

CAYUGA  . 

28.7 

26.6 

CORTLAND  . 

29.1 

35.6 

FRANKLIN  . 

23.4 

34.6 

JEFFERSON  . 

10.8 

25.9 

MADISON  . . 

27.5 

28.7 

•ONONDAGA*  . 

.  73,700 

42.2 

33.9 

OSWEGO  . 

303 

34.8 

SENECA  . 

.  6,200 

23.3 

24.8 

ST.  LAWRENCE . 

.  22,400 

11.3 

19.4 

TOMPKINS  . 

.  11,500 

25.9 

37.7 

TOTAL  . 

. 202,300 

29.2 

30.0 

Kelly-Smith  Company,  Nat’l  Repretentativew 
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DAILY  NEWSPAPER  CITY  ZONE  POPULATIONS 


City 

Population  Families 

City 

Albany  . 

. .  140,157 

38,000 

Elmhurst  . 

Amsterdam  . 

34,837 

8,390 

Flushing  . 

Auburn  . 

36,652 

9,053 

Jamaica  . 

Ballston  Spa  . 

4,591 

1,255 

L.  I.  City . 

Batavia  . 

17,448 

4,272 

Ridgewod  . 

Binghamton  . 

92,131 

22,600 

Staten  Island . 

Buffalo  . 

613,506 

150,000 

Niagara  Falls  . 

Canandaigua  . 

7,541 

2,034 

Tonawanda  and  North 

Catskill  . 

5,082 

1,056 

Tonawanda  . 

Cohoes  . 

23,226 

5,822 

Norwich  . 

Coming  . 

22,000 

5,700 

Nyack  . 

Cortland  . 

15,043 

4,179 

Ogdensburg  . 

Dansville  . 

4,928 

1,339 

Glean  . 

Dunkirk  . 

17,802 

4,433 

Oneida  . 

Elmira  . 

54,888 

14,200 

Oneonta  . 

Freeport  -  Hempstead 

106,548 

26,500 

Ossining  . 

Geneva  . 

16,053 

4,076 

Oswego  . 

Glens  Falls  . 

21,220 

5,930 

Peekskill  . 

Gloversville  &  Johnstown  33,900 

9,806 

Plattsbiu-gh  . 

Herkimer  . 

10,446 

2,604 

Port  Chester  . 

Homell  . 

21,303 

5,890 

Port  Jervis . 

Hudson  . 

12,337 

3,035 

Poughkeepsie  . 

Ithaca  . 

21,278 

6,020 

Jamestown  . 

45,155 

12,342 

Rome  . 

Kingston  . 

28,088 

7,488 

Salamanca  . 

Little  Falls . 

11,105 

2,819 

Saranac  Lake . 

Lockport  . 

25,060 

6,500 

Saratoga  Springs . 

Malone  . 

8,657 

3,900 

Saugerties  . 

Mamaroneck  . 

11,766 

2,801 

Schenectady  . 

Medina  . 

6,071 

1,695 

Syracuse  . 

Middletown  . 

21,276 

5,170 

Tarrytown  . 

Mt.  Vernon  . 

61,499 

15,327 

Troy  . 

Newburgh  Beacon  .. 

43,208 

10,971 

Utica  . 

New  Rochelle  . 

54,000 

12,507 

Watertown  . 

New  York  . 

..  7,512,509 

1,870,000 

WellsviUe  . 

Bronx  . 

..  1,800,000 

448,000 

White  Plains . 

Brooklyn  . 

..  3,639,530 

900,000 

Yonkers  . 

Population  Families 
.  not  given  not  given 

.  118,000  28,300 

.  614,369  153,000 

.  590,229  147,000 

.  158,888  39,500 

.  159,370  39.300 

75,460  17,591 
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All  daily  newspaper  cities  are  shown  in  their 
proper  size  and  extent.  The  number  beside 
each  gives  the  population  in  thousands.  Wher¬ 
ever  a  city  zone  is  defined  by  the  Audit 
Bureau  of  Circulations,  this  is  used  and  denoted 
by  the  initials  C.Z. ;  otherwise  the  corporate 
limits  of  the  city  arc  used. 

Each  dot  outside  of  the  daily  newspaper 
cities  indicates  i,ooo  people  and  is  placed  as 
accurately  as  possible  at  the  center  of  such 
a  population  group.  In  spotting  this  popula¬ 
tion  a  census  map  showing  all  townships  and 
villages  was  used  and  corresponding  data  from 
the  detailed  census  figures  was  employed. 
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Markets  Are  Newspaper  Readers 

as  graphically  proven  by  the  map 
on  the  opposite  page 

Your  prospect  may  be  a  housewife,  a  mill  foreman,  a  North 
country  farmer  or  a  University  professor,  but  —  however  diverse 
their  occupations,  readers  of  Gannett  Newspapers  have  this  in  com¬ 
mon  a  deep  appreciation  of  a  newspaper  that  is  clean,  wholesome,  in¬ 
formative  and  entertaining  which  serves  the  best  interests  of  its  com¬ 
munity  and  the  best  interests  of  American  family  life. 

In  each  city  in  which  a  Gannett  newspaper  is  published  these 
readers  have  given  it  leadership  in  circulation;  and  through  their 
response  to  accepted  advertising,  leadership  in  both  local  and  na¬ 
tional  linage. 

Today,  the  thirteen  Gannett  Newspapers  in  New  York  State 
reach*  one  out  of  every  three  families  north  of  the  Westchester 
county  line. 

*  Circulation  of  Gannett  Newspapers  is  364,371  for  1,180,461  families,  or  31%. 

THE  GANNETT  NEWSPAPERS 

The  Rochester  Times-Union  ::  The  Rochester  Democrat  &  Chronicle  ::  The  Hartford,  Conn.,  Times  The  Elmira 
Star-Gazette  The  Elmira  Advertiser  ::  The  Elmira  Telegram  ::  The  Utica  Ohserver-Dispatch  ::  The  Utica 
Daily  Press  ::  The  Ithaca  Journal  ::  The  Newburg  News  ::  The  Beacon  News  ::  The  Albany  Knicker¬ 
bocker  News  The  Ogdensburg  Journal  ::  The  Plainfield,  N.  J.,  Courier-News  ::  The  Glean 
Times-Herald  : :  The  Malone  Telegram  : :  The  Danville,  Ill.,  Commercial  News  : :  The 
Saratoga  Springs  Saratogian  : ;  Massena  Observer 


Represented  by  J.  P.  McKinney  &  Son — IS  etc  York — Chicago — San  Francisco 
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COVERAGE  BY  ABC  NEWSPAPERS 

In  Markets  of  90,000  Population  or  More  (G.Z.) 


Citv  Zone 

Citv  Zone 

Countv 

Countv 

City 

Families 

Newspaper 

Class 

Coverage 

Families 

Coverage 

New  York 

LS70,000 

News 

M 

72.0' c 

Mirror 

M 

25.7 

Times 

M 

18.8 

Herald-Tribune 

M 

9.1 

Journal-American 

E 

20  9 

World-Telegram 

E 

19.4 

Sun 

E 

1:1.7 

Post 

E 

i:i  4 

•Long  Island  City 

147,000 

L.  I.  Daily  Star 

E 

19.8 

•Jamaica 

15:1,000 

L.  I.  Daily  Press 

E 

45.0 

•Flushing 

28,.100 

North  Shore  Journal 

E 

24..' 

•Bronx 

448,000 

Home  News 

E 

20.  :i 

•Brooklyn 

900,000 

Eagle 

E 

12.0 

•Staten  Island 

:19,300 

Advance 

E 

72.0 

Buffalo 

150,000 

News 

E 

78.0 

184,520 

78.0 

Times 

E 

:i5.o 

31.8 

Courier-Express 

M 

55.2 

51.4 

Rochester 

89,000 

Dem.  &  Chr.,  Times-L'nion 

M  &  E 

114  0 

100,829 

113  0 

News 

Syracuse 

55,000 

Journal 

E 

00.0 

7:1,70s 

59.5 

Herald 

E 

55.0 

52.0 

Post-Standard 

M 

42  0 

43.5 

Albanv 

38,0fK) 

Knickerbocker-News 

E 

79  0 

.55.097 

68.8 

Times-Union 

M 

.52  5 

4.5,5 

■^'onkers 

:i2,514 

Herald-Statesman 

E 

7:1  0 

122,0.57 

23.5 

'I’rov 

:ii,ooo 

Record 

M  &  E 

80.0 

:il.897 

70  5 

Utica 

28, (XK) 

Observer-Dispatch 

E 

84.5 

48,472 

.56. 5 

Press 

M 

29  0 

28.3 

Schenectady 

28,(XXI 

Union-Star 

E 

71.0 

31,891 

67.0 

Gazette 

M 

08.0 

Ofi.O 

Freeport-Hempstead  2(1, .VK) 

Nassau  Review-Star 

E 

09.0 

7.5,192 

:13..5 

Binghamton 

22,(XX) 

Press 

E 

KXl.O 

:io,:i42 

87.0 

Sun 

M 

51  0 

55.7 

All  newspapers  in  markets  with  a  city  zone 
population  of  90,000  or  more  are  show*n  by 
distinctive  lined  arrows,  which  point  to  the 
counties  in  which  the  newspaper  has  sufficient 
circulation  to  cover  10%  or  more  of  the  total 
number  of  families.  For  complete  data  on  the 
number  of  copies  distributed  to  each  city  or 
village,  reference  should  be  made  to  the  annual 
Audit  Report  of  the  Audit  Bureau  of  Circu¬ 
lations.  The  coverage  of  each  paper  in  its  city 
zone  and  home  country  is  given  on  this  page. 


Included  in  New  York  City  2^)ne. 


■  The  REAL  TROY  is  a  metropolitan  center  of  I  1 9,324 
consumers! 

Embraced  by  the  3 '/2-mile  Troy  A.B.C.  City  Zone 
radius  are  five  communities: 

Troy  (where  wage  agreements  in  brush  and  textile 
plants  have  just  added  thousands  of  dollars  more  to 
workers'  incomes,)  Watervliet  (where  the  United  States 
Arsenal  is  abustle  again  as  the  nation's  rearmament 
program  advances,)  Green  Island  (where  the  Ford  Motor 
Co.  has  recently  added  a  new  department,)  Cohoes 
(where  several  new  industrial  concerns  have  lately  moved 
in,)  and  Waterford  (where  the  Barge  Canal  really  begins.) 

The  REAL  TROY  has  the  size  that  makes  it  an 
important  market.  Its  retail  sales  are  in  excess  of  $38,896,- 
000  annually. 


The  REAL  TROY  is  definitely  an  outstanding  buy 
for  the  advertiser.  One  medium.  The  Record  Newspapers 
— ^the  city's  sole  dailies — gives  blanket  coverage  at  only 
12c  a  line.  That  makes  Troy  New  York  State's  lowest  cost 
major  market! 


,•  RECOUP 


,  REt.ORO  .r- 


the  TlMtS 

PLAHNIKG.; 


J.  A.  VIGER,  Advertising  Manager 
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COVERAGE  BY  ABC  NEWSPAPERS 

in  cities  of  less  than  90,000  population  (city  zone) 


Unian-Caxt 


/SuTCHtS^ 

r  • 

f  ; 

^tariff 

Families 

Coverage 

in 

%of 

City 

city  zone 

Newspaper 

Class 

city  zone 

.Amsterdam 

8,390 

Recorder 

E 

86.5 

Batavia 

4,272 

News 

E 

101.0 

Corning 

5,700 

Leader 

E 

88.5 

Dunkirk 

4,430 

Observer 

E 

79.0 

Kltnira 

14,200 

Advertiser  "1 

M  \ 

137.0 

Star  Gazette  / 

E  J 

Geneva 

4,076 

Times 

E 

73.5 

Glens  Falls 

5,930 

Post-Star  1 

M  \ 

128.0 

Times  / 

E  r 

Gloversville  &  Johnstown 

9,806 

Herald  "1 

Leader  Republican  / 

•M  i 

106.0 

E  / 

Hornell 

5,890 

Tribune 

E 

81.0 

Hudson 

3,035 

Register 

E 

48.5 

Star 

M 

35.0 

Ithaca 

6,020 

Journal 

E 

89.0 

Jamestown 

12,342 

Journal 

E 

61.2 

Post 

M 

.58.5 

Kingston 

7,488 

Freeman 

E 

92.0 

Lockport 

6,.'500 

Union  Sun  &  Journal 

E 

80.0 

Malone 

2,144 

Telegram 

E 

68.0 

Mamaroneck 

2,801 

Times 

E 

79.5 

Middletown 

5,170 

Times-Herald 

E 

96.5 

Mount  Vernon 

15,327 

Argus 

E 

65.0 

Newburgh  &  Beacon 

10,971 

News 

E 

84.0 

New  Rochelle 

12,507 

Standard-Star 

E 

79.5 

Niagara  Falls 

17,591 

Gazette 

E 

96.0 

N.  Tonawanda  &  T. 

7,487 

News 

E 

60.0 

Nyack 

2,180 

Journal-News 

E 

79.0 

Ogdensburg 

3,539 

Journal 

E 

75.0 

Clean 

5,517 

Times-Herald 

E 

91.5 

Ossining 

3,285 

Citizen-Register 

E 

94.0 

Peekskill 

3,868 

Star 

E 

93.0 

Plattsbittg 

3,102 

Press 

M 

61.5 

Port  Chester 

6,650 

Item 

E 

69.0 

Port  Jervis 

3,320 

Union-Gazette 

E 

67.2 

Poughkeepsie 

13,800 

Eagle-News  1 

M  \ 

88.5 

Star  &  Enterprise  J 

E  / 

'Saratoga  Springs 

3,679 

Saratogian 

E 

100.0 

Tarrytown 

3,220 

News 

E 

95.0 

Watertown 

8,471 

Times 

E 

101.0 

White  Plains 

8,395 

Reporter 

E 

84.5 

y  field  york 

tnnf  •  Mnl  l/fk 
Xinfi  IJuMiu 

HuAfK  .e 


Each  newspaper  in  markets  of  less  than 
90,000  for  which  an  Audit  Report  (ABC)  is 
available  is  shown  on  the  map  together  with 
an  arrow  pointing  to  the  line  which  depicts 
its  zone  of  principal  influence. 

It  is  important  to  note  that  this  line  does 
not  show  the  retail  trading  zone  as  defined 
by  the  Audit  Bureau  of  Circulations;  and  that 
it  does  not  show  the  extreme  limits  of  circula¬ 
tion.  Rather,  it  represents  a  careful  study  of 
the  detailed  analysis  in  each  Audit  Report, 
such  as  a  space  buying  department  of  an 
agency  might  make,  weighing  circulation 
against  both  population  and  competing  news¬ 
paper  circulation  from  other  cities  and  as 
such  is  of  course  subject  to  correction  accord¬ 
ing  to  individual  judgment. 
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BII^GIIAMTON  i 

CITIES'''^ 


T  MARKET 

in  ine  vO  hole  USA. 


Binghamton  has  the  money  to  buy.  Binghamton  has  the 
outlets  to  sell  any  good  product  and  most  important,  Bing¬ 
hamton  has  an  evening  newspaper  with  97%  coverage  of 
the  135,000  people  of  the  Triple  Cities  and  a  wide  trading 
area  which  it  dominates  as  well. 


with  wide  experience  in  conducting  sales  and 
advertising  campaigns  will  always  make  Binghamton  first 
choice  among  cities  around  the  100,000  population  mark. 
With  its  Triple  Cities  population  af  135,000  and  complete 
coverage  by  a  single  evening  newspaper,  Binghamton  com¬ 
bines  low  cost  with  Metropolitan  test  conditions.  We  have 
helped  to  conduct  many  such  campaigns;  and  we  are  happy 
to  note  that  recent  surveys  along  this  line  confirm  Bing¬ 
hamton  and  the  Binghamton  Press  as  "Best  for  the  Test". 

The  test  is  for  the  Produet,  not  the 
Market. 

Binghamton  needs  no  test  as  a  market.  It  is  the  wholesale 
distributing  center  for  the  "Southern  Tier"  counties  of  New 
York  State.  It  is  the  retail  buying  center  for  a  wide  trading 
area.  It  is  a  big,  clean  city  with  first-class  stores  and  progres¬ 
sive  merchants.  If  the  product  has  merit,  Binghamton  will 
buy  it. 

Binghamton,  with  Endicott  and  Johnson  City,  known  as 
the  "Triple  Cities"  is  a  great  and  growing  manufacturing 
center.  Here  is  no  city  of  idle  factories  or  seasonal  un¬ 
employment  but  a  great  production  center  constantly  at 
work.  The  indices  of  factory  employment  shown  in  the  chart 
clearly  prove  this.  The  Triple  Cities  are  the  home  of  the 
huge  Endicott-Johnson  Shoe  Company,  but  1 1 8  other  fac¬ 
tories  as  well  produce  a  variety  of  articles  from  pipe  organs 
to  tabulating  machines  and  from  silk  to  sausages. 
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.iTMorehandising 

The  Binghamton  Press  maintains  an  alert,  experienced  staff 
that  will  prove  of  aid  in  many  ways  in  merchandising  your 
product.  This  outstanding  service  is  not  the  least  of  factors 
in  securing  Binghamton  first  rating  as  a  test  market. 

Let's  Show  You  All  the  Facts. 

Our  national  representatives,  the  John  Budd  Company,  have 
complete  data  to  answer  your  questions  on  this  outstanding 
market  and  you  are  invited  to  contact  their  nearest  office. 


BINGHAMTON  PRESS 

Covering  Ihe  Binghamton-Endicott- Johnson  City  Market  of  13.5,000  people. 


National  Representatives 

THE  JOHN  BUDD  COMPANY 

GRAYBAR  BLDG.,  NEW  YORK— TRIBUNE  TOWER,  CHICAGO 
ST.  LOUIS  SAN  FRANCISCO  SEATTLE 

ATLANTA  LOS  ANGELES  DALLAS 


EDITOR  &  PUBLISHER 


E  D  I 


nSH  OUT  OF  WATER 

EDITORIAL  EMPLOYES  of  three  Hearst  news¬ 
papers  in  Boston  have  rejected  the  American 
Newspaper  Guild,  a  CIO  union,  in  favor  of  the 
American  Federation  of  Newspaper  Writers,  Re¬ 
porters  and  Elditorial  Workers,  of  the  AFL,  as  their 
collective  bargaining  representatives.  Simultane¬ 
ously,  the  non-editorial  employes  of  the  same 
newspapers  plumped  heavily  for  the  guild  and 
against  the  Stenographers,  Typists,  Bookkeepers 
and  Assistants  Union,  an  AFT.  affiliate. 

The  decisions  are  significant.  To  our  mind, 
they  represent  a  decision  by  the  editorial  people 
that  the  conglomerate  guild  is  not  well  constituted 
to  represent  and  bargain  for  editorial  depart¬ 
ments.  In  the  present  guild  set-up,  it  is  inevitable 
that  editorial  workers  will  be,  or  become,  a  minor¬ 
ity  of  the  guild  membership.  The  peculiar  prob¬ 
lems  of  the  editorial  department  will  be  merged, 
and  eventually  submerged,  in  the  general  prob¬ 
lems  of  a  group  of  routine,  non-creative  clerical 
employes.  The  only  common  focus  of  interest  is 
that  all  want  the  best  pay  they  can  get  for  their 
efforts.  The  defect  in  the  organization  is  that  the 
products  of  the  two  groups  cannot  be  measured 
by  similar  standards,  and  that  with  joint  negotia¬ 
tion.  the  important  and  intangible  aspects  of  the 
editorial  production  problem  will  be  lost  in  the 
obvious  and  elementary  conditions  applying  to 
people  whose  work  is  not  reflected  in  the  paper 
and  has  nothing  to  do  with  its  character. 

In  the  commercial  departments,  it  is  evident 
that  the  aggressive  guild  was  preferred  to  the  new 
and  untried  AFL  unit  because  people  with  little 
to  offer  in  return  for  the  right  of  organization  be¬ 
lieve  that  power  tactics  are  essential  for  victory. 
The  CIO  guild  is  more  likely  to  put  on  the  power 
than  the  supposedly  conservative  AFT.  group,  so 
the  people  with  all  to  gain  and  little  to  lose  go 
that  way. 

There  has  been  no  idea  in  these  columns  of 
minimizing  the  tangible  and  practical  gains  the 
guild  has  won  for  its  membership  in  all  news¬ 
paper  departments.  The  record  is  the  best  evi¬ 
dence.  It  cannot  be  denied  that  many  editorial 
people  now  enjoy  privileges,  present  and  prospec¬ 
tive,  that  they  had  not  contemplated  when  the 
guild  was  established.  On  the  other  hand,  they 
now  face  handicaps  which  neither  existed  nor  were 
contemplated  by  them  when  the  guild  began. 

They  are  part  of  a  national  labor  organization 
which  has  gained  bulk  but  still  falls  short  of  pub¬ 
lic  respect.  They  are  engaged,  as  such,  in  an 
international  dispute  between  labor  factions.  They 
are  committed  to  support  of  a  variety  of  radical 
activities  in  which  many  of  them  have  no  trust. 
And,  as  editorial  men,  under  the  industrial  union 
policy  of  the  guild,  they  constitute  the  indispens¬ 
able  nucleus  of  the  organization  and  at  the  same 
time  are  a  minority  in  many  of  its  units.  We  can 
see  no  long-time  prosperity  or  happiness  for  edi¬ 
torial  people  under  those  circumstances. 

Neither  can  we  see  those  desirabilia  in  the  AFL 
set-up.  Even  though  editorial  workers  have  their 
own  union,  a  craft  organization,  they  are  still  in¬ 
volved  in  the  faction-ridden  labor  movement,  in 
which  old  fissures  are  not  being  healed  and  new 
ones  are  growing.  They  are  leaning  definitely 
away  from  the  professional  status  which  can  bring 
the  only  real  economic  advancement  for  ambitious 
people  toward  an  industrial  status  in  which  the 
skill  of  the  least  able  tends  to  become  the  com¬ 
mon  denominator  for  the  group. 

We  can’t  get  around  our  fundamentalist  notion 
that  editorial  p>eople  are  fish  out  of  water  in 
either  branch  of  the  labor  movement.  Hie  least 
well-off  among  them  will  undoubtedly  gain  im¬ 
mediate  improvement.  The  ablest,  upon  whom 
journalism  must  rely  for  its  continued  advance¬ 
ment,  have  nothing  to  gain  from  unionization,  and 
tangible  sacrifices  to  make.  That  is  a  noble,  but 
hardly  a  practical  base  for  piermanent  organiza¬ 
tion.  There  is  yet  room  for  a  permanent  and  solid 
professional  organization  of  newspapier  editorial 
p»eople,  in  the  thousands  not  enrolled  in  either 
branch  of  unionism  and  in  the  minority  which, 
we  believe,  will  eventually  find  their  present  asso¬ 
ciations  not  up  to  expiectation. 


RIAL 


Doth  not  wisdom  cry?  and  understanding  put  forth 
her  voice? — Proverbs,  VIII;  1. 

JUDGED  BY  IMPERFECTIONS 

SENATOR  SHERMAN  MINTON  of  Indiana  last 

week  repeated  his  familiar  broadside  against 
contemporary  journalism  before  a  New  York 
meeting  of  the  American  Press  Society,  non¬ 
union  organization  of  editorial  employes.  Any¬ 
body  who  has  read  the  recent  books  of  George 
Seldes  and  Ferdinand  Lundberg  or  the  ancient 
"Brass  Check”  of  Upton  Sinclair  knows  the  gist 
of  the  Senator’s  attack.  It  is  a  series  of  general¬ 
ized  conclusions  based  up>on  a  series  of  unre¬ 
lated  facts,  and  he  himself  admitted  that  his  con¬ 
demnation  did  not  apply  to  all  newspap>ers  and 
all  newspap)ermen.  But  that  admission  came  after 
the  body  of  his  address  had  made  clear  what  he 
would  like  to  think,  and  like  to  have  his  audience 
think  about  the  important  newspapers  which 
serve  them  today. 

A  day  or  two  later  District  Attorney  Dewey  in¬ 
structed  the  spjecial  jury  panel  assembled  in  New 
York  to  try  the  px)licy  racket  case  that  they  were 
to  disregard  all  that  they  had  read  in  newsp>ap>ers 
concerning  preliminaries  to  the  trial.  That  was 
routine,  a  part  of  the  jury  trial  tradition,  but  the 
prosecutor’s  next  remark  was  gratuitous.  He 
added  that  most  of  what  had  been  printed  before 
the  trial  was  ‘‘probably  imtrue.” 

To  date,  most  of  what  has  been  printed,  either 
on  information  from  the  opposing  counsel  or  by 
shrewd  deductions  of  the  reporters,  seems  to  have 
been  substantiated.  The  remark  was  not  founded 
in  fact  and  there  was  no  legal  or  strategic  reason 
for  its  utterance. 

It  may  be  an  evening  of  the  scales  that  news¬ 
papers  are  judged  by  their  imperfections,  since 
the  imf>erfections  of  society  are  what  makes 
much  of  the  news.  Senator  Minton  blasts  the 
entire  press  as  commercial  and  reactionary,  mainly 
because  a  majority  of  newspapers  disagree  with 
his  political  views.  Prosecutor  Dewey,  for  the 
sake  of  needless  emphasis,  slanders  newspapers 
which  have  been  a  strong  right  arm  to  him  in  the 
fight  for  civic  decency.  There  are  no  high  lights 
or  halftones  in  either  picture — the  newspapers 
are  wholly  black. 

They  aren’t,  and  the  investigation  that  Senator 
Minton  is  so  anxious  to  make  would  certainly  dis¬ 
close  a  far  greater  proportion  of  white,  even  in 
politics,  than  could  be  suspected  from  the  angry 
words  he  tosses  at  them  so  frequently.  We  don’t 
think  any  investigation  of  the  press  is  necessary, 
but  if  one  is  authorized,  we  hope  Sherman  Min¬ 
ton  gets  the  job.  It  will  be  educational. 

WHY  "PURGE"? 

IMAGES  OF  GERMANY  in  1934,  Russia  in  1937, 

are  conjured  by  the  frequency  with  which  the 
verb  and  noun  “purge”  are  appearing  in  current 
American  political  news.  Der  Fuehrer  had  his 
foes  pistoled  without  trial,  and  then  announced  to 
the  world  with  the  felicity  for  which  the  German 
is  famous  that  the  country  and  party  had  been 
“purged”  of  their  noxious  presences.  'The  Man  of 
Steel  went  through  legal  forms,  but  the  result  was 
similar.  Most  of  the  opposition  died  of  lead  poison. 

The  similitude  between  these  drastic  manifes¬ 
tations  of  dictatorship  and  Mr.  Roosevelt’s  gentle 
advice  to  the  primary  electors  seems  pretty  far¬ 
fetched  to  us.  Whether  you  agree  or  disagree 
with  the  President’s  tactics  doesn’t  matter  in  this 
instance,  for  we’re  not  thinking  of  politics.  As  a 
wordsmith,  we  are  just  wondering  what  word 
will  be  available  if  we  ever  do  come  to  situations 
like  those  of  Germany  and  Russia.  There  must 
be  a  cooler,  calmer,  substitute  in  the  English 
language  for  this  blood-stained  word  to  describe 
the  relatively  mild  goings-on  in  the  present 
political  scene. 


EDITORIALS  WITH  A  BITE 

KENTUCKY’S  “happy”  Governor  Albert  B. 

Chandler  and  two  state  officials  were  taken 
suddenly  ill  during  the  recent  primary  campaign 
and  the  Governor’s  comments  on  the  circumstance 
virtually  amounted  to  a  charge  that  an  attempt 
had  been  made  on  his  life. 

A  grand  jury  was  convened  to  investigate  the 
poisoning  charge,  but,  with  the  primaries  over, 
the  Governor  and  his  fellow  victims  developed  a 
strange  reluctance  to  pursue  their  accusations. 
Mr.  Chandler  and  J.  Dan  Talbott,  finance  com¬ 
missioner,  who  had  also  been  stricken  by  the 
mysterious  ailment,  announced  that  they  were  off 
on  a  fishing  trip  and  would  be  unable  to  testify. 
The  Commonwealth’s  Attorney  seemed  content  to 
let  it  rest  there.  Not  so  the  Louisville  Times.  On 
Aug.  9,  the  day  that  the  governor’s  plans  were 
made  public,  the  Times  published  an  editorial 
headed  “Talbott  and  Chandler  Should  be  Brought 
Before  the  Special  Grand  Jury.” 

It  called  upon  the  governor  to  substantiate  his 
charges  or  retract  them,  admitting  that  they  were 
“political  bedtime  stories,”  and  added; 

"The  Commonwealth’s  Attorney  will  employ 
the  ordinary  means  of  producing  the  Governor 
and  Mr.  Talbott  as  witnesses  or  he  will  fail  to 
discharge  his  duty.” 

On  Aug.  10,  the  governor  declared  that  he  would 
be  glad  to  appear  before  the  grand  jury,  if  its 
sessions  could  be  postponed  until  his  return  from 
vacation.  Mr.  Talbott  gave  his  assent.  And  the 
Times  commented  thus  on  Aug.  10: 

"The  Times  congratulates  both  gentlemen  and 
wishes  both  of  them  every  benefit  to  health  and 
the  rest  which  both  of  them  undoubtedly  need 
should  give  them.” 

As  Tom  Wallace,  editor  of  the  Times,  has  ob¬ 
served,  “The  editorial  page  is  not  dead  except 
when  it  does  not  attempt  to  accomplish  anything.” 

"AID  TO  THE  ENEMY" 

CA'THOLIC  ORGANIZATIONS  throughout  the 
East,  {xjssibly  elsewhere,  have  conducted  a 
strenuous  fight  against  the  showing  of  the  film 
“Blockade,”  on  the  ground  that  it  is  proi>aganda 
for  the  Spanish  “Loyalists.”  We  didn’t  see  the 
picture,  and  the  opinions  of  those  in  our  circle 
who  did,  differ  widely.  Catholics  and  people  who 
understand  the  Catholic  position  in  the  Spanish 
war  generally  agree  that  it  was  propagandist. 
Others  with  only  a  casual  interest  in  Spain  and 
the  Catholic  position  seem  to  have  been  unable 
to  find  any  propaganda  message. 

Show  business  reports  indicate  that  the  picture 
has  been  most  successful  in  New  York  and  other 
cities  with  large  Catholic  populations.  In  cities 
and  small  towns  of  the  Middle  West  it  has  played 
to  half-filled  houses;  only  a  few  cities  followed 
the  example  of  Somerville,  Mass.,  in  refusing  per¬ 
mission  for  its  exhibition.  Boston,  with  possibly 
the  largest  Catholic  population  in  the  country,  did 
not  ban  the  film. 

We  suspect  that  the  counter  propaganda  against 
the  production  was  overdone,  and  probably  had 
the  effect  of  increasing  audiences  where  it  was 
strongest.  We  instinctively  resent,  as  a  people, 
that  sort  of  censorship,  and  like  the  kids  most  of 
us  are,  we  want  to  do  what  is  forbidden.  From 
all  accounts,  the  picture  itself  is  not  one  with  a 
mass  appeal  and  audiences  were  whooped  up  for 
it,  we  honestly  believe,  more  by  the  opposition 
than  by  the  somewhat  frantic  ballyhoo  of  the 
domestic  Reds. 

A  sensible  American  view  was  well  stated  a 
week  ago  by  the  Holyoke  (Mass.)  Transcript- 
Telegram,  after  an  effort  had  been  made  there  to 
suppress  the  picture. 

“  ‘Blockade’  and  every  other  film  should  be  ex¬ 
amined  to  see  if  there  is  anything  about  it  which 
constitutes  immorality  within  the  legal  meaning 
of  that  term,”  the  paper  said  editorially.  “But  to 
bar  it  as  a  weapon  of  propaganda  is  not  the  right 
thing  to  do.  .  .  .  People  who  resent  it  as  prop«- 
ganda  need  not  go  to  see  it,  and  we  have  too 
much  faith  in  the  intelligence  of  the  American 
picture  patrons  to  fear  that  they  will  fail  to 
recognize  the  propaganda  element  and  give  it  ib 
true  worth  in  their  minds.” 
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PERSONAL 

MENTION 


mark  ETHRIDGE,  general  manager, 
Louisville  Courier  -  Journal  and 
Times,  and  family  have  been  spend¬ 
ing  their  vaca¬ 
tion  at  Savannah 
Beach,  Savan¬ 
nah,  Ga. 

Jack  Lait,  edi¬ 
tor,  New  York 
Mirror,  who 
spent  three 
weeks  vacation 
with  his  family 
in  Hollywood 
and  Southern 
California,  has 
returned  to  New 
York. 

W.  G.  Sutlive, 
editor.  Savannah  (Ga.)  Evening  Press, 
has  been  re-elected  president  of  the 
local  Chamber  of  Commerce. 

Frederick  Lewis,  vice  -  president, 
Norfolk  (Va.)  Virginian  -  Pilot  and 
Ledger  -  Dispatch,  accompanied  by 
Mrs.  Lewis  and  m«nbers  of  the  fam¬ 
ily,  has  returned  to  Norfolk  after  a 
trip  to  Europe. 

Curtis  B.  Hurley,  publisher,  Mor- 
rilton  (Ark.)  Democrat,  has  been 
named  an  Arkansas  trustee  of  the 
Tri-State  Association  for  Cripples, 
which  operates  the  Cripple  Adult 
Hospital  at  Memphis. 

Clarence  F.  Byrns,  editor.  Fort 
Smith  (Ark.)  Southwest  American 
and  Times  Record,  spoke  Aug.  16  at 
the  seminar  at  Fayetteville  xmder 
sponsorship  of  the  Arkansas  Bankers 
Association  and  the  University  of  Ar¬ 
kansas. 

Marshall  L.  Cook,  who  has  edited 
the  Hastings  (Mich.)  Banner  for  58 
years,  observed  his  80th  birthday 
Aug.  12. 

Mrs.  M.  F.  Sullivan,  daughter  of 
T.  0.  Huckle,  publisher  of  the  Cadil¬ 
lac  (Mich.)  Evening  News,  arrived  in 
New  York  Aug.  17  after  a  trip  around 
the  world  during  which  she  spent 
two  years  in  the  Philippines.  She 
formerly  worked  on  the  News. 

Frank  R.  Moses,  publisher  of  the 
Marshall  (Mich.)  Evening  Chronicle, 
left  Aug.  15  for  a  week’s  fishing  trip 
in  Ontario. 

Col.  Roger  M.  Andrews,  publisher 
of  the  Menominee  (Mich.)  Herald- 
Leader  and  chairman  of  the  Mackinac 
Island  State  Park  Commission,  is  the 
author  of  a  180-page  book,  “Old  Fort 
Mackinac  on  the  Hill  of  History,” 
describing  pioneer  days  on  Mackinac 
Island. 

Walter  Annenberg,  vice-president 
of  the  Philadelphia  Inquirer  company, 
and  his  bride,  the  former  Connie  Dun- 
kelman  of  Toronto,  have  returned  to 
Philadelphia  following  a  honeymoon 
in  Hawaii,  and  a  visit  to  the  Annen- 
herg  ranch  in  Wyoming. 

Arthur  Frederick,  editor,  Northamp¬ 
ton  (Mass.)  Hampshire  Gazette,  is 
spending  a  two-week  vacation  at 
Norwich  Lake.  During  his  absence, 
E-  Brooks  Emerson,  city  editor,  is  act¬ 
ing  editor  and  Robert  H.  Hall,  of  the 
reportorial  staff,  is  taking  Mr.  Emer¬ 
son’s  place  as  city  editor. 

W.  A.  Underhill,  publisher  Corning 
(N.  Y.)  Evening  Leader,  is  spending 
a  vacation  at  Cape  Cod. 

Jack  D.  Grace,  editor  of  the  West 
Allis  (Wis.)  Star,  has  been  re-elected 
president  of  the  Suburban  Press  As¬ 
sociation,  with  the  following  officers: 
Fred  Hook,  publisher.  South  Milwau- 
Journal,  re-elected  vice-presi- 
'^snt;  Harold  Murphy,  advertising 
'^nager,  Shorewood  Herald,  execu¬ 
tive  secretary;  Harvey  J.  Kitz,  pub¬ 
lisher,  Shorewood  Herald,  treasurer. 


and  Leo  R.  Stonek,  publisher,  Cudahy 
Reminder,  recording  secretary.  Elect¬ 
ed  to  the  board  of  directors  was  C.  L. 
Benoy,  publisher  of  the  Wauwatosa 
News,  and  Richard  Crosse,  publisher, 
Tri-Town  News. 

W.  S.  Kirkpatrick,  editor  of  the 
Atlanta  Georgian  and  Sunday  Amer¬ 
ican,  had  the  thrill  of  feeling  a  tarpon 
at  the  end  of  his  line  Aug.  13  while 
fishing  in  the  Atlantic  near  Jackson¬ 
ville,  Fla.  The  tarpon  jumped  the 
hook  before  being  brought  to  gaff. 
Others  in  the  party  included  Hunter 
Lynde,  vice-president,  and  Ernest  T. 
LeBaron,  Jr.,  production  manager  of 
Associated  Advertising  Agency,  Inc., 
Jacksonville;  Henning  Heldt,  Jackson¬ 
ville  Journal;  and  Albert  Ainslie,  of 
Jacksonville  Florida  Times-Union  ad¬ 
vertising  staff. 


In  The  Business  Office 


CHARLES  E.  GODFREY,  advertising 

manager,  Spartanburg  (S.  C.)  Her¬ 
ald-Journal,  has  been  named  to  the 
Spartanburg  Retail  Merchants’  Bu¬ 
reau  advertising  committee. 

Ellis  Loveless,  assistant  business 
manager  of  the  Norfolk  (Va.)  Vir¬ 
ginian-Pilot  and  Ledger-Dispatch,  has 
returned  from  the  West  Coast,  where 
he  attended  the  convention  of  Lions’ 
International. 

Kenneth  W.  Moody,  former  circu¬ 
lation  manager  of  the  Newark  (O.) 
News  and  also  former  assistant  cir¬ 
culation  manager  of  the  Wilkes-Barre 
(Pa.)  Times-Leader,  has  been  named 
circulation  manager  of  the  Ulster 
County  (N.  Y.)  Press,  weekly. 

Clark  Dolliver,  of  the  Battle  Creek 
(Mich.)  Moon  -  Journal  circulation 
department,  has  returned  from  a  trip 
to  Europe,  during  which  he  visited 
eight  countries.  He  is  a  son  of  the 
publisher,  George  B.  Dolliver. 

Milton  J.  Picou,  circulation  man¬ 
ager  of  the  Syracuse  (N.  Y.)  Jour- 
nal-American  and  first  vice-president 
of  the  New  York  State  Circulation 
Managers  Association,  suffered  a 
broken  right  shoulder  and  his  wife 
received  lesser  injuries  when  their 
automobile  was  in  a  collision  near 
Glens  Falls,  N.  Y.,  this  week.  'Their 
son,  John  H.,  13,  escaped  injury. 

Harold  Schneller  and  George  West- 
rich,  of  the  Racine  (Wis.)  Journal- 
Times,  were  among  the  winners  with 
scores  of  82  and  85  respectively,  dur¬ 
ing  the  golf  and  dinner  program 
sponsored  by  the  Racine  Advertising 
Club.  Among  those  receiving  special 
prizes  was  Merle  Edwards,  also  of 
the  Journal-Times. 

Walter  Hoots,  assistant  circulation 
manager,  San  Francisco  Examiner,  is 
convalescing  from  a  recent  illness. 
Mr.  Hoots  has  taken  a  cottage  for 
his  family  in  Marin  County  across 
the  bay  from  San  Francisco,  where 
he  will  rest  through  September. 

Franklin  H.  Shoals,  formerly  with 
the  Boston  Herald  and  Traveler  na¬ 
tional  advertising  staff  and  more 
recently  with  the  candy  division  of 
the  Beech-Nut  Packing  Company, 
has  joined  the  national  advertising 
staff  of  the  Washington  (D.  C.)  Her¬ 
ald  and  Times. 

Wilbur  Fleming,  state  circulation 
manager  of  the  Milwaukee  (Wis.) 
Journal,  was  injured  Aug.  14  when 
his  automobile  and  another  car  col¬ 
lided  in  Milwaukee.  His  son,  James, 
10,  a  passenger,  escap>ed  injury,  as 
did  the  driver  of  the  other  car. 

George  M.  Burbach,  advertising 
manager,  St.  Louis  Post  -  Dispatch, 
and  Mrs.  Burbach  returned  this  week 
from  a  vacation  abroad. 

H.  E.  Digby,  formerly  with  the 
Memphis  Press-Scimitar,  is  now  doing 
advertising  and  publicity  work  in 
Memphis. 


FOLKS  WORTH 
KNOWING 


JAMES  RUSSELL  WIGGINS,  who 
was  promoted  from  Washington  cor¬ 
respondent  to  managing  editor  of  the 
St.  Paul  Pioneer 
Press  and  Dis¬ 
patch  recently, 
has  been  a  news¬ 
paper  man  since 
1922,  when  he 
became  a  re-  j 
porter  on  the ' 
Rock  County'' 
(Minn.)  Star, 
weekly.  His  wis¬ 
dom  in  selecting 
journalism  as  a 
vocation  was 
James  R.  Wiggins  soon  to  be  seen, 
for  within  four 
years  he  owned  the  pajjer. 

However,  he  sold  the  Star  in  1930  to  j 
join  the  Pioneer  Press  and  Dispatch ! 
as  an  editorial  writer.  Three  years  ^ 
later  he  was  given  the  Washington  i 
beat  for  those  pai>ers  and  remained  I 
there  until  made  managing  editor.  | 
While  in  Washington,  besides  mak¬ 
ing  the  usual  rounds,  he  distinguished 
himself  with  his  coverage  of  the  De-  | 
partment  of  Agriculture  and  the  AAA.  i 
With  Felix  Belair  of  the  New  York  i 
Times  he  gained  a  scoop  on  the  plan  ^ 
to  make  the  amended  Soil  Conserva-  ; 
tion  Act  the  basis  of  the  New  Deal  i 
farm  program,  after  the  invalidation  j 
of  the  AAA  in  1936.  He  suggested  the 
idea  to  Chester  Davis,  then  adminis¬ 
trator.  He  was  a  member  of  the  board  ' 
of  directors  of  the  Press  Club  and  a 
member  of  the  Gridiron  Club. 


—against 
h  e  r  s  e  If! 


Codes  and  cloaked  assassins — in¬ 
visible  inks  and  hidden  doors — 
clandestine  conferences  by  candle¬ 
light  —  sinuous  sirens  in  black 
satin — secret  agents  with  sibilant 
accents — big-league  intrigue! 


In  The  Editorial  Rooms 


BENJAMIN  W.  McKELWAY,  man¬ 
aging  editor,  Washington  Star,  was 
given  a  distinguished  service  award 
for  civic  activi¬ 
ties  at  the  an¬ 
nual  convention 
of  the  District 
of  Columbia  De¬ 
partment  of  The 
American  Le¬ 
gion,  held  last 
week.  Paul  J. 

McGahan,  corre¬ 
spondent  for 
Philadelphia  In¬ 
quirer,  a  former 
department  com- 
m a  n  d e  r ,  was 
unanimously  re¬ 
elected  Alternate  National  Executive 
Committeeman.  Major  McGahan  also 
awarded  trophies  and  installed  the 


Berj.  W.  McKelway 


B.  P.  Lynch,  managing  editor  of  the 
Phoenix  (Ariz.)  Republic  and  Ga¬ 
zette,  is  sp>ending  a  three-week  vaca¬ 
tion  in  northern  California. 


Oliver  C.  McQuage,  for  the  past  six 
years  city  editor  of  the  Salisbury 
(N.  C.)  Post,  has  purchased  the 

Mocksville  (N.  C.)  Enterprise,  a 

weekly,  and  assumed  charge  Aug.  1. 

A.  J.  Philpott,  art  editor,  Boston 
(Mass.)  Globe,  accompanied  more 
than  40  amateur  and  professional  | 
camera  fans  on  an  aerial  snapshot 
trip  over  Boston  Harbor,  the  North 
Shore  and  inland  cities  Aug.  7. 

•  St.  John  Waddell,  real  estate  edi-  I 
tor,  Memphis  (Tenn.)  Commercial  ' 
Appeal,  is  recovering  from  an  appen¬ 
dectomy.  j 

Walter  Graham,  sports  editor,  j 
Springfield  (Mass.)  Republican  and 
Daily  News,  is  on  vacation.  His  col-  I 
umn  is  being  carried  on  by  George  ( 
Kelliher. 


Ronald  Hood,  city  editor,  Birming¬ 
ham  Age-Herald,  will  teach  journal- 
fContinued  on  next  page) 


And  ELLA  CINDERS  right  in 
the  middle  of  it.  Under  the  delu¬ 
sion  that  she's  working  in  a 
righteous  cause,  she  becomes  an 
international  spy  —  entirely  too 
good  a  one  for  her  own  good. 

For  her  disclosures  doom  Patches, 
the  man  she  loves.  She's  been 
duped  into  spying  against  herself! 

It's  another  rapid-fin*,  sure-fire 
secjuenee  of  the 

ELLA 
1  IIVDERS 

Daily  Strip  ^  j 

By  Bill  Conselman  and 
(Charlie  Plumb 

And  it  begins 

SEPTEMBEK  17. 

.\«lvanee  proofs  are  avaliahle  now. 
W  e  w  ill  he  glad  to  send  them  to 
you. 
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PERSONALS 


Lockhart,  managing  editor,  is  acting  Editor  Shoots  54  Holes 

city  editor  during  his  absence.  Bob  _ 


,  .  „  Vollmer,  reporter,  is  substituting  for 

continued  from  page  27  editor’s  desk 


In  2-State  Goliathon 


_ .  1  •  i-  nr  Inspired  by  the  feat  of  J.  Smith 

- while  McGee  is  on  vacation.  Mrs.  Chicaeoan  who  shot  144 

ism  at  Howard  College  this  year,  Irene  ters  ^11^  society  editor  S  of ’golf  ^ 

replacing  J.  F.  Rothermel,  associate  returned  recently  from  a  two-week 

editor  of  the  Age-Herald,  who  will  tour  of  the  Northeast.  Ben  Kaplan, 

be  on  a  year’s  leave.  A  graduate  of  assistant  city  editor,  returned  this 

the  University  of  Alabama,  where  he  week  from  his  vacation, 
studied  under  the  late  Clarence  E.  Maxey  Morrison,  of  the  Philadel- 


suidied  under  the  late  Clarence  E. 


Cason,  Mr.  Hood  has  been  with  the  phia  Evening  Ledger  re-write  staff. 


Age-Herald  since  1931  when  he  re¬ 
ceived  his  degree. 

Kenneth  C.  Kaufman,  literary  edi- 


and  Mrs.  Morrison  are  parents  of  a 
son,  bom  Friday,  Aug.  12. 

Harry  McMasters,  reporter  on  the 


tor  of  the  Oklahoma  City  Daily  Okla-  Bakersfield  Californian  for  the  last 
homan,  is  acting  editor  of  the  Bobbs-  four  years,  resigned  to  sail  on  Aug. 


Merrill  Publishing  Co.  in  Indianapolis  24  from  New  York  for  Scotland, 
during  the  month  of  August.  He  ^here  he  will  visit  friends  in  Perth. 


reads  manuscripts  and  acts  in  an  ad-  October  he  will  enroll  in  the 


visory  capacity  on  publishing  prob-  School  of  Oriental  Studies  of  the 


lems  and  in  making  contracts  with  University  of  London  for  one 
authors.  He  expects  to  return  to  year. 


Oklahoma  early  in  September. 


Merle  Blakely,  former  reporter  on 


Sanford  L.  Cooper,  city  editor,  Oklahoma  City  Daily  Oklahoman 

Oklahoma  City  Oklahoma  News,  left  Times,  has  joined  the  Houston 


recently  for  Detroit,  where  he  will 
spend  a  three -week  vacation.  Jack 


rapher,  Springfield  (Mass.)  Republi¬ 
can,  to  Miss  Mary  G.  Geary,  Aug.  13 
in  Sacred  Heart  Church  Rectory, 
Springfield. 

Anthony  W.  Wirry,  a  member  of 
the  Madison,  Wis.,  bureau  of  the  As¬ 
sociated  Press,  to  Miss  Loretta  M. 
Callahan,  of  Dowagiac,  Mich.,  Aug. 
10  in  the  log  chapel  on  the  campus 
of  Notre  Dame  University,  South 
Bend,  Ind. 

Charles  Rose,  staff  correspondent, 
Richmond  (Va.)  News  Leader,  at¬ 
tached  to  the  Petersburg  Bureau,  to 
Miss  Louise  Sidivey,  Aug.  7  at  Din- 
widdie,  Va. 


Camera  Knights 


EDITOR  &  PUBLISHER 


(Tex.)  Press. 

Joseph  E.  Hayes,  manager  of  the 
Coming  office  of  the  Gannett  News¬ 
papers,  recently  broke  his  glasses  McGeorge.  Toledo  Blade  sports 

cutting  his  right  eyeball.  Two  stitches  writer  who  played  54  holes  of  golf  in  a 


Including  cutung  nis  rigm  eyeoan.  iwo  siucnes  writer  who  played  54  holes  of  golf  in  a 

The  Journalist,  merged  1907;  Newspaperdom.  were  required  to  close  the  gash.  It  unique  aerial  "golfathon"  Aug.  10,  shown 
messed  \^2h-,  The  Fourth  Estate,  merged  \927.  will  be  some  time  before  physicians  boarding  plane  at  Toledo  for  second  lap 
Titlm  Psteotad,  Renstered  Contents  Comiighted  193S  can  determine  if  vision  in  the  eye  of  one-day  derby.  With  him  is  Clela 
THE  EDITOR  A  ^"BLISHER  COiffANY,  INC.  will  be  affected.  Masterson,  United  Air  Lines  stewardess. 


west  continues 
to  be  as  wild  as 
it  was  during 
the  Mormon 
Pioneer  Days 
celebration,  July 
ledo  Blade  sports  19-25. 

holes  of  golf  in  a  .  ,  . 

on"  Aug.  10,  shown  After  being 
edo  for  second  lap  grazed  in  the 
With  him  is  Clela  side  by  the  horns 


HOWARD  WARNER,  Ogden  (Utah) 
Standard-Examiner  staff  photogra¬ 
pher,  is  thinking  of  taking  up  matador 
lessons,  if  the 


THE  EDITOR  A  PUBLISHER  COMPANY.  INC. 
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Junes  Wright  Brown,  Jr.,  Vice  President 
Chules  B.  Groomes.  Treasurer 
Chas.  T.  Stuart,  Secretary 
Arthur  T.  Robb.  Editor 

_ Warren  L.  Bassett.  Director _ 

General  Offices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  Y’ork  City,  N.  Y. 
Ttitphonet: 

BRyant  M052,  3053,  3054,  3055  and  3056 
The  Oldest  Publisben'  and  Advertisers’  Journal 
in  America 


Robert  P.  Vanderpoel,  Chicago  Eve- 


Masterson,  United  Air  Lines  stewardess, 
win  $32,500,  Dick  McGeorge,  Toledo 


of  a  rampaging 
Brahma  bull. 


!jd,',500,  Dick  McDeorge,  loledo  Karelv  ps- 

ning  American  financial  editor,  is  Blade  golf  editor,  last  week  went  him  Soinr  sLio^ 
recovering  from  an  appendicitis  ^  “golfathon’’  that  ^°er 

operation  at  Passavant  Hospital,  Chi-  c  „_d  u-  flavine  three  18-hole 


Warner  shows  his 
wound. 


Miss  Marge  Zimmerman,  formerly  ies  in  two  states  between  dawn  and 
of  the  Alameda  (Cal.)  Times-Star,  is  dark. 


found  him  playing  three  18-hole  convinced  that  the  west  is  plenty 

rounds  in  three  widely  separated  cit-  and  that  the  camera  isn’t  quite 


now  in  China  where  she  will  be  mar-  Starting  on  a  course  near  the  To- 


Ih'  USS  Monocacy. 


ried  to  Lieut.  Elarl  K.  Solenberger  of  ledo  airport  at  5;  10  a.m.,  he  shot  an 


as  good  as  a  sword  if  one  is  to  be  a 
picador. 

Warner  was  assigned  to  photograph 
the  Brahma  after  the  bull  had  knocked 


Schneider,  ,V«tc»  Editor;  John  J.  Clougher,  Marten  E. 

Pew,  Jr. _ _ _ _ 

Jamea  Wright  Brown.  Jr,  .itsidarU  Publisher;  Charles  B. 
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tising  Direetor;  George  H.  Strate,  Circulation  Manager. 
W^hl.iitnn  n  C.  Correspondent:  General  Press  Assoc., 
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87;  then  hurried  to  the  port  and  unconscious  a  railroad  official  when 


Elmer  W.  Peterson  is  now  corre-  “ught  a  United  Air  Lines  plane  at  animal  broke  loose  in  the  yards 
londent  for  the  Associated  Press  in  7:47  for  Chicago.  Arriving  there  he  r_„„  *1 _ ,.«,c 


spondent  for  the  Associated  Press  in 
the  Hongkong-Canton  area. 


from  the  box  car  in  which  it  was 


Carl  Eskelund,  who  was  graduated  ^lub  and  when  he  teed  off  had  only 
from  the  University  of  Missouri  hour  and  45  minutes  before  he 


was  rushed  to  the  Oak  Park  Country  ^ 

Club  and  when  he  teed  off  had  only  celebration 


J  .  ,  haoW  tn  rieve-  The  maddened  bull  made  a  rush  at 

School  of  Journalism  this  year,  has  ^^s  due  to  hop  back  to  C  e  Earner  as  he  snapped  its  picture. 

Wn  appomted  correspondent  for  the  Chicago  18  in  an  hour  However,  the  “camera  knight”  saved 

“Sktag  fi"  ir  h™.lf  a"d  his  earner,  by 

nagen  in  onangnai.  ^  c _ _ _ i _ i  x _ asiHp  anH  VinlHina  Hic  rampra  hiffn. 


utes  off  a  five-year  speed  record  for  ^side  and  holding  his  camera  high. 


J.:  the  course,  and  registered  an  89.  Then  as  the  infuriated  ani^l  headed 


phone,  Hemprtend  5722. _ editor  of  the  old  New  York  World,  Catching  the  Cleveland  plane  with  the  street  Warner  again  took  his 

frT^^^^'“w'cf"AKwoi~^  hasten  named  field  secretary  for  t^^ee  minutes  to  spare,  he  reached  Picture. 

Whitehall  6861.  Roycroft  properties  at  East  Au-  Lalcp  Erip  citv  parlv  in  thp  aftpr-  Warner  also  snapped  the  caravan  of 


the  Lake  Erie  city  early  in  the  after-  Warner  also  snapped  the  caravan  of 


Pirin,  Fnnoe  Office:  iSruedesPetiuChampe.  Mnnager:  rora,  under  the  new  Owners,  the  hours  in  a  lei-  cars  in  pursuit  of  the  bull  and  finally 

Federation  of  Churches  of  Infinite  surely  tour  of  the  Westwood  Country  it’s  capture  by  “Red”  AUen,  28, 
■It:  Bernherd  Regner,  2i  Hue  Keimequsn,  leiepoone  Science.  Inc.  .r.i  .i.'' _  oltv 


Fw  EMtera  ConeqwndeDti:  Bane  R.  Johanien,  e/o 
ru.h.  MainidiL  Onaa,  Jamn  aad  Jame*  Shea, 
Centre  Newi  Agency.  Himg  Wu  Road,  Nanking.  C 


Diiplay  tdvertiiing  ratee  eSeotive  December  1,  1937; 

g5e  per  agate  line  or  eeriee  of  ineertiona  ae  tollowi: _ 

1  lUs^l  i  j  6  I  13  I  26  I  52  I 

Sbee  Agate  Time  TlmeSjTlmei  Times  Timet 


Science,  Inc.  Club  course,  shooting 

Edith  Johnson,  columnist  for  Okla-  35-minute  flight  back 
homa  City  Daily  Oklahoman,  is  reached  home  at  8:30. 
spending  a  month’s  vacation  at  Car- 
mel-By-The-Sea,  California. 


Club  course,  shooting  a  96.  After  a  Helena,  Montana,  cowboy,  in  the  city 
35-minute  flight  back  to  Toledo,  he  for  the  celebration,  who  lassoed  the 
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rx-.  ,x.  X,.  ...  I-.,  Ralph  J.  Werner,  of  the  financial 

J  Fred  Lissfelt,  music  critic  of  the  Milwaukee  (Wis.)  Journal,  and 

Pittsburgh  Sun -Telegraph  was  Mrs.  Werner  are  parents  of  a  daugh- 


Brahma.  He  returned  with  the  pic¬ 
tures  to  the  city  editor — and  landed 
on  the  front  page. 


awarded  the  degree  of  master  of  let-  j2. 

ters  at  the  summer  session  of  the  ,  x  '  ’ 


Special  Editions 


University  of  Pittsburgh.  Last  August  James  r. 
he  received  his  Bachelor  of  Music  de-  tor,  Santa  C 
gree  from  the  university.  publisher  o 

w*60k1v 

James  Schultz,  reporter,  Knoxville  *u 

Journal,  has  joined  the  Asheville  ' 

(N.  C.)  Citizen. 

Lew  Larkin,  city  hall  reporter,  g  daughter, 
Knoxville  Journal,  has  returned  after  have  a  son. 
a  vacation  at  Kansas  City,  Mo. 

Robert  Taylor,  graduate  of  the  Uni- 


James  P.  Leonard,  former  city  edi-  BROCKTON,  (MASS.)  Enterprise  and 
tor  Santa  Cruz  (Cal.)  News,  is  now  Times,  Dollar  Day  Edition,  four  sec- 
pubhsher  of  Riptide,  a  Santa  Cruz  jigns  4q  pages,  Aug.  11. 

w^kly.  f  *1,  dl  i  J  1  Newport  (R.  I.)  Herald,  Newport 

Kenneth  Jacobson,  of  the  Philadel-  Days  Edition,  two  sections,  14  pages. 


phia  Evening  Ledger  copy  desk,  and  Aug.  12. 
Mrs.  Jacobson  became  the  parents  of  « 
a  daughter,  born  August  1.  They  also 


aub  The  club  rote*  are  »pplic»ble  to  *11  eu^  versity  of  Wisconsin  school  of  jour- 
tS‘tmpi^y“or°indiS‘^T^‘‘«b^  nalism  thh  June  and  managing  edi- 


the  oompany  or  individual*,  inree  luincnpuoii*  w  - -  — —  -  ~  , - ? — “  — : 

leparot*  *ddrt*ae*  for  one  year  roch  or  one  TOhecription  tor  of  the  Daily  Cardinal  at  the  KATHERINE  DALY,  reporter  and 


for  thrM  years.  $10;  five  »ubscnp^M  to  University,  has  been  appointed  state 


for  one^  ichor  one  miliwiption  for  five  year*.  - 

tlsTtonrohecnprions  one  year  each  or  one  for  ton  years,  correspondent  for  Decatur  Newspa- 

$25.’  Member  Aaa^tod  Buanen  Paper*. _  pers,  Inc.,  Decatur,  Ill. 

rhartof  Member  of  the  Audit  Bureau  of  Circulation*  x..  .  a/r  <->  i.  t 

ave^e  certified  net  paid "  A.U.C."  a*  foUow*:  Vivian  McGahee,  former  society 


daughter,  born  August  1.  They  also  (R.  I.)  Daily  News,  New- 

ive  a  son  P®*"*  Edition,  two  sections,  26 

pages,  Aug.  11. 

Lowell  (Mass.)  Courier  -  Citizen, 
Wedding  Bells  August  Days  Edition,  four  sections, 

-  32  pages,  Aug.  12. 

ATHERINE  DALY,  reporter  and  Tulsa  (Okla.)  Daily  World,  August 
society  editor.  New  Orleans  Item,  10,  Ahrens  Brewing  Company  section. 


to  David  McGuire,  reporter.  New  8  tabloid  pages. 


6ix  Months 
Ended 


June  30.  1938 . 

12,360 

13,212 

■  1937 . 

11.482 

12,751 

•  1936 . 

10,778 

11,801 

•  19.35 . 

10,225 

11,333 

•  1934 . 

9,359 

10,592 

•  1933 . 

8,796 

10,320 

•  •  1932 . 

9,920 

10.987 

1931 . 

10,497 

11,569 

]  •  1930 . 

10,816 

12,216 

•  1929 . 

9,878 

11,105 

1  ‘  1928 

8,982 

10,223 

pers,  Inc.,  Decatur,  Ill.  Orleans  States,  recently.  Sumter  (S.  C.)  Daily  Item  44th  an- 

Vivian  McGahee,  former  society  Miss  Margaret  Lucille  Bickel,  for  niversary  and  progress  edition,  36 
editor,  Kannapolis  (N.  C.)  Daily  In-  the  last  11  years  editorial  secretary  pages  with  a  20-page  tabloid  roto- 
dependent,  has  been  made  editor-  of  the  South  Bend  Tribune  and  pri-  gravure  section, 
in-chief  of  the  Hollywood  (Fla.)  Her-  vate  secretary  of  F.  A.  Miller,  presi-  Santa  Barbara  fCal  1  Npme-Press, 


dent  and  editor,  to  John  L.  Vander-  Aug.  7,  84  pages.  Old  Spanish  Days 


Eugene  Sullivan,  reporter.  Spring-  t^osch.  South  Bend  business  man,  in  Fiesta 


field  (Mass.)  Daily  News,  has  been  ^  Wayne,  Ind.,  Aug.  16. 


discharged  from  the  Massachusetts  Stephen  F.  Leo,  reporter,  Portland  ig-page  “Dollar  Day  Issue”  co-oper- 
General  Hospital,  Boston,  after  a  (Me.)  Press-Herald,  to  Miss  Opal  ating  with  local  retail  merchants  in 
spinal  operation.  He  will  return  to  Blanchard,  recently  at  Dover,  N.  H.  g  city-wide  special  merchandising 
his  duties  after  Labor  Day.  Stephen  N.  Lemanis,  staff  photog-  event,  Aug.  10. 


his  duties  after  Labor  Day. 


I 


Santa  Barbara  (Cal.)  News-Press, 


The  Wausau  (Wis.)  Record-Herald 


ANOTHER  LARGE  NEW 
HOE  COLOR  PRESS 


Fund 


iRONTg 


jiITtVPI 


’  8 

'vowS%' 


prown';^ 


When  Mr.  J.  S.  Atkinson,  Vice-President  of  the  Toronto  Star,  selected  Hoe  to  design  and  build 
its  new  12-cylinder  multi-color  press,  another  prominent  newspaper  perpetuated  the  tradition 
of  outstanding  publications  which  recognize  the  superiority  of  Hoe’s  engineering  skill  in  de¬ 
signing  the  most  modern  and  productive  multi-color  presses.  When  installed  and  operated  in 
conjunction  with  the  Star’s  present  8-cylinder  Hoe  Super-Production  multi-color  Press,  giving 
a  combined  capacity  of  20  pairs  of  color  cylinders,  the  Star  will  have  in  operation  the  most 
modern  and  largest  newspaper  color  press  in  the  Dominion  of  Canada. 

Publishers  who  are  anticipating  the  addition  of  new  color  equipment . . .  whether  a  complete 
press ...  or  auxiliary  color  devices . . .  should  be  guided  by  the  fact  that  Hoe  has  pioneered 
the  mechanical  progress  of  newspaper  color  work  and  is  today  the  logical  choice  for  such 
equipment,  having  maintained  its  leadership  by  proved  performance. 


General  Offices:  910  East  138th  Street  fat  East  Riverl  New  York,  N.Y, 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  center* 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  79.  Mattresses 


THOSE  WHO  HAVE  WATCHED  the 

advertising  parade  for  the  last 
25  years  can  recall  the  first  adver¬ 
tising  that  appeared  on  “sleep.”  This 
advertising  appeared  over  the  signa¬ 
ture  of  the  Simmons  Bed  Co.  and  all 
the  initial  advertising  appeared  in 
magazines.  Different  artists  painted 
different  countrysides  at  dusk,  other 
artists  painted  midnight  scenes,  quiet 
villages,  sleepy  streets,  and  the  copy 
said  very  little  about  springs,  mattres¬ 
ses  and  beds. 

After  a  few  years  of  this  institu¬ 
tional  t3?pe  of  advertising,  department 
stores  and  lurniture  stores  began  to 
tie  up  with  the  sleep  idea  with  the 
result  that  millions  of  old  beds,  springs 
and  mattresses  were  discarded  and, 
by  1915,  average  income  families, 
those  above  average,  and  practically 
every  worthwhile  hotel  in  the  U.  S. 
had  been  re-equipped  with  new  beds, 
springs  and  mattresses. 


New  Invention 

APPROXIMATELY  15  years  ago  mat¬ 
tresses  were  offered  with  hundreds 
of  small  springs.  Men  and  women 
were  employed  to  test  these  mattres¬ 
ses  and  springs.  Air  conditioned  bed¬ 
rooms  were  used.  Cameras  were  in¬ 
stalled  at  different  angles  around  the 
room,  and  electrical  contraptions  were 
attached  to  the  beds  so  that  every  time 
the  sleepers  moved  a  photograph  was 
taken  and  a  chart  recorded  their 
movements,  how  many  times  they 
turned  from  right  to  left,  and  when 
they  awakened,  they  were  tested  as 
to  how  well  they  had  slept.  Practi¬ 
cally  every  reader  of  this  column  has, 
in  the  past  few  years,  bought  and  used 
one  of  these  new  type  mattresses. 
Originally,  these  mattresses  sold  for 
from  $35  to  $40 — some  higher.  Today 
one  may  obtain  imitations  for  as  low 
as  $12  or  $15. 


m  THE  sranicin: 


BrraiihP  Ihf  hiiKineKN  ofHre 
uaiilh  to  kerp  oostH  down  and 
the  incchaniral  drpartnirnt  in- 
sIkIm  upon  k<vpinK  quality  up! 


WOOD  FLONG  CORP. 

HOOSICK  FALLS  •  NEW  YORK 


possible  if  one  is  sleeping  on  a  flat 
surface  or  a  very  firm  mattress.  Japan, 
with  some  sixty  million  people,  has 
for  centuries  slept  on  a  hai^  floor. 
During  the  past  few  years  a  new  type 
of  mattress  has  been  perfected.  This 
mattress  is  now  sold  in  New  York  at 
Wanamaker’s.  The  contention  of  the 
manufacturer  is  that  different  parts 
of  the  bed  should  have  springs  with 
different  degrees  of  resiliency.  Springs 
at  the  head  of  the  bed  should  be 
fairly  flexible,  from  the  shoulders  to 
the  hips  the  springs  should  be  very 
firm,  and  then  taper  off  at  the  foot  of 
the  bed.  These  mattresses  are  rather 
expensive  so  that  it  will  probably  be 
some  time  before  they  go  out  into  gen¬ 
eral  distribution  for  the  average  home 
owner. 

Regardless  of  which  type  of  mattress 
is  best,  investigations  prove  that  there 
are  thousands  of  families  in  every 
market  who  still  use  old-type  springs, 
inexpensive  mattresses;  and  it  is  to 
this  group  that  special  advertising 
copy  should  be  directed. 


niture  store  is  a  prospect  for  such  a 
campaign  and  the  schedule  used  by 
this  advertiser — 55  lines,  three  times  a 
week  for  six  months,  gives  a  total  of 
4,290  lines. 

A  six-month  campaign  with  a 
schedule  like  this  will  give  the 
local  department  an  almost  continuous 
campaign  because  mattresses  are 
bought  every  day  in  the  year.  It  is 
not  a  seasonal  item  although  most  of 
the  mattress  advertising  seen  in  news¬ 
papers  appears  in  the  fall  and  winter 
months. 

Such  a  campaign  naturally  will  lead 
into  the  development  of  other  cam¬ 
paigns  of  a  similar  nature  for  other 
items  found  in  furniture  stores  and 
in  the  furniture  departments  of  de¬ 
partment  stores,  and  the  results  of 
such  a  campaign  make  real  “ammu¬ 
nition”  for  the  national  representa¬ 
tives  who  call  on  furniture  manufac- 


TO  REVIVE  SERVICE 

F.  J.  Marks,  who  retired  in  1929  as 
operator  of  the  F.  J.  Marks  Circula¬ 
tion  Service,  has  announced  that  he 
will  re-establish  his  service  soon 
with  temporary  headquarters  in 
Cedarhurst,  L.  I.  Since  1929,  Mr. 
Marks  has  done  circulation  promotion 
for  the  W.  R.  Hearst  papers  in  Pitts¬ 
burgh  and  Chicago  and  for  the  last 
three  years  has  been  with  Publishers 
Service  of  the  New  York  Post. 


SPECIAL  EDITION 

Cadillac  (Mich.)  Evening  New! 
launched  a  “Sales  Mean  Jobs”  drive 
in  Cadillac  Aug.  9  with  a  special  edi¬ 
tion  in  which  more  than  100  cuts  of 
the  “Sales  Mean  Jobs”  emblem  wm 
printed  in  news  and  advertising  mat¬ 
ter.  The  drive  will  last  60  days.  Earl 
T.  Huckle,  son  of  Publisher  T.  0 


Still  Another  Product 

SOME  DOCTORS  believe  the  average 
person  will  sleep  better  on  a  hard 
mattress.  They  contend  that  depres¬ 
sions  in  the  bed  cause  faulty  postures, 
and  that  one  cannot  have  a  good 
night’s  rest  unless  his  spinal  column 
is  fairly  straight  and  this  is  only 


Prospects 

ANY  DEPARTMENT  STORE  or  fur- 


Scott 

builds  only 
One  Quality 


We  make  two  sjieeds  of 
lires.ses  -18.000  and  60.000 


each  best  for  its  field.  Both 
have  solid  steel  printiiifj 
cylinders  in  high  gratle  roller 
hearings.  Steel,  h'ahroil  and 
Bronze  (learing. 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Recent  Test 

IN  A  CITY  of  almost  a  million  popu¬ 
lation  a  large  department  store  de¬ 
cided  to  conduct  a  six-month  test 
campaign  featuring  a  mattress  that  has 
from  600  to  1,000  springs.  Three  differ¬ 
ent  copy  themes  were  used,  based  on 
consumer  investigations  and  inter¬ 
views  with  their  own  sales  people. 
These  themes  were;  (a)  Healffi,  (b) 
Appearance,  and  (c)  Long  Life. 

A  small  cut  of  a  corner  of  the  mat¬ 
tress  was  used  at  the  top  of  the  ad 
and  this  cut  was  used  in  every  piece 
of  copy  so  that  there  would  be  no 
question  in  the  mind  of  the  reader 
that  he  was  looking  at  a  mattress 
advertisement.  The  ads  were  55  lines 
single  column  and  appeared  three 
times  a  week.  Headlines  such  as  these 
were  used: 

"Sound  sleepers  hold  jobs” — health 
theme. 

“Beautiful  bedroom  —  mattress 
sight” — appearance  theme. 

“Built  to  last  a  1-o-n-g  time” — long 
life  theme. 


turers. 

Huckle,  was  in  charge  of  the  edition  | 

61  local  camoaians 

A 

for  60 

cents 

1.  Air  Conditioning 

34.  Bu»iine!is  Cvcics 

2.  Bank  Advertising  (1) 

35.  Local  Advertiiiing  Tools 

3.  Beautv  Shops  (I) 

36.  Men’s  Shoes 

4.  Beer  ! 

37.  More  About  Newspaper 

5.  Business  Schools 

Copv  Writing 

6.  Coff ee 

38.  Fish 

7.  Corsets 

39.  Experimental  Plan  for 

8.  Dress  Shops 

Local  and  National  De- 

9.  Flowers 

partments 

10.  Furnaces  and  Heating 

40.  Wood,  Coke,  Oil,  Gas  and 

11.  Furs,  Silver,  Antiques  and 

Coal 

Rug  Storage 

41.  Used  Cars 

12.  Department  Stores 

42.  Inexpensive  Furniture 

13.  Newspaper  Advertising 

43.  Retail  Experiments  Pro- 

C.opv 

duced  Two  National  .4c- 

14.  Fur  Storage 

counts 

1 5.  Ice  Cream 

44.  Christmas  Advertising 

16.  Laundrv- 

45.  Copv  Testing 

1 7.  How  Long  Should  a  Cam- 

46.  W’ho  Sells  National  Advcr- 

paign  Run? 

tising  for  Newspapers? 

18.  Men's  Wear 

47.  Three  New  Year's  Resolu- 

19.  Women's  Hosierv 

tions 

20.  Jewelry  Stores 

48.  Increased  Linage  from  In- 

21.  Should  Salesmen  Be  Copy 

dependent  Grocers 

Writers? 

49.  Men’s  Shirts 

22.  Coal  Advertising 

50.  Retail  Clinics 

2.3.  Mortuaries 

51.  Headline  Problems 

24.  C.osmetir  .Advertising 

52.  Current  Used  Car  Problem 

25.  Simplified  Headline  Vi'rit- 

53.  Paint.  Varnish  and  Wall 

ing 

Pa|»er 

26.  Res<‘arrh  Department  Can 

'  54.  “.Mother,  Here  Comes  the 

Be  Made  to  I’av 

Milk  Man" 

27.  Should  lx>cal  Dairies 

55.  Women’s  Shoes 

.Advertise? 

28.  How  to  Sell  l.ong  .Sched¬ 
ules 

57.  Death  Rate  of  Local  .4d- 

29.  Juvenile  Shoes 

vertisers 

58.  Simple  Method  for  Start- 

31.  Death  Rate  of  Advertisers 

ling  New  l>oral  .Advertis- 

Too  High 
.32.  Cheese 

ers 

59.  Rank  AdvertiMnfi:  (H) 

.3.3.  More  About  Writer-Sales- 

60.  Lumber  Yards 

men 

61.  Beauty  Shops  (11) 

One  sure 

way  to  get 

linage — sell  retailers 

Since  January,  1937,  hundreds 

of  solicitors  have  sold  campaigns 

built  on  the  column  “How  Newspaper  Advertising  Works”  by  Frank 

E.  Fehlman,  which  appears  weekly  in  Editor  &  Publisher.  Because 

of  constant  requests  for  these  articles,  we  have  published  the  first 

61  articles  and  are  offering  them  at  practically  cost — 60c  for  single 

copies,  30c  for  five  copies  or  more.  Many  papers  are  distributing 
complimentary  copies  to  their  larger  advertisers  and  to  new  cus¬ 
tomers  that  they  have  sold  from  these  articles.  Every  retail  sales¬ 
man,  every  national  salesman  will  find  these  61  case  histories  a 
gold  mine  of  useful  information.  Shipped  postage  paid.  Forward 
your  order  today.  Here  is  one  sure  way  to  get  linage — sell  retailers. 

This  book  tells  how. 

EDITOR  «5t 

PUBLISHER 

TIMES  BUILDING 

NEW  YORK.  N.  Y.  J 

for  august  20,  1  938 
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Yeast  and  Dairy 
Firms  Sign  j 

FTC  Stipulations 

Scientific  Claims  Must 
Back  Curative  Claims 
For  Fleishmonn  Product 

Stipulations  promising  discontinu¬ 
ance  of  practices  frowned  upon  by  the 
Federal  Trade  Commission  have  been 
signed  by  two  of  the  largest  opera¬ 
tors  in  the  foods  group  —  Standard 
Brands,  Inc.,  and  the  ^rden  Com¬ 
pany. 

Standard  Brands  agreed  to  modify 
its  extensive  advertising  campaign 
based  on  the  claim  that  its  product, 
Fleischmann’s  Yeast,  will  cure  or  pre¬ 
vent  constipation,  bad  breath,  boils, 
acne,  pimples  or  other  manifestations 
of  irregular  digestion,  and  that  it  will 
clear  skin  irritants  out  of  the  blood. 
Those  claims  will  be  advertised  here¬ 
after  only  in  cases  backed  by  scienti- 
6c  proof. 

Hoed  Reprcsantationi  Restricted 

The  same  limitation  will  be  placed 
Ml  representations  that  the  firm’s 
yeast  will  prevent  or  correct  underfed 
blood. 

The  Borden  Company  agreed  to  dis¬ 
continue  attributing  a  fictitious  cash 
value  to  premiums  offered  purchasers 
of  the  company’s  dairy  products. 

Informal  proceedings  had  been  in-  I 
stituted  against  both  companies.  As  1 
is  the  case  in  all  such  proceedings,  | 
the  Federal  Trade  Commission  did  not  | 
disclose  whether  it  acted  upon  its  ] 
own  volition  or  upon  the  complaint ' 
of  competitors.  The  opportunity  was 
offered  to  close  the  proceedings  by 
signing  stipulations  and  this  offer  was 
accepted  in  each  instance. 

■ 

ADS  SELL  CITY 


Largest  Circulation 

of  any  Daily  Newspaper 

in  the  West 


A  series  of  full  page  newspaper  ad¬ 
vertisements  throughout  the  Great 
Lakes  region  is  being  published  to  call 
attention  to  Kalamazoo,  Mich.,  advan¬ 
tages  as  a  location  point  for  new  in¬ 
dustries.  The  city  is  debt-free.  The 
first  of  the  series  was  published  in  the 
Detroit  News  and  others  have  since 
appeared  in  larger  cities  of  the  area. 
The  ads  were  conceived  and  sponsored  i 
by  three  leading  Kalamazoo  business  i 
men. 


A.  M.  ISSUE  DROPPED 


Commencing  Aug.  29  the  Olympia 
(Wash.)  Daily  Olympian  will  cease 
publication  of  its  morning  edition  with 
ffie  exception  of  its  Sunday  issue. 
Effective  that  date  the  Daily  Olympian 
will  be  an  evening  and  Sunday  pub¬ 
lication  only. 


Largest  Circulation 

of  any  Daily  Newspaper 

in  America 
Selling  for  5c 

A  IVewspaper 

ill  a  **M*lus**  Market 


l-OS  ANCEL.es  EVENING 

H  E  R  AL  D 

National  Representatives:  PAUL  BLOCK  AND  ASSOCIATES 
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Inez  C.  Robb  of  N.  Y.  News 
Signs  with  King  Features 


By  MARLEN  E.  PEW.  Jr. 

INEZ  CALLAWAY  ROBB,  the  Nancy 

Randolph  who  for  the  past  10 
years  has  been  chronicling  the  activi¬ 
ties  of  society  for  the  New  York  Daily 
News,  has  put  her  signature  to  a 
three-year  King  Features  Syndicate 
contract  to  become  effective  Sept.  19. 
On  that  date  she  will  begin  as  a  star 
reporter  for  the  New  York  Mirror. 
Her  work  later  will  be  syndicated,  it 
was  learned.  She  will  write  under 
her  own  name. 

Mrs.  Robb  explained  to  us  this 
week  that  the  reason  she  was  leaving 
was  to  broaden  her  opportimities  by 
getting  away  from  society  reporting 
and  also  b^ause  of  the  salary  in¬ 
crease  which  will  amount  to  approxi¬ 
mately  $200  a  week.  Since  her  cov¬ 
erage  of  the  wedding  of  John  Roose¬ 
velt  and  Anne  Clark,  Mrs.  Robb  said 
modestly,  she  has  received  more  than 
six  offers  to  join  other  publications 
and  services. 

No  Saccesser  Named 

While  no  successor  to  Mrs.  Robb 
has  yet  been  named  by  the  Daily 
News,  the  work  at  present  is  being 
done  by  Frances  Kilkenny  who  was 
Mrs.  Robb’s  assistant.  The  column, 
written  primarily  for  the  Daily  News, 
is  syndicated  to  10  papers  through 
the  Chicago  Tribune-Daily  News 
Syndicate. 

Long  before  she  got  arovmd  to  her 
revolutionary  treatment  of  the  rich 
and  ritzy  society  people  as  news  and 
not  as  sacred  cows,  she  was  Inez  Cal¬ 
laway  of  Caldwell,  Idaho,  living  tem¬ 
porarily  in  the  home  of  an  aunt  and 
uncle  in  Boise,  Idaho,  where  she  could 
enjoy  the  advantages  of  a  big  city 
high  school. 

Inez  Callaway  acquired  a  yen  for 
silk  stockings  at  the  early  age  of 
14.  That  was  22  years  ago  and 
her  family  thought  this  was  an  im- 
heard  of  indulgence  for  a  girl  so 
young.  But  Inez  was  definite  in  her 
ideas  and  she  realized  the  only  way 
she  was  to  fulfill  her  wish  was  to  go 
out  and  earn  the  money  to  buy  the 
coveted  silk  stockings. 

She  heard  that  the  Boise  Evening 
Capital  News  was  looking  for  a  stu¬ 
dent  to  do  high  school  notes.  The 
city  editor  was  a  next-door  neigh¬ 
bor.  Inez  persuaded  him  to  give  her 
a  chance.  She  got  the  job,  and  the 
silk  stockings  and,  incidentally,  a 
profession  from  which  she  has  never 
deviated.  Twenty-one  years  after  she 
started  with  those  high  school  notes, 
she  was  sitting  in  Westminister  Ab- 


.4  Health  of  material  for  an 
ideal 

^chttol  Pa^e 


News  and  features  to  rouse 
the  interest  of  every  student 
and  win  the  hearty  approval 
of  every  teacher.  For  de* 
tails  write  or  wire  collect  to 


SCIENCE  SERVICE 

2101  Constitution  Ave. 
Washington,  D.  C. 


bey,  reporting  the  coronation  of  King 
George  VI  and  Queen  Elizabeth  for 
millions  of  American  readers. 

In  her  senior  year  at  Boise  High 
School,  she  won  a  scholarship  to  the 


Inez  C.  Robb  at  a  New  York  first  night 
looking  over  the  celebrities. 

University  of  Idaho,  which  she  at¬ 
tended  for  two  years.  Her  experience 
with  high  school  notes  on  the  Evening 
Capital  News  convinced  her  that  re¬ 
porting  was  the  only  possible  work 
for  her.  Illness  forced  her  to  drop 
out  of  college  for  a  year,  but  after 
her  recovery,  she  obtained  a  full-time 
job  on  the  Capital  News. 

First  By-line 

Within  a  week  she  had  seen  her 
first  by-line  on  a  story  and  was  mar¬ 
ried  to  newspaper  work  for  life.  This 
signed  story  was  a  description  of  her 
first  flight  in  an  airplane. 

At  the  end  of  a  year  Inez  Callaway 
was  determined  to  return  to  school. 
She  enrolled  at  the  University  of  Mis¬ 
souri  School  of  Journalism  at  Colum¬ 
bia,  Mo.,  in  the  autumn  of  1921.  She 
was  the  first  woman  ever  chosen  as 
a  member  of  the  University  debating 
team. 

Following  her  graduation  she  went 
to  Tulsa  to  visit  cousins  and  before 
she  realized  it  the  man  who  lived  next 
door  to  her  relatives  had  obtained  for 
her  a  job  in  the  publicity  office  of  the 
International  Oil  Exposition.  Final¬ 
ly  during  the  Christmas  holidays  the 
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Tulsa  World  offered  her  a  two-week 
fill-in  job.  She  remained  on  the 
World  for  27  months. 

In  the  summer  of  1926,  fortified  with 
letters  of  introduction  to  everyone  ex¬ 
cept  the  editor  of  the  Chicago  Tribune, 
Miss  Callaway  stormed  this  fort  in 
Chicago  while  awaiting  train  connec¬ 
tions  and  left  her  scrapbook  of  clip¬ 
pings.  A  fortnight  later,  she  received 
a  wire  from  the  New  York  Daily 
News  offering  her  a  job.  The  pub¬ 
lisher  of  the  Tribune  had  wired  his 
cousin  publisher  in  New  York. 

Mad*  Society  Editor 

For  eighteen  months  her  job  on  the 
News  was  a  comparatively  uneventful 
one  in  the  Sunday  department.  The 
country  girl  from  Idaho  and  Okla¬ 
homa  came  to  the  office  one  morning 
to  discover  she  had  been  made  society 
editor  of  the  News. 

“That  I  should  suffer  the  supreme 
humiliation  of  being  made  a  society 
editor  was  a  fate  far  worse  than 
death,”  Miss  Callaway  says.  “I  pitched 
in  and  at  the  same  time  refused  to  be 
the  society  editor  of  tradition.  I 
treated  bigwigs  as  news,  and  not  as 
sacred  cows.  I’m  simply  a  good  re¬ 
porter  who  specializes  in  society,  con¬ 
servative,  cafe  and  cafeteria,  as  other 
reporters  specialize  in  politics,  finance, 
the  theater  or  murder.  Today  it  is 
just  as  important  for  the  society  re¬ 
porter  to  cover  the  Louis-Schmeling 
fight  as  the  lavish  ball  at  which  some 
debutante  comes  forth.  The  same  per¬ 
sons  are  bound  to  be  in  the  front  row 
at  both  events.  I  didn’t  lose  my  nose 
for  news  just  because  I  was  trans¬ 
ferred  to  what  was  once  the  dullest 
job  in  newspaperdom.” 

Traveled  25,000  Miles  in  1937 

In  1937  Miss  Callaway  travelled  25,- 
000  miles  for  news,  covering  among 
other  stories,  the  Coronation.  She  says 
she  has  covered  every  possible  variety 
of  wedding  from  gin  elopments  in  va¬ 
rious  Gretna  Greens  to  the  marriage 
of  the  Duke  of  Windsor  and  the  for¬ 
mer  Mrs.  Simpson  at  Chateau  Cande, 
France. 

“I’m  a  small  town  girl  and  I  always 
will  be.  I  get  along  on  this  job,”  she 
explained,  “because  I  have  a  sense  of 
humor  and  I  am  a  small  town  snob 
who,  from  the  very  beginning,  was 
prepared  to  take  no  back-talk  from 
the  Vanderbilts.” 

Hollywood  and  Broadway 

ED  SULLIVAN,  Hollywood  correspon¬ 
dent  for  the  Chicago  Tribune-New 
York  News  Syndicate,  Inc.,  left  his 
beat  there  Aug.  15  to  be  master  of 
ceremonies  at  the  New  York  Daily 
News  harvest  moon  ball.  He  will 
write  his  column  from  New  York 
until  John  Chapman,  who  writes 
“Mainly  About  Manhattan”  for  the 
syndicate,  arrives  in  Hollywood. 
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Chapman  will  return  to  New  York 
Sept.  15  at  which  time  Sullivan  will 
be  back  on  the  coast. 

Davis  in  England 

WATSON  DAVIS,  director  of  Science 

Service,  sailed  Aug.  10  for  England 
to  report  the  meeting  of  the  British 
Association  for  the  Advancement  of 
Science.  He  reported  that  the  meet¬ 
ing  will  have  special  significance  this 
year.  An  official  delegation  from  the 
American  Association  for  the  Ad¬ 
vancement  of  Science  will  attend  to 
plan  for  bringing  scientists  of  differ¬ 
ent  nations  into  formal  mutual  en¬ 
deavor,  he  said. 

Mexican  Communism 
THE  New  York  Herald  Tribune  Syn¬ 
dicate  announced  this  week  that 
arrangements  have  been  completed 
for  the  syndication  of  12  articles,  of 
approximately  1,200  words  each,  deal¬ 
ing  with  Communism  in  Mexico.  The 
series  was  prepared  by  Henry  J.  Al¬ 
len,  editor  and  one  of  the  owners  the 
Topeka  State  Journal. 

Personals 

RALPH  TURNER,  business  manager 

of  NEA  Service,  and  Mrs.  Turner 
are  spending  their  vacation  at  Cape 
Cod. 

Phil  V.  Besse,  NEA  sales  represen¬ 
tative,  has  returned  to  Cleveland  fol¬ 
lowing  a  sales  trip  through  New  En¬ 
gland. 

Stephen  K.  Swift,  managing  editor 
of  Central  Feature  Service  and  Au¬ 
thenticated  News  Photos,  sailed  with 
Mrs.  Swift  recently  for  a  two-month 
trip  in  Europe.  In  addition  to  mak¬ 
ing  a  survey  of  European  conditions 
in  general  and  of  Central  Europe  in 
particular,  he  will  visit  the  recently 
established  European  offices  of  Cen¬ 
tral  Feature  News. 


"I'D  LIKE  TO  STAY 
AT  THE  WALDORF 
BUT  " 

But  what?  We  think  we  can 
guess:  You  are  probably 
deceived  by  The  Waldorf  s 
fame  into  thinking  that 
staying  at  this  hotel 
will  considerably  in¬ 
crease  the  cost  of  your 
New  York  trip.  It  won't. 
To  prove  this  fact,  we 
have  prepared  a  little 
book  of  budgets  called: 
"How  to  Budget  a  Trip  to 
New  York. " 

Send  for  Booklet  128 
"HOW  TO  BUDGET  A  TRIP 
TO  NEW  YORK" 
and  Calendar  of  Special  Events 
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Beer  proposes  a  program .  ♦ . 
and  invites  your  support 

THERE  ARE  some  people  who  still  believe  that  the  which  is  here  reproduced  and  affirmed: 


use  of  beer  is  sinful  or  harmful.  The  scientific  evidence 
is  overwhelmingly  against  them. 

The  great  majority  of  Americans  accept  the  truth  .  .  . 
that  beer  is  a  mild,  wholesome  beverage  . . .  that  "there  is 
nothing  more  promising  to  combat  the  evil  of  too  much 
alcohol  than  the  opportunity  of  drinking  good  beer.” 

We  brewers  find  ground  for  concern,  however,  in 
the  conditions  under  which  beer  is  sometimes  retailed — 
conditions  undesirable  to  us  all.  What  we  seek  to  ac¬ 
complish,  first  and  foremost,  is  a  measurable  improve¬ 
ment  of  such  conditions.  For  example,  retailers’  beer 
licenses  are  sometimes  used  as  a  screen  to  sell  illegal 
liquor  or  to  operate  illicit  resorts.  Other  examples  are 
the  sale  of  beer  to  minors  ...  or  after  legal  hours  ...  or 
to  persons  who  have  drunk  to  excess. 

And  while  retailing  is  not  our  responsibility,  we  want 
these  conditions  corrected.  We  believe  we  will  serve 
both  the  public  interest  and  our  own  if  we  succeed. 

The  Foundation . . .  and  its  Code 

In  that  belief,  a  short  time  ago  the  Brewers  Foundation 
was  organized  ...  to  align  the  brewing  industry  with 
forces  working  for  the  public  good. 

Important  progress  has  been  made.  Brewer-members 
of  the  Foundation  already  represent  nearly  half  the  pro¬ 
duction  of  beer  and  ale  in  the  United  States.  These 
members  are  pledged,  individually  and  collectively,  to 
the  Brewers  Code  of  Practice,  one  significant  clause  of 


"We  pledge  our  support  to  the  duly  con¬ 
stituted  authorities  for  the  elimination  of 
anti-social  conditions  wherever  they  may 
surround  the  sale  of  beer  to  the  consumer.” 

Being  praaical  men,  we  promise  no  miracles.  We 
cannot  immediately  or  effectively  "police”  the  quarter- 
million  points  where  beer  is  sold  (nor  have  we  legal 
authority  in  many  cases  to  do  so).  Nor  can  we,  immedi¬ 
ately,  bring  about  full  compliance  with  the  law  among 
all  retailers,  nor  complete  enforcement  by  all  authorities. 

A  beginning  has  been  made.  In  accordance  with  our 
program,  we  have  cooperated  with  law  enforcement 
authorities.  We  intend  to  carry  on. 

How  you  can  help 

How  far  we  can  go,  and  how  soon,  depends  on  our¬ 
selves,  and  on  you.  You  can  help  in  three  ways; 

Take  the  lead  in  arousing  public  opinion — which  can 
see  to  it  that  existing  laws  are  enforced. 

Restrict  your  patronage  to  legal,  respectable  retail 
outlets.  This  can  and  will  raise  retailing  standards. 

Buy  only  beer  or  ale  brewed  by  Foundation  mem¬ 
bers.*  Show  us,  and  retailers  too,  that  you  are  behind 
us  in  our  efforts  to  serve  the  public  interest  and  live 
up  to  our  Code. 

For  centuries  beer  has  been  the  beverage  of  modera¬ 
tion.  In  preserving  it  we  must  depend  upon  you  leaders 
of  opinion  to  take  action.  We  urgently  invite  your  full 
and  sympathetic  cooperation. 


UNITED  BREWERS  INDUSTRIAL  FOUNDATION,  21  East  40th  Street,  New  York,  N.  Y. 


Correspondence  is  invited  from  groups  _ 
and  individuals  everywhere,  interested 
in  maintaining  the  brewing  industry  as 
a  bulwark  of  moderation. 
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*  Identified  in  the  advertising  of  mem¬ 
bers  by  this  symbol  ( use  of  this  symbol 
is  restricted  to  members  of  the  United 
Brewers  Industrial  Foundation ). 
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Paper  Has  Big 
Gain  in  l-Doy 
Sales  Drive 


Carriers  Devote  Day  to 
Selling  in  Miami  News 
Promotion  Stunt 
By  GEORGE  A.  BRANDENBURG 

Circulation  managers  faced  with  the 
problem  of  overcoming  that  insidious 
"disease"  known  as  “summer  slump,” 
will  be  interested  in  knowing  how 
R.  M.  Frost,  Miami  (Fla.)  Daily  News 
circulation  manager,  staged  a  “Get 
Acquainted”  solicitation  day  which 
resulted  in  one  of  the  biggest  single¬ 
day  circulation  increases  in  the  his¬ 
tory  of  the  paper. 

Unusual  4-Page  Section 
Focal  point  of  the  one-day  drive 
was  an  unusual  four-page  promotion¬ 
al  wrapjjer  for  complimentary  copies. 
The  section  dealt  with  various  News 
features.  Assisting  Mr.  Frost  in  stag¬ 
ing  the  one-day  drive  were  Charles 
Coffin,  business  manager,  who  sug¬ 
gested  the  wrapper,  and  Hal  I.  Ley- 
SHON,  editor,  who  supervised  the  edi¬ 
torial  and  pictorial  content.  The  lat¬ 
ter  proved  to  be  the  big  selling  point 
stressed.  The  front  page  of  this  sec¬ 
tion  carried  an  eight-column  banner 
line,  stating;  "Confucius  Confesses 
All!”  followed  by  a  three-column  drop 
head  explaining;  “  ‘Picture  Worth 
10.000  Words,’  Declares  Sage.” 

A  six-column  picture  showed  a 
newspaper  boy  in  action,  superim- 
f>osed  on  an  aerial  view  of  the  city. 
Unusual  facts  were  carried  in  breezy 
"Believe  It  Or  Not"  style  below  the 
art.  The  lead  story  dealt  with  ad¬ 
vantages  of  Wirephoto;  and  under  the 
heading  usually  assigned  to  “Miami’s 
Own  Whirligig,"  popular  front-page 
column  on  news  behind  the  news, 
were  other  significant  facts  about  the 
pap)er. 

Carriers  Stage  "Marathon" 

Daily  News  carrier  boys  assembled 
at  8  a.m.,  Aug.  3,  at  restaurants  lo¬ 
cated  centrally  in  their  respective  dis¬ 
tricts  for  breakfast  and  a  pep  talk  on 
their  part  in  “Get-Acquainted  Day.” 
After  canvassing  all  morning,  they 
reconvened  at  the  same  restaurants 
and  had  luncheon.  Then  they  can¬ 
vassed  until  delivery  time,  after  which 
they  met  again  for  dinner  and  can¬ 
vassed  from  7  to  9  p.  m.  District 
managers  kept  in  touch  with  carrier 
boys  in  their  districts,  notifying  cir¬ 
culation  headquarters  each  hour  of 
the  progress  made. 

As  a  reward  for  their  ^efforts  in  the 
one-day  “soliciting  marathon,”  car¬ 
riers  were  treated  the  following  day 
to  a  skating  rink  party,  watermelon 
feast  and  motion  picture  show. 

Independent  Contractors 

AS  A  GUIDE  to  circulators  who  may 
not  have  read  our  story,  published 
in  the  July  23  issue,  dealing  with  the 
U.  S.  Internal  Revenue  Bureau’s  rul¬ 
ing  that  newspaper  boys  operating 
on  the  Little  Merchant  Plan  of  the 
Flint  (Mich.)  Journal,  are  not  em¬ 
ployes,  but  independent  contractors, 
we  submit  the  following  information, 
based  on  the  ANPA  bulletin  covering 
the  case  handled  by  Elisha  Hanson, 
ANPA  counsel.  Circulation  managers 
are  advised  that  regardless  of  the 
form  of  a  contract  or  lease  between 
the  newspaper  and  the  carrier,  the 
facts  are  controlling.  No  form  of 
contract  or  lease  will  make  an  in¬ 
dependent  contractor  out  of  a  carrier 
if  the  publisher  or  his  circulation  de¬ 
partment  attempts  to  go  beyond  the 
limits  in  controlling  the  carrier.  Terms 
of  the  contract  and  conditions  of  op¬ 
eration  entering  into  the  decision  of 


the  bureau  are  set  forth  as  follows: 

1.  The  publication  leases  to  the  car¬ 
rier  a  list  of  subscribers  and  a  paper 
route. 

2.  The  carrier  agrees:  (a)  That  he 
will  sell  and  regularly  and  promptly 
deliver  the  publication  to  all  sub¬ 
scribers  at  the  established  rate  there¬ 
for;  (b)  That  he  will  not  deliver  any 
other  newspapers  to  any  persons  with¬ 
out  the  written  consent  of  the  pub¬ 
lication;  (c)  That  he  will  do  all  in  his 
power  to  promote  and  extend  the  cir¬ 
culation  of  the  publication;  (d)  That 
prior  to  giving  up  his  route  he  will 
give  the  publication  two  weeks’  no¬ 
tice;  (e)  That  he  will  not  turn  over 
the  list  of  subscribers  to  any  per¬ 
sons  nor  disclose  the  name  of  any 
subscriber  without  first  obtaining  the 
consent  of  the  publication;  nor  will 
he  sell  the  list  of  subscribers;  (f) 
That  he  will  not  collect  in  advance 
from  any  subscribers,  but  that  should 
he  do  so  he  will  become  respon¬ 
sible  for  such  amount,  under  his 
bond  and  deposit;  (g)  That  he  will 
regularly  and  promptly  pay  each 
week  for  all  copies  of  the  publication 
sent  to  him  in  accordance  with  his 
orders. 

Paper  May  Cancel  Lease 

3.  The  publication  may  cancel  the 
lease  at  any  time  without  notice  in 
which  case  the  carrier  agrees  to  turn 
over  to  the  publication  the  list  of  sub¬ 
scribers  previously  provided  him, 
which  is  the  property  of  the  publica¬ 
tion. 

4.  The  carrier  has  exclusive  right 
to  sell  the  newspaper  to  persons  liv¬ 
ing  on  the  route  leased  to  him. 

5.  The  carrier  uses  his  own  judg¬ 
ment  in  making  sales. 

6.  The  carrier  adopts  his  own  meth¬ 
ods  for  the  conduct  of  his  business, 
provides  substitutes  at  his  expense, 
and  uses  his  own  equipment  in  mak¬ 
ing  deliveries. 

7.  The  carrier  may  attend  weekly 
sales  meetings  and  may  solicit  new 
subscribers,  but  is  not  compelled  to 
do  either. 

Carrier  Passes  on  Credit 

8.  The  carrier  passes  on  the  credit 
risk  of  each  subscriber  on  his  route, 
and  has  power  to  accept  or  reject  a 
subscription. 

9.  The  carrier  is  responsible  for  and 
is  required  to  make  payment  for  the 
newspapers  which  he  obtains,  whether 
or  not  he  obtains  payment  from  the 
subscribers.  He  may  not  return  un¬ 
sold  newsp>ap)ers. 

10.  His  profits  consist  of  the  differ¬ 
ence  between  the  amount  p>aid  for  the 
newspapers  and  the  amount  collected 
from  the  subscriber.  He  receives  no 
salary,  bonus,  or  guarantee  from  the 
publication. 

11.  Sup)ervision  of  the  carrier  by 
the  circulation  manager  or  others  is 
largely  advisory,  and  the  carrier  is 
free  from  the  exercise  of  any  author¬ 
ity  by  the  publication.  The  carrier  is 
not  under  the  control  of  the  publica¬ 
tion,  but  is  in  business  for  himself. 

■Hie  ANPA  pwints  out  “it  is  im¬ 
portant  for  publishers  to  bear  in  mind 
that  the  bureau  must  rule  on  the 
facts  piertaining  to  a  spiecific  case.  .  .  . 
It  is  equally  important  to  bear  in 
mind  that  a  newspopor  may  have  both 
employes  and  indepjendent  contrac¬ 
tors  engaged  in  the  distribution  of  its 
publications  and  that  it  is  the  obliga¬ 
tion  of  the  bureau  to  collect  taxes  on 
all  employes.” 


Only  60  Readers  Lost 
In  Dropping  Sat.  Issue 

Elimination  of  the  Saturday  edition 
of  the  Alameda  (Cal.)  Times-Star 
and  placement  of  that  newspapor  on 
a  five-day  publishing  week  has  been 
accomplished  with  loss  of  less  than 
100  subscribers,  H.  G.  Spiaulding,  pub¬ 
lisher,  advised  this  week. 

There  have  been  two  collection  p)e- 
riods  since  the  plan  became  effec¬ 
tive  July  1. 

There  were  160  cancellations  the 
first  month,  while  300  had  been  ex¬ 
pected,  Mr.  Sp>aulding  said.  Since 
then  have  come  reinstatements  of 
subscription  orders  so  that  the  net 
loss  is  but  60.  Further  cancellations 
are  to  be  expiected  if  the  five-day 
publishing  plan  is  extended  beyond 
Sept.  1,  Mr.  Sp>aulding  said.  The 
plan  was  tested  as  a  vacation  ex- 
piedient. 

The  five-day  week  has  been  very 
satisfactory  in  the  Times-Star’s  ex- 
p)erience,  Mr.  Sp}aulding  said.  Double 
comic  sections  containing  two-days’ 
installments  are  being  run  Mondays 
to  care  for  the  continuity.  Few  com¬ 
plaints  have  been  received,  the  pub¬ 
lisher  said. 


PAPER  SHIPMENTS  UP 

Shipments  of  Canadian  newsprint 
during  July  were  slightly  above  pro¬ 
duction  for  the  month,  resulting  in 
further  betterment  of  the  statistical 
position  of  the  industry,  according  to 
the  monthly  statistical  repxjrt  for  July 
issued  by  the  Newsprint  Association  of 
Canada.  July  production  was  202,546 
tons  as  against  201,694  tons  in  June 
and  316,194  tons  a  year  ago,  while 
shipments  stood  at  205,490  tons  as 
comp>ared  to  208,476  tons  in  June  and 
293,671  tons  last  year  at  this  time. 
Total  North  American  output  was  at 
286,476  tons  compared  with  shipments 
of  391,659  tons.  During  July  the 
Canadian  industry  opierated  at  59.5% 
of  rated  capiacity. 

PRINTING  SAFETY  ADS 

A  series  of  13  full-p>age  highway 
safety  advertisements  pointing  to  the 
40,330  fatalities  and  their  causes  is  ap¬ 
pearing  in  the  Bethlehem  (Pa.)  Globe- 
Times  under  sponsorship  of  “spirited 
citizens”  and  business  firms.  One  piage 
is  published  each  Saturday.  Each 
page  carries  a  different  safety  mes¬ 
sage.  David  Knipie,  advertising  man¬ 
ager,  reports  that  “we  have  found  it 
rather  easy  to  sell.” 


TO  ORGANIZE  GROUP 

A  state-wide  organization  meeting 
of  classified  advertising  men  and 
women,  opon  to  both  the  daily  and 
weekly  field,  will  be  held  Sept.  26  at 
the  Conway  Hotel,  Apipleton,  Wis. 
Harry  Gwaltney,  of  Milwaukee  Jour¬ 
nal,  will  address  the  meeting. 


Why  Not  Try 
Ahvertisixg! 


Very  few  of  the  men  who  make  ready-to-wear  clothing  wear 
ready-to-wear  clothing. 

Their  products  are  good  enough  to  sell  to  others,  but  not  good 
enough  for  them  to  use. 

Few  patent  medicine  manufacturers  ever  use  any  of  the  reme¬ 
dies  they  fix  for  other  people  to  take. 

There  are  many  newspaper  publishers  who  sell  advertising 
space  who  do  not  use  advertising  space. 

They  seem  to  think  that  it  is  good  enough  for  the  other  fellow, 
but  a  mighty  poor  thing  for  them  to  spend  real  money  for. 

They  seemingly  show  a  lack  of  faith  in  their  own  product. 

What  kind  of  a  newspapjer  man  are  you?  Do  you  believe  in 
your  own  product?  Do  you  think  that  you  are  doing  the  right 
thing  in  getting  people  to  spend  money  for  advertising?  Do  you 
believe  in  it? 

You  surely  should  have  enough  faith  in  your  own  prescription 
to  take  it  yourself. 

You  argue  that  your  publication  reaches  a  certain  class  of 
people,  and  you  show  a  merchant  or  a  manufacturer  that  it  is 
good  business  to  reach  those  p>eople  through  the  columns  of  your 
newspapjer. 

You  have  space  to  sell  to  the  class  of  p>eople  who  read  the 
EDITOR  AND  PUBLISHER.  You  have  something  to  place  be¬ 
fore  them. 

Do  as  you  urge  others  to  do!  Take  space  in  the  EDITOR 
AND  PUBLISHER  and  show  advertisers  that  you  believe  in 
what  you  preach.  It  is  good  psychology.  It  is  logical. 

It  is  effective  solicitation.  It  keeps  your  newsp>ap>er  before  the 
p>eople  you  want  to  reach,  and  it  keeps  it  there  all  the  time.  It 
is  good  business. 

Obviously  it  would  be  good  business,  also,  in  this  pieriod  of 
stress  and  strain,  to  concentrate  your  story  in  the  publication 
that  has  the  newsp>ap>er  atmosphere — to  make  a  good  showing  in 
display  in  one  publication  rather  than  by  spreading  it  too  thinly 
in  many  publications. 

An  advertisement  this  size  in  EIDITOR  AND  PUBLISHER 
represents  an  investment  of  $113.34  assuring  a  coverage  of  ad¬ 
vertisers  and  advertising  agencies  which  last  year  sp>ent  approxi¬ 
mately  $191,000,000.00  in  national  newspapier  advertising. 

The  power  of  advertising  in  EDITOR  AND  PUBLISHER, 
back^  by  good  character,  good  service  and  good  merchandise 
will  increase  your  volume  of  national  or  general  advertising  and 
help  greatly  to  start  the  wheels  of  recovery  spinning. 

EDITOR  AIN’D  PlIBLISHEK 

The  Newspaper  Advocate 

1700  TimeH  Buildinfi  New  York.  N.  Y. 


NEWSPAPER  LINAGE— 52  CITIES 

Compiled  by  Editor  &  Publisher  from  Media  Reeords 
measurements 


Total  Advertising 

1938 

Linage 

1937 

Linage 

%  of 

1937 

I  *.  &  P 
Index 

July  . 

8.1.652.929 

99.206.283 

84.2 

91.2 

June  . 

98,518.718 

121.784.274 

80.8 

90.0 

Display  Oiilv: 

July  . 

1 ./  /'  1 

76.592.748 

.82.7 

87.9 

June  . 

77.187.671 

95.986.462 

80.4 

87.6 

Classified : 

July  . 

20.301.158 

22.613.535 

89.8 

107.6 

June  . 

21.331.047 

25.796.812 

82.6 

99.8 

Retail : 

July  . 

45.42.1.616 

51.537.554 

88.1 

96.9 

June  .  55.0.IS.872 

Department  Stores: 

63.814.308 

86.2 

95.8 

July  . 

17.909.506 

19.601.358 

91.4 

96.3 

June  . 

23.310.529 

26.198.040 

85.0 

94.2 

General : 

July  . 

13.027.619 

17.160.272 

75.9 

83.5 

June  . 

16.252.524 

22.774.952 

71.3 

80.0 

.Automotive: 

July  . 

3.031.2.10 

5.902.641 

51.3 

42.2 

June  . 

4.340.035 

7.3.12.243 

59.1 

52.3 

Financial : 

July  . 

1.869.306 

1.992.281 

93.8 

78.1 

I  line  . 

1.556.240 

2.064.959 

75.3 

76.8 

July  Linage  Shows 
Business  Uptrend 


NEWSPAPER  advertising,  which  hit 

bottom  in  June,  looks  better  in  the 
July  statistics.  Every  classification, 
except  automotive,  showed  improve- 
ment  over  June  both  in  the  Editor  & 
Publisher  Index  and  in  the  relative 
comparison  with  1937  figures.  Auto¬ 
motive  and  general  continued  to  trail 
other  classifications  on  the  way  up. 
department  store  and  retail  fell  only 
slightly  below  their  seasonable  aver¬ 
age,  while  classified  and  financial  in¬ 
dicated  a  marked  reversal  for  the  bet¬ 
ter. 

Media  Records  figures  for  52  cities 
show  total  linage  to  be  down  from 
last  July’s  record,  15.8%,  against  19.2% 


in  June;  display  linage,  17.3%  off, 
against  19.6  in  June;  classified,  10.2%, 
against  17.4%  in  June;  retail,  11.9%, 
against  13.8%  in  June;  department 
stores,  8.6%,  against  15  per  cent  in 
June;  general,  24.1%,  against  29.7% 
in  June;  automotive,  48.7%,  against 
40.9%  in  June,  and  financial,  6.2%, 
against  24.7%  in  June. 

The  Editor  &  Publisher  Index  rose 
for  total  advertising  from  90.0  to  91.2; 
in  display,  to  87.9  from  87.6;  classified, 
to  107.6  from  99.8;  retail,  to  96.9  from 
95.8;  department  stores,  to  96.3  from 
94.2;  general,  to  83.5  from  80.0;  finan¬ 
cial,  to  78.1  from  76.8;  while  automotive 
dropped  from  52.3  to  42.2. 


PICTURE  EDITORIALS 

The  Buffalo  (N.  Y.)  Times  these 
days  often  is  using  pictures  in  place 
of  editorial  page  cartoons.  Its  most 
recent  one,  on  Aug.  8,  was  of  a  pool 
where  a  Buffalo  boy  drowned  a  year 
ago  “because  he  had  no  better  place 
to  play.”  With  the  theme,  “Lest  We 
Forget!”  the  caption  below  the  picture 
urged  the  public  to  attend  hearings  to 
decide  whether  the  spot  is  a  public 
menace,  “to  help  to  inflict  the  death 
sentence  on  this  public  menace.” 

■ 

PAID  $100  REWARD 

The  Chicago  Tribune  recently  paid 
$100  reward  to  a  woman  who  fur¬ 
nished  information  leading  to  con¬ 
viction  of  an  advertiser  for  obtaining 
money  fraudulently  through  the  Trib¬ 
unes  classified  columns.  It  was  the 
eighth  time  in  seven  years  that  such 
a  reward  was  paid  by  the  Tribune. 


MISS  CONRAD  MARRIED 

Miss  Barbara  Conrad,  daughter  of 
W.  H.  Conrad,  nationally  known  pub¬ 
lisher  of  the  Taylor  County  Star-News 
at  Medford,  Wis.,  and  president  of  the 
National  Mitorial  Association,  and 
Urquhart  Meeter,  of  Hawarden,  la., 
were  married  Aug.  5  at  the  parsonage 
of  St.  Louis  Catholic  Church  in  Dor¬ 
chester,  Wis.  The  bride  will  continue 
at  the  Star-News  the  next  two  years 
while  Mr.  Meeter  completes  his  medi¬ 
cal  interneship. 


SEAGRAM'S  CAMPAIGN 

The  80th  anniversary  advertising 
and  promotion  campaign  of  Seagram 
Distillers  Corporation  brought  “a 
very  substantial  increase  in  sales,” 
James  B.  Melick,  vice-president,  re¬ 
ported  recently.  Three-fourths  of 
the  promotion  was  in  newspapers. 


“Just  Another  Tea-Room** 

THAT’S  a  sign  I  saw  decorating  the  front  lawn  of  a  house 
by  the  roadside.  And  it  got  me  thinking.  I  had  passed 
five  or  six  ‘Cozy  Cottages,’  several  ‘Dew  Drop  Inns’  and 
any  number  of  ‘Maple  Tree  Rests.’  But  here  was  a  fellow 
admitting  he  had  ‘just  another  tea-room’ — sort  of  ‘he  who 
humbleth  himself  shall  be  exalted.’  Many  of  us  are  given  to 
exaggeration,  striving  to  imitate  the  things  we’d  like  to  be 
but  rarely  attain. 

Elmira,  my  home  town,  is  ‘just  another  small  city.’  Fifty 
thousand  folks  who  live  here  think  it’s  pretty  good.  Our 
newspapers  don’t  lead  the  world  in  this,  that  or  the  other 
thing  but  since  1828  the  folks  here  have  read  them  and  we’ve 
never  missed  an  issue.  I’m  beginning  to  think  they  like  us. 
Up  here  in  Elmira  we  make  a  lot  of  things  that  people  use 
day  in  and  day  out.  I  guess  you’d  call  them  ‘basic  industries.’ 


Typewriters,  milk  bottles,  sales  books,  steel  bridges,  brass 
plumbing  supplies  and  the  big  red  fire  engines  you  and  I  used 
to  run  after  (but  no  more!)  The  Erie,  Lehigh,  Pennsylvania 
and  Lackawanna  railroads  serve  Elmira,  bidding  for  the 
constant  flow  of  freight  our  industries  produce.  And  we  also 
produce  men.  The  New  York  Sun  came  to  Elmira  for  its 
Ed.  Friendly  and  Frank  Gannett  started  his  newspaper  career 
right  in  this  town.  Mark  Twain  married  an  Elmira  girl,  lived, 
worked  and  is  buried  here — a  shrine  for  all  America.  John  D. 
Rockefeller,  Sr.,  N.  W.  Ayer,  Lewis  Lawes,  Henry  P.  David¬ 
son,  Augustus  Thomas,  John  North  Willys  all  came  from 
around  here.  Hal  Roach,  who  made  the  ‘bathing  beauty’  a 
national  institution,  was  a  Star-Gazette  carrier-boy.  The 
Bendix  drive,  without  which  there  would  be  no  ‘self-starter’ 
on  your  motor  car,  was  born  and  made  here  by  the  Eclipse 
Machine  Company. 

But  there  I  go  bragging  again.  I  guess  when  you  love  a 
thing  you  just  bubble  over.  Elmira  isn’t  much  different  from 
hundreds  of  other  Elmiras,  where  folks  work,  play,  sorrow 
and  rejoice.  And  our  newspapers  are  a  lot  like  other  small 
city  papers,  living  with  our  people,  fighting  for  them,  telling 
them  what’s  going  on  in  their  own  home  town — ‘marrying 
the  farmer’s  daughters  and  painting  the  old  red  barns’ — shar¬ 
ing  their  defeats  and  their  triumphs.  I  like  Elmira.  God  grant 
America  will  always  be  just  hundreds  of  Elmiras. 

Frank  E.  Tripp 

THE  STAR-GAZETTE  ADVERTISER 
THE  ELMIRA  SUNDAY  TELEGRAM 
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NEWSPAPER  PROMOTION 
REVIEW 


EXPANSION  of  the  merchandising  re¬ 
search  and  promotion  departments 
of  the  Philadelphia  Inquirer  is  in 
progress.  Dr.  F.  R.  Cawl  has  been 
head  of  the  merchandising  research 
department  for  several  years,  and  also 
has  had  charge  of  promotion.  The 
latter,  as  sUted  in  this  column  last 
week,  has  been  taken  over  by  Harry 
Casey,  who  will  work  with  I^.  Cawl 
and  supervise  both  advertising  and 
circulation  promotion.  Mr.  Casey  did 
notable  work  as  promotion  manager 
for  the  S-i-ipps-Howard  Newspapers 
and  later  the  Hearst  Newspapers  and 
for  the  past  seven  months  had  been 
associated  with  Editor  &  Publisher. 
Exactly  what  lines  the  new  promotion 
campaign  of  the  Inquirer  will  take  is 
not  yet  known. 


presenting  Omaha  as  having  a  sim¬ 
ilar  relation  to  Nebraska  and  nearby 
Iowa  as  Manhattan  has  to  New  York 
City.  Detailed  market  data  is  given 
quickly  in  charts  and  statistics,  fol¬ 
lowed  by  two  pages  illustrative  of 
what  can  be  done  by  advertising  in 
the  paper’s  territory,  the  fortunate 
financial  situation  of  the  state — no 
income  tax,  no  nuisance  tax,  no  luxury 
taxes,  and  no  bonded  debt;  then  phys¬ 
ical  and  cultural  characteristics  of  the 
field;  newspaper  carrier  circulation; 
data  on  other  cities  in  the  area,  with 
illustrations;  a  circulation  breakdown 
and  a  collection  of  information  on  the 
paper  itself.  On  cursory  examination, 
it  looks  like  an  honest  and  useful  ad¬ 
dition  to  the  space-buyers  library. 


280-Pa9e  Amarillo 
Issue  Result  of 
14  Yrs.  Planning 


McCarty  Took  Courses  in 
History  to  Edit  Jubilee 
Edition  of  News-Globe 


Amarillo,  Tex.,  Aug.  16 — The  Ama¬ 
rillo  News-Globe  may  have  hit  a  new 
high  in  historical  editions  in  the  nation 
when  it  pub- 


“Old  Kentucky  Home" 

"THE  SUN  SHINES  Bright  in  My  Old 

Kentucky  Home — Paducah”  is  the 
theme  of  a  12-page  brochure  just  is¬ 
sued  by  the  Paducah  Sun  Democrat. 
Tied  to  this  front  page  message,  which 
is  illuminated  by  a  dazzling  orange 
sun,  is  the  invitation — “If  you’re  look¬ 
ing  for  bright  spots  cast  your  eyes, 
invest  your  advertising  expendittires 
WHERE—” 

Ten  pages  of  maps,  statistics,  and 
halftones  tell  the  advertiser  why  the 
old  city  on  the  Ohio  is  a  good  place 
for  immediate  new'spaper  advertising. 


Houston's  Moral 

THE  Houston  Chronicle  recently  used 
a  full-page  house  ad  to  tell  the  story 
of  Fortescue  F.  Wingbothom,  president 
of  the  D.  O.  &  P.  E.  Railroad,  who  fig¬ 
ured  that  he  could  save  money  by  not 
running  any  locomotives.  Orders  be¬ 
ing  orders,  the  engines  were  im- 
hitched,  and  the  Chronicle  com¬ 
mented: 


Plenty  of  Red 

SHREVEPORTS  Times  uses  plenty 
of  red  on  a  broadside  announcing 
discovery  of  oil  in  its  “backyard.”  A 
skyline  picture  is  the  main  feature, 
with  the  silhouette  of  the  new  oil 
derrick  standing  up  sharply  over  the 
city’s  roofs.  A  map  indicating  the  oil 
fields  in  territory’  tributary  to  Shreve¬ 
port  is  cin  intelligent  collateral  appeal. 


“You’re  right  .  .  .  the  trains  a’l 
stopped.  Some  were  on  hills  and 
coasted  farther  (some  backwards). 
But  .  .  .  sooner  or  later  ...  all 
stopped.  And  that  solid  trainload  of 
cabbage  that  stopped  and  stood  .  .  . 
and  stood  and  stood  .  .  .  whew.” 

The  moral  which  the  Chronicle  drew 
for  its  local  Wingbothoms  should  be 
obvious  to  our  learned  following. 


1938  Creole  Cook  Book 

THE  New  Orleans  Times-Picayune 
will  distribute  its  1938  Creole  cook 
book  with  its  issue  of  Oct.  12,  as  a 
tabloid  color  section. 


Flashes  on  Bright  Spots 
ANOTHER  direct  mail  piece  comes 
from  the  Rockford  Morning  Star  and 
Register-Republic..  Mimeographed  in 
black  on  green  letter-heads,  it  tells  in 
quick  flashes  the  recent  bright  spots 
in  local  business  affairs.  Building 
permits  up,  improved  realty  valua¬ 
tions,  bigger  bank  clearings,  retail 
sales,  factory  orders,  postal  deposits — 
all  indicate  that  crying  towels  are  not 
the  current  business  vogue  in  Rock¬ 
ford. 


TROPHY  TO  CARRIERS 


Omaha  Data 

A  NICE  JOB  of  market  presentation 
is  done  by  the  Omaha  World-Herald, 
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lished  Aug.  14  a 
golden  jubilee 
edition  celebrat¬ 
ing  the  50th  anni¬ 
versary  of  Potter 
County,  in  which 
Amarillo  is  lo¬ 
cated.  The  280- 


plains  in  this  sequence;  Archelogical 
ages:  The  Indian;  Spanish  explorers; 
traders  and  sheepmen;  hunters  and 
soldiers;  cattlemen;  nesters,  farmers, 
small  stockmen;  discovery  of  oil,  gas; 
expansion;  scientific  conservationists 
and  reclamation  of  the  dust  and 
drought  area.  McCarty  employed 
such  writers  as  J.  Frank  Dobie,  noted 
author  of  cow-coimtry  Lore,  Dr. 
Webb;  Eugene  Cunningham,  novelis: 
and  historian;  Colonel  Jack  Potter,  an 
old  trail  driver;  Mrs.  Billy  Dixon, 
widow  of  the  famous  buffalo  hunter 
and  scout,  and  many  others.  Every 
member  of  the  staff  helped.  Harold 
Bugbee,  Ben  Carlton  Mead  and  H.  H. 
Hutson,  artists  of  note,  supplement 
pictures  with  drawings. 


John  McCarty 


page  paper  em¬ 
phasizing  the 
history  of  the 
Texas  Plains 
from  the  appear¬ 
ance  of  man  to 
the  present  was 


the  result  of  14  years  of  planning. 
When  Publisher  Gene  Howe  came  to 
Amarillo  from  Atchison,  Kan.,  14 
years  ago  he  decided  to  print  a  news¬ 
paper  detailing  the  colorful  history 
of  the  plains. 

In  1923  John  McCarty,  member  of  a 
“sod-busting”  family  of  plains  pio¬ 
neers  who  had  sworn  never  to  live 
again  below  the  caprock,  joined  the 
News-Globe  staff.  Howe  decided  he 
was  the  man  to  handle  the  historical 
edition.  McCarty"  grew  up  in  the 
newspaper  family  to  become  editor 
and  associate  publisher.  Then  h« 
planned  the  big  edition. 


Took  Courses  in  History 

In  addition  to  stories  detailing  the 
colorful  history  of  the  plains,  the 
paper  carried  historical  stories  on  the 
business  concerns  in  Potter  County, 
Before  planning  the  paper  McCarty 
took  several  special  courses  in  history. 

Typesetting  started  June  1.  Presses 
started  Aug.  2.  Deadline  for  stories 
was  Aug.  7.  All  copy  was  read  at 
least  three  times.  None  was  accepted 
unless  verified  and  proved  historically 
correct  beyond  a  doubt. 

McCarty,  37  year  old  native  Texan, 
is  widely  known.  In  1929  he  took  over 
the  Dalhart  Texan  for  the  Howe  com¬ 
pany.  He  converted  it  from  weekly 
to  daily  and  won  many  state  and  na¬ 
tional  prizes  for  community  service, 
general  excellence  and  special  editions, 
including  the  1935  National  Editorial 
Association’s  commimity  service 
award. 


To  stimulate  and  perfect  city  car¬ 
rier  delivery  service.  City  Circulation 
Manager  Carl  M.  Wandborg  of  the 
Omaha  World-Herald  has  offered  a 
20-inch  bronze  trophy  which  may  be 
won  by  the  carrier  station  making  the 
best  six-month  record.  The  trophy  is 
to  be  awarded  each  month  for  six 
months  to  the  station  having  the  low¬ 
est  percentage  of  complaints  for  the 
month.  At  the  end  of  the  six-month 
period,  the  trophy  will  be  awarded 
permanently  to  the  station  with  the 
best  record. 
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2S,000  Inches  of  Advertising 

The  issue,  commemorating  the  fif¬ 
tieth  anniversary  of  Potter  County, 
had  seven  32-page  sections,  one  48- 
page  section,  and  an  eight-page  comic 
section.  The  paper  carried  25,000 
inches  of  advertising.  Seventeen 
thousand  copies  of  the  issue  were  sold 
in  advance  to  non-subscribers  and  the 
paper  had  a  press  run  of  55,000  copies. 
The  paper  was  equivalent  to  16  300- 
page  books  standard  size.  It  was  a 
financial  success,  netting  a  good  profit 
and  boosting  advertising  revenue  for 
the  year  far  past  the  figure  at  the  same 
time  a  year  ago. 

McCarty,  whose  hobby  is  plains 
history,  managed  creation  of  the  paper 
after  noted  historians  of  the  South¬ 
west,  including  Dr.  W.  P.  Webb  of 
Texas  University,  approved  plans.  He 
employed  “name”  writers  to  help  the 
staff  in  the  exhaustive  work  of  clear¬ 
ing  up  and  writing  the  history  of  the 


When  the  dust  storms  were  ravag¬ 
ing  the  plains  a  few  years  ago,  McCarty 
organized  the  last  man’s  club,  a  group 
who  swore  never  to  leave  the  plains. 
Today  he  is  a  leader  in  soil  and 
water  conservation  work.  He  came 
to  the  plains  in  a  covered- wagon  as 
a  lad.  As  the  wagon  rumbled  up  the 
caprock,  McCarty’s  mother  sang  the 
old  song.  “Lord,  Plant  My  Feet  on 
Higher  Ground.”  Those  words,  'writ¬ 
ten  across  the  clouds  in  a  panorama 
photo  of  Amarillo,  grace  the  front  of 
the  big  historical  edition. 


The  Toughest 
Assignment . . . 

for  any  omployor  on 


nowspapors 
press  associations 
magazines 
radio 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Cbicogo— 35  Easf  Waektr  Driv* 
Los  ABg>l»i— -2317  Tavlof  Stw* 
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N.  Y.  Daily  News  - 
Signs  New  f 

Guild  Contract  I 

Some  Minima  Increased  •  •  •  / 
Publisher  to  Reward  Indi-  ' 
vidual  Merit  Oct.  1  < 

Ik 

1^6  New  York  Daily  News  and  the  | 
Newspaper  Guild  of  New  York,  Aug.  J 
IJ,  signed  a  new  editorial  department 
.■ontract  for  one  year.  It  grants  mini- 
aum  wage  increases  in  several  class!  -  u 
iotions  and  includes  a  promise  by  the 
jublisher  to  establish  not  later  than  ci 
Oct  1  “individual  wages  in  keeping  t 
with  relative  merit  and  responsibility,”  t 
with  the  guild  agreeing  that  it  will  not  '■ 
seek  to  make  such  “rewards’”  above  t 
■he  standard  scales  a  basis  for  future  ^ 
ainima  in  later  negotiations.  * 

The  agreement  is  a  renewal  of  the  ' 
19-month  contract  signed  in  Decem¬ 
ber,  1936  (E  &  P,  Dec.  5,  1936).  It 
was  agreed  when  the  commercial  de-  ^ 
partments’  contract  with  the  guild  was  ^ 
signed  earlier  this  year  that  it  would  , 
expire  at  the  same  time  as  the  new  ^ 
editorial  agreement,  on  Aug.  21,  1939. 

This  was  arranged  so  both  could  be 
renewed  as  one  contract. 

Continues  Preferential  Shop 

The  agreement  signed  this  week  re¬ 
newed  the  provisions  for  the  guild 
preferential  shop,  five-day  week,  va¬ 
cations,  overtime  pay,  etc. 

Changes  in  minimum  wages  in¬ 
cluded:  Reporters,  $55  after  three- 
year  experience  instead  of  $50;  re- 
Ttite  and  desk  man,  $75  instead  of 
no  after  one  year  service  on  the 
Ifews;  artists,  $65  after  five  years  in¬ 
stead  of  $60  after  three  years.  Copy 
boys  were  granted  a  $1  weekly  in¬ 
crease  over  the  old  $20  minimxim 
after  two  years.  Other  wage  minima 
remain  the  same,  including  $70  for 
copy  readers,  make-up,  caption  writ¬ 
ers  and  reporters  used  interchange¬ 
ably  as  rewrite  men. 

Added  to  the  list  of  executives  ex¬ 
empted  from  guild  membership  under 
the  preferential  shop  were:  editorial 
writers,  picture  editor,  picture  assign¬ 
ment  editor  and  sports  editor. 

Dismissal  indemnities  were  made 
the  same  as  in  the  current  New  York 
Vorld-Telegram  and  New  York  Mir- 
ror  contracts.  They  now  range  up  to 
28  weeks’  wages  after  12*4  years  in¬ 
stead  of  three  months’  pay  after  nine 
yssR.  Half  years  are  now  made  the 
'>*sis  of  credit  for  an  additional  week’s 
p®y  after  two  years’  service.  ’The 
indemnities  start  at  two  weeks  wages 
six  months’  service. 

Text  of  "Reward"  Clause 

Principal  feature  of  the  new  contract 
ts  the  clause,  new  in  guild  contracts, 
Pfomising  individual  increases  above 
‘•he  minimums  where  they  are  war- 
tinted.  It  reads: 

**  clearly  understood  by  the  publisher  and 
me  guild  that  the  attached  schedule  of  mini- 
m»id  wages  is  not  to  be  regarded  as  a  wage 
iCilt  intended  to  fix  the  weekly  salary  of 
employe.  On  the  contrary,  it  is  un- 
■cfitood  by  the  publisher  that  this  schedule 
•epresents  merely  the  minimum  standards  of 
■'icpensation  in  the  various  classifications  be- 
*  which  the  publisher  shall  not  go.  The 
recognizes  that  individual  merit  and 
'I'Ji  v'  lity  shall  h^  considered  for  reward, 
publisher  agrees  to  conduct  upon  the 
''C  of  this  agreement  a  survey  to  estab- 
■  individual  wages  in  keeping  with  relative 
and  responsibility,  .\djustments  result- 
<  from  this  survey  will  liecome  effective  not 
r  than  Oct.  1,  1938.  The  guild  agrees,  on 
wages  above  the  minima  may  be 
*'**'u«t  incurring  obligations  by  the 
-■•■''m  r  to  consider  such  wages  as  a  basis  for 
Furthermore,  the  guild  and 
sgree  that  such  raises  when  made 
®.  **“***  relative  merit  and  re- 
-nnlity  without  reclassification  of  the  em¬ 


ploye,  except  where  such  reclassification  re¬ 
sults  from  duties  actually  performed. 


The  contract  was  signed  by  F.  M. 
Flynn,  secretary,  and  P.  B.  Stephens, 
assistant  business  manager  of  the 
News,  and  by  Milton  Kaufman  and 
Herbert  Drake  of  the  New  York  guild. 
■ 

Ohio  Dailies 
Show  Power 
In  Primary 

Refuting  the  belief  that  has  grown 
up  in  the  public  mind  since  Presi¬ 
dent  Roosevelt  defeated  Alf  M.  Lan- 
don  for  the  Presidency  in  1936,  that 
the  power  of  the  press  to  influence 
the  public  mind  is  on  the  wane,  fig¬ 
ures  supplied  to  Editor  &  Publisher 
this  week  reveal  an  interesting  de¬ 
velopment  on  this  score  during  the 
recent  primary  election  in  Ohio 
where  Governor  Martin  L.  Davey 
was  defeated  in  his  bid  for  the  Demo¬ 
cratic  renomination. 

Outside  of  four  cities — Cleveland, 
Columbus,  Cincinnati  and  Akron — 
where  dailies  campaigned  strongly 
against  Gov.  Davey’s  renomination, 
the  incumbent  defeated  Charles  Saw¬ 


yer  311,628  to  250,942.  In  the  four 
key  cities  listed,  however.  Sawyer 
beat  Davey,  197,402  to  105,271.  Tally¬ 
ing  the  total  votes,  there  were  416,897 
for  Davey,  448,344  for  Sawyer. 

In  the  four  counties  where  Ohio’s 
largest  cities  are  situated,  the  vote 
was  as  follows:  Cuyahoga  (Cleve¬ 
land),  Davey,  41,866,  Sawyer,  103,481; 
Franklin  (Columbus),  Davey,  26,297, 
Sawyer,  27,456;  Hamilton  (Cincin¬ 
nati),  Davey,  22,108,  Sawyer,  33,181; 
Summit  (Akron),  Davey,  14,972, 
Sawyer,  33,244. 

In  Cleveland,  Sawyer  was  sup¬ 
ported  by  the  Press  (I)  and  the  Plain. 
Dealer.  The  News  (Rep.)  supported 
Bricker,  but  preferred  Sawyer  to 
Davey. 

In  Columbus,  the  Citizen  supported 
Sawyer;  the  Dispatch  and  State 
Journal  did  not  endorse  Sawyer,  but 
opposed  Davey  vigorously. 

In  Akron,  the  Times-Press  actively 
supported  Sawyer;  the  Beacon-Jour¬ 
nal  held  Sawyer  preferable  to  Davey, 
“because  of  the  latter’s  thoroughly 
bad  administrative  record.” 

In  Cincinnati,  the  Press  and  the 
Enquirer  supported  Sawyer;  the 
Times-Star  stated  its  position  as  fol¬ 
lows: 

“As  a  Republican  paper,  it  has 


never  been  our  policy  to  make  rec¬ 
ommendations  in  Democratic  prima¬ 
ries.  While  there  are  glaring  weak¬ 
nesses  in  the  Davey  administration, 
in  our  opinion  Davey  himself  has 
shown  outstanding  courage  as  Gov¬ 
ernor  of  Ohio.” 

Throughout  his  campaign  Davey 
attacked  the  newspapers  of  these 
cities,  particularly  the  Scripps-How- 
ard  newspapers,  Cleveland  Press, 
Akron  Times-Press,  Columbus  Citi¬ 
zen  and  Cincinnati  Post.  These  pa¬ 
pers,  in  turn,  kept  pounding  at  the 
alleged  graft  and  corruption  and 
spoils  of  the  Davey  administra¬ 
tion. 


VALENTINO  FEATURE 

Edward  Barr,  theatre  reporter  for 
the  Dallas  (Tex.)  Dispatch -Journal, 
recently  turned  a  publicity  release 
into  a  full-page  feature,  Rudolph 
Valentino  “Greatest  Lover  of  Ages 
Comes  Back  Again.”  In  his  story  he 
traced  the  rise  of  that  famous  movie 
star  and  then  mentioned  that  one  of 
his  greatest  triumphs  was  to  soon 
appear  at  a  local  picture  house. 
Eight  pictures  were  used,  engraving 
costs  for  which  were  paid  by  the 
theater. 


John  Guernsey,  Media  Records  speaking — 

"WHY  MAKE  NEWSPAPERS 
HARDEST  TO  BUY?" 

At  the  June  meeting  of  the  Newspaper  Advertising  Executives  Association,  Detroit.  Michigan, 
John  Guernsey,  Research  Director  of  Media  Records,  said  in  part: 

“$565,000,000  of  newspaper  advertising  revenue  in  1937  marks  it  as  a  pretty  well-lined  pot, 
worth  making  a  determined  effort  to  save  from  further  dents.  Suppose  someone  had  the 
temerity  to  get  up  here  and  offer  you  the  map  to  a  $40,000,000  pot  of  buried  gold  that 
could  be  added  to  newspaper  revenue  in  1939.  You  might  say:  ‘We’d  rather  hear  even 
a  radio  comedian!’  Suppose  he  proved  to  your  satisfaction  that  in  1937,  last  year,  an  equal 
$40,000,000  of  revenue  appropriated  by  advertisers  and  intended  for  newspapers,  was 
taken  away  from  us  by  other  media  because  they  outsmarted  newspapers  in  their  selling. 

And  that  they  will  do  it  again  next  year  unless  newspapers  stop  making  it  harder  to  buy 
newspapers  than  to  buy  other  media.” 

MAKE  YOUR  TOWN  A  TEST  MARKET 

Sitting  as  we  have  on  the  sidelines  for  25  years,  watching  the  ebb  and  flow  of  all  forms 
of  newspaper  advertising,  we  can  agree  100  per  cent  with  the  things  Mr.  Guernsey  said 
and  we  believe  that  practically  any  daily  newspaper  publisher  in  the  United  States  can, 
with  a  continuous  half-page  advertising  schedule  in  Editor  &  Publisher,  win  for  his  paper 
during  the  next  twelve  months  enough  test  campaigns  from  the  600-odd  advertising  agen¬ 
cies  in  the  United  States  to  show  him  a  profit  on  the  space  purchased,  which  would  only 
cost  him  $103  for  an  ad  the  size  of  this  one,  run  weekly  for  one  year. 

Practically  every  space  buyer  of  any  consequence  in  the  United  States  goes  through  this 
paper  each  week.  The  prospects  we  have.  What  have  you  to  sell  them? 

NEW  AND  FREE 

Editor  &  Publisher  will,  at  no  cost  to  the  publisher,  assist  in  the  preparation  of  a  con¬ 
tinuous  schedule  of  advertising  in  this  paper.  Our  library,  our  research  department,  and 
our  copy  service  are  yours  for  the  asking.  Write,  phone  or  call. 


EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 
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New  Device  Simplifies 
Enlarging  Mini  Films 


lamp  instead  of  employing  the  old  Thanks  to  Contributors 
fashioned  manner  of  running  it  ^  WISH  to  thank  our  many  contrib- 
through  before  making  selections.  utors  for  their  suggestions  for  solv- 

The  cogged  wheels  at  each  end  of  j^g  weather  problems.  Many  of 
the  holder  fit  into  the  holes  on  the  ideas  are  really  sound  but  they 
sides  of  the  film.  This  method  of  hayg  been  mentioned  in  these  columns 

rtoirr-  gripping  the  film  for  movement  is  before.  This  writer  hopes  that  the 

By  JACK  PRICE  precise  and  prevents  any  lagging  or  inventive  minds  in  the  many  photo- 

,  .  1,-1  j-_  firmlv  Although  the  holder  may  be  graphic  departments  will  continue  to 

A  DEVICE  for  simplifynng  the  enlai-g-  that  part  of  the  holder  which  hrmly  other  enlargers  it  should  be  furnish  helnful  hints 

ing  of  miniature  films  has  just  been  grips  the  film  while  it  is  bemg  printed,  remembered  that  a  short  focus  lens 

perfected  by  the  Saltzman  Company,  This  section  of  me  device  is  fg  necessary  for  enlarging.  In  the 


boi 

\\ 


Toi 

r.ark 


men 

■over 


New  York.  In  the  present  day  trend  trolled  by  a  flexible  cable  which  has 
towards  gadgets,  it  is  gratifying  to  a  locking  mechanism  that_may  be 

worked  from  any  angle, 


There  are 
no  glasses  in  the  book  which  in  it¬ 
self  is  an  important  item.  Regardless 
of  the  amount  of  cleansing,  dirt  specks 
have  a  habit  of  clinging  to  the  glasses. 


New  Medo  Catalogue 
NEW  THINGS  in  the  mail.  Medo 
Photo  Supply  has  just  issued  a  com¬ 
plete  catalogue  of  everything  a  pho¬ 
tographer  requires  and  employs.  Men¬ 
delsohn  has  added  a  releasing  cable  to 
his  Synchronizer  for  use  on  the  Speed 


tographer  to  fire  his  flash  and  syn 
chronizer  without  shifting  his  hand 
from  the  focusing  set  screw  on  the  bed 
of  the  camera. 


The  new  Saltzman  miniature  film  holder 
for  enlarging.  The  pincer-lilce  device  is 
the  remote  controlled  locking  mechanism 
for  the  "book.”  Picture  shows  how  film  is 
passed  through  from  spool  to  spool  and 
the  system  of  gearing  which  operates  the 
entire  apparatus. 


latest  standard  Saltzman  lamp,  provi¬ 
sion  has  been  made  to  fit  a  small  lens 
into  a  special  cone  designed  for  use 
in  this  type  of  printing. 

There  can  be  no  doubt  as  to  the 
importance  of  this  mechanical  devel- 

This  fault  is  corrected,  and  although  opruent  to  any  newspaper  photographic  Qj-apbics.  The  release  is  attached  to 
appearing  trivial,  it  reduces  the  time  department,  or  to  any  mdividual  who  battery  case  permitting  the  pho- 

loTin  spotting.  operates  a  miniature  camera. 

The  system  which  has  been  designed  .  _  , 

to  carry  the  film  from  the  spools  Cheap  Processing  Tanks 
which  are  at  each  end  of  the  holder  is  WE  DISCOVERED  a  method  of  ob- 

most  appealing.  The  film  is  woimd  taining  tanks  for  processing  at  a  _  wTirtir  ni 

on  a  spool,  and  as  it  is  unwound  it  cost  far  below  the  price  of  standard  HAS  NEVv  WACO  PLANE 
passes  through  a  grooved  slot  along  equipment.  While  strolling  along  New  York  Daily  News  recently  ac 
the  base,  through  the  book  or  clamp-  automobile  row  we  noticed  that  spe-  quired  a  new  $14,000  four-place  Waco 
ing  frame  and  on  to  the  spool  at  the  cialty  stores  sell  battery  cases  made  of  biplane.  Through  the  annual  trade- 
other  end  of  the  holder.  The  reels  hard  rubber  or  composition.  We  pur-  in  agreement  —  one  plane  replaced 
are  wound  or  rewound  by  a  hand  chased  a  few  and  tried  them  out.  every  year  by  a  new  one  which  allows 
wheel  which  operates  a  series  of  They  were  perfect  for  tank  develop-  only  a  two-year  use  of  each  ship- 
gears.  This  movement  may  also  be  ment  at  half  the  cost.  Incidentally,  the  News  always  has  at  its  disposal 
controlled  by  a  flexible  cable.  here  is  a  simple  method  of  overcom-  two-ship  fleet,  the  management  said 

The  interesting  feature  of  the  new  ing  the  warm  water  problem  during  The  planes  are  hangared  at  Roose 

the  extreme  hot  spell.  We  set  a  velt  Field,  Mineola,  Long  Island,  N.  Y, 
regular  size  battery  case  tank  into  a  ■ 

larger  one  and  placed  a  few  dry  ice  FCC  HEARING  SET 
cubes  at  the  bottom  of  the  larger  Washington,  D.  C.,  Aug.  15— The 

case.  It  worked  fine,  but  for  those  Federal  Communications  Commis- 
who  are  unable  to  buy  dry  ice  we  sion  will  conduct  a  hearing  Oct.  26 
suggest  that  they  allow  the  water  to  on  the  application  for  approval 
flow  in  the  larger  box.  A  hole  for  the  the  transfer  of  the  control  of  Radio 
intake  and  outlet  may  be  bored  and  Station  WGAN,  Portland,  Maine, 
fitted  with  rubber  washers  to  prevent  the  Gannett  Publishing  Co.,  Inc.  The 
leakage.  It  also  could  be  used  to  hold  station  is  now  operated  by  the  Port' 
regular  ice  in  the  same  fashion  as  an  land  (Me.)  Broadcasting  System, 
ice  box.  Inc. 


find  an  apparatus  which  has  been 
designed  to  facilitate  the  operations 
of  the  professional  news  camera  man. 

In  most  of  the  photographic  depart¬ 
ments  there  are  two  enlarging  lamps, 
one  for  standard-size  films  and  one 
for  the  miniatures.  The  new  Saltzman 
holder  and  enlarger  combination  per¬ 
mits  the  making  of  enlargements  with 
one  machine.  For  the  past  year  both 
Mike  Caesar  and  Ben  Saltzman  have 
been  making  an  exhaustive  study  of 
conditions  pertaining  to  the  handling 
of  miniature  films  in  enlargers.  They 
have  produced  several  types  before 
consolidating  the  best  features  into 
one  piece  of  mechanism. 

No  Cutting  of  Film 

The  latest  model  which  will  become  holder  is  the  ease  of  operation.  The 
standardized  is  the  modern  holder  re-  photographer  need  no  longer  reach  up 
cently  completed.  It  is  built  of  light  to  move  his  film  into  place.  The  re- 
stainless  steel  and  constructed  to  t«ote  controls  eliminate  the  necessity 
eliminate  waste  motion.  Miniature  of  such  effort.  Any  frame  of  the  film 
films  need  not  be  cut  into  strips  for  strip  may  be  moved  into  place  for 
printing,  or  will  they  be  exposed  to  printing  by  simply  turning  the  con- 
the  dangers  of  accidental  marring  of  trol  shaft  until  the  right  frame  has 
the  emulsion  surface  during  the  print-  been  reached.  The  reverse  action  of 
ing  process.  An  important  feature  of  the  device  means  saving  time  for  the 
the  new  device  is  the  practical  manu-  cameraman,  as  it  permits  the  inspec- 
facture  of  the  book,  the  book  being  tion  of  the  entire  strip  through  the 


Picture  shows  the  new  Saltzman  miniature 
film  holder  installed  in  the  latest  4x5 
standard  enlarger. 


LET’S  FACE 
THE  FACTS 


THROW  ALL  THE  LIGHT  ON 
THE  SUBJECT! 


With  the  new  MenfleUohn 

.4dju>tabl<*  Reflt'rlor 
W'hatevfT  bulb  size  you 
an*  usiiu: — you  oan  now 
In-  (oiro  that  all  the  litrht. 
(iowti  to  the  lat^t  Mtarkle 
— illuminates  your  shot, 
('filters  every  bulb  with 
the  oiitieal  f*enter  of  the 
n  fltH'tor.  Slides  up  ami 
down  .  .  .  locks  in  posi¬ 
tion.  Positions  for  stainl’ 
anl  sizes — Mazda  7,  lb. 
‘.20  Sii|wTfla>ih  Baby, 


1.  2.  .'f.^markf*d  on  sup- 
prtrtin?  leir. 

(  oniplete  with  7"  .Aplaiiatie 

Reflector  . ti»5.(Ni 

(  oiiversion  of  Your  Own  Re¬ 
flector  . 92.00 

Renmmb<*r  .  .  ,  others  make 
elaims  —  Mendfdsohn  S|M*ecl- 
^'uns  make  pietures. 

Send  .'ie  stamp  for  exi>osure  slide 
seak*  E  5. 

Made  in  the  by 


S.  MENDELSOHN 


•iO'i  K.  Ilth  Ntrprt  N>»-  York 


Picture  AssiguMents 
Covered 


IiulependciU  coverage  nega¬ 
tives  or  prints  at  nominal  cost. 

Not  dominated  by  any  one 
newspaper. 


Four  experienced  X.  V.  trained 
I’rcss  Cameramen. 


H'rite,  Phone  or  Wire 
Mitchell  2-7064 


Ralph  Morgan  Newspictures 


Newark  Airport,  Newark,  N.  J. 
24  Hour  Motorcycle  Delivery  Service 
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T  is  no  .secret  that  there  lias  iK'en  a  nation-wide 
talliiif;  off  in  circulation. 

A  survey  of  the  past  six  months  sliows  tliat,  of 
245  newsjiaix'rs  e.xamined,  more  than  50%  slune 
losses — los.ses  that  range  from  as  low  as  1,000  to 
as  high  as  67,000  daily!  Kach  of  eleven  large 
newspajiers  e.xamined  lost  20,000  daily  circulation 
during  this  jieriod ! 


Ixtt’s  face  the  facts!  This  circulation  is  not  go¬ 
ing  to  come  hack  unless  you  go  after  it ! 

For  eleven  years  we  have  been  producing  veri- 
ffed  6  months  contract  subs— in  volume — without 
investment,  gamble  or  kick-back. 


We  are  closing  Fall  franchi.ses  now.  Details  on 
rc(|uest.  Why  not  wire  or  write  today. 


Publishers  Service 
Company,  Inc. 


75  West  street,  New  York 
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rOR  AUGUST  20,  1938 


oUy  Uses  Two  Planes  SCHOLARSHIPS  ©bttUarp  'Jls'm''erST„S  JS  K- 

U  nrrv  trt  'Nawc  Seven  earner  ^lesrnen  of  the  - -  Gazette.  Since  then  he  had  held  va- 

lll  1/Ciy  to  Vj©t  W©WS  Syracuse  (N.  Y.)  Post-Standard  re-  j  hUNTER  SR.  57  for-  rious  state  positions. 

Toronto  Glohc  &  Mail  set  a  new  ceived  scholarship  awards  recently  i  u  ^  tjum  u*  tt  -n  eo  at  v  i  t'- 

-iun  Canadian  journalism  Aug  16  amounting  to  $250  for  scholastic  at-  widely  known  Philadelphia  Hector  Poirier,  62,  Nein  York 

£  Tt  chartered  two  Sfni  to  tainments  during  the  school  year  newspaperman,  died  Aug.  15,  follow-  machinist  for  the  past  19  years,  died 

two  important  stortos  which  1937-38.  The  award,  the  first  of  this  months  illness  He  w,.s  Aug.  15  at  his  home  in  Bayside 

’  r  •  T.  ^  1  Wiucn  ,  o  at  one  time  city  editor  of  the  Public  Queens,  N.  Y.,  after  a  one-month 

roke  simultaneously  at  opposite  ends  nature  to  be  awarded  by  a  central  r -j  j  u  i  j  similar  nosition  at  illnac^; 

•  Ontario  One  plane  which  bore  l^®w  York  morning  newspaper,  was  ,  9  .  „  ar  position  at  illness. 

^ruce  West  staff  reporter  and  John  so  constructed  that  the  best  all-  North  American.  He  was  also  Adolph  Fitz,  26,  classified  advertis- 

Jovd,  photographer,  flew  to  Minden,  around  boy  would  be  rewarded.  ®  Jt  ^  ^  ,  jp.®  salesman  for  the  New  York 

the  eastern  tip  of  Ontario,  to  aid  Scholarship  counted  for  75%  of  the  Pile,  publisher,  Ozark  Times,  and  for  12  years  with  that 


Adolph  Fitz,  26,  classified  advertis¬ 
ing  salesman  for  the  New  York 


John  M.  Pile,  publisher,  Ozark  Times,  and  for  12  years  with  that 


I 


iat  evening  with  pictures  of  the  work  for  the  entire  school  year.  Ac-  held.  Mo.,  hospital  after  an  operation,  toj.  of  the  old  Richmond  (Va.)  Dis- 
iearch  and  the  story.  cording  to  M.  A.  Miner,  circulation  Edwin  S.  Wells,  71,  retired  Chicago  patch,  died  recently  following  a  brief 

Another  Globe  &  Mail  chartered  m^n^Ser,  the  enthusiastic  acceptance  newspaper  advertising  man,  died  Aug.  illness.  He  retired  a  few  months  ago. 

plane,  a  seaplane  took  to  the  air  a  carriers  and  the  13  in  Los  Angeles.  Mr.  Wells,  a  na-  Richard  Adelbert  Van  Namee,  80, 

ifw  hours  later  from  Sault  Ste  Marie  general  approval  given  it  by  parents,  tive  of  Chicago,  entered  the  employ  retired  editor  of  the  Lowville  (N.  Y.) 
;0O  miles  from  the  scene  of  Georgian  hoard,  the  clergy  and  of  the  Chicago  Daily  News  in  1893  journal  and  Republican,  died  Aug.  12. 

Bay,  in  western  Ontario  wher^  leaders  warrants  consid-  and  continued  with  that  paper  until  He  joined  the  Journal  and  Republican 

Daniel  Dodge,  21-year-old  heir  to  au-  ^  continuance.  his  retirement  five  years  ago.  He  was  15  years. 

lomobile  millions,  had  met  death  after  ■  F  °  .^^5  ^®wspa^r  pixrs  Duffield,  67,  publisher,  edi- 

carried  J  f"  THOMAS  G.  MURPHY  cago  and  arone  charge  of 

Muiphy,  47,  assistant  Daily  News  general  advert^ing.  He  “  ^ 

-eton,  photographer,  and  was  piloted  H  w  n  H  of  Duffield  &  Co.,  publishers,  and  had 

by  Jock  Jarvis,  veteran  CanaLn  w^r  sector  Janesmlle  (Wis.)  Gazette,  died  tha  Wei  s,  and  two  sons.  York  Tribune, 

■M.  13  at  his  home  in  Janesville,  John  L.  Spellman,  53,  public  rela-  ]Veio  York  Globe  and  the  New  York 

Ihe  seaplane  landed  at  dusk  at  Lit-  m  l  fu  monffis.  Uons  manager  of  the  Illinois  Bell  Commercial  Advertiser. 

tie  Current,  aided  in  the  search  for  Gazette  for  30  years  Mr  Telephone  Company  and  former  Chi-  detlef  R  Peterson  23  manager  of 

Dodee’s  bodv  and  1  ^  i  Murphy  had  served  as  a  director  of  cago  newspaper  reporter,  died  Aug.  ^  r  »  w  t"ETERSON,  di,  manager  01 

«  Smn  on  an  T^lind  ®  Newspaper  Advertising  Execu-  13  in  Chicago.  He  begaA  his  news-  he  Fort  Wayne,  Ind  bureau  of  the 

Huron  carrvfng  the  Association  and  as  chairman  of  paper  career  in  1904  with  the  Chicago  was  killed  in  an  a^o- 

■et  there  foUnwino  th  ♦  newsmar^o  the  Wisconsin  Resources  Week  com-  City  News  Bureau,  later  joining  the  mobile  accident  Aug.  12  near  Deca- 
clane  returned  to  Tor^  tragedy,  l^e  niittee  of  the  Wisconsin  Daily  News-  Chicago  Tribune.  From  1910  to  1914  which  four  persons  met 

the  next  dav’<!  iccim  League.  He  also  served  on  the  he  worked  on  the  old  Chicago  Record 

the  next  days  issue.  board  of  directors  of  the  expansion  Herald,  part  of  the  time  as  day  city  w'  ’  ’ 

GLASf^OW  VTQTTrMJO  committee  of  the  Bureau  of  Adver-  editor.  He  later  worked  for  the  Chi- 

J,  r"  A  1,'  tising,  ANPA.  He  was  born  in  Min-  cago  Examiner,  returning  again  to  Robert  E.  (  Duke  )  Dunn,  30,  a 

r  Aft'  ^  Atkinson,  president  Harry  neapolis  and  began  his  newspaper  the  Tribune  in  1916  as  automobile  police  reporter  for  the  Detroit  Times 
•  A^mson,  Inc.,  Chicago  agency,  career  in  the  advertising  department  editor.  He  left  the  Tribune  in  1920  for  nearly  10  years,  drowned  July  30 
Atkinson,  represented  the  of  the  Minneapolis  Tribune.  to  become  publicity  manager  for  the  io  Lake  Huron  while  on  vacation  at 

Lwted  btetes  at  various  social  func-  ,  telephone  company.  the  summer  home  of  Fred  W.  Frahm, 

SrtSg®  c^nvlS*"  International  Samuel  P.  Spink,  50,  an  employe  ^Permtendent  of  the  Detroit  Police 

ScotLnd  LenSr  HARRY  G.  TAYLOR  of  the  San  Francisco  Examiner  for  Department.  He  had  start^  his 

gueS  atSj^a  tZ  Harry  G.  Taylor,  58,  former  Ne-  34  years,  died  Aug.  10  after  a  four-  ^  "“P^ 

given  by  the  Citv  nf  braska  weekly  newspa^r  publisher  week  illness.  He  was  superintendent  Detroit  ews. 

Mr.  and  Mrs.  Atkinson  wereT’monv  ‘^hai^n  of  the  Western  A^o-  of  the  mailing  department  at  the  time  dE  A  aiU  A  al 


telephone  company. 


the  summer  home  of  Fred  W.  Frahm, 


•WvertSg  conveS  Samuel  P.  Spink,  50,  an  employe  ^Permtendent  of  the  Detroit  Police 

ScotLnd  LenSr  HARRY  G.  TAYLOR  of  the  San  Francisco  Examiner  for  Department.  He  had  start^  his 

gueS  atSj^a  tZ  Harry  G.  Taylor,  58,  former  Ne-  34  years,  died  Aug.  10  after  a  four-  "f'^aP^P^"  7"*"  ^  "“P^ 

given  by  the  City  of  G1  ®^®Phon  braska  weekly  newspaper  publisher  week  illness.  He  was  superintendent  Detroit  ews. 

Mr  and  Mfc  A*L:.,,.  asgow,  and  chairman  of  the  Western  Asso-  of  the  mailing  department  at  the  time 

tbe'  ?ozen  Tnlernafif  1  nation  of  Railway  Executives,  died  of  his  death.  ^  5rlf  If  J  *  g 

tves  who  attended  the  private  nartv  f ^  Evanston,  Ill.  George  Louis  Michel,  48,  employed  M,  _ 

of  the  Lord  Provost  of  Glaseow  fSir  was  formerly  publisher  since  1919  in  the  composing  room  of  f 

Job  Stewart)  and  the  Citv  MavU-  of  the  Norton  County  Plain  Dealer  at  the  Jersey  City  (N.  J.)  Jersey  Jour-  ■  efaa  , 

trates.  Almena,  Kan.,  and  later  publisher  of  jiqI  charge  of  the  correction  bank,  ^  ^ 

.  the  Centrol  City  (Neb.)  Nonpareil,  died  Aug.  8  in  the  Fairmount  Hos-  F  ' 

ADS  BUILT  MIT  FT  AT  FQ  As  commissioner  of  Western  Rail-  pjtal.  •  Jx 

Newspaper  adveriising  over  a  ^  William  H.  D.  Koerner,  artist  and  f  'i" 

tliree-month  period  has  avert^  a  de  ‘=o-‘>P^»-«tive  Western  Railroads  ad-  v,u  ^  A  /  \ 


died  Aug.  8  in  the  Fairmount  Hos¬ 
pital. 

William  H.  D.  Koerner,  artist  and 


^  magazine  illustrator  who  started  his 
vertising  effort  of  1935  and  1936.  The  «  ..,  .,  p.  ■ 


in  milk  consumption  in  S^n  firs  veaVr  appro^^^^^^^^  career  with  the  Chicago  Tribune,  died 

Francisco,  the  California  Retail  o/u  a®  appropriation  was  aiviaea  ^  Interlaken, 

Grocer.-  75-25  between  newspapers  and  maga-  »  r.  ^  J 


Grocers’  Association  has  reported. 
^  Francisco’s  consumption  re- 
'l^ined  normal  in  the  face  of  a  7% 
‘>«line  throughout  the  rest  of  the 
i'ition,  it  was  stated.  The  campaign 
3egan  May  3  when  the  drop  in  milk 


zines.  The  1936  campaign  was  de¬ 
voted  solely  to  newspaper  space. 


METCALFE  U.  S.  PROBER 


N.  J.,  after  a  long  illness.  He  was 
widely  known  for  his  paintings  of  the 
old  West. 

Lincoln  C.  Carson,  71,  prominent 
in  Pittsburgh  journalism  for  a  gen¬ 
eration  and  at  one  time  managing 


,^ge  first  became  noticeable.  The  Metcalfe,  Chicago  Tunes  Pittsburgh  Gazette- 

gure  advanced  3%  in  June  and  later  reporter  who  participated  in  that  died  Aug.  13  at  his  home  in 

gsmed  normalcy.  newspaper  s  expose  of  Nazi  activities  Coshocton,  O.,  of  a  heart  attack.  He 

fronpo  Ainerica,  has  resign^  to  become  ^  editor  of 

UnGES  REGULAR  SPACE  investigator  for  the  Congressional  Pittsburgh  Dispatch.  He  was  the 
J^ohn  M.  Palmer,  advertising  spe-  committee  investigatmg  un-American  Gazette-Times’  managing  editor  for 
of  the  J.  Walter  Thompson  Co.,  activities. 

retail  furniture  dealers  at  - - - 

Western  Furniture  Institute  meet-  I 

■ig  gently  in  San  Francisco  to  keep  T  r  J  i 

|,^eir  advertising  to  revive  sales.  I  T  y  OU  Tl  C  C  U  i 

w  common  sense  of  retail  advertis-  *  I 

['•g.  he  said,  “is  not  so  much  how  •  1  .l  * 

jri*  •  y°'“'  .message  as  the  regu-  CIT  Cti  I  Ctt  10  tl 
ify  With  which  you  tell  it.” 
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i  ADVERTISING  REVIEW 


■ 
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l^TEaiVATlONAL 
SERVICE 
Sydney  R.  Clarke 

76,  Rm  dee  Petita-Cliuipa 
Paria,  FraoM 

Travei  Experts 

■ew  Tork  BepiMMitatlTa: 
u,  ^  T.  Hendenen  Compaiv.  Ine. 

••I  VUth  Araoae  HewTork.  W.  T. 
▼AnderMlt  8-47W 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the  i 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers  I 
Association  can  provide  you  | 
with  men  of  capacity  and  | 
ability. 

Address:  Secretary  -  Treas-  ; 
urer,  c/o  Tulsa  World,  j 
Tulsa,  Okla.  j 


WHAT 

are  Brlttak  NewapapexMB 
and  AdTertUan  doing? 

Their  own  weekly  Jounal 
will  tell  yon.  Annn^  8nk- 
•CTlptton  Bate  19/6. 

Post  Irmm  apec/men  eewy 
from 

THE  NEWSPAPER 
WCHILO  and  ADVER. 
TISING  REVIEW 

154  Fleet  Street, 

London 


mf 

V.-jl  I 


The  Photo  Room 
Noticed — 

that  their  work  was  coming 
out  in  the  paper  much  nearer 
the  clarity  of  the  original  print. 
Result,  more  effort  to  find  re¬ 
sults  of  real  pictorial  value. 

One  of  the  camera  wielders 
borrowed  a  match  from  a 
stereotyper  and  made  the  dis¬ 
covery  that  a  change  to  Certi¬ 
fied  Mats  was  a  big  factor  in 
the  better  production. 

For  dependsbU  stereotyping,  rely  on 
Certified  Mets,  mede  in  the  U.  S.  A. 

CERIIFIED  DRY  MAI  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


EDITOR 


P  U  B  L  I  S  H  E 


JULY  LINAGE  IN  LEADING  CITIES 


1938  1937  Gain  or  Loss 

AKRON.  OHIO 

Times  Pros  . (e)  373,193  51S.774  242,581  L 

Beaoon-Journal  . (e)  703,915  1,097,075  393,160  L 

Tinies*Press  . (S)  168,092  186,261  18,169  L 


Total  Daily  .  1,077,108  1,712,849 

Total  Sunday  .  168.092  186.261 

Grand  Total  .  1,245,200  1,899,110 

ALBANY,  N.  Y. 

Knickerhocker  Newb..(e)  537,238  654,364 

Times-l'nion  . (ml  409,396  496.013 

•Times-Union  . (S)  161,075  158.792 


635,741  L 
18,169  L 
653,910  L 


117,126  L 
86,617  L 
2,283  G 


Total  Daily  .  946,634  1,150,377 

Total  Sunday  .  161,075  158.792 

Grand  Total  .  1,107,709  1,309,169 


203,743  L 
2,283  G 
201,460  L 


ALBUQUERQUE,  N.  M. 

Journal  . (m)  337,314  344,955 

Tribune  . (e)  328,342  352,716 

Journal  . (S)  52,677  51,920 


Total  Daily  .  665,656  697,671 

Total  Sunday  .  52,677  51,920 

Grand  Total  .  718,333  749,591 

ASHEVILLE,  N.  C. 

Citizen  . (m)  304,924  347,257 

Time-  . (e)  312,150  376,156 

Citizen-Times  . (S)  117,864  117,545 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


.  617,074 

.  117,864 

.  734,938  I 

ATLANTA,  GA. 


106,339  L 
319(3 
106,020  L 


f  ieorgiau  . 

. (e) 

372,999 

412,492 

39,493 

L 

Journal  . 

. (e) 

490,860 

588,176 

97,316 

L 

Constitution 

400,597 

445.152 

44,555 

L 

^American  . 

. (S) 

120,958 

149,616 

28,658 

L 

Oournal  . 

. (S) 

171,035 

142,436 

28,599 

G 

Constitution 

. (S) 

156,617 

118,639 

37,978 

u 

ToUl  Daily  .  1,264,456  1,445,820 

Total  Sunday  .  448,610  410,691 

Grand  Total  .  1,713,066  1,856.511 

ATLANTIC  CITY,  N.  J. 

Press  I'nioii  . (m)  390,731  447,009 

Press-Union  . (S)  67,025  60,187 


181,364  L 
37,919  ti 
143,445  L 


Grand  ToUl  - - -  457,756  507,196  49,440  L 

Press-L  nion  morning  and  evening  sold  in  combination. 
Linage  of  morning  edition  shown. 


\ei»s-Posf  . (e) 

Sun  . (e) 

Sun  . (m) 

•American  . (S) 

tSun  . (S) 


BALTIMORE,  MD. 


249,199  L 
126,631  L 
65,646  L 
36,333  L 
52,491  G 


Total  Daily  .  1,807,094  2,248,570 

Total  Sunday  .  563,904  547,746 

Grand  ToUl  .  2,370,998  2,796,316 


441,476  L 
16,158  G 
425,318  L 


^  BANGOR,  MAINE 

Commercial  . (e)  223,726  267,142 

. (m)  314.450  373,766 


Grand  Total  .  538,176  640,908  102,732  L 

,  ,  BIRMINGHAM,  ALA. 

Age-Herald  . (m)  317,398  421,917  104,519  L 

. (e)  472,448  568,413  95,965  L 

Post  •  ••■■■-•-•-•-•.-(«)  284,992  401,129  116,137  L 

T.Ncivs  &  .\ge  Herald. (S)  238,132  201,916  36,216  G 


Tota  Daily  .  1,074,838  1,391,459  316,621  L 

Total  Sunday  .  238,132  201.916  36,216  G 

Grand  Total  .  1.312,970  1,593,375  280,405  L 


Record  . (m) 

Anrericaii  . (e) 

f^olie  . (me) 

Herald-Traveler  ....(me) 

. (m) 

Transcript  . (e) 

'Advertiser  . (S) 

Glolie  . (S) 

tll^rald  . (S) 

P'>S't  . (S) 


BOSTON.  MASS. 


.  1.893,438  2,254,871  361,433  L 

.  675,622  677,501  1,879  L 

G^nd  Total  .  2,569,060  2,932,372  363,312  L 

sh  T  *'■  ‘^""•’■"ation  only.  Herald  linage 

shown.  Traveler  sold  in  combination  with  Sunday  Herald. 


Courier-Kxpress  . (m) 

. (e) 

limes  . (e) 

"O.urier-Express  ...(S) 

tTimes  . (S) 


BUFFALO,  N.  Y. 


Tota  Daily  .  1,377.429  1.905.027 

Total  .Sunday  .  253,455  234,509 

Grand  lotal  .  1.630,884  2,139,536 


(Compiled  by  Modia  Roeords,  Inc.l 


17,580  G 
64,052  L 
61,914  L 
115,057  L 
65,767  L 
72,223  L 
'2)0,620  L 
15,294  (.i 
20,714  G 
2,733  G 


CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  381,520  _ 

Gazette  . (S)  92,188  _ 


CHARLOTTE,  N.  C. 

. (e)  395,108 

Observer  . (m)  404,543 

News  . (S)  98,262 

Observer  . (S)  215,264 


Total  Daily  .  799,651 

Total  Sunday  .  313,526 

Grand  Total  .  1,113,177 


1938  1937  Gain  or  Loss 

CHATTANOOGA.  TENN. 

_ (m)  294,438  292,250  2,188  G 

. (e)  343,554  387,105  43,551  L 

. (e)  380,574  451,907  71,333  L 

_ (S)  86,913  87,147  234  L 

_ (S)  212,694  127,432  85,262  G 


Times  . 

294,438 

. (e) 

343,554 

Free  Press  . . . . 

. (e) 

380,574 

. (S) 

86,913 

Free  Press  . . . . 

. (S) 

212,694 

Total  Daily  .  1,118,566  1, 

Total  Sunday  .  299,607 

Grand  Total  .  1,318,173  1, 

CHICAGO.  ILL. 


112,696  L 
85,028  G 
27,668  L 


1938 

1937 

Gain  or  L .. 

ERIE,  PA. 

...(e) 

345,217 

464,426 

1 19,209  L 

...(e) 

329.249 

484,395 

155,146  L 

Dispatch-Herald  .. 

...(S) 

221,106 

189,442 

31,6640 

674,466 

948.821 

274.355  1 

Total  Sunday  . . 

221,106 

189,442 

31,664  (, 

Grand  Total  . . . 

895,572 

1,138,263 

242,691  L 

Tribune  . (m) 

Herald  &  Examiner. .  (m) 

tDaily  News  . (e) 

American  . (e) 

Times  . (e) 

Tribune  . (S) 

•Herald  &  Examiner. .  (S) 
Times  . (S) 


216,705  L 
95.740  1. 
172,602  L 
39,684  L 
130,287  L 
76,345  (. 
62,406  L 
11,791  L 


Courier  . (m) 

Press  . (e) 

Courier  . (S) 

Press  . (S) 


EVANSVILLE.  IND. 


Total  Daily  .  2,796,929  3,451,947 

Total  Sunday  .  636,534  634,386 

Grand  Total  .  3,433,463  4,086,333 


655,018  L 
2,148  (. 
652,870  L 


Total  Daily  .  908.390  1,105,020 

Total  Sunday  .  237,609  230,514 

tjrand  Total  .  1,145,999  1,335,534 

FALL  RIVER,  MASS. 

Herald  News  . (e)  323,002  406,441 

FLINT.  MICH. 

Journal  . (*)  579,619  . 

Journal  . (S)  102.409  . 


CINCINNATI.  OHIO 

...(m)  336,565  445,044 


Enquirer  . 

. (m) 

336,565 

Post  . 

. (e) 

425,168 

Times-Star  .... 

. (e) 

559,595 

tEnquirer  .... 

. (S) 

368,563 

108,479  L 
160,062  L 


765,799  206,204  L 
327,482  41,081  1. 


Grand  Total  .  682,028  . 

FORT  WAYNE,  IND. 

Journal  Gazette  . (m)  304,74  1  395,624  90,883 

News-Sentinel  . (e)  583.325  728,570  145,245 

Journal  Gazette  . (S)  268,587  146,909  121,678 


ToUl  Daily  .  1,321,328  1,796,073 

Total  Sunday  .  368.563  327,482 

Grand  Total  .  1,689,891  2,123,555 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  482,275  655,856 

News  . (e)  391,681  595,182 

Press  . (e)  673,360  1,013,751 

f  •Plain  Dealer  . (S)  355,326  356,577 


474,745  L 
41,081  G 
433,664  L 


Total  Daily  .  888,066  1,124,194 

ToUl  Sunday  .  268,587  146,909 

Grand  Total  .  1,156,653  1,271,103 


FORT  WORTH,  TEXAS 


173,581  L 
203,501  L 
340,391  L 
1,251  L 


Total  Daily  .  1,547,316  2,264,789 

Total  Sunday  .  355,326  356,577 

Grand  ToUl  .  1.902,642  2,621,366 

COLUMBUS.  OHIO 

ispatch  . (e)  718,761  959,218 


717,473  L 
1,251  L 
718,724  L 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal _ (m) 

Dispatch  . (S) 

Star  . (S) 


240,457  L 
130,669  L 
15,416  L 
21,186  G 
1,072  G 


Total  Daily  .  1,353.272  1,739,814 

Total  Sunday  .  286,683  264,425 

Grand  Total  .  1,639.955  2,004,239 

DALLAS.  TEXAS 

News  . (m)  597,616  617,913 

Times-Herald  . (e)  756,989  783,450 

Dispatch  Jouriral  _ (e)  512,310  544,047 

tNews  . (S)  254,435  225,023 

Times-IIerald  . (S)  243,638  175,662 


386,542  L 
22,258  (i 
364.284  L 


Star-Telegram  . . 

....  (m) 

245,432 

273,760 

28.328 . 

Sur-Telegram  . . 

. (e) 

491,547 

531,555 

40,008 . 

. (e) 

341,489 

394,322 

52.833 

Sur-Telegram  . 

. (S) 

134,173 

109.646 

24.527 ' 

Total  Daily  . . 

1,078,468  1,199,637 

121.169 

ToUl  Sundav 

134,173 

109,646 

24.527 ' 

Grand  Total  . 

1,212,641  1,309.283 

96.642 

FREEPORT-HEMPSTEAD, 

N.  Y. 

Review-Star  . . . . 

. (e)  278,223 

FRESNO.  CALIF 

339.614 

61.391 

347.658 

442,389 

94,731 

Bee  . 

. (S) 

67,581 

64,830 

2.751 

firand  Total  . 

GLENS 

415,239 

FALLS,  N. 

507,219 

Y. 

91,980 

Post-Star  . 

369,913 

435,895 

Post-Star  (m)  and  Times  (e)  sold  in  combination.  L  r 
of  Post-Star  is  given. 

GREENSBORO,  N.  C. 


News  . (m) 

Record  . (e) 

News  . (S) 


ToUl  Daily  .  1.866,915  1,945,410  78,495  L 

Tot.al  .Sunday  .  498,073  400.685  97.388  (. 

Grand  Total  .  2.364,988  2,.346,095  18,893  «. 

The  Dispatch  merged  with  the  Journal  effective  July  1, 
1938.  Paper  now  known  as  Dispatch  Journal. 


DAYTON,  OHIO 


Total  Daily  .  523.167  . 

Total  Sunday  .  129,075  . 

Grand  Total  .  652,242  . 

HARRISBURG,  PA. 

Patriot  . (m)  392.999  482.601  89,602 

Telegraph  . (e)  .346,3  5  8  5  1  4,081  167,721 


Joum.il  . 

. (m) 

260.937 

348,553 

87.616  1. 

Herald  . 

. (e) 

414.209 

642,636 

228.427  L 

News  . 

. (e) 

563.890 

859,087 

295,197  L 

Tournal  . 

. (.S) 

86.319 

86.624 

.305  L 

\cws  . 

. (S) 

96.855 

113.742 

16.887  L 

Grand  Total  .  739.357  996.682  257,325 

The  News  (e)  carries  the  same  amount  of  advertising 
the  Patriot  (m). 


Total  Daily  .  1.239.0.36  1,850.276 

Total  .Sunday  .  183.174  200.366 

Grtind  Total  .  1.422.210  2.050.642 


611,240  L 
17.192  L 
628.432  L 


HARTFORD,  CONN. 

Courant  . (m)  281.040  382,621  101.581 

Times  . (e)  699.773  897,032  197.259 

Courant  . (S)  224.287  174.286  50,001 


Total  Daily 
Total  Sunday 


980.81.3  1,279.653 


Rffcky  Mt.  News... 

. .  (m) 

241.936 

295.727 

5.3.791  L 

<  irand  Tittal 

Post  . 

...fe) 

662.051 

806.955 

144.904  L 

Hou: 

Kocky  Mt.  News,,, 

...(S) 

62.78.3 

59.465 

3..31S  r, 

Post  . 

...(S) 

198.828 

185.612 

13.216  G 

Post  . 

- - 

— 

- - 

I*ress  . . 

. (e> 

Tut.al  Daily  .... 

90.3.987 

1,102,682 

198.695  1. 

Cbrotiiclc  . 

. (S) 

Total  Sunday  . . 

261.611 

245,077 

16.534  (. 

"Post  . 

. (S) 

(irand  Total  ... 

1.165,598 

1.. 347,759 

182.161  1. 

DES  MOINES.  IOWA 

Register  . (m)  287.858  .326.774 

Tribune  . (e)  397.860  492.228 

Register  . (S)  172,828  160,664 


Total  Daily 
Tot.il  Sunday 


1,576,095 

475.068 


1.711,555 

336,116 


Grand  Total  .  2,051,163  2,047.671 

HUNTINGTON,  W.  VA. 


Total  Daily  .  685,718  819,002 

Total  Sunday  .  172.828  160,664 

Grand  Total  .  858,546  979,666 


1.33.284  I, 
12.164  G 
121,120  L 


145,793  L 
209,004  L 
172,801  L 
38,251  G 
19,305  L 


DETROIT,  MICH. 


527,598  L 
18,946  G 
508.652  L 


Times  . (e) 

Free  Press  . (m) 

News  . (e) 

'Times  . (S) 

Free  Press  . (S) 

tNews  . (.S) 


.377,417  662,100 

398,629  530,579 

756.926  1.117,435 
191.967  229.045 

151.746  137,591 

354,443  308.378 


284,683  L 
131.050  L 
360.509  L 
.37.078  1. 
14,155  i, 
46.065  <i 


.\dvertiscr  . 

...(e) 

345,248 

Herald- Dispatch  ... 

. .  ( tn ) 

352,126 

Herald*  Advertiser 

...(S) 

103,927 

Total  Daily  . . . . 

697,374 

Total  Sunday  .  . 

10.3,927 

Grand  Total  . . . 

801,301 

-News  . (e) 

Star  . (m) 

Times  . (e) 

tStar  . (S) 


INDIANAPOLIS,  IND. 

_ (e)  666,526  837,386 

_ (m)  482,613  556.810 

_ (e)  415,572  645,401 


282,117  245.716 


CAMDEN,  N.  J. 

. 400,823  551,208  150,385  L 

Lourier  (c)  and  Post  (m)  sold  in  combination.  Linage  of 
evening  edition  shown. 


Total  Daily  .  1.532,972  2.310,114 

Total  Sunday  .  698,156  675,014 

Gi.and  Total  .  2,231,128  2,985,128 


DURHAM,  N.  C. 


Herald  . (m)  221.461 

Sun  . (e)  278,473 

Herald-Sun  . (S)  84,790 


Total  Daily  .  1,564,711  2,039,597 

Total  Sunday  .  282,117  245,716 

Grand  Total  .  1,846,828  2,285,313 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  452.069  682,513 

Jourmal  . (e)  5.34,177  520,201 

Times-Union  . (S)  222,056  181,455 


222,056  181,455 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


EL  PASO,  TEXAS 

Times  . (m)  309,451 

Her.ald  Post  . (e)  332,527 

Times  . (S)  114,639 


ToUl  Daily  . . 
Total  Sunday 
Grand  Total  . 


309,451 

317,014 

7,563 

L 

332,527 

411,118 

78,591 

L 

114,639 

95,367 

19,272 

G 

641,978 

728,132 

86,154 

L 

114,639 

95,367 

19,272 

G 

756,617 

823,499 

66,882 

L 

Total  Daily  .  986,246  1,202,714  2\6.^. 

Total  Sund.iy  .  222,056  181,455 

Grand  Total  .  1,208,302  1,384,169  175, w 

Journal  linage  includes  legal  Ux  sale  advertising  b 
Times-Union  linage  includes  legal  Ux  sale  advertising  b 

JAMESTOWN,  N.  Y. 

Journal  . (e)  297,576  382.605  8S.0» 

Post  . (m)  296,524  387,132  90,6« 


Grand  Total  .  594.100  769,737  175.<3' 

JOHNSTOWN,  PA. 

Tribune  . (e) _  465,912  638,249  172.« 

Tribune  (e)  sold  in  combination  with  Democrat 


3  H  E 


for  august  20.  1938 


41 


JULY  LINAGE  IN  LEADING  CITIES 


Uain  or  L . 

1 19,209  l| 
155, 1«L 
31,6«u 

274.355  J 
31.6«4( 
242,691 

73,529: 
123,101  L| 
3,035 
10,130  (: 

196,630 
7,095 
189,535 1 

83,439  J 


1938 


1937  Gain  or  Loss 


KANSAS  CITY,  MO. 


urnal-Post 


.(e) 

296,726 

265,488 

31,238  G 

Times-Picayune  . ( 

.(e) 

560,180 

675,737 

115,557  L 

Tribune  . ' 

.  (m) 

557,461 

684,637 

127,176  L 

Item  . 

.(S) 

88,075 

81,455 

6,620  (. 

States  . 

.(S) 

366,924 

302,758 

64,166  G 

Times-Picayune  & 

NEW  ORLEANS, 

725,110 


Total  Daily  .  1,414,367  1,625,862 

Total  Sunrlay  .  454,999  384,213 

Grand  Total  .  1,869,366  2,010,075 

KNOXVILLE.  TENN. 

•rml  . (m)  328,426  378,123 

Sentinel . (e)  382.266  444,183 

rnal  . (S)  116.672  103,442 

;.wsSentinel  . (S)  146,946  111,090 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


49,697  L 
61,917  L 
13.230  G 
35.856  (G 


710,692  822,306 

263,618  214.532 

974,310  1,036,838 


111,614  L 
49,086  (G 
62,528  L 


90,883 

145,245 

121,678 


inminer  . 

. . .  (m) 

605,788 

694,604 

88,816  L 

Daily  Xews  . 

. .  .  (m) 

323.610 

379,494 

55,884  L 

Times  . 

. . .  (m) 

834.513 

909,758 

75,245  L 

Herald  Express  . 

....(e) 

661,983 

901,360 

239,377  L 

News  . 

....(e) 

.307,531 

303,161 

4,370  G 

'Euminer  . 

...(.S) 

398,408 

386,243 

12,165  G 

(Times  . 

...(S) 

384,074 

335,774 

48,300  G 

Total  Daily  .  2,733.425  3,188.377 


236.128 

121,678 

114,450 

28.328 

40,008 

52.833 

24.527 


Total  Sunday 


782,482..  722,017 


Grand  Total  .  3,515,907  3,910,394 

LOUISVILLE,  KY. 


454,952  L 
60,465  G 
394,487  L 


121.169 

24.527 

96.642 

61,391 


94,731  J 
2,75U 


Omrier-Journal  . . 

. . .  (m) 

674,777 

786,336 

111,559 

L 

Tidcs  . 

, . .  .  (e) 

638,063 

769,126 

131,063 

L 

Cooner-Journal 

...(S) 

282,649 

270,511 

12,138 

G 

Total  Daily  . , . . 

1,312.840 

1,555,462 

242,622 

L 

Total  Sunday  . . 

282,649 

270,511 

12,138 

(i 

Grand  Total  . , . 

1,595,489 

1,825,973 

230,484 

L 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  372,688  456,224 

Union  (m)  and  Leader  (e)  sold  in  combination. 
Unioo  (m)  is  shown. 


670,438 

398,889 

243,597 


91,9801 


65,982 

ion. 


Commercial  Appeal  . 

.  (m) 

608.4.82 

Press-Scimitar  . . 

..(e) 

334,583 

♦Commercial  Appeal . 

.(S) 

294,309 

Total  Daily  . 

943,065 

Total  Sunday  . . . . 

294,309 

Grand  Total  . 

1,237,374 

Herald  . 

MIAMI.  FLA. 

.(m) 

512,009 

Xews  . 

. .  (e) 

342,622 

Herald  . 

.(S) 

207,210 

Xewi  . 

.(S) 

95,227 

Total  Daily  . 

854,631 

Total  Sunday  . . . . 

302,437 

Grand  Total  . 

1,157,068 

83,536  L 
Linage  of 


61,956  L 
64,306  L 
50.712  (G 


89,602 

167,723 


25  7,325 
Ivertising 


101.581 

197.259 

50,001 


298,840 

50.00! 

248.839 

90.90 

21.01: 

23,5f. 

69.35t 

69.59- 

135.41 

138,95. 

3,49; 


170.86:' 

74,19: 

229,82' 

36, 40: 


474, 88« 
36,40: 
438,48.' 

230,444 1 
13,978 
40,6('l 

216,46- 

4fl.6(: 

175,8t: 


85.021 1 
90.60 

175>5' 

172.35' 
at  (m). 


Sentinel 

Jmmal 

I^er 

■Vfwi 

Xewn-Se 

’Journal 


Total  Daily  . , 
Total  Sunday 


568,495 

441,508 

238,519 

116,543 


1,010,003 
355,062 
1,365,065 

MILWAUKEE.  WIS. 


. .  (m) 

280.795 

431,233 

..(e) 

748,373 

892,021 

..(e) 

128.404 

156.845 

. .  (e) 

309,011 

447,959 

..(S) 

127,854 

167,016 

..(S) 

270,227 

230.394 

1,466.583 

1,928,058 

398,081 

397,410 

1,864,664 

2,325,468 

126,262  L 
50.712  G 
75,550  L 

56,486  L 
98,886  L 
31,309  L 
21,316  L 

155,372  L 
52,625  L 
207,997  L 


150,438  L 
143,648  L 
28,441  L 
138,948  L 
39,162  L 
39,833  G 


. (e) 

. (d) 

. (S) 

'Tribune  . (S) 


MINNEAPOLIS,  MINN. 


494,873 

441,233 

328,577 

138,308 

231,296 


.  1.264,683  1,471,648 

total  Sunday  .  369,604  295,102 

tTrand  Total  .  1,634,287  1,766,750 

MODESTO,  CALIF. 

. (e)  314,982  394,099 

MONTREAL.  CANADA 

94,758  798,082 


Bet 


S'*'  .... 

... 

}-*  Presse 
Patrie 

•trald  .  ,,, 

P^'rie  . ’(S) 


(e) 

(m) 

.(e) 

(e) 

(e) 


345.510 

712,304 

104,971 

183,183 

74,932 


359,220 

727,864 

112.001 

185,477 

63,064 


fel&y .  2.140,726  2.182,644 

brand  Total  ...  . 


74.932  63.064 

2.215.658  2,245,708 


Tress 
Star  , 
Star  . 


MUNCIE, 

(e)  294 

.(m) 

.(S) 


334 

98 


IND. 

,666  398,205 

256  419,705 

116  88,700 


tS{^!  .  ®28, 

*otai  Sunday  .  oa 

<^»nd  Total  . !  727 


79,117  L 

3,324  L 
13,710  L 
15,560  L 
7,030  L 
2,294  L 

1 1.868  G 

41.918  L 

11.868  G 
30,050  L 


103,539  L 
85,449  L 
9,416  G 


Banner  . . 
],*uessean 
Tenne 


NASHVILLE, 

. (e)  354, 

. (m)  348, 

"'S'-ean  . (S)  204, 


922  817,910 

116  88,700 

038  906,610 

TENN. 

301  310,461 

452  369,358 

735  101,399 


188,988  L 
9,416  G 
179,572  L 


Total  Daily  .  702 

^otal  Sunday  .  204 

brand  Total  .  907, 

NEWARK, 

N^s  . (!")  16 

.g^-Eagl, 


(e) 

(e) 

.(S) 

.(S) 


Ledger’ 


.  1.224 

*<4al  Sunday  .  261 

Grand  Total  .  1  ags 


753  679,819 

,735  101,399 

488  781,218 

N.  J. 

,483  224,808 

949,506 
366,114 
163,184 
72,127 


112 

800 

783 

544 


56,325  L 
162,394  L 
97,314  L 
34,599  G 
8,583  L 


,395  1,540,428 
,327  235,311 

,722  1.775,739 


316.033  L 
26.016  G 
290,017  L 


States  . (S) 

tItera-Tribune  . (S) 


227,587 

462,787 

354,206 

337,643 

228,875 


1937 

Gain  or  Loss 

1938 

1937 

LA. 

READING.  PA. 

812,742 

87,632 

L 

Eagle  . 

. (e) 

449,030 

611,517 

301,145 

73,558 

L 

Times  . 

421,677 

524,238 

523,853 

61,066 

L 

I^gle  . 

. (S) 

42,925 

38,213 

445,286  91,080  L 


276,152 

200,860 


Total  Daily  .  1,769,690  2,083,026 

Total  Sunday  .  566,518  477,012 

Grand  Total  .  2,336,208  2,560,038 

NEW  YORK,  N.  Y. 

Times  . (m)  669,921  829,720 

Herald  Tribune  .  . . .  (m)  461,441  606,553 

.\ews  (m)  769,408  919,793 

Mirror’ . (m)  217,817  288,863 

Journal-American  (e)  467,360  675,861 

Sun  . (e)  559,182  756,T16 

World-Telegram  . (e)  582,222  738,984 

Dost  . (e)  324.336  540,003 

•Journal-American  ..(S)  225,817  261,367 

Times  . (S)  619,191  494,492 

.Mirror  . (S)  105,585  80,094 

Xews  . (S)  341,617  300,413 

tllerald  Tribune  ....(S)  407,809  355,430 


61,491  G 
28,015  G 

313,336  L 
89,506  G 
223,830  L 


159,799  L 
145,112  L 
150,385  L 
71,046  L 
208,501  L 
197,234  L 
156,762  L 
215,667  L 
35,550  L 
124,699  G 
25,491  <G 
41,204  G 
52,379  G 


Total  Daily  .  4,051,687  5,356,193  1,304,506  L 

Total  Sunday  .  1,700,019  1,491,796  208,223  G 

Grand  Total  .  5,751,706  6,847,989  1,096,283  L 


Eagle 

Eagle 


BROOKLYN.  N.  Y. 


.(e) 

.(S) 


571,437 

136,224 


825,939 

123,084 


254,502  L 
13,140  G 


(Grand  Total 


_  707,661  949,023  241,362  L 

NIAGARA  FALLS.  N.  Y. 

(Gazette  . (e)  478,610  601,903  123,293  L 


Post-Enquirer  . (e) 

Tribune  . (e) 

Tribune  . (S) 


OAKLAND.  CALIF. 


991.347  1,156,881 
152.526  136,192 


Oklahoman  . 

.  ..(m) 

368,606 

Times  . 

...(e) 

466,580 

Oklahoma  News  . . 

...(e) 

282,811 

Oklahoman  . 

...(S) 

188,710 

Oklahoma  Xews  . 

...(S) 

107,953 

Total  Daily  . . . . 

1,117,997 

Total  Sunday  . . 

296,663 

Grand  Total  . . . 

1,414,660 

96,796  L 
68,738  L 
16,334  G 

165,534  L 
16,334  G 
149,200  L 


40,220  L 
92,892  L 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  .  1,143,873  1,293,073 

OKLAHOMA  CITY.  OKLA. 

408,826 
559,472 
346,146 
184,213 
98,228 

1,314.444 
282,441 


OMAHA,  NEB. 

World-Herald  . (e)  512,353  570,098 

t World  Herald  . (S)  202,317  163,576 

(Grand  Total  .  714,670  733,674  19,004  L 

World-Herald  sold  in  morning-evening  combination.  Linage 
of  one  edition  shown. 

PEORIA.  ILL. 


57,745  L 
38,741  G 


Journal-Transcript  ...(d) 


.Star 

Journal-Transcrip* 
Star  . 

Total  Daily  . . . 
Total  Sunday 


(e) 

.AS) 

..(S) 


458,735 

459,067 

120,938 

103,195 

917,802 

224,133 


579,587 

595,297 

118,206 

95,834 

1,174,884 

214,040 


Grand  Total  .  1,141,935  1,388,924 

PHILADELPHIA.  PA. 

Evening  Bulletin  ....  (e)  646,544  774,434 

Inquirer  . (ni)  528,984  695,123 

News  . (e)  203,106  254,899 

Evening  Public 

I.,edgcr  . (e)  596,832  824,195 

Record  . (m)  425,229  530,847 

Inquirer  . (S)  369,033  329,517 

t  Record  . (S)  220,088  226,180 


2,400,695  3,079,498 
589,121  555,697 

Grand  Total' .  2,989,816  3,635,195 

PHOENIX.  ARIZ. 


Total  Daily 
Total  Sunday 


Republic  . (m) 

Gazette  . (e) 

Republic  . (S) 


365,270 

418,869 

125,464 


419,116 

481,444 

108,435 


Total  Daily  . 
Total  Sunday 
(Grand  Total 


Sun-Telegraph  . (e) 

Post-(Gazette  . (m) 

Press  . (e) 

*  Sun-Telegraph  . (  S) 

t  Press  . (S) 


784,139  900,560 

125,464  108,435 

909,603  1,008,995 

PITTSBURGH.  PA. 

561,630  773,543 

411,836  519,142 

779,293  1,090,278 
202,705  219,681 

265,109  235,663 


Total  Daily  .  1,752,759  2,382,963 

Total  Sunday  .  467,814  455,344 

Grand  Total  .  2,220,573  2,838,307 

PORTLAND.  ORE. 


120,852  L 
136,230  L 
2,732  G 
7,361  G 

257,082  L 
10,093  G 
246,989  L 

127,890  L 
166,139  L 
51,793  L 

227,363  L 
105,618  L 
39,516  G 
6,092  L 

678,803  L 
33,424  G 
645,379  L 

53,846  L 
62,575  L 
17,029  G 

116,421  L 
17,029  (i 
99,392  L 

211,913  L 
107,306  L 
310,985  L 
16,976  L 
29,446  G 

630,204  L 
12,470  (. 
617,734  L 


tjregonian  . 

. . .  (m) 

446,537 

486.540 

40,003 

L 

Journal  . 

....(e) 

606,563 

749,210 

142,647 

L 

•News-Telegram  . . 

....(e) 

250,243 

328,934 

78,691 

L 

Oregonian  . 

....(S) 

219,278 

181,346 

37,932 

G 

tjournal  . 

....(S) 

105,677 

105,820 

143 

L 

Total  Daily  .  1,303,343 

Total  Sunday  .  324,955 

Grand  Total  .  1,628,298 


1,564,684 
287,166 
1,851,850 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  702,340  891.756 

Journal  . (m)  298,085  346,569 

Journal  . (S)  168,548  153,669 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


1,000,425  1,238,325 
168,548  153,669 

1,168,973  1,391,994 


261,341  L 
37.789  (. 
223,552  L 

189,416  L 
48,484  L 
14,879  G 

237,900  L 
14,879  G 
223,021  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


870,707  1,135,755 


42,925 

913,632 


38,213 

1,173,968 


Gain  or  lajss 

162,487  L 
102,561  L 
4,712  G 

265,048  L 
4,712  G 
260,336  L 


RICHMOND.  VA. 


News-Leader  . . . . 

....(e) 

731,380 

872,427 

141,047 

L 

Times-Dispatch  . . 

...  (m) 

438,231 

500,360 

62,129 

L 

Times-Dispatch 

....(S) 

228,597 

176,764 

51,833 

G 

Total  Daily  .  1,169,611 

Total  Sunday  .  228.597 


1,372,787 

176,764 


Grand  Total  .  1,398,208  1,549,551 

ROANOKE.  VA. 


Times  . 

. . . .  (m) 

215,929 

258,906 

World-News  . . . . 

....(e) 

335,784 

419,097 

Times  . 

....(.S) 

133,459 

118,170 

Total  Daily  , . . 

551,713 

678,003 

Total  Sunday  . 

133,459 

118,170 

Grand  Total  . . 

.  685,172 

ROCHESTER.  N. 

796,173 

,  Y. 

Tiraes-Union  . . . . 

....(e) 

552,521 

758,573 

Democrat  &  Chronicle,  (m) 

640,314 

757,672 

Democrat  &  Chronicle.  (S) 

215,104 

185,277 

Total  Daily  _ 

1,192,835 

1,516,245 

Total  Sunday  . 

215,104 

185,277 

Grand  Total  . . 

.  1,407,939  1,701,522 

ROCKFORD,  ILL. 

Register-RepiubliQ 

....(e) 

407,265 

529,626 

Star  . 

.  ...(m) 

332,907 

450,303 

Star  . 

....(S) 

103,779 

92,285 

Total  Daily  . . . 

740,172 

979,929 

Total  Sunday  . 

103,779 

92,285 

Grand  Total  . . 

843,951 

1,072,214 

SACRAMENTO.  CALIF. 


63,335  L 

Tribune  . 

. .  .(m) 

566,840 

4,497  G 

Deseret  News  _ 

....(e) 

311,158 

9,725  G 

Telegram  . 

....(e) 

454,444 

Tribune  . 

...(S) 

165,107 

196,447  L 
14,222  G 

Total  Dailv  ,  , . 

1,332,442 

182,225  L 

Total  Sunday  . , 

165,107 

Grand  Total  _ 

1,497,549 

SAN  DIEGO.  CALIF. 


SAN  FRANCISCO.  CALIF. 


SCHENECTADY.  N.  Y. 

Gazette  . (m)  616.054  647,260 

Union-Star  . (e)  524,068  592,541 


Grand  Total 


Tribune  . (m) 

Times  . (e) 

Scrantorrian  . (S) 


1,140,122  1,239,801 

SCRANTON.  PA. 


360,999 

602,701 

187,682 


486,691 

786,530 

160,267 


Total  Daily  .  963,700  1,273,221 

Total  Sunday  .  187,682  160,267 

Grand  Total  .  1,151,382  1,433,488 

SEATTLE.  WASH. 

Post-Intelligencer  _ (m)  358,872  420,728 

Star  . (e)  219,752  276,484 

Times  . (e)  576,721  729,674 

•Post-Intelligencer  ..(S)  249,813  294,349 

Times  . (S)  198,306  197,882 

Total  l>aily  .  1,155,345  1,426,886 

Total  .Sunday  .  448,119  492,231 

Grand  Total  .  1,603,464  1,919,117 


203,176  L 
51,833  G 
151,343  L 

42,977  L 
83,313  L 
15,289  G 

126,290  L 
15,289  G 
111,001  L 

206,052  L 
117,358  L 
29,827  G 

323,410  L 
29,827  G 
293,583  L 

122,361  L 
117,396  L 
11,494  G 

239,757  L 
11,494  G 
228,263  L 


Union  . . 

235,338 

253,088 

17,750 

L 

Bee  . 

. (e) 

610,415 

782,871 

172,456 

L 

Union  . 

. (S) 

107,549 

88,854 

18,695 

G 

Total  Daily  .  845,753  1,035,959 

Total  Sunday  .  107,549  88,854 

Grand  Total  .  953,302  1,124,813 

SALT  LAKE  CITY.  UTAH 

657,075 
402,516 
528,435 
147,836 


’i47,’836 
,735,862 

SAN  ANTONIO.  TEXAS 


190,206  L 
18,695  G 
171,511  L 

90,235  L 
91,358  L 
73,991  L 
17,271  G 

255,584  L 
17,271  G 
238,313  L 


Light  . 

....(e) 

434,443 

531,938 

97,495  L 

Express  . 

. . .  (m) 

274,824 

289,762 

14,938  L 

News  . 

....(e) 

477,566 

553,880 

76,314  L 

•Light  . 

...(S) 

246,653 

238,252 

8,401  G 

Express  . 

...(S) 

194,020 

168,571 

25,449  G 

Total  Daily  , . . . 

1,186,833 

1,375,580 

188,747  L 

Total  Sunday  . . 

440,673 

406,823 

33,850  G 

Grand  Total  _ 

1,627,506 

1,782,403 

154,897  L 

Union  . 

. . .  (m) 

427,438 

457,489 

30,051  L 

Sun  . 

....(e) 

372,977 

452,020 

79,043  L 

Tribune  . 

....(e) 

593,573 

725,985 

132,412  L 

Union  . 

...(S) 

204,510 

192,667 

11,843  U 

Sun  . 

...(S) 

76,251 

72,069 

4,182  G 

Total  Daily  . . . . 

1,393,988 

1,635,494 

241,506  L 

Total  Sunday  . . 

380,761 

264,736 

16,025  G 

Grand  Total  . . . 

1,674,749 

1,900,230 

225,481  L 

Chronicle  . 

.  .(m) 

406,441 

450,666 

44,225 

L 

Examiner  . 

• .  (m) 

580,010 

610,727 

30,717 

L 

Call-Bulletin  . 

...(e) 

419,686 

524,640 

104,954 

L 

News  . . 

...(c) 

554,597 

642,606 

88,009 

L 

Chronicle  . 

..(S) 

169,371 

152.967 

16,404 

G 

•Examiner  . 

..(S) 

354,530 

316,832 

37,698 

G 

Total  Daily  . 

1,960,734 

2,228,639 

267,805 

L 

1  otal  Sunday  .  . . 

523,901 

469,799 

54,102 

U 

Grand  Total  . . . . 

2,484,635 

2,698,438 

213,803 

L 

Chronicle  includes 

Valley 

edition. 

31,206  L 
68,473  L 

99,679  L 

125,692  L 
183,829  L 
27,415  G 

309,521  L 
27,415  U 
282,106  L 


61,856  L 
56,732  L 
152,953  L 
44,536  L 
424  G 

271,541  L 
44,112  L 
315,653  L 


SIOUX 

CITY,  IOWA 

Journal 

. (d) 

229,316 

278,415 

49,099  L 

Tribune 

. (e) 

220,022 

289,786 

69,764  L 

Journal 

. (S) 

71,323 

62,722 

8,601  G 

Total 

Daily  . 

449,338 

568,201 

118,863  L 

Total 

Sunday 

71,323 

62,722 

8,601  G 

(irand 

Total 

520,661 

630,923 

110,262  L 

(Continued  ou  next 

page) 
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1938  193/ 

SOUTH  BEND,  IND. 


. . . (e) 

279.356 

423,352 

...(e) 

397.943 

551.936 

...(S) 

50,386 

63.228 

Tribune  . 

...(S) 

64.286 

63,416 

677,299 

975,288 

Total  Sunday  . . 

114,672 

126,644 

Grand  Total  . . . 

791,971 

1.101,932 

SPOKANE.  WASH. 

Spokesman-Review 

. .  (m) 

309,041 

370.399 

...(e) 

507,839 

597,207 

...(e) 

155.366 

242,446 

t  Spokesman-Re  view 

..(S) 

171.663 

158,742 

143,996  L 
153.993  L 
12,842  L 
870  <J 


1938 

TORONTO,  ONT.,  CANADA 

Globe  &  Mail  . (m)  434.039  485,703 

Star  . (e)  893.041  1,019.165 

Star  . (w)  70.116  97,674 

Telegram  . (e)  806.758  988,086 


1937  Gam  or  Loss 


51.664  L 
126,124  1. 
27.558  1. 
181,328  L 


1938  1937  Gain  or  Loll 

WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel ...  (e)  316,550  . 

Journal  . (m)  278,341  .  . 

Journal  . (S)  128,675  . 


297,989  L 
11.972  L 
309,961  L 


61.358  L 
89,368  L 
87.080  L 
12,921  G 


Total  Daily  .  972.246  1.210.052 

Total  Sunday  .  171,663  158.742 

Gratid  Total  .  1.143.909  1,368,794 

SPRINGFIELD,  ILL. 

State  Journal  . (d)  355.908  . 

State  Register  . (e)  378.119  . 

State  Journal  . (S)  157.392  . 

State  Register  . (.S)  133.767  . 


237.806  L 
12.921  G 
224,885  L 


Total  Daily  .  734,027 

Total  Sunday  .  291,159 

Grand  Total  .  1.025,186 

ST.  LOUIS,  MO. 


Globe-Democrat  . (in) 

Post- Dispatch  . (e) 

Star-Times  . (e) 

tGlobe-Democrat  . . . .  ( S ) 
Post-Dispatch  . (S) 


403.265 

558.992 

449,418 

205.560 

305,437 


500,895 

767,650 

533.859 

203,064 

293,170 


97,630  L 
208.658  L 
84,441  L 
2,496  (i 
12,267  G 


Total  Daily  .  1,411.675 

Total  Sunday  .  510.997 

Grand  Total  .  1.922.672 


1,802.404 

496.234 

2.298,638 


390,729  L 
14,763  (. 
375,966  L 


ST.  PAUL,  MINN. 


Pioneer  Press  . . . 

. . . .  (m) 

458.921 

427.312 

31.609  (. 

. (e) 

469.132 

531.852 

62,720  L 

Pioneer  Press  . 

.-..(S) 

116,390 

100,906 

15,484  G 

928.053 

959,164 

31,111  L 

Total  Sunday 

116.390 

100,906 

15.484  G 

Grand  Total  . 

.  1.044,443 

SYRACUSE.  N. 

1,060,070 

Y. 

15,627  L 

. (e) 

418.279 

582.084 

163.805  L 

llerald  . 

. (e) 

475,304 

553,585 

78.281  L 

Post -Standard  . . 

. . . .  (m) 

337.184 

466.710 

129,526  L 

•  -American  . 

....(S) 

106.158 

125,776 

19,618  L 

Herald  . 

....(S) 

56,725 

46,143 

10,582  G 

Post-Standard  . . 

....(S) 

61,268 

43.332 

17,936  0 

Total  Daily  . . 

1.230.767 

1,602,379 

371.612  L 

Total  Sunday 

224,151 

215,251 

8.900  G 

Grand  Total  . 

1.454.918 

1.817,630 

362,712  L 

Grand  Total  . . 

2.203,954 

2,590,628 

386,674  L 

TRENTON.  N. 

J. 

Times  . 

. (e) 

477,672 

553.756 

76.084  L 

T  i  mes- Advert  i  ser 

....(S) 

63,052 

61.694 

1,358  0 

Grand  Total  . 

540,724 

615.450 

74,726  L 

TROY.  N.  Y. 

Record  . 

....(m) 

404.296 

453.971 

49.675  L 

Record  (m)  sold  in  combination  w 

ith  Times- 

Record  (e). 

Linage  ot  Record 

(in)  shown. 

TULSA.  OKLA. 

. (e) 

411,762 

474,497 

62,735  L 

World  . 

....  (m) 

422,645 

436.722 

14,077  L 

Tribune  . 

. (S) 

110,365 

93.174 

17,191  G 

World  . 

. (S) 

171,332 

149,349 

21,983  G 

Total  Daily  . . 

834,407 

911,219 

76.812  L 

Total  Sunday 

281.697 

242.523 

39,174  G 

Grand  Total  . 

1,116.104 

1,153,742 

37.638  L 

WASHINGTON. 

D.  C. 

Her. aid  . 

389,068 

522,811 

133.743  L 

Post  . 

. (m) 

471.459 

515.177 

43.718  L 

News  . 

. (e) 

387,447 

422.307 

34,860  L 

Times  . 

. (e) 

591,314 

750.942 

159.628  L 

Star  . 

. (e) 

1.084,371 

1,303,765 

219.394  L 

*  Herald  . 

. (S) 

300.629 

254.651 

45.978  G 

+Star  . 

. (S) 

386.331 

303.187 

83,144  G 

Post  . 

. (S) 

214.858 

182.231 

32,627  G 

Total  Dailv  . . 

2,923,659 

3.515.002 

591,343  L 

Total  Sunday 

901,818 

740,069 

161.749  G 

Grand  Total  . 

3,825,477 

4,255,071 

429.594  L 

Total  Daily  . , 
Total  Sunday 
Grand  Total 


.  594,891  . 

.  128,675  . 

.  723,566  . 

WORCESTER.  MASS. 

485.606 


Telegr.am  . 

(■azette  . 

. (e) 

413,728 

421,544 

Telegram  . 

. (S) 

125,729 

T(»tal  Daily  . 

1.086.559 

Total  Sunday 

125,729 

(■rand  Total 

.  1,212,288 

YOUNGSTOWN, 

Vindicator  & 

Telegram 

. (e) 

602,021 

Vindicator  & 

Telegram  , . . 

. (S) 

134,237 

Grand  Total 

736,258 

506.457 

323.293 

115,326 


71,878 L 
84,913 L 
72.006  L 
10,4036 


1,315.356 

115,326 

1,430,682 


228,7971 
10.403  6 
218.394  L 


847,895 


146.645 


994,540 

Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  153.152  198.904 

Home  News  . (S)  59,524  48,014 


245,8741 
12,408  L 
258,282  L 


45,752  L 
11,5100 


Grand  Total  .  212,676  246,918 

KANSAS  CITY,  KAN. 

Kansan  . (e)  228,592  234,885 

Kansan  . (S)  110,061  75,523 


34,242  L 


6.293  L 
34,538  6 


Grand  Total 


338,653  310,408 

NEW  BEDFORD,  MASS. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


(e) 

I 

.(e) 


Mamaroneck  Times  . . .  (e) 

Mt.  Vernon  Argus _ 

New  Rochelle  Standard 

Star  . 

Ossining  Citizen 

Register  . 

Port  Chester  Item.... 

Tarrytown  News . 

Yonkers  Herald 

Statesman  . 

White  Plains  Reporter. 
Peekskill  Star 


149.717 

366,627 


185.289 

386,812 


35.572  L 
20,185  I. 


309,091  415,047  105,956  L 


Standard-Times  . . 

...-(e) 

339,948 

455,728 

Mercury  . 

...(m) 

358,820 

467,590 

Standard-Times  . . 

...(S) 

35,070 

58,576 

Total  Daily  . . . . 

698,768 

923,318 

Total  Sunday  . . 

35,070 

58,576 

Grand  Total  _ 

733,838 

981.894 

11 5,780  L 
1 08.770 L 
23.506  L 


224,550  L 

23,506 L 
248,056  L 


(e)  144,848 

(e)  237,791 

(e)  142,002 


193,694 

348.216 

211,921 


48.846  L 
110,425  L 
69,919  L 


(e)  263,316 

(e)  436.647 

(e)  226,644 


372,236  108,920  L 

534.823  98.176  L 

260,533  33.889  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS  WEEK"- 
JULY,  1938 


••‘AMERICAN  WEEKLY”  Linage— 34,819  and  ‘‘COMIC 
W  EEKLY”  Linage — 16,184  lines  is  included  in  the  Sunday 


Grand  Total 


2.276,683  2,908,571 

WICHITA,  KAN. 


News-Tribune  . (e) 

Times  . (e) 

Ledger  & 

News-Tribune  . (S) 


TACOMA,  WASH. 


384,020 

284,695 


467,488 

380,564 


83.468  L 
95,869  L 


128,121  113,502  14,619  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


668.715 

128.121 

796,836 


848,052 

113,502 

961,554 


179,337  L 
14,619  G 
164,718  L 


Beacon  . 

....(e) 

411,693 

516,651 

104,958  L 

Eagle  . 

...(m) 

297,481 

314.716 

17,235  1. 

Eagle  . 

....(e) 

319,542 

477,480 

157,938  L 

••Beacon  . 

,...(S) 

360.128 

329,385 

30,743  G 

Eagle  . 

....(S) 

218.602 

256.122 

37,520  I. 

Total  Daily  . . . . 

1,028,716 

1,308.847 

280,131  L 

Total  Sunday  . 

578,730 

585,507 

6,777  L 

(.irand  Total  . . , 

1,607,446 

1,894,354 

286,908  L 

WILKES-BARRE,  PA. 


91,169 

121.142 

29,973  L 

Record  . 

.  ...(m) 

546.248 

656.451 

110,203  L 

Blade  . 

. (e) 

528,255 

763,772 

235,517  L 

Times  Leader  . . 

. (e) 

590.873 

641.652 

50,779  L 

News-Bee  .... 

. (e) 

280,036 

427,635 

147,599  L 

News  . 

. (e) 

274,338 

370,194 

95,856  L 

Times  . 

. (S) 

201.053 

197,070 

3,983  G 

Independent  . . . . 

....(S) 

155,869 

127,391 

28,478  G 

Total  Daily  .  899,460  1,312.549  413,089  L 

Total  Sunday  .  201,053  197,070  3,983  G 

Grand  Total  .  1.100,513  1,509,619  409,106  L 


Total  Daily  .  1.411,459  1,668.297  256,838  L 

Total  Sunday  .  155,869  127,391  28,478  G 

Grand  Total  .  1,567,328  1.795,688  228,360  1. 


figures  of  the  following  papers:  Albany  Times  Union,  .Atlanta 
American,  Baltimore  American,  Boston  Advertiser,  Chicafo 
Herald-Examiner,  Detroit  Times,  Milwaukee  News  Sentinel, 
New  York  Journal  American,  Pittsburgh  Sun-Telegraph,  San 
-Antonio  Light.  Syracuse  American,  Washington  Herald. 

•‘‘.AMERICAN  VVEEKLY”  Linage — 44,069  lines;  ‘‘COMIC 
\A  EEKLA  ”  Linage — 16,184  lines,  in  the  Los  Angeles  Exam¬ 
iner,  San  Francisco  Examiner  and  Seattle  Post-lntelligencer. 

••‘‘AMERICAN  WEEKLY”  Linage — 34,819  lines  in  the 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Houston 
Post,  Minneapolis  Journal,  Nashville  Tennessean  and  Wichita 
Beacon. 

t‘‘THIS  \\  EEK”  Linage— 14,024  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Journal,  Bal¬ 
timore  Sun,  Birmingham  News  &  Age  Herald.  Boston  Herald, 
Buffalo  Times,  Chicago  Daily  News,  Cincinnati  Enquira, 
Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News.  Indian¬ 
apolis  Star,  Memphis  Cocirmercial  Appeal,  Milwaukee  Jour¬ 
nal,  Minneapolis  Tribune,  New  Orleans  Item  Tribune,  New 
A  ork  Herald  Tribune,  Omaha  World-Herald,  Philadelphia 
Record,  Pittsburgh  Press,  St.  ^uis  Globe  Democrat,  Waih- 
mgton  Star;  15,914  lines  is  included  in  the  Los  -Angelts 
Times.  Portland  Journal  and  Spokane  Spokesman  Review. 


WHAT  OUR 
READERS  SAY 


Sirys  Dailies'  Ad  Men 
Improperly  Trained 


To  BbiTOR  &  Publisher:  I  want  to 
take  time  out  to  congratulate  you  on 
the  swell  article  you  carried  July  9 
entitled  “What  is  wrong  with  News¬ 
paper  Efforts  to  sell  Advertising.” 

I  have  been  a  seller  of  advertising 
space  for  the  past  twenty  years  and 
the  writer  of  the  above  article  knows 
what  he  is  talking  about.  Publishers 
are  too  anxious  to  save  money  by  hir¬ 
ing  $35  a  week  men  when  a  little 
more  money  would  get  them  better 
qualified  men. 

Another  reason  not  touched  upon 
by  your  writer  is  the  fact  that  the 
hea^  of  the  advertising  departments 
in  many  instances  that  I  know  about 
personally  are  not  advertising  men, 
but  through  “pulls”  they  are  acting 
in  that  capacity  instead  of  being  shoe 
clerks  which  they  are  more  qualified 
for. 

When  a  man  at  the  head  of  the  de¬ 
partment  does  not  know  his  stuff,  how 
can  he  show  his  men  how  to  do  the 
job?  The  phobia  for  figures  and  pie 
charts  is  prevalent  on  the  Pacific 


room  to  feed  the  advertisers  charts 
and  figures  and  have  had  clients  go 
into  a  mental  fog  after  fifteen  minutes 
of  a  presentation  which  could  only  be 
understood  by  the  professor  who 
worked  up  the  mass  of  indigestible 
figures. 

Another  newspapier  I  worked  upfon 
in  the  largest  city  on  the  Coast  spent  a 
tremendous  amount  for  a  voluminous 
book  of  facts  and  figures  for  the  sales¬ 
men  to  lug  around  with  them.  Weight 
of  book  was  eight  pounds  and  was  sel¬ 
dom  opened — just  a  joke  with  the  men 
and  their  customers.  The  heads  of 
the  advertising  departments  in  the 
two  above  instances  couldn’t  sell  over¬ 
coats  to  the  Eskimos — indeed  they  did 
not  even  try  as  they  were  not  wel¬ 
come  visitors  in  many  advertising 
offices  because  they  were  not  able  to 
build  a  good  verbal  sales  story  of 
their  papers. 

Keep  on  giving  us  good  stuff  like 
that  and  some  of  the  publishers  of  the 
country  will  wake  up  and  properly 
man  and  train  their  staffs  so  that  news¬ 
papers  will  not  continue  to  have  the 
poorly  trained  representatives  they 
now  and  again  are  accused  of  having. 

Jim  Bennett, 

Fresno,  Cal.,  Aug.  13. 


in  your  issue  of  Aug.  13  listed  E.  J. 
Costello  as  managing  editor  of  Fed¬ 
erated  Press. 

This  was  an  error.  Carl  Haessler 
has  been  managing  editor  for  about 
15  years. 

Alexander  L.  Crosby, 

News  Editor. 


GOLDSCHMIDT  IN  U.  S. 

Walter  J.  Goldschmidt,  who  for 
many  years  conducted  the  Zeitungs- 
bureau  Hermann  Goldschmiedt,  Vien¬ 
na,  Austria,  and  for  eight  years  was 
general  manager  of  Wiener  Literar- 
ische  Anstalt,  arrived  in  the  United 
States  a  fortnight  ago,  a  self-imposed 
exile.  Mr.  Goldschmidt  was  the  first 
editor  and  publisher  in  Austria  of  a 
weekly  English  newspaper,  the  Vienna 
Times,  which  gave  information  on  the 
political  and  financial  conditions  in 
Austria.  He  is  making  his  headquar¬ 
ters  at  the  U.P.  New  York  office. 


FIRE  DELAYS  EDITION 

The  three-story  building  of  the 
Monroe  (La.)  News-Star  and  World 
was  damaged  by  smoke  and  water 
last  week-end.  There  was  a  delay  of 
several  hours  in  issuing  the  paper 
because  of  the  blaze.  The  first  floor 
and  parts  of  the  second  were  covered 
by  an  inch  of  water. 


Equipment  &  Supplies 


STEREO 

EQUIPMENT 


Carl  Haessler 
Federated  M.E. 


HOOSIER  PRESS  MEET 

Indiana  University,  in  cooperation 
with  the  Hoosier  State  Press  Associa¬ 
tion,  will  hold  a  journalism  conference 
on  the  campus  at  Bloomington,  Ind., 
Nov.  11  and  12,  it  was  announced  this 
week  by  John  E.  Stempel,  newly-ap¬ 
pointed  head  of  the  university’s  de¬ 
partment  of  journalism.  Publishers, 
editors  and  news  writers  of  all  Indiana 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


r^T  rnr\T  tt'  rpT  TT‘n)n^\7 


others  hold  that  they  can  do  betl 

for  inHivirliialQ 


AUGUST 


19  3  8 


0 

(T 


Press  Society 
Establishes 
Capital  Fund 

Reports  on  Placement  and 
Organization  Read  at 
Annual  Meeting 

The  National  Board  of  Governors 
of  the  American  Press  Society  at  their 

first  annual  meeting  held  this  week  in  p  ATF^ 

the  society’s  headquarters,  New  York, 

adopted  a  resolution  creating  a  capital  SITUATIONS  (Cash  with  Order) 

fund,  the  income  from  which  is  to  be  I  Time  —  .50  per  line 

usedto^pport  ^nevolences  and  aids  CLASSIFICATIONS 

,0  members  or  their  dependents. 

The  treasurer  is  authorized  to  in-  I  —  85  per  line 

vest  this  capital  fund  in  bonds  of  the  4  Times  —  .70  per  line 

United  States  and  Canada  or  in  mort-  Count  six  words  to  the  line  when  sending 
gages  on  self  liquidating  clubhouses  cash  with  order.  Box  number  or  your  own 
or  other  property  owned  by  local  sec-  address  to  be  counted  as  throe  words, 
.innc  tVip  cfvoiptv  Ads  charged  to  established  accounts  will 

lions  01  me  be  billed  for  the  counted  number  of  lines. 

Admittance  Fees  Go  to  Fund  FORMS  CLOSE  THURS.  NOON 

A  second  resolution  provides  that  Minimum  space,  three  lines.  The  Editor 

the  first  50  cents  out  of  the  annual  j,  Publisher  reserves  the  right  to  classify, 

dues  shall  go  to  the  editorial  board  of  edit  or  reject  any  copy. 

the  official  publication,  $2.50  of  the  _  _ ^ 

dues  of  senior  members  shall  be  re-  Business  Opportunities 

funded  to  local  sections  and  that  the  —  -  -  - 

remaining  $4.50,  after  cost  of  opera-  Nationally  known  newspaper  broker,  fac- 

tion  and  organization  nas  oeen  ae-  tions,  appraisements,  desire.s  younKer  man 
ducted,  shall  be  placed  in  the  capital  with  some  means  as  associate.  Now  lo- 
“  .  ,  ..r  c  i  u  rated  in  South.  Will  consider  additiK 

fund.  All  admittance  tees  are  to  oe  Chicaito  office.  Market  irettinK  active  with 
nlaepd  in  thp  fund  promise  of  large  returns.  Give  full  par- 

piacea  m  me  lunu.  ticulars.  Box  42S7.  Editor  &  Publisher. 

The  board  also  approved  a  number  - - - - - - 

of  revisions  of  sections  and  articles  of  Desire  to  interest  experienced  publishing 

the  oonctitiition  which  later  will  be  adyerti.sinK  man.  now  un  employed 

me  constuuuon  wnicn  laiei  vvui  uc  desiring  to  make  change,  in  position 

submitted  to  the  membership  at  large  to  do  all  financing  consisting  defraying 

for  adoption.  One  of  the  most  im-  traveling  expenses,  l.  or  2.  if  more  ad- 

iui  auv/pnvii.  ^  .  vantageous,  in  closing;  for  revival  national 

portant  of  these  revisions  was  that  publication  ^howin}?  profit  when  discon- 

governing  the  society’s  action  in  han-  questionable  direction,  as 

euYSTiiiiiig  substantiated;  to  be  appointed 

dung  charges  of  unethical  demeanor  business  head  with  equal  holdings  as  ad- 

against  any  member.  It  was  resolved  vertiser.  If  not  in  $io.ooo  class  up  do 

agouio,  ally  iiici  ,  ,,  .  uot  aiiswcr.  Many  prominent  publish- 

that  the  board  of  governors  shall  in  ing,  printing  houses  interested.  Financ- 
all  instances  regard  itself  as  a  board  I*?*  ‘"side  $300  and  two  weeks’ 

,  .  1  J  lu  r  time  maximnm.  Can  furnish  A-No.  1 

of  review  or  appeal  and,  therefore.  New  York.  Chicago  references  Principal 

shall  not  undertake  any  case  to  act  as  ‘'®"  seen  by  appointment  Pitt.sbnrgh 
,  -  .  .  sector  or  New  York  conference  with  rep- 

court  of  first  instance.  The  group  telt  resentative  Box  4236.  Editor  &  Pub 

that  ito  YviumViat'c;  ac  nal-tloc  Crt  lisher. 


BARBER  TO  JOHNSTON 

Chicago,  Aug.  16 — Ken  Barber, 
previously  with  thrr  Buchen  Company 
as  account  executive  and  secretary, 
has  joined  Lyle  T.  Johnston  Company, 
local  agency.  He  will  head  the  farm 
and  industrial  divisions. 

CLASSIFIED 

ADVERTISING 


Circulation  Promotion 


More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  0.  Box  1974,  Knoxville, 
Tenn. 

For  good  newspapers  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


the  constitution  which  later  will  be 
submitted  to  the  membership  at  large 
for  adoption.  One  of  the  most  im¬ 
portant  of  these  revisions  was  that 
governing  the  society’s  action  in  han¬ 
dling  charges  of  unethical  demeanor 
against  any  member.  It  was  resolved 
that  the  board  of  governors  shall  in 
all  instances  regard  itself  as  a  board 
of  review  or  appeal  and,  therefore, 
shall  not  undertake  any  case  to  act  as 
court  of  first  instance.  The  group  felt 
that  its  members  acting  as  parties  to 
appeal  should  not  themselves  file  origi¬ 
nal  charges  against  any  member  of 
the  society  at  large. 

$51  Weekly  Salary  Average 


Help  Wanted 


Advertising  Salesman  for  daily  suburban 
paper  city  of  75,000.  Experienced  in 
copy  and  layout ;  must  be  hustler  willing 
lo  jirove  sales  ability  in  new  accounts. 
No  expert  who  can’t  adapt  himself  to 
local  conditions  need  apply.  Good  op¬ 
portunity  for  a  man  who  can  work  in 
with  staff;  has  neat  appearance  and 
enthusiasm.  Write  Box  4230,  Editor  & 
Publisher  stating  age,  full  experience  and 
samples  of  work. 

Advertising  salesman,  with  exjierience  in 
department  store  promotion  and  adver¬ 
tising,  by  Southwestern  newspaper  in 
city  over  100,000  population.  Permanent 
position.  Give  complete  description  of 
experience,  self  and  references  in  ap 
plication,  and  state  salary  expected.  Box 
4235,  Editor  &  Publisher. 

Sideline  Feature  Salesmen  —  now  calling 
newspapers.  Brilliant  cartoon  feature 
available  to  newspapers  free,  also  profit- 
sharing.  Seitz,  208  N.  Wells,  Chicago, 
III. 


Wanted;  Fully  exjierienced  general  news 
editor  capable  of  getting  results  who  can 
himself  write  well,  edit  telegraph  and  in 
general  direct  and  handle  the  news  on  a 
7,500  circulation  daily  in  a  15,000  town. 
Good  opening  in  a  growing  city  for  man 
who  does  not  drink  and  can  measure  up 
to  increasing  responsibility.  Five  years 
experience  on  daily  desks  minimum  re¬ 
quirement  and  not  over  45.  Write  full 
details,  giving  references  which  will  be 
checked,  salary  expected.  Box  4228. 
Editor  &  Publisher. 


il  charges  against  any  member  of  Newipapars  For  Sale 

e  society  at  large.  Dailies  &  Weeklies 

$51  Weekly  Salary  Average  Tennessee  evening  daily.  Good  profit.  Nice 

TYi  ,  f  .,  .  .  field.  About  $15,000  down. 

The  placement  bureau  of  the  society  .  ..  ,  , 

,  .  ,  .  r  r  Pennsylvania,  eastern  section  evening  daily. 

IS  found  employment  for  four  mem-  $30,000  with  building,  or  $20,000  with- 
irs  and  fivp  nnn-member.s  with  an  ""»■  Ti-rms  to  suit 


has  other  business.  Fine  town  South 
Shore.  $2,500  down.  Part  of  balance  may 
be  i>uid  by  job  iirinting. 


has  found  employment  for  four  mem-  $30,000  with  'building,  or  $20,000  with- 
bers  and  five  non-members  with  an  '■»<-  Ti-rms  to  suit 

average  salarv  of  $51  per  week,  Wal-  New  Jersey  daUy,  annual  gross  $50,000. 

TV  •  1  -  f  u,.  Price  .$20,000,  half  cash,  8  vears  on 

ter  M.  Darnels,  manager  of  the  bu-  i.aiance. 

reau  reported.  At  present  registered  Long  island  weekly  making  money.  Owner 
for  employment  are  six  members  and  •>««  other  business.  Fine  town  South 

32  non-members,  Mr.  Daniels  stated.  .^v^Taid ‘'bf  iobTrinting" 

The  board  also  heard  a  report  on  Maine  weekly,  exclusive,  making  money, 

the  development  of  the  official  bulle-  -ftf.ooo  down  i>ayment. 
tin  and  on  recent  progress  in  organi-  ‘’■'“fix¬ 

ation  work  by  Roe  Eastman,  editor  ^ew  York  weekly,  exclusive,  central  part 
of  the  bulletin  and  director  of  or-  of  state.  $i.ooo  down  to  settle  estate, 
ganization  <>"  balance. 

L.  P.  Likely,  Times  Bldg.,  New  York, 

Rex  Lardner,  president  of  the  New  — -  _  ..  —  — 

York  section,  Joe  Shuman,  president  Newspaper  Brokers 

of  the  Pittsburgh  section,  and  Mr.  - — — ^ - - —  - 

1  .  j  .  TV  11  Capable  handling,  buying,  selling,  mergers, 

“^tman  were  elevated  to  Fellows  in  leasei  or  trades.  Highest  references, 

the  society.  L»en  Feighner  Agency,  Nashyille,  Mick. 


tne  society.  L»en  Feigkner  Agency,  Naskyille,  Mick. 

■  NEWSPAPER  PROPERTIES 

C  p  TMC'T'DT'DTTT^DO  CT/’^IVT  Bought,  sold,  merged,  appraised, 

r.  LflOlniDU  1  Vjlto  olLrlN  newspaper  APPRAISAL  CORP’N, 
San  Francisco  newspaper  distribu-  Times  Bldg.,  'Times  Square,  New  Yerk 
tors  have  signed  a  new  one-year 

agreement  with  publishers  calling  for  ^iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii:i:i:iiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiii;ii£ 

*  reduction  of  hours  from  50  to  48  j  j 

hours  weekly  and  provision  for  a  I  ,,  ,,  | 

five  and  one-half  hour  day  within  six  |  When  You  Buy  or  Sell  a  | 

hours  on  holidays.  The  present  pay  |  NEWSPAPER  PROPERTY  I 

scale  of  $42.50  per  week  has  contin-  g  _  i 

oed  without  reduction  for  the  two-  |  Enlist  the  Aid  of  Our  j 
hour  shortening  of  the  work  week.  |  Brokerage  Service  I 

ine  agreement  became  effective  Aug.  |  I 

15.  The  distributors  are  members  of  |  | 

toe  Newspaper  and  Periodical  Driv-  |  NEWSPAPER  APPRAISAL  j 

ers  and  Helpers  Union,  Local  921,  |  CORPOEATION  I 

affiliated  with  the  Teamsters  Union  |  L.  Parker  Likely,  Free.  I 

(International  Brotherhood  of  Team-  |  1707  Times  Bldg.,  New  York  | 

stors,  Chauffeurs,  Stablemen  &  Help-  |  | 

ers  of  America)  and  the  AFL.  ^niii',iiiiiiiuiiiiiiiiiiiiiiiMintiiiiiiiiiiiiiiiiiiiiii!iiniiiiiiii:ntiimiiiiiiiiiiiiiiiiii:iiiiiiiiiiiiin''T3 


Situations  Wanted 
Editorial 


Copy-Editor,  Telegraph,  Makeup,  twelve 
years  experience  large  and  small  papers. 
Married,  31,  has  one  child.  Fast,  un¬ 
tiring  worker;  writes  snappy  heads; 
edits  cojiy  sanely;  good  makeup  man; 
knows  telegraph  new.s.  JobIes.s  due  sus¬ 
pension  large  midwest  daily.  Makes 
friends  readily.  Box  4227,  Editor  & 
I’ublisher. 


Editorial  writer,  top-flight  paragrapher, 
seeks  job  on  metropolitan  newspaper 
requiring  services  of  one  who  can  brighten 
editorial  page.  Twenty-five  years’  gen¬ 
eral  experience  includes  work  in  Kansas 
City,  Cincinnati,  Philadelphia  and  New 
York.  Writes  interestingly  on  general 
topics,  and  would  make  good  small-city 
editor.  Married,  47 ;  best  eharacter  and 

/  professional  references.  Box  4233,  Editor 
&  Publisher. 

Editor,  33,  with  eleven  years  experience, 
six  with  newspapers  and  press  associa 
tion.s.  live  with  magazines.  Formerly  man¬ 
aging  editor  of  seven  national  magazines. 
Go  anywhere.  Box  4239.  Editor  &  Pub¬ 
lisher. 

Editorial  Writer,  dramatics,  books.  Yale 
degree.  Six  years  city  room,  desk, 

features.  Pour  years  college  teaching. 
Good  record  magazine  publications. 
Steady,  dependable,  hard  worker.  Box 
4168.  Editor  &  Publisher. 

Reporter,  21,  now  handling  all  news  on 
progressive  New  York  weekly  trade 
paper;  other  newspaper  experience. 

Wants  chauge.  Location  immaterial. 

Box  4232,  Editor  &  Publisher. 

Wanted;  Publisher  desiring  eolumnist  to 
create  reader  attention,  increasing  circu¬ 
lation  with  local  humorous  and  human 
interest  features.  Salary  Optional.  Ber¬ 
nard  G.  Herman,  100  State  St.,  Albany, 
N.  Y. 


Weekly  Editor  Ad  Manager — Doubled  cir- 
eulation  increased  revenues  large  eastern 
weekly  during  four  dejtres.sion  years. 
Now  selling  ads  metropolitan  daily.  A  1 
references.  .Might  lea.se  or  buy.  Box 
4224.  Editor  Sc  Publisher. 


^iiiiiiiiliiiiiiiimiiiiliiiiiiiililiiiiiiiiimiiiiiiiiiii:i:iiiliiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiii;ii£ 

I  When  You  Buy  or  Sell  a  | 
j  NEWSPAPER  PROPERTY  | 
I  Enlist  the  Aid  of  Our  j 
I  Brokerage  Service  j 

I  NEWSPAPER  APPRAISAL  j 

I  COBJPOEATION  | 

I  L.  Parker  Likely,  Pres.  | 

I  1707  Times  Bldg.,  New  York  | 

^iiiir.iiiiiiiUiiiiiliiiiiiiiiMiniiiiiiiiiiiiiiiiiiiiiii!iiniiiiiiii:ntiimiiiiiiiiiiiiiiiiii:iiiiiiiiiiiiin''T3 


Situations  Wanted 
Advertising 

ADVERTISING  EXECUTIVE 
17  Years  Experience — 39  Years  Old 
9  years  with  present  employer  seeks  new 
connection  as  local  advertising  manager 
or  director.  Snccessfiil  iirotit  making 
record.  Throughly  competent  to  handle 
and  organize  staff.  Experience  covers 
papers  with  circulation  from  3,500  to 
250,000.  Record  will  stand  rigid  in¬ 
vestigation.  References  will  substantiate 
all  claims  as  to  character  and  ability. 
Changes  in  present  organization  makes 
new  connection  desirable.  Will  consider 
any  sound  proposition  anywhere  in  United 
States.  Publisher  in  need  of  u  man  of 
this  type  please  write  box  4225.  Editor 
&  Publisher. 


Advertising  Executive  Nationally  recog¬ 
nized  classified  manager,  18  years  experi¬ 
ence,  now  emitloyed  city  of  400.000.  with 
same  publisher  9  years,  desires  change 
lo  afford  greater  tirogress.  Exceiitional 
record  of  sound,  consistent,  increased 
volume  and  revenue,  with  deereavcd  cost. 
Finest  references.  Broad  exiierience  all 
newspaper  departments  qualifies  for  clas¬ 
sified.  display  or  business  maiiagershi|i. 
Any  location.  Otiporiiinity  |>,'ir.'imonnt  to 
salary.  Box  4240.  Editor  Sc  Publisher. 

Can  manage,  sell,  make  layouts,  write 
copy:  young,  dynamic.,  eager.  W'ant  per¬ 
manent  iiliice  with  elianee  to  advance. 
Available  now  Write  Box  4242.  Editor 
A  Publisher 


Situations  Wanted 


Circulation  Manager — Several  years  ex¬ 
perience  in  all  phases  of  work.  Expert 
in  carrier  organization  and  promotion 
Efficient  and  economical  method.s.  Good 
record  and  references.  Box  4198, 
Editor  &  Publisher. 

.Circulation  Manager  large  paper  or  Business 
Manager  small  city.  Has  record  of  doub¬ 
ling  circulation.  .Saved  Publisher  $75,- 
000  in  ’38.  College  graduate,  married; 
age  33.  Box  4214,  Editor  &  Publisher. 

Circulation  Manager  varied  experience  Home 
delivery  Country  Agent.s  Mail  subscrip¬ 
tions  desires  connection.  Ten  years  with 
two  leading  dailies.  Excellent  references. 
Box  4238,  Editor  Sc  Publisher. 

Circulator  showing  60%  rev.  Increase  de¬ 
sires  opportunity  with  greater  earnings. 
Available  reasonable  notice.  Permanent. 
Box  4222.  Editor  &  Publisher. 


Situations  Wonted 
General  &  Administrative 

Manager  desires  connection  good  newspu- 
per.  Suocessfu!  unusual  profit  making; 
record  substantiated  by  numerous  res¬ 
ponsible  references.  Thoroughly  compet¬ 
ent  all  departments.  Modern  promotion 
and  sales  methods.  Economical  produc¬ 
tion.  Experience  covers  newspapers 
$300,000  to  $2,500,000  volume.  Widely 
known  in  publishing  and  advertising 
circles.  Address  Hox  4234,  Editor  & 
J*ublisher. 


Presses  k  Machinery  For  Sale 

For  sale  cheap:  Three  Series  Fonadry 
Type,  all  in  good  condition;  Century 
Light  Italic,  18  to  72  Point;  Chelten 
ham  Bold  Extended,  18  to  60  Point; 
Cheltenham  Light  Italic,  24  te  48  Peiat; 
Proofs  and  Font  Weight.?  oa  request. 
Republic  Publishing  Company,  Yakima, 
W  ashington. 


For  Sale: — 2 — Model  5  Linoly|)es,  equipped 
with  single  90  ehaniiel  magazine  and  ga.-i 
|)<>t — at  a  bargain.  The  Evansville  Press, 
Evansville.  IiKliana. 


‘Hoe”  Curved  Plate  Router  complete  with 
motor.  Cylinder  for  two  plate  sizes 
(Diameters)  $750.  Pacific  Publishers, 
Vancouver.  B.  C. 


Photo-Engraving  Equipment  For  Sale 

Photo-engraving  Equipment  and  Metals 
E.  T  SULLEBARGER  (X). 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago.  111. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  in  1899 

350  Madison  Ave.  New  York 


I 


SHOP  TALK  AT  THIRTY 


TIME-CLOCKS  are  beginning  to  ar¬ 
rive  as  furniture  in  editorial  rooms. 
The  happy-go-lucky  Lord -send -Sun¬ 
day  reporter  of  fic- 
"Efficicncy"  ^nd  the  films 

Com.i  to  'y'll  ^ 

^  _  the  great  auk  and 

Newt  Room  mastodon.  No 

longer  will  he  slip  in 
half  an  hour  late,  park  his  hat  in  the 
reception  room  or  on  the  back  stairs, 
and  hope  that  his  absence  and  his 
arrival  alike  had  been  unnoticed  by 
the  city  editor.  No  longer  will  he 
check  in  by  phone  that  he  had  stopped 
in  at  the  city  hall  on  his  way  down¬ 
town  to  look  up  ‘'that  loose  end.” 
And  no  longer  will  he  duck  out  as 
soon  as  the  last  edition  goes  in,  for 
a  couple  of  quick  ones  at  the  corner. 

We  had  the  chance  a  few  days  ago 
to  examine  the  evolution  of  time- 
clocks  in  the  Bayonne  Times  office, 
where  the  system  has  just  been  in¬ 
stalled.  It  seems  to  have  started  in 
a  channel  common  to  most  shops — 
late  closings  which  the  composing 
room,  tired  of  business  office  call- 
downs,  blamed  on  late  editorial  copy. 

The  editorial  room  didn’t  take  the 
passed  buck  meekly  this  time.  It  de¬ 
manded  a  check  and  a  time-clock 
was  installed  alongside  the  copy  chute 
to  the  composing  room.  Every  sheet 
of  copy,  as  it  was  headed  and  sent 
to  the  printers  had  the  hour  and  min¬ 
ute  of  its  transit  stamped  on  the  back. 
The  composing  room  then  drew  on 
its  knowledge  of  editorial  ways  to 
claim  that  there  was  too  long  a  lag 
between  the  time  a  story  came  into 
the  office  and  its  receipt  on  the  copy- 
cptter's  desk. 

So  reporters  were  directed  to  type¬ 
write  the  time  they  started  writing  a 
story  and  to  time -stamp  it  in  the 
heading  space  when  they  turned  it  in 
to  the  copy  desk.  That  did  at  least 
two  things — it  established  the  move¬ 
ment  time  of  a  story  through  the  edi¬ 
torial  mechanism  and  it  afforded  a 
line  on  the  “efficiency”  of  the  report¬ 
ers  and  copy  readers. 

The  bug  by  that  time  had  a  good 
hold  on  the  shop  and  proceeded  to 
extend  it.  Under  a  guild  contract 
covering  editorial  rooms  and  most  of 
the  business  office  employes,  the  five- 
day  40-hour  week  prevails.  Provi¬ 
sion  is  made  for  overtime  payment 
either  in  cash  or  in  equivalent  time 
off.  It’s  an  innovation  in  those  de¬ 
partments  and,  naturally,  it  was 
watched  jealously  both  by  manage¬ 
ment,  which  wants  a  minimum  of 
overtime  in  its  cost  sheets,  and  by 
employes  who  didn’t  want  any  chis¬ 
eling  by  ambitious  fellows. 

Working  hours  for  most  of  the  edi¬ 
torial  people  covered  by  the  contract 
are  from  7  to  3.  Certain  duties,  of 
course,  cannot  be  performed  within 
those  hours  and  some  question  arose 
as  to  whether  the  p>eople  charged  with 
them  were  working  more  than  the  al¬ 
lotted  time,  which  might  occasion  a 
demand  for  more  help,  or  less  than 
the  40  hours  required  of  the  routine 
workers.  We  suppose,  too,  there  used 
to  be  the  usual  tolerance  that  per¬ 
mitted  arrival  a  few  minutes  late  in 
the  morning,  a  few  minutes  more  or 
less  than  the  hour  for  lunch,  and  a 
beat-the-gun  departure  in  the  after¬ 
noon,  provided  the  day’s  work  was 
done. 

That  tolerance  doesn’t  go  in  the 
face  of  overtime  provisions.  If  the 
office  is  required  to  pay  for  overtime, 
the  office  is  going  to  assure  that  it 
is  not  paying  for  what  it  doesn’t  get. 
So  the  time-clock  got  another  job. 


By  ARTHUR  ROBB 


EVERYBODY  has  a  card  now.  with 

spaces  for  five  days  a  week  and  for 
"In”  and  “Out”  registration.  Noon¬ 
time  recesses  are  not 
Now  "lt'»  All  noted  and  the  space 

In  The  usual  on  time-cards 

„  for  such  registration 

Eiqht  Hours  available  for  over¬ 
time  entries.  The  of¬ 
fice  knows  now  the  exact  time  its 
employes  spend  on  regular  and  spe¬ 
cial  duties,  and  since  employes  under 
the  contract  are  paid  on  an  hourly 
basis,  the  office  is  assured  that  the 
hourly  record  will  be  complete. 
Punctuality  becomes  a  cardinal  vir¬ 
tue.  Logically,  it  may  be  expected 
soon  that  a  reporter,  like  a  printer, 
who  reports  10  minutes  late  will  lose 
the  right  to  work  that  day,  or  if  that 
is  not  practical,  that  he  will  be  docked 
as  a  ptenalty. 

There  isnt  much  doubt  that  re¬ 
peated  lateness  will  be  a  recognized 
cause  for  dismissal  and  that  the  pen¬ 
alty  will  be  exercised  much  more 
summarily  than  when  the  city  edi¬ 
tor  with  a  stem  eye  and  an  erosive 
tongue  was  the  office  time-clock  and 
disciplinarian.  Management  with  a 
hostile  eye  on  “agitators”  and  “trou¬ 
ble-makers”  may  find  the  clock  a 
certain  ally  in  getting  them  off  the 
payroll  without  peril  of  strikes  or 
complaints  of  dismissal  for  “union 
activity.”  That  has  been  done  be¬ 
fore  in  other  unionized  departments. 
With  the  wide  gaps  that  now 
exist  in  mutual  understanding  be¬ 
tween*  some  guild  leaders  and  their 
employers,  it  may  happen  again. 


Minutes? 


WE  DON’T  want  to  see  time-clocks 
set  up  in  news  rooms.  They  con¬ 
note  another  widening  of  that  gulf 
between  manage- 
Morale  ment  and  a  staff 
group  which,  to  our 
thinking,  cannot  have 
objectives  different 
from  those  of  man¬ 
agement  if  the  paper  is  to  give  ade¬ 
quate  service  and  win  the  profits 
upon  which  pay  depends.  A  variety 
of  situations  which  seem  to  controvert 
this  rule  may  be  cited,  but  the  jour¬ 
nalistic  road  is  lined  with  wrecks  due 
to  lack  of  staff  morale — morale  that 
was  destroyed,  as  a  rule,  by  manage¬ 
ment  which  put  the  dollar  above  all 
other  considerations. 

The  conditions  which  led  to  the 
guild,  unionization  of  editorial  peo¬ 
ple,  overtime  squabbles  and  time- 
clocks  were  not  even  largely  created 
by  newspaper  management.  Many  of 
them  were  unavoidable  in  the  effort 
to  keep  the  wheels  rolling  with  a 
badly  reduced  head  of  steam.  Wage- 
cuts  and  overloading  of  staffs  were 
done  reluctantly  by  every  publisher 
with  whom  we  have  ever  talked  on 
these  questions.  Dollars  had  to  be  a 
prime  consideration  for  management 
for  several  years  in  which  conserva¬ 
tion  of  dollars  meant  life  or  death 
for  the  enterprise;  waste  in  unneces¬ 
sary  expense  meant  ruin  for  the 
owner  and  the  street  for  hundreds 
who  complained  of  reduced  pay,  lay¬ 
offs  and  doing  jobs  that  had  been 
done  by  two  or  more  people  in  flush 
days. 

Management  cannot  escape  the 
blame  for  tardiness  in  correcting  the 
bad  conditions  of  1932-1934,  however; 
in  too  many  shops,  the  economy  re¬ 
gime  came  to  be  regarded  as  perma¬ 
nently  desirable,  since  advertising 
came  back  slowly  and  then  organized 
crafts  were  puling  hard  to  regain 
the  comparatively  little  they  had  lost 


in  the  bad  years.  The  easy  way,  of 
holding  down  editorial  and  office  ad¬ 
ministrative  expense,  either  by  hiring 
cheap  i)eople  or  working  everybody 
to  the  limit  on  depression  pay  was 
taken  by  too  many,  without  regard 
to  the  signs  of  the  times. 

Resistance  by  employers  to  the 
perilous  clauses  of  the  NRA  agree¬ 
ments  was  wholly  justified,  but  it 
was  made  in  such  a  way  that  even 
publishers  and  friends  of  the  craft 
were  given  the  impression  that  the 
real  aim  of  the  resistance  was  not 
preservation  of  press  freedom  but  of 
the  unlimited  right  to  underpay  peo¬ 
ple  by  calling  them  “professional”  at 
$35  a  week,  and  to  exploit  child  labor. 
The  real  facts  were  buried.  None  of 
the  men  who  formed  the  NRA  poli¬ 
cies  for  the  newspaper  industry  paid 
competent  editorial  people  in  his  own 
employ  at  the  rate  of  $35  a  week. 
All  of  them  had  given  sympathetic 
support  to  a  movement  generated  by 
newspapermen,  years  before  NRA,  to 
end  exploitation  of  children  in  circu¬ 
lation  work.  Counsels  were  badly  di¬ 
vided  among  newspaper  managers,  as 
they  were  throughout  the  industrial 
structure,  and  in  government. 

In  the  midst  of  this  mental  chaos, 
the  guild  was  bom.  Its  early  leaders, 
with  a  generally  professional  outlook 
and  a  moderate  program,  lacked  in¬ 
formation  and  technique,  prematurely 
talked  a  mixture  of  threats  and  gen¬ 
eralities  and  soon  were  overborne  by 
an  aggressive  minority.  Stiffer  ag¬ 
gression  begot  stronger  resistance. 
Strikes  became  a  new  element  in  edi¬ 
torial  relationships.  In  the  wake  of 
strikes  came  a  technique,  traceable  to 
Communist  influence,  of  destroying 
the  business  of  the  struck  newspaper. 

*  •  * 

PRINTING  TRADE  union  leaders  re¬ 
garded  the  guild  with  mixed  feel¬ 
ings.  but  the  more  aggressive  among 
them  welcomed  the 
Few  Newsmen  advent  of  editorial 
Like  people  on  the  labor 

_  .  fighting  line.  It  was 

Red  Tinq.  3^  and  often 

proved  delusion  that 
unionized  reporters  meant  a  “better 
break”  for  labor  news,  but  it  lived  on. 
The  guild  leaders  in  1936  wanted  AFL 
affiliation,  but  failed  to  carry  the 
necessary  referendum  by  a  few  votes. 
The  succeeding  winter  brought  more 
strikes,  which  astute  management 
might  have  avoided,  strengthened  the 
radical  and  belligerent  group  in  the 
guild  and  paved  the  way  for  the 
switch  from  AFL  to  CIO  and  organi¬ 
zation  of  the  guild  as  an  industrial 
union. 

Considerably  more  than  half  of  the 
guild’s  present  membership  is  non¬ 
editorial.  Some  of  its  leaders  are  un¬ 
doubtedly  members  of  the  Commu¬ 
nist  Party,  hostile  to  every  element 
of  the  civilization  that  newspapers 
cherish  in  this  country.  Some  of  the 
policies  it  forwards  are  similar  to 
those  pushed  by  avowedly  Commu¬ 
nist  sympathizers.  That  may  account 
for  the  relatively  slow  progress  the 
guild  has  made  since  June,  1937,  in 
increasing  its  editorial  membership. 
Its  major  gains  of  the  past  year  have 
been  in  the  commercial  departments, 
hitherto  unorganized. 

It  can’t  be  said  with  certainty  yet, 
but  the  suspicion  is  warranted  that 
the  majority  of  editorial  men  and 
women  in  this  country  want  no  part 
in  an  organization  linked  in  any  way 
with  Communism.  Many  of  them  be¬ 
lieve  that  they  can  expect  some  ma¬ 
terial  benefits  from  organization; 


Clocks  Don't 
Assure 
''Efficiency” 


others  hold  that  they  can  do  betl 
for  themselves  as  individuals.  Man^ 
of  them,  in  and  out  of  the  guild, 
sent  the  implication  that  a  “go 
guildsman”  is  a  superior  person  to 
“good  newspaperman.”  Many  mo 
undoubtedly  resent  the  implication 
the  guild  shop  program  that  a 
card  outranks  all  other  qualiticatio 
for  journalistic  employment. 

*  *  * 

MANAGEMENT  has  a  big  job  to 
with  these  people — and  it  can’t 
done  with  time-clocks  or  with  wl 
they  imply.  A  ti 
clock  policy 
drive  many  conser' 
vative  and 
minded  people  to 
guild  for  its  protec 
tive  possibilities,  but  their  advenl 
isn’t  likely  to  change  the  guild's  com-| 
plexion.  Several  of  the  people  wl 
now  hold  the  guild  reins,  and  without| 
conspicuous  titles,  know  how  to 
a  minority’s  views  dominant, 
they’ll  welcome  a  few  thousand  moi 
dues-payers  who  don’t  know 
radical  party  organization  technique. 

The  prosi)ect  is  by  no  means  hope-l 
less  in  several  hundred  newspaperj 
offices,  that  whatever  gulf  exists  be 
tween  staff  and  management  can 
filled.  Competent  editorial  executives! 
are  the  first  requisite,  and  by  compe-j 
tent,  we  don’t  mean  a  martinet  wl 
counts  pencils  and  sheets  of  paper, 
fills  so  many  columns  a  day  and 
makes  all  deadlines.  Hundreds  with 
those  qualifications  are  working  as 
foremen  of  ditch  gangs.  We  mean  a 
man  who  knows  every  phase  <rf  his 
job  thoroughly,  is  enthusiastic  for  it 
and  able  to  inspire  others  with  the 
same  zest,  is  appreciative  of  fine  work 
and  is  as  quick  to  praise  it  as  he  is 
to  damn  the  blunderer,  knows  his 
staff,  their  ambitions  and  their  trou¬ 
bles,  and  is  quick  to  forward  the] 
one  and  to  help  with  the  other.  He’ll 
have  to  work  to  his  budget  of  course 
but  he’ll  manage  it  so  that  compen¬ 
sation  for  a  good  job  won’t  be  all  in 
words.  He  is  the  representative  of 
management  in  dealing  with  the  staff 
— but  he  will  also  be  the  represen¬ 
tative  of  the  staff  in  dealing  with  the 
management. 

A  counsel  of  perfection?  Not  at  all. 
We  can  name  a  score  of  city  and  man¬ 
aging  editors  who  fill  that  bill  in  al¬ 
most  every  particular  and  there  are 
hundreds  like  them.  A  lot  of  than 
have  been  limited  by  publishing  prac¬ 
tice  which  looks  only  at  percent^ 
figures — a  handy  but  terribly  fallible 
guide  to  newspaper  success — and  the 
publisher  or  business  manager  who 
kicks  such  a  man  around  has  only 
himself  to  blame  if  editorial  organi¬ 
zation  rears  its  head. 

Time-clocks?  Well,  if  they’ve 
to  come,  that’s  all  there  is  to  it,  «• 
cept  this.  They  do  their  whole  j^ 
when  they  tell  in  black  and  white 
when  a  man  comes  to  work  and  when 
he  leaves.  They’ll  assure  that  his  ex¬ 
tra  time  will  be  paid  as  it  should  he 
under  a  bona  fide  agreement.  But 
don’t  expect  a  time-clock  or  any 
other  inanimate  device  to  guaranlw 
that  the  office  is  getting  its  ^ 
money’s  worth  from  a  staff.  To  O' 
sure  that  you  need  men  and  women 
ill  around  the  table,  some  to  dir^ 
and  some  to  be  directed,  but  all 
ing  to  produce  an  honest  day’s  piq¬ 
uet  regardless  of  time  and  regardleS 
of  accounting  and  factory  practices. 


O.  K.  BOV ARD  SAILS 

Oliver  K.  Bovard,  who  resign*® 
Aug.  13  as  managing  editor  of 
St.  Louis  Post-Dispatch  “becau*  ** 
irreconcilable  differences  of  opino® 
with  Joseph  Pulitzer,  publisher,  as  tj 
the  general  conduct  of  the  P®P?’ 
(E.  &  P.  Aug.  6),  sailed  from 
York  Aiig.  17  aboard  the  S.S.  AqW' 
tania  for  an  indefinite  stay  in  Europe 
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